
 

Mount Carmel College, 

Autonomous  

Bengaluru - 52 

 Teaching Plan for 2024-25 

Course Name: Business Management   

Total Teaching Hours: 60 /Credits: 4/ Teacher: Dr.Stanley Vincent G 

 

WEEK MODULE Hours TOPIC ACTIVITY 

1 1 4  Meaning – Need for Business– Objectives of 

Business- Characteristics of Business– Scope of 

Business (Commerce, Trade and Aids to Trade) 

Assignments, 

Discussion 

2 1 4 Forms of Business Ownership- Proprietary Concerns – 

Partnership Firms – Hindu Undivided Family Firms 
(HUF) – Companies – Government Undertakings 

Discussion, 

Exercises 

3 1 4 Non Profit Organizations – Trusts –  
Co-operative Society – Clubs and Associations – 

NGO’s - Meaning, Nature, Merits and Limitations, 

Types of Companies U/S 25.                                                          

 

 

Discussion and 

Snap test 

4 2 4 Introduction - Meaning - Nature and Characteristics of 

Management 
Assignments, 

Presentations 

5 2 4 , Scope and Functional Areas of Management - 

Management as a Science, Art or Profession 
Discussion and 

Snap Test 

6 2&3 4 Management and Administration - Principles of 

Management. Nature, Importance and Purpose of 

Planning 

 

 

Role play  

7 3 4 Planning Process - Objectives  - Types of Plans 

(Meaning only) -  Decision making – Importance and 
Step 

Assignments, 

Discussion 

8 3 4 - MBO-MBE(Concepts Only), Conceptual Introduction 

to KRA and KPI.  

 

 

Discussion and 

Snap test 

9 4 4 Nature - Purpose of Organization - Principles of 

organization- Types of Organization – 

Departmentation 

Discussion  

10 4 4 Committees - Centralization Vs Decentralization of 
Authority and Responsibility -  Span of Control. 

PPT Presentation 

from Students 



Staffing - Nature and Importance of Staffing   

11 4&5 4 Process of Recruitment and Selection. Meaning and 
Nature of Directing – Communication         

Assignments, 

Discussion 

12 5 4  

Meaning and Importance - Communication Process - 

Types of Communication - Barriers to Effective 

Communication-Towards Effective Communication – 

Coordination:  Meaning - Importance and Techniques 

of Co-ordination 

 

Assignments, 

Discussion 

13 5&6 4 Coordination:  Meaning - Importance and 

Techniques of Co-ordination Meaning- Steps in 

Control Process,  

PPT Presentation 

from Students  

14 6 4  

Essentials of a Sound Control System, Control 
Techniques (In Brief) 

Discussion  

15 7 4 The Company and its Social Responsibilities, CSR 

Initiatives, Social Responsibility for Economic Growth 

and Social Audit. Discussion on Green Management 

Principles.   

PPT Presentation 

from Students 

**Due to CIA week additional classes will be scheduled to make up for the teaching hours 

 

 

 

Signature of the Faculty Member     Signature of HOD 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Mount Carmel College, 

Autonomous  

Bengaluru - 52  

 Teaching Plan for 2024-25  

Course Name: FUNDAMENTALS OF ACCOUNTING  

Total Teaching Hours: 60 /Credits: 4/ Teacher: Ms. Priyanka Joe  
  

WEEK  MODULE  Hours  TOPIC  ACTIVITY  

1  1  4  Meaning - Need for Accounting - Internal 

and External users of Accounting 

Information - Accounting Concepts and 

Conventions – Accounting Equation.  

Solving problems on 

Accounting 

Equation.  

2  1  4  Accounting Cycle, and Accounting 

Practices - Generally Accepted 

Accounting Principles (GAAP Concepts 

only).      

Discussion on the 

various accounting 

practices followed in 

companies.  

3  2  4  Nature of Accounting - Systems of 

Accounting (Single Entry and Double 

Entry) - Process of Accounting.  

Discussion/Lecture.  

4  2  4  Transactions - Journal Entries  Problems on Journal 

and its application in 

real business 

situation.  

5  2  6  Posting to Ledger and Preparation of Trial 

Balance.   

  

Discussion on the 

errors while 

preparing Trial 

Balance.  

6  3  4  Subsidiary Books - All Subsidiary Books 

(Sales Book, Sales Return Book, 

Purchases Book, Purchase Returns Book, 

Bills Receivable Book, Bills Payable 

Book  

Writing up of various 

Subsidiary Books.  

7  3  4  Cash Book (Three Columnar Cash Book 

only), Petty Cash Book  (Imprest system) 

.                                                 

Presentation on 

application of Cash 

book.  

8  4  4  Preparation of Trading and Profit and Loss 

Account and Balance Sheet (Including 

Adjustments for Sole Proprietary 

Concern)     

Discussion on 

Financial Statements 

of Companies.  

9  4  4  Preparation of Trading and Profit and Loss 

Account and Balance Sheet (Including 

Adjustments for Sole Proprietary 

Concern)     

Discussion on 

Financial Statements 

of Companies.  

10  5  4  Partnership Firm- Meaning – Features - 

Partnership Deed and Its Significance-

Partners Capital Accounts-Fixed and 

Fluctuating-Final Accounts  

Lecture on different 

types of partners.   

11  5  4  Final Accounts-Preparation of Profit and 

Loss Appropriation Account   

Analysis on 

partnership accounts 



of different Indian 

Companies.  

12  5  4  Final Accounts-Preparation of Profit and 

Loss Appropriation Account   

Analysis on 

partnership accounts 

of different Indian 

Companies.  

13  6  4  Meaning of Non-Trading Concerns, 
Capital and Revenue Items  

Activity on 

identification of 

capital and revenue 

items.  

14  6  4  Final Accounts of Non-Trading 
Concerns    

  
  

Activity on 

identifying NPO and 

& collecting their 

Financial 

Statements.  

15  7  2  Accounting Standards – AS- 01-29 
(Concepts Only), IFRS - Conceptual 
Framework. Recent Trends.   

  
  

Discussion on 

various IFRS 

implementation 

practices.   

**Due to CIA week additional classes will be scheduled to make up for the teaching hours  

  

  

  

Signature of the Faculty Member      Signature of HOD  
  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Mount Carmel College, 
Autonomous 

Bengaluru - 52 

 Teaching Plan for 2024-25 

     Programme: BBA IN BRANDING AND ADVERTISING 
Course Name: Fundamentals of Marketing and Advertising 

     Total Teaching Hours: 60 / Credits:04 / Teacher: Preethi Singh 
 

WEEK MODULE Hours TOPIC ACTIVIT

Y 

1  

 

 

 

 

 

 

 

 

 

  Unit-1 

Fundamenta

ls of 

Marketing - 

Introduction

, Definition 

and 

Application 

     

 

   4 

hours 

 

Objective of Fundamental of Marketing 

- Definition of Marketing 

- Definition of various Marketing aspects  

- Marketing strategies 

Identify 

marketing 

activities. 

(Students are 

motivated 

and assigned 

one 

companies to 

note different 

marketing 

activities 

performed by 

the selected 

companies) 

2     

 

  4 

hours 

 

Marketing Mix 

- Understanding the marketing mix 
elements 

- Implementation of Marketing Mix     

Latest marketing Trends      

3      

 

   4 

hours 

Integrated Marketing Communications 

- Advertising 

- Sales Promotion     

- Personal Selling  

4   

  4 

hours 

 

- Direct Marketing      

- Public Relations 

- Internet Marketing 

5   

 

  4 

hours 

Importance of Advertisement 

- Ad Agencies and their roles 

- Public Relations        

- Cultural and Societal Responsibilities 

- Job Profiles          

6  
   

Creating Advertising Segments 

- Traditional Media 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

     Unit-II 

Advertising 

 

 

  4 

hours 

 

- New Age Media          

- Media Research 

Students 

Group 

Presentation 

 

(Students are 

assigned one 

Advertisemen

t and advise 

them to 

prepare the 

various 

includes in 

that 

advertisemen

t like. The 

target 

audience, 

Media 

selection, 

execution 

model 

(adventure, 

emotion, fear 

factor.) 

7    

   4 

hours 

 

- Contemporary Advertising and its 
Advantages       

- Ambient Advertising- Introduction, 
Definition and Meaning    

8     

 

 

  4 

hours 

 

Execution and Planning of Advertising 

- Creative Concept, Importance, and 
Relevance of the Idea 

- Types and concept of USP (Unique 
Selling Point) 

9    

 

  4 

hours 

 

- Creative Aspects: Advantages and 
disadvantages, Low-scale and High-
scale involvement products 

- Creative briefs, Visualization 
Techniques  

   

10   

 

 

   4 

hours 

 

Advertising Development Process 

- Creative Development strategies and 
processes 

- Advertising tactics and strategies         

- Media planning        

11     

 

 

  4 

hours 

 

 Fundamentals of Creativity in Advertising 

- Designing and Creating Print ads 

- Essentials of Copywriting        

- Grammar of Advertisement Content   

- Designing and Creating Broadcast Ads 
like jingles, songs, visual ads, etc.      

- Evaluation and Feedback Assessment      

12    Planning an Advertising Campaign 



 

 

 

   4 

hours 

 

- Concept creation, Uniqueness, 
DAGMAR Model 

- Media Objectives- Reach and 
Frequency of the Ad        

- Media Planning Strategy 

Media Scheduling Strategy     

13  

 

 

 

 

 

 

 

Unit -III 

Consumer 

Behaviour 

and 

Branding 

Perspective 

 

   

 

 

 

 

    4 

hours 

 

Multi-media Creative Advertising and 

Consumer Responses 

- Consumer response to digital media 
ads 

- Consumer response to music and 
jingles        

- Rise and Dawn of print advertising     

- Social media and its Effect on 
Advertising  

Self-

Behavioural 

assessment 

 

(Students are 

motivated to 

prepare the 

list of 

products 

which is 

purchased by 

them and ask 

them to write 

the reason to 

buy (What 

motivate to 

buy, like 

situation, 

friends, 

family, price, 

etc…)  

14      

 

  4 

hours 

 

Advertisement in Crisis 

- Regulating factors 

- Economic analysis and budgeting       

- Technical limitations 

 

 

15      

 

  4 

hours 

 

- Human Resource limitations 

- Effectiveness and impact of the 
advertisement   

  

**Due to the CIA week additional classes will be scheduled to make up for the teaching 

hours 

 

Note for Activity Part: 

    Skill Development Activities: 

1 Strategic application-based field activity related to the topics covered in the above-mentioned 

syllabus.  



2 case study discussions related to the above-mentioned syllabus. 

2 classroom-based Group activities  

 

Signature of the Faculty Member          Signature of HOD 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Mount Carmel College, 
Autonomous 

Bengaluru - 52 

 Teaching Plan for 2024-25 

  Programme: BBA IN BRANDING AND ADVERTISING 
Course Name: Principles of Branding  

             Total Teaching Hours: 60 / Credits: 04 /Teacher: Ayush Mishra  
 

WEEK MODULE Hours TOPIC ACTIVITY 

1  

 

 

 

 

 

 

 

 

 

 

 

 

     Unit- I 

Marketing for 

Branding 

Scope, nature, 

types and usages 

   

 

 4 hours 

 

Introduction 

- What is Marketing? 

- What is a Marketing 
mix? 

Identification 

of Product 

Mix 

 

(Students are 

advised to 

prepare the 

list of “4 Ps of 

selected 

products and 

motivate 

them to 

prepare the 

presentation) 

2   

  4 hours 

 

- Marketing Environment 

- Recent Marketing 
Trends in India 

3    

 

 

 

  4 hours 

 

Developing the concept of 

marketing mix and managing 

the product 

- Types of consumer and 
industrial products 

- Product related factors, 
decisions, line 

- Product life cycle 

4    

  4 hours 

 

- Product development 

- Branding and packaging 
decisions 

5    

 

  4 hours 

 

Types of Marketing 

- Tele-marketing 

- E-marketing       

- Service marketing. 
 

6    

  4 hours 

- Social marketing 

- Urban and rural 
marketing 



  

7  

 

 

 

 

 

 

 

 

 Unit -II 

Branding  

Definition and 

meaning 

 

   

  4 hours 

 

Introduction 

- Branding- Definition 

- Characteristics of a 
strong brand  

Case 

Discussion on 

Branding 

 

& 

 

Video 

discussion 

8    

 

 4 hours 

 

- Identifying values, 
products and features 
of strong brands 

Nine branding 

principles, strategies 

and their uses.   

9   

 

 

 4 hours 

 

Principles of Cultural Branding 

- From Emotional to 
Cultural branding 

- From Viral Branding to 
Cultural Branding      

- Branding out of the box 

      

10   

 

 4 hours 

 

Creating Visual Identity 

- Graphic Design 

- Positioning the brand 

- Brand effectiveness and 
impact   

 

11   

   

  4 hours 

 

- Developing brand name 
and slogan 

- Connecting brands with 
audience, ensuring 
brand loyalty 

 

12  

 

 

 

 

 

   

  4 hours 

 

Development Stage 

- Developing vision and 
mission  

- Strategies of strong 
brands 

- Reflection        

- Developing a style 
statement 

 

 Discussion 

forum of 

Launching of 

Branding  



13  

 

Unit -III 

Launching a 

Brand 

 

   

 4 hours 

 

Building a global and an 

international brand 

- Market status 

- Measuring and 
Managing brand equity 

- Selecting brand 
elements and building 
brand equity       

Managing personal brands 

14   

 

  4 hours 

 

Visual and Online Branding 

- Types of visual identities 
pop culture test 

- Online branding- 
meaning and usage. 

- Rebranding and 
cobranding  

15   

 4 hours 

 

- Troubleshooting brand 
management 

- Brand longevity         

**Due to the CIA week additional classes will be scheduled to make up for the teaching 

hours 

 Note for Activity Part: 

    Skill Development Activities: 

1 Strategic application-based field activity related to the topics covered in the above-mentioned 

syllabus.  

 Project on life history of any 1 brand and Presentation 

2 classroom-based Group activities 

 

Signature of the Faculty Member           Signature of HOD 

 

II SEMESTER  

 

 

 

 



Mount Carmel College, Autonomous 

Bengaluru - 52 

 Teaching Plan for 2024-25 

Course Name: Financial Accounting 

Programme: BBA IN BRANDING AND ADVERTISING 

Total Teaching Hours: 60 /Credits: 4/ Teacher: Dr Nikitha Neelappa S 

 

WEEK MODULE Hours TOPIC ACTIVITY 

1 6 4 Insurance Claims: Introduction, Loss of Stock Policy Discussion on 

different types of 

Insurance claims 

   Statement of Cost of Goods Sold,  

   Statement to Ascertain Value of Stock on Date of Fire  

   Treatment of Salvage, Valuation of Stocks Prior to 

Date of Fire 

 

2  4 Insurance Claims Calculation of Gross Profit and 

Gross Profit Ratio 

Discussion on 

examples of abnormal 

loss  

   Insurance Claims Calculation of Gross Profit and 

Gross Profit Ratio 

 

   Treatment of Average Clause, Treatment of Abnormal 

Items 

 

   Loss of Profit Policy (Theory Only)  

3 4 4 Hire Purchase System: Introduction, Important 

Concepts 

Practical application 

of hire purchase  

   Important Provisions under Hire Purchase System  

   Calculation of Interest When Both Cash Price and 

Rate of Interest are given 

 

   Calculation of Interest When Cash Price is given but 
Rate of Interest is not Given 

 

4  4 Hire Purchase System: Calculation of Interest When 
Both Cash Price and Rate of Interest are Not Given.,  

Discussion on journal 
entries and 

determination of cash 

price of certain 
selected products on 

HPS 

   Calculation of Cash Price, Calculation of Amount of 

Installment, 

 

   Use of Annuity Value to Find Cash Price  

   Journal Entries and Ledger Accounts in the Books of 

Hire Purchaser and Hire Vendor Under Asset Accrual 
Method Only. 

 



5 4&5 4 Hire Purchase System: Practice Problems Instalment,  Practical application 

of hire purchase 

   Purchase System: Introduction, Difference between 

Hire Purchase and Instalment Purchase System 
 

   Journal Entries and Ledger Accounts in the Books of 

Both the Parties under Interest Suspense Method. 
 

   Journal Entries and Ledger Accounts in the Books of 
Both the Parties under Interest Suspense Method. 

 

6 5 4 Instalment Purchase System - Problems Practical application 
of Installment 

purchase system in 

day-to-day life 

   Instalment Purchase System - Problems  

 

 

  Instalment Purchase System - Problems  

   Instalment Purchase System - Problems  

7 3 4 Royalty Accounts: Introduction to Accounting 

Treatment in the Books of Lessee and Lessor 

(Minimum Rent Account Method) 

Discussion on 

Royalty payment of 

selected publishers 

   Technical Terms  

   Introduction to Accounting Treatment in the Books of 

Lessee and Lessor (Minimum Rent Account Method) 

 

   Introduction to Accounting Treatment in the Books of 

Lessee and Lessor (Minimum Rent Account Method) 

 

8  4 Royalty Accounts: Preparation of Ledger Accounts,  Discussion on 

minimum rent  

   Preparation of Ledger Accounts  

   Treatment of Strikes and Stoppage of Work (Sub-

Lease Excluded) 

 

   Problems on Royalty accounts  

9 4 4 Royalty Accounts -Practice Problems Practicing problems 

on royalty accounts 

   Royalty Accounts -Practice Problems  

   Royalty Accounts -Practice Problems  

   Royalty Accounts -Practice Problems  

10 2 4 Sale of a Firm and Conversion of Partnership into a 
Limited Company: Introduction, Meaning of Purchase 

Consideration, Calculation of Purchase Consideration, 

Net Payment Method, Net Assets Method 

Calculation of 

Purchase 

Consideration for a 

Given Situation 

 



   Introduction, Meaning of Purchase Consideration,  

   Calculation of Purchase Consideration, Net Payment 
Method, Net Assets Method 

 

   Calculation of Purchase Consideration, Net Payment 
Method, Net Assets Method 

 

11  4 Sale of a Firm and Conversion of Partnership into a 

Limited Company, Incorporation Entries in the Books 

of Purchasing Company 

Observing the 

balance sheet of 

companies before and 

after Conversion 

   Ledger Accounts in the Books of Transferor,  

   Incorporation Entries in the Books of Purchasing 

Company 

 

   Incorporation Entries in the Books of Purchasing 

Company 

 

12  4 Sale of a Firm and Conversion of Partnership into a 
Limited Company 

Practicing problems 
on conversion of 

partnership  

   Incorporation Entries in the Books of Purchasing 
Company 

 

   Incorporation Entries in the Books of Purchasing 
Company 

 

   Incorporation Entries in the Books of Purchasing 
Company 

 

13 1 4 Amalgamation of Firms, Meaning, Objectives,  Discussion on AS14 

   Accounting Procedure, Ledger Accounts in the Books 

of Amalgamated Firms 

 

   Accounting Procedure, Ledger Accounts in the Books 

of Amalgamated Firms 

 

   Accounting Procedure, Ledger Accounts in the Books 

of Amalgamated Firms 

 

14  4 Amalgamation of Firms, Journal Entries in the Books 
of New Firm 

Discussion on A 

presentation on The 

Insolvency and 

Bankruptcy Code 

(2nd Amendment) 

Bill, 2018. 

 

\   Preparation of Amalgamated Balance Sheet,  

   Treatment of Assets and Liabilities Not Taken Over,  

   Unrecorded Assets and Liabilities and Contingent 
Liabilities. 

 

15  4 Amalgamation of Firms-Practice Problems Practicing problems 

on Amalgamation 



   Amalgamation of Firms-Practice Problems  

   Amalgamation of Firms-Practice Problems  

   Amalgamation of Firms-Practice Problems  

**Due to CIA week additional classes will be scheduled to make up for the teaching hours 

 

 

 

Signature of the Faculty Member  Signature of HOD 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Mount Carmel College, 
Autonomous 

Bengaluru - 52 

 Teaching Plan for 2024-25-Even 
Semester 

Programme: BBA IN BRANDING AND ADVERTISING 

Course Name: Consumer Psychology 

Total Teaching Hours: 60/ Credits: 04 / Teacher:  

WEEK MODULE Hours TOPIC ACTIVITY 

1 

 

 

 

 

 

 

 

 

 

 Unit-I  

Consumer 

Psychology 

Behavior- 

Introduction, 

meaning and 

concept. 

       

    

  

 

 

 4 hours 

  

Understanding Consumer Behavior 

- Meaning of consumer 
behavior, features and 
importance  

- Types of consumers 
(Institutional and Retail) 

- Diversity in consumers- 
Ethnicity, cultural, gender         

Research on 

Consumer 

behaviour. 

 

(Students are 

assisted to 

engage in 

short 

research- Each 

student will 

assign to 

select one 

product and 

prepare a 

questionnaire 

and meet any 

two buyers 

and collect 

the data to 

identity the 

behavioral 

difference 

through their 

answers. 

Based the 

answers 

students will 

prepare the 

PPT and make 

2 

  

 

 4 hours 

 

- Profiling the consumer and 
understanding their needs 

- Information processions and 
judgment in consumers 

- Output processing models 

3 

  

 

 4 hours 

 

Consumer Involvement 

- Application of Consumer 
behavior in Marketing 

- Consumer decision making 
processes            

4 

  

 4 hours 

 

- Determinants of buyer 
behavior 

- Need recognition                        

5 

 

 

 

  

 4 hours 

 

Consumer needs and motivation  

- Maslow’s hierarchy of needs- 
Consumer’s viewpoint 

- Consumer personality- 
Concept and Nature 



 

 

 

 

 

 

Unit-II 

Individual 

Determinants of 

Consumer 

Behavior 

 

- Freudian and Neo-Freudian 
theory of personality: 
Consumer’s viewpoint                              

a 

presentation) 

6 

 

 

 

 4 hours 

 

Marketing Significances on 

Personality traits 

- Product personality 

- Personalizing product for 
consumer satisfaction 

- Consumer as a concept and 
perception              

7 

  

 

 4 hours 

 

- Consumer attitude- formation 
and changes 

- Consumer feedback and 
response    

8 

 

 

 

 

 

 

 

 

Unit-III 

 Environmental 

Determinants of 

Consumer 

Behavior 

 

  

 

   

 4 hours 

 

External factors affecting consumer 

behaviour. 

- Family decision making and 
influence on buyer behaviour. 

- Role of society on buyer 
behavior                                                                      

- Factors affecting need of 
families, life stages and size         

Understandin

g Personal 

Behaviour 

 

 

(Students are 

encouraged to 

list out 

minimum 5 

products what 

they 

purchased 

recently and 

advised them 

to prepare the 

list like,  

1. Reason for 

choosing the 

products 

2. Influencer if 

any to choose 

the products 

9 

 4 hours 

 

 

  

- Social class and influences 

- Perception and evaluation of 
needs                

10 

   

 

   

  4 hours 

 

Group dynamics and consumer 

reference groups affecting buyer 

behaviour. 

- Reference groups 

- Opinionated choices and 
influence of higher 
authorities or superiors 

- In-group influence versus out-
group influences                     

11  
- Diffusion in purchase 

processes 

- Cultural influences  



- Influence of customs, 
traditions, morals and values 
on buyer’s decision making      

3. Family 

decision 

making and 

influencing – 

Own Family 

Decision 

Making 

Experiences. 

4. Friends and 

relatives 

influence in 

decision 

making) 

12 

 

 

 

 

 

 

Unit-IV 

Consumer 

decision making 

models and New 

Trends 

   

 

 4 hours 

 

Consumer decision making models. 

- Howard Sheth Model 

- Engel Blackwell Model     

13 

   

  

  4 hours 

 

- Nicosia Model of Consumer 
decision making                              

- Innovation process of 
diffusion     

14 

   

  4 hours 

 

- Adoption of diffusion 

- Innovator profiles          

15 

   

  4 hours 

 

E-buying behavior 

- E-buyer vis-à-vis the Brick-
and-Mortar buyer 

- Influences on e-buying                   

**Due to the CIA week additional classes will be scheduled to make up for the teaching 

hours 

 - Note for Activity Part: 

    Skill Development Activities: 

● 1 Strategic application-based field activity related to the topics covered in the 
above-mentioned syllabus.  

●  Project on Consumer’s Perception of Luxury brands & Presentation 

● 2 classroom-based Group activities 
 

 

Signature of the Faculty Member          Signature of HOD 

 

 

 



Mount Carmel College, 
Autonomous 

Bengaluru - 52 

 Teaching Plan for 2024-25- Even 
Semester 

Programme: BBA IN BRAND AND ADVERTISING 

Course Name: Advertising and Marketing Research 

Total Teaching Hours: 60 / Credits: 04 / Teacher:  

 

WEEK MODULE Hours TOPIC ACTIVITY 

1 

      

 

 

 

 

 

 

 

 

 

 

 

     

 

 

 

      Unit-I 

Fundamentals 

of Research  

 

   

 

 4 hours 

 

- Meaning and objectives of 
Research  

- Concepts in Research: Variables, 
Qualitative and Quantitative 

- Literature review 

- Stages in Research process       

Research on 

Advertising  

(Students are 

guided to select 

the preferred 

topic in 

Advertising (For 

Ex- Consumer 

awareness, 

Impact of 

Advertising, 

Advertising 

Reach). 

 

Guide them to 

prepare the 

questionnaire 

and assigned 

any product or 

advertisement 

to conduct the 

short research 

In Branding and 

Advertising 

related.   

 

2 

  

 

 4 hours 

 

Research Process- Planning and Design 

- Formulating the research 
problem 

- Determining research methods                                             

- Determining data collections 
sources and methods   

3 

  

 

  4 hours 

 

- Analysis of data                            

- Interpretation of results                                                          

- Research Design and Marketing 
Decision Process 

- Choosing a Good Research 
Design      

4 

   

  

 4 hours 

 

 

Hypothesis 

- Meaning Of Hypothesis 

- Composition of variables of 
Hypothesis  

5 

  

4 hours 

 

- Nature Of Hypothesis 

- Significance of hypothesis 

- Types Of Hypotheses:  
Declarative Statement, Cause 
and effect relationship 



hypothesis, Directional 
Hypothesis, 

- Non-Directional Hypothesis and 
Null Hypothesis.   

                                     

6 

Unit-II 

Research 

Design:  

 

 

 4 hours 

 

- Definitions of Research Design.   

- Requirements for an effective 
research design 

- Advantages of research design 

- Need for Research Design             

7 

 

 

 

 

 

 

Unit-III 

Sampling 

 

  

  

 4 hours 

 

Meaning of Sample and Sampling,  

- Why Do Researchers Use 
Samples 

- Basic Principles of Sampling  

     

8 

  

 

 4 hours 

 

Process of Sampling Introduction and 

meaning 

- Steps of sampling process 

- Characteristics of a good Sample 
Design  

 

9 

 

 4 hours 

 

Methods of Sampling  

- Various Sampling Techniques             
 

10 

 

 

 

Unit-IV 

Data Collection  

  

 

 4 hours 

 

- Types of data and sources- 
Primary and Secondary data 
sources 

- Methods of collection of primary 
data               

 

11 

  

 

 4 hours 

 

Report Writing  

- Essential of a good report, 

- Content of report, 

- Steps in writing a report, 

- Footnotes and Bibliography   
 

12 Unit-V   - Introduction to advertising 
research 



Advertising 

Research 

 

  

  4 hours 

 

- Objectives of Advertising 
Research                                  

- Various Stages of Advertising 
Research                          

- Essentials of Advertising 
Research 

- Benefits of Advertising Research   

         

13 

Unit-VI 

Marketing 

research 

 

  

 

 4 hours 

 

- Need for and Importance of           
Marketing Research 

- Product research 

- Methods Of Conducting Product 
Research  

 

14 

 

 

Unit-VII 

Branding 

Research 

 

   

 4 hours 

 

- Brand Character Research 

- Brand Logo Research 

- Brand Name Research  

15 

   

 4 hours 

 

- Brand Association Research 

- Brand Loyalty Research 

- Brand awareness research  

**Due to the CIA week additional classes will be scheduled to make up for the teaching 

hours 

- Note for Activity Part: 

   Skill Development Activities: 

● 1 Strategic application-based field activity related to the topics covered in the 
above-mentioned syllabus.  

●  2 case studies on the topics covered in the above syllabus. 

● 2 classroom-based Group activities 
 

 

Signature of the Faculty Member          Signature of HOD 

 

 

 

 



III SEMESTER  

Mount Carmel College, 

Autonomous 

Bengaluru - 52 

 Teaching Plan for 2024-25 

Programme: BBA IN BRAND AND ADVERTISING 

 

Course Name: Corporate Accounting 

Total Teaching Hours: 60 /Credits: 4/ Teacher: Dr Nikitha Neelappa S 

 

WEEK MODULE Hours TOPIC ACTIVITY 

1         1 4 Final Accounts of Company: Meaning Preparation of 

Income Statement 
Discussion on 

different 

companies’ 

income statement 

2  4 Preparation of Income Statement and Position 

Statement 
Discussion on 

different 

companies’ 

Financial Position. 

3 2 4 Valuation of Shares: Meaning, Need for Valuation, 

Factors Affecting Valuation, Methods of Valuation of 
Shares 

Observing 

companies’ shares 

4  4 Intrinsic Value Method, Yield Valuation Method Examining the 

share prices of 

different 

companies 

5  4 Dividend Yield Method, Fair Value Method, Valuation 

of Right Shares, Valuation of Preference Shares 

 

Observing the 

valuation of Shares 

of a Company 

Under a Given 

Situation 

 

6 3 4 Valuation of Goodwill: Meaning, Definition, Factors 

Affecting Valuation of Goodwill, Calculation of 
Goodwill, Purchased Goodwill 

Discussing the 

case studies 

relating to factors 

effecting goodwill 

7  4 Non-Purchased or Inherent Goodwill, Valuation of 

Non-Purchased Goodwill, Average Profit Method 
Computing value 

of goodwill with 

real time data 

8  4 Super Profit Method, Capitalization of Average Profit 

Method, Capitalization of Super Profit Method, 

Annuity Method. 

Practicing 

problems on 

valuation of 

goodwill under 



 different methods 

9 4 4 Amalgamation of Firms: Meaning, Difference 

Between Amalgamation and Absorption, Calculation 
of Purchase Consideration  

Case Study and 

Presentation on 

Mergers and 

Acquisitions 

 

10  4 Settlement of Purchase Consideration, Incorporation 
Entries 

Calculation of 

Purchase 

Consideration for a 

Given Situation 

 

11  4 Preparation of Balance Sheet, Problems on Mergers 

and Acquisitions. 
Observing the 

balance sheet of 

companies before 

and after merger 

12 5 4 Internal Reconstruction: Meaning, Forms of 

Reconstruction, Alteration of Capital and Capital 
Reduction, Internal Reconstruction Vs Amalgamation 

- 

Discussion on 

AS14  

13  4 Internal Reconstruction Vs Absorption, Scheme of 

Internal Reconstruction for a Company – Problems 

 

Construct a Scheme 

of Internal 

Reconstruction for a 

Given Company 

 

14 6 4 External Reconstruction: Meaning, Forms of External 

Reconstruction, Difference between Amalgamation 

and External Reconstruction, Difference between 

Absorption Vs External Reconstruction, 

Discussion on A 

presentation on The 

Insolvency and 

Bankruptcy Code 

(2nd Amendment) 

Bill, 2018. 

 

15  4 Accounting Procedure, Calculation of Purchase 
Consideration, Discharge of Purchase Consideration, 

Accounting Entries Problems. 

Practicing 

problems on 

external 

reconstruction. 

**Due to CIA week additional classes will be scheduled to make up for the teaching hours 

 

 

Signature of the Faculty Member     Signature of HOD 

 

Mount Carmel College, 
Autonomous 



Bengaluru - 52 

 Teaching Plan for 2024-25 

Program: BBA IN BRANDING AND ADVERTISEMENT 

Course Name: Strategic Brand Management 

Total Teaching Hours: 60 / Credits: 04 / Teacher: Abhimanyu Saha 

 

WEEK MODULE Hours TOPIC ACTIVITY 

1  

 

 

 

 

 

 

 

   Unit -I Defining 

Brand 

Management 

      

 4 hours 

 

Introduction 

- Definition 

- Analyse brand strengths 

Self-Branding 

 

(Students are 

encouraged to 

create 

platform to 

Self-branding 

themselves to 

attract more 

eyes on him) 

2    

 

4 hours 

 

- Building a loyal customer 
base 

- Ensuring innovation of 
products, strategies and 
brand awareness 

3    

 

4 hours 

 

 Effective branding management 

strategies 

- Creating brand awareness 

- Brand promotion 

- Developing consistency 

4   

 4 hours 

 

- Brand maintenance  

- Brand orientation 

- Brand heritage  

 

5   

 

 

 

 

 

 

 

 

 4 hours 

 

Types of brand equity models 

- Keller’s Model        

- Aaker Model 

 

Self-Metrics 

on Brand 

Equity 

 

(Students can 

find the Band 

Equity on self-

branding 

activity and 

find out who 

achieved best 

6   

4 hours 

 

- Brand Asset Valuator Model       

- Brands Model 
 

7   

4 hours 

- Importance of Brand Equity 
Models        

 



 

Unit-II 

Brand Equity 

 

 and find the 

reason) 
8  

4 hours 

 

Measuring brand equity 

- Financial metrics 

- Data market share 
 

9  

4 hours 

 

- Profitability         

- Growth rate 

 

10  

4 hours 

 

- Branding investment 

- Strength metrics        

- Accessibility          

 

11  

4 hours 

 

- Consumer metrics 

- Purchasing behavior  

 

 

12  

 

 

 

 

 

Unit -III 

Branding 

architecture 

 

 

4 hours 

 

Introduction 

- Market fragmentation 

- Channel dynamics. 
 

Discussion 

form on 

 Failure Brands  

13  

4 hours 

 

- Global realities 

- Leveraging brand assets 

14  

 

4 hours 

 

Essential Components of Brand 

Architecture 

- Brand architecture audit 

- Brand portfolio evaluation 
 

15  

 

4 hours 

 

- Framework decision 

- Naming guidelines 

- Implementation and 
dissemination  

-  

**Due to the CIA week additional classes will be scheduled to make up for the teaching 

hours 



- Note for Activity Part: 

   Skill Development Activities: 

● Strategic application-based field activity related to the topics covered in the above-
mentioned syllabus.  

● Project on 2 Brands and Presenting their Promotion strategies. 

● 2 classroom-based Group activities 
 

 

Signature of the Faculty Member         Signature of HOD 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Mount Carmel College, 
Autonomous 

Bengaluru - 52 

Teaching Plan for 2024-25 

Programme: BBA IN BRANDING AND ADVERTISING 

Course Name: Foundation of Digital Marketing 

Total Teaching Hours: 60 / Credits: 04 / Teacher: Bibin George Varghese 
 

WEEK MODULE Hours TOPIC ACTIVITY 

1  

 

 

 

 

 

 

 

 

 

 

 

 

Unit -I   

Marketing 

fundamentals 

     

 

 4 hours 

 

Introduction 

- Digital Marketing 
Framework 

- What, When, Who, why, 
where 

Students 

Presentation  

 

(Students are 

assigned one 

organization 

and advise 

them to prepare 

the List of 

Digital 

marketing 

technologies 

using by the 

selected 

organization 

and its impact 

in Marketing)  

2  

 

4 hours 

 

- Content strategy 
planning, distribution and 
promotion 

- Optimization of websites   

3  

 

 

4 hours 

 

 

- Content marketing and 
measuring impacts. 

- Online Micro- and Macro- 
market environment 
analysis 

- Campaign planning      

4  

4 hours 

 

 Social Media Marketing 

- Landscape 

- Channels   

5  

4 hours 

 

- Content 

- Implement and monitor 
campaigns    

6  - Social media advertising 

- Platforms         



4 hours 

 

7  

 

 

 

 

 

 

Unit- II 

Search Engine 

Optimization (SEO) 

 

4 hours 

 

Introduction 

- How search works. 

- Keywords        

- On-site SEO optimize UZ 
and design Make a list of 

high search 

volume 

keywords for a 

chosen 

product/ what 

are different 

methods of OFF 

page SEO make 

a excel sheet 

mention 

backlinking 

methods and 

different sites 

8  

 

4 hours 

 

- Off-site SEO- link building       

- SEO Audit &amp 

- Future of SEO       

9  

 

 

4 hours 

 

Search Engine Marketing with 

AdWords 

- AdWords and Keyword 
Selection 

- Create text ads.          

- CPC Bidding             

10  

4 hours 

 

- Navigate AdWords 

- SEM Metrics and 
Optimization   

 

11  

 

 

 

Unit -III 

Display Advertising 

and Email Marketing 

 

 

 

4 hours 

 

- How to display ad works? 

- Display ads and target. 

- Sales models       

Preparing E-

Mail Promotion 

 

(Students are 

motivated to 

design the E-

Mail advertising 

with all 

necessary 

inclusion and 

encouraged to 

share to their 

friends, relatives 

and some social 

network 

12  

4 hours 

 

- Display ads in AdWords. 

- Video Advertising 

 

13  

 

4 hours 

 

Email Marketing 

- Email list generation. 

- Creating an effective 
email campaign 



14  

4 hours 

 

- Creating an email plan 

- Measuring results   

peoples and get 

their comments, 

rating and 

opinions to 

understand 

their E-Mail 

marketing 

design) 

15        Unit -IV 

Online Advertising 

 

 

4 hours 

 

- email marketing intro and 
basics.       

- email marketing analytics   

**Due to the CIA week additional classes will be scheduled to make up for the teaching 

hours 

 

   - Note for Activity Part: 

      Skill Development Activities: 

● Strategic application-based field activity related to the topics covered in the above-
mentioned syllabus.  

● Project on brand campaigns through Digital marketing 

● 2 classroom-based Group activities 
 

 

Signature of the Faculty Member            Signature 

of HOD 

 

 

 

 

 

 

 

 

 

 

 

 

 



IV SEMESTER  

 

Mount Carmel College, 

Autonomous 

Bengaluru - 52 

 Teaching Plan for 2023-24 

Course Name: Cost Accounting 

Total Teaching Hours: 60 /Credits: 4/ Teacher: Dr Nikitha Neelappa S 

 

WEEK MODULE Hours TOPIC ACTIVITY 

1 1 4 Introduction to cost: Meaning of Cost 
Costing, Cost Accounting, Cost Accountancy 
Financial Accounting and Cost Accounting 

Cost Concepts, Cost Centre, Service Centre, Profit 

Centre, Cost Unit, Conversion Cost 
 

Discussion on 

different 

companies’ cost 

statement 

2  4 Cost Drivers 

Difference Between Costs and Expense 

Cost Control and Cost Reduction 

Classification & Elements of Cost Costing Methods 

and Techniques 
 

Discussion on 

different 

companies’  

cost Position. 

3  4 Preparation of Cost Sheets, Tenders and Quotations 
Preparation of Cost Sheets, Tenders and Quotations 
Preparation of Cost Sheets, Tenders and Quotations 
Preparation of Cost Sheets, Tenders and Quotations 

 

Preparing 

companies’ cost 

sheet 

4 2 4 Material Cost Meaning 

Classification of Materials 

Material Control 

Steps in Material Control 
 

Examining the 

different material 

management 

techniques 

5  4 Need, Objectives of Material Control 

EOQ, 

Material Levels, Issue of Materials 

Problems on Material Levels, Issue of Materials 
 

Observing the 

material control 

systems Under a 

Given Situation 

 

6  4 Methods of Pricing Material Issues FIFO, LIFO, 

Problems on FIFO, LIFO 

Problems on FIFO, LIFO 

Simple and Weighted Average Methods). 
 

Practical 

exposure in 

calculation of 

closing stock 

7  4 Labour Cost, Meaning, Components of Labour Cost 

Features of a Good Wage System 

Idle time, Over time, Labour Turnover 

Causes, Effects, Remedies (Theory only). 
 

Class discussion 

on the best 

method to follow 

for labour cost 

accounting 

8 3 4 Overheads: Meaning 

Classification of Overhead Costs 

Accounting Procedure, Allocation of Overheads 

Practicing 

problems on 



Apportionment of Overheads, Bases of 

Apportionment 
 

apportionment of 

overheads 

9  4 Primary and Secondary Distribution (Repeated 

Secondary Distribution (Simultaneous Equation 
Methods) 

Problems on Primary and Secondary Distribution 

Absorption of Overheads (Machine Hour Rate only) 
 

Case study on the 

theoretical 

background of 

absorption of 

overheads 

10 4 4 Process Costing: Introduction 

Characteristics, Difference between Process Costing 

and Job Costing 

Characteristics, Difference between Process Costing 
and Job Costing 

Treatment of Normal Loss 
 

Class discussion 

on various process 

in companies and 

the costing 

method 

 

11  4 Problems on Treatment of Normal Loss 

Problems on Treatment of Normal Loss 

Problems on Abnormal Loss and Abnormal Gain. 

Problems on Abnormal Loss and Abnormal Gain. 
 

Reading research 

articles on 

normal loss and 

abnormal loss 

12 5 4 Contract costing: Introduction 

Features, Concepts 

Contract Costing Procedure 

Profit on Incomplete Contracts 
 

Class discussion 

on different 

types of 

contracts 

13  4 Preparation of Contract A/c 

Contractee’s Account 

Working in Progress Account & Balance Sheet 

Working in Progress Account & Balance Sheet 
 

Practice numerical 

on contract 

costing. 

 

14 6 4 Service Costing: Introduction 

Characteristics 

Calculation of Cost Unit and Preparation of 
Operating Cost Statement. 

Calculation of Cost Unit and Preparation of 
Operating Cost Statement 

 

Discussion on A 

presentation on 

different types of 

service costing. 

 

15 7 4 Reconciliation of cost and financial statements 

Introduction, Need for Reconciliation 

Reasons for Difference in Profit, Procedure for 
Reconciliation 

Preparation of Reconciliation Statement. 
 

Practicing 

problems on 

Reconciliation of 

cost. 

**Due to CIA week additional classes will be scheduled to make up for the teaching hours 

 

 

Signature of the Faculty Member      Signature of HOD 

 

 

 



Mount Carmel College, 
Autonomous 

Bengaluru - 52 

 Teaching Plan for 2024-25- Even 
Semster 

Programme: BBA IN BRANDING AND ADVERTISEMENT 

Course Name: Media Management and PR 

Total Teaching Hours: 60 / Credits: 04 / Teacher:  

 

WEEK MODULE Hours TOPIC ACTIVITY 

1 

 

 

 

 

 

 

 

 

 

 

 

 

 

Unit-I 

   Media 

Management 

      

 

  4 hours 

 

Introduction, definition, meaning and 

usages 

- Print publishing 

- Digital publishing  

Identifying 

Media 

 

(Students are 

motivated to 

select one 

product and 

guide them to 

identify the best 

media and 

framing strategy 

on their 

selected media) 

2    4 hours 
- Broadcast media 

- New trends               

3 

  

 

  4 hours 

 

 

 Integrated Marketing Communications 

- Overview of marketing theory 

- Applying marketing strategy to 
consumer media      

4 

  

 

  4 hours 

 

 

- Direct to Consumer (for reader’s 
/ consumers to distribution 
channels) 

- Business to business (for 
advertisers and partners)               

5 

 

 4 hours 

 

 

Media Management II 

- Media communications 

- Media law                           

6  - Media campaign 



 

 4 hours 

 

- Business policy and policy 
making 

Communication and media 

technologies  

7 

 

 

 

 

 

 

 

 

Unit-II 

Media buying 

and 

advertising 

 

  

 

  4 hours 

 

 

- Digital planning and 
programmatic buying 

- ROI media metric 

- Audits                                             
 

Creating Media 

Awareness 

 

(Students are 

assigned to a 

particular 

product and 

advise them to 

prepare the list 

of media that 

product is 

advertised and 

measure which 

media more 

impact) 

8 

  

  4 hours 

 

 

- CPMS 

- Reach and frequency 

- Audience measurement   

 

9 

  

 

  4 hours 

 

 

Disruptive technology and media 

business models 

- Role of advertising 

- New advertising paradigm- 
technology companies    

 

10 

  

  4 hours 

 

 

- Digital opportunities 

- Redirecting and changing 
business models   

 

11 

  

 

   

  4 hours 

 

 

Storytelling and marketing 

- The craft of content marketing 

- Offline and online evolution in 
media business 

- Implications of journalism and 
storytelling         

 

12 
 

 

 

  4 hours 

- Concept and use of PR and 
Communication 

- Internal and external PR      

Insights of PR 

 



 

 

 

 

Unit-III 

 Public 

Relations- 

Introduction 

and meaning 

 

 (Group of 

Students are 

encouraged to 

identify the 

Public Relation 

activities of 

selected 

companies) 

13 

 

 4 hours 

 

- Responsible stakeholders 

- PR strategies          

14 

  

 

  4 hours 

 

 

Press Release and Other Media Tools 

- Roles of PR in different sectors 
(Case Studies) 

- PR in Manufacturing sector 

- PR in Services sector and NGO 

15 

  

 

 

   

  4 hours 

 

 

Code of ethics of public relation 

- Establishing professional 
standard 

- Guidelines for practicing code of 
ethics 

- Evaluation and Adaptability for 
to cooperate ethics 

- In Depth study of PR 
administration vision media 

**Due to the CIA week additional classes will be scheduled to make up for the teaching 

hours 

Note for Activity Part: 

Skill Development Activities : 

●  Strategic application based field activity related to the topics covered in the above 
mentioned syllabus  

●  1 project on media campaign 

● 1 project on PR activity for a start-up 

● 2 classroom-based Group activities 

 

 

Signature of the Faculty Member          Signature of HOD 

 

 

 

 



Mount Carmel College, 

Autonomous 

Bengaluru - 52 

Teaching Plan for 2024-25-Even 

Semester 

Programme: BBA IN BRAND AND ADVERTISING 

Course Name: Ad Film Making Essentials 

Total Teaching Hours: 6 0  / Credits: 04 / Teacher: Chaitanya 

 

WEEK MODULE Hours TOPIC ACTIVITY 

1       

 

 

 

 

 

     

Unit-I 

 

 

 

 

4 hours 

Introduction to History of Art/Storytelling 

through other forms of Art 

 History of Indian Ad Films 

 Basics and genres of Music, dance and 

theatre 

 Basics of various acting schools and 

the art of drama.           

 

Case Discussion, 

Videos on Evolution 

of Films, 

Photography 

2  

 

4 hours 

 Evolution of visual techniques from 

painting to cinema. 

 Basic relationship between music and 

dance in relation to Ad Film making.    

 

3  

 

 

 

 

Unit-II 

 

 

4 hours 

Basics of Photography  

 Basics of art of Photography 

 Basic intricacies involved in taking a 

photograph. 

 

4  

 

4 hours 

 Understanding of making a good 

picture 

 Basic photographic sense and 

knowledge  

 

5  

 

 

 

Unit-III 

 

 

 

4 hours 

Basics of Postproduction 

 Terminology and concepts of editing 

 Bird’s-eye view of the modern process 

of editing, setting up for 

editing                       

 Efficient editing habits to work 

faster.                  

Video presentation 

and Discussion form 

of Film Production, 

Technology and 

Digital 

Improvements. 

Case Discussion 

6  

 

 

 

 

 

 

 

 

 

4 hours 

Basics of Cinematography 

 Importance of cinematography in Ad 

film making 

 Basic knowledge about lighting and its 

use 

7  

 
 Basics of various camera, lenses and 

digital cinematography 



Unit-IV 

 

4 hours  Basic structure of Ad film and digital 

camera          

 

8  

 

4 hours 

 Basic knowledge about lighting and its 

use 

 Basics of special effects 

cinematography      

 

 

9  

 

 

 

 

 

Unit-V 

 

 

 

 

4 hours 

Grammar of Ad Film Making 

 An Introduction to the secrets of good 

Ad Film writing 

 Attributes of an Effective Ad Film 

writer 

 Difference Between Good Ad Film 

Writing and Good Copywriting 

 

Discussion form and 

Video presentations 

story telling of 

successful 

advertisements 

10  

4 hours 

 Writing Ad Films with Simplicity and 

Clarity 

 Writing like a professional              

 

11  

 

 

 

Unit-VI 

 

 

4 hours 

Concepts of Story Boarding 

 Need for storyboarding. 

 Fundamentals of shoot taking and 

division  

 

12  

4 hours 

 Various storyboarding techniques 

 Importance of perspective and lighting 

while storyboarding   

 

13  

 

 

 

 

 

 

Unit-VII 

 

 

4 hours 
Introduction to Direction for Ad Film 

 Need for direction in Ad Films            

 The role played by a director.   

 
Videos and 

Discussion forum on 

successful directors’ 

films and cinematic 

strategy of the 

Director 

14  

4 hours 
 Qualities required to be a 

director.                      

 Manage creativity and creative team. 

 

15  

4 hours 
 Details involve in the production of a 

feature Ad Films                      

 

**Due to the CIA week additional classes will be scheduled to make up for the teaching 

hours 

 

 Note for Activity Part: 

 Skill Development Activities: 



 Strategic application-based field activity related to the topics covered in the above 

mentioned syllabus  

 One Ad film for a campus initiative 

 2 classroom-based Group activities 

 

 

Signature of the Faculty Member          Signature of HOD 

 

  

 

  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



V SEMESTER  

Mount Carmel College, 

Autonomous 

Bengaluru - 52 

 Teaching Plan for 2024-25 

Program: BBA IN BRANDING AND ADVERTISING 

Course Name: Account Planning & Advertising 

Total Teaching Hours: 6 0  / Credits: 4 / Teacher: Abhimanyu Saha 
 

WEEK MODULE Hours TOPIC ACTIVITY 

1 

Unit-1   

Introductio

n 

4 Hr. 

Introduction 

 Definition of Account Planning and 

Advertising.  

 Various views and practice in account 

planning. 

 Key agency roles and the relationship with 

account planning function. 

 Deconstructing marketing communication 

messages. 

 

 

 

 

 

 

 

 

Student activity on 

Budget 

preparation on 

Advertising 

2 
Unit-2 

What is 

Account 

Planning 

 

4 Hr. 

 

 

 

 

What is Account Planning  

 Knowing the difference between facts and 

insights. 

 The Creative Pursuit of Insights. 

 Identifying the true problem. 

3 

 

 

 

 

 

 

 

Unit-2& 3 

Research in 

Accounts 

Planning 

4 Hr. 

 

 

 

 

 

 

 

What is Account Planning  

 Asking the right questions, in the right 

ways. 

 Setting objectives. 

Research in Accounts Planning- Techniques of In-

depth interviews for discovering consumer 

insights. 

4 4 Hr. 

 

 

 

 

 Ethnography for in-depth consumer 

insight. 

 Google analytics for digital account 

planning. 

(Group Or 

Individual) 

Activity on 

Assigning an 

advertising and 

guide them to 

Preparing for the 

selective 

advertising 

program (Finding 

relevant expenses 

related to assigned 

advertising 

concept) 

5 Unit-4 

Account 

Planning 

Insights 

4 Hr. Account Planning Insights 

 Various Account Planning insights from 

Consumer, Brand, Market, Culture, 

Geographical etc. 

6  

Unit-4 & 5 

The 

Account 

Planning 

4 Hr.  Study of insights into three award-winning 

advertising campaigns of the previous two 

years. 

The Account Planning Process 

 Role of account planning in advertising. 



Process 

 

 

7 4 Hr.  Role of Account Planner. 

 Account Planning Process. 

 

 

8 Unit-6 

The 

Importance 

of 

Preparatio

n for 

Account 

Planning 

4 Hr. The Importance of Preparation for Account 

Planning 

 Why it is so important to prepare. 

 How to prepare. 

 Why this skill is vital for planners and 

strategists. 

 

Students’ 

presentation on 

their advertising 

budget 

9  

 

 

 

Unit-7 

Propagatio

n Planning 

4 Hr. Propagation Planning 

 Definition. 

 Adoption curve with propagation. 

 Propagation platforms. 

 

10 4 Hr.  Propagation process. 

 Review of different types of advertising 

briefs. 

 Discussions on the role of briefing. 

 

11 

 

Unit-8 

Transmedi

a Planning 

4 Hr. 

Transmedia Planning 

 Definition 

 Who does trans media planning. 

 Why transmedia. 

 

12 

4 Hr. 

 How is trans media different. 

 Elements of Trans media Storytelling. 

 

13 

 

Unit-9 

Defining 

the Benefit 

4 Hr. 

Defining the Benefit 

 What is an Attribute? 

 Attribute Versus Benefit 

 

14 

4 Hr. 

 Attribute to Functional Benefit. 

 Emotional Benefits. 

 

15 

4 Hr. 

 Plus, or Minus Emotions. 

 Benefit Laddering and Matrix. 

 

**Due to the CIA week additional classes will be scheduled to make up for the teaching 

hours 

 

Note - For Activity Part 



Skill Development Activities: 

 Strategic application-based field activity related to the topics covered in the above-

mentioned syllabus.  

 Project on Preparation of Account Planning. 

 Two classroom-based Group activities. 

 

 

 

Signature of the Faculty Member           Signature of HOD 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Mount Carmel College, 

Autonomous 

Bengaluru - 52 

Teaching Plan for 2024-25 

Program: BBA IN BRANDING AND 

ADVERTISING 

Course Name: Advertising Campaign Management 

Total Teaching Hours: 6 0  / Credits: 4 / Teacher: Vismaya 
 

WEEK MODULE Hours TOPIC ACTIVITY 

1  

 

 

Unit-1   

Introductio

n 

 

4 Hr. 

Introduction 

 Definition of ad campaign pitching. 

 Knowing different marketing ideas for a 

brand, product, or service to a prospective 

client. 

Advertising 

campaign 

creation 

(Group activity) 

2 
4 Hr. 

 

 

 Presenting marketing strategy in a creative 

way. 

 Accomplish the client’s goals and deliver 

the brand’s message 

3  

Unit-2 

Set the 

pitch 

meeting. 

4 Hr. 

Set up the pitch meeting. 

 Understand the aspect of sending out a 

request for proposal (RFP). 

 

4 

 

4 Hr. 
 Understand the important elements of Ad 

campaign requirements in RFP. 

 How to Prepare for a pitch and rehearse. 

5  

 

 

 

Unit-3 

Pitch 

Presentatio

n Checklist 

 

 

 

4 Hr. 
 

Pitch Presentation Checklist 

 Pitch Team Alignment (Including Multi-

Office/Multi-Agency Pitch Teams). 

Students’ 

presentation on 

Advertising 

campaign 

6 4 Hr.  Resource Mapping & Allocation. 

 

 

 
7 

 

4 Hr. 
 Questionnaire Responses Writing & 

Design that Converts. 

8 

Unit-4 

Pitch 

presentatio

n Flow 

4 Hr. Pitch presentation Flow. 

 Methods of introduction and setting up the 

context. 

 Defining the campaign strategy. 

9 4 Hr.  Providing a concise overview of the 

marketing campaign’s objectives. 

Ad Zap 

(Group activity 

of their 

Advertisement) 
10 4 Hr.  How to present market research and case 

studies. 



11 Unit-5 

 Creative 

content for 

a pitch 

presentatio

n 

4 Hr. Creative content for a pitch presentation 

 

 How to create mock-ups of your campaign 

proposals. 

 
12 

 

4 Hr. 
 Demonstrating the look and feel of the ad 

campaign on an actual platform. 

 

13 

Unit-6 

Clients 

Relationshi

p 

4 Hr. Clients Relationship 

 Understanding client’s viewpoint for 

implementation. 

14 4 Hr.  How to sell the campaign idea to a client. 

 

15 4 Hr.  Make the client the Hero. 

 

**Due to the CIA week additional classes will be scheduled to make up for the teaching 

hours 

 

Note - For Activity Part 

Skill Development Activities: 

 Strategic application-based field activity related to the topics covered in the above-

mentioned syllabus.  

 Project on Preparation of Ad Campaign Pitching. 

 Two classroom-based Group activities. 

 

 

Signature of the Faculty Member       Signature of HOD 

 

 

 

 

 

 

 

 

 

 

 



Mount Carmel College, 

Autonomous 

Bengaluru - 52 

 Teaching Plan for 2023-24 

Course Name: Financial Statements Analysis 

Total Teaching Hours: 60 /Credits: 4/ Teacher: Dr Nikitha Neelappa S 

 

WEEK MODULE Hours TOPIC ACTIVIT
Y 

1 1 4 Financial Statements: Meaning and Definition, Nature 

of Financial Statements, Objectives of Financial 

Statements, Importance of Financial Statements, 

Types of Financial Statements.  

 

Discussion on 

different 

companies’ 

financial 

statements 

2  4 Financial Statements Analysis - Meaning and 

Concept of Financial Analysis, Objectives of 

Financial Analysis, Types of Financial Statements 
Analysis, Techniques of Analysis and Interpretation 

Discussion on 

different 

companies’ 

Financial 

Position. 

3  4 Comparative Statement Analysis, Common Size 
Statement Analysis, Trend Percentages Analysis, 

Corporate Reporting.         

Comparing 

inter and intra 

sector 

companies’ 

financial 

statements 

4 2 4 Ratio analysis: Meaning of Ratio and Ratio Analysis, 

Significance of Ratio Analysis, Classification of 
Ratio Analysis, 

Examining the 

various of 

different 

companies’ 

actual data. 

5  4 Computation of Ratios, Interpretation of Ratios, Computing the 

various ratios for 

companies and 

interpreting 

them. 

6 3 4 Cash flow statement: Meaning, Comparison between 

FFS and CFS, Significance of Cash Flow Statement,  

 

Discussing the 

cash flow 

statements of 

various 

companies 

7  4 Preparation of Cash Flow Statement - Indirect 

Method (As per Revised Accounting Standard - 3). 
Discussion on 

AS 3 

8  4 Preparation of Cash Flow Statement - Indirect 

Method (As per Revised Accounting Standard - 3). 
Practicing 

problems on 



cashflow 

statement 

under different 

activities. 

9 4 4 Profitability Analysis: ROCE & ROE relationship, 

Decomposition of ROE 
 

 

Case Study and 

Presentation on 

profitability 

statement 

 

10  4 Linkages of Profitability Ratios and firm Value, 

Credit Analysis 
Case Study and 

Presentation on 

credit analysis of 

given companies 

 

11 5 4 Management Reporting: Meaning, Importance of 

Reporting, Types of Report, Essentials of an Ideal 

Report, 

Observing the 

real time 

management 

reports 

12  4 Drafting Management Reports under Different 

Situations. Critical Evaluation of Sample Annual 

Reports.  

Discussion on  
Management 

Reports under 
Different 

Situations 

13  4 Contemporary issues in Reporting: IFRS – Objectives 

of IFRS. Human Resource accounting (HRA) – Concept 

and Objectives. 

Class room 

discussion on 

various 

companies 

accounting 

practices. 

 

14 6 4 Forensic accounting – Need for Forensic Accounting, 

Environment accounting – Need and Scope. 
A presentation 

on the types of 

accounting 

practices 

followed in India 

 

15  4 Social responsibility accounting – Meaning and 

Measurement of Social Cost Befit. Life cycle costing, 

Concept, Features and Proces           
 

 

Case study on 

SR accounting 

**Due to CIA week additional classes will be scheduled to make up for the teaching hours 

Signature of the Faculty Member     Signature of HOD 

 



Mount Carmel College, 

Autonomous 

Bengaluru - 52 

 Teaching Plan for 2023-24 

Course Name: Financial Statements Analysis 

Total Teaching Hours: 60 /Credits: 4/ Teacher: Dr Nikitha Neelappa S 

 

WEEK MODULE Hours TOPIC ACTIVITY 

1 1 4 Financial Statements: Meaning and Definition, Nature 

of Financial Statements, Objectives of Financial 

Statements, Importance of Financial Statements, Types 

of Financial Statements.  

 

Discussion on 

different 

companies’ 

financial 

statements 

2  4 Financial Statements Analysis - Meaning and Concept 

of Financial Analysis, Objectives of Financial 
Analysis, Types of Financial Statements Analysis, 

Techniques of Analysis and Interpretation 

Discussion on 

different 

companies’ 

Financial 

Position. 

3  4 Comparative Statement Analysis, Common Size 

Statement Analysis, Trend Percentages Analysis, 

Corporate Reporting.         

Comparing inter 

and intra sector 

companies’ 

financial 

statements 

4 2 4 Ratio analysis: Meaning of Ratio and Ratio Analysis, 

Significance of Ratio Analysis, Classification of Ratio 
Analysis, 

Examining the 

various of 

different 

companies’ 

actual data. 

5  4 Computation of Ratios, Interpretation of Ratios, Computing the 

various ratios for 

companies and 

interpreting them. 

 

6 3 4 Cash flow statement: Meaning, Comparison between 

FFS and CFS, Significance of Cash Flow Statement,  

 

Discussing the 

cash flow 

statements of 

various 

companies 

7  4 Preparation of Cash Flow Statement - Indirect Method 

(As per Revised Accounting Standard - 3). 
Discussion on 

AS 3 

8  4 Preparation of Cash Flow Statement - Indirect Method 

(As per Revised Accounting Standard - 3). 
Practicing 

problems on 

cashflow 

statement under 



different 

activities. 

9 4 4 Profitability Analysis: ROCE & ROE relationship, 

Decomposition of ROE 
 

 

Case Study and 

Presentation on 

profitability 

statement 

 

10  4 Linkages of Profitability Ratios and firm Value, Credit 
Analysis 

Case Study and 

Presentation on 

credit analysis of 

given companies 

 

11 5 4 Management Reporting: Meaning, Importance of 
Reporting, Types of Report, Essentials of an Ideal 

Report, 

Observing the 

real time 

management 

reports 

12  4 Drafting Management Reports under Different 

Situations. Critical Evaluation of Sample Annual 

Reports.  

Discussion on 

Management 
Reports under 

Different 

Situations 

13  4 Contemporary issues in Reporting: IFRS – Objectives 

of IFRS. Human Resource accounting (HRA) – Concept 

and Objectives. 

Classroom 

discussion on 

various companies 

accounting 

practices. 

 

14 6 4 Forensic accounting – Need for Forensic Accounting, 
Environment accounting – Need and Scope. 

A presentation on 

the types of 

accounting 

practices followed 

in India. 

 

15  4 Social responsibility accounting – Meaning and 

Measurement of Social Cost Benefit. Life cycle costing, 

Concept, Features and Process.           

Case study on 

SR accounting. 

**Due to CIA week additional classes will be scheduled to make up for the teaching hours 

 

 

 

Signature of the Faculty Member      Signature of HOD 

Mount Carmel College, 



Autonomous 

Bengaluru - 52 

 Teaching Plan for 2024-25 

Course Name: Operations Research 

Total Teaching Hours: 60 /Credits: 4/ Teacher: Dr. Anu Krishnamurthy  

 

WEEK MODULE Hours TOPIC ACTIVITY 

1 1 04 Introduction - Definition, Characteristics, 
Methodology/ Approaches of OR, Types of OR 
Models 

Discussion on 

companies that 

use OR Models 

2 1 04 Principles of OR Modelling, Scope/ 
Applications of OR, Techniques or Tools of OR, 
Limitations of OR. 

Discussion on 

various software 

used for OR 

Modelling 

3 2 04 Linear Programming - Definition, 
Terminology of LPP, Structure/ General Form 
of LPP Assumption 

Using live data 

from the company, 

a case study on 

Minimizing Cost 

and Maximizing 

Profit 

4 2 04 Applications of LPP, Formulation of LPP, 

Advantages and Limitations of LPP, Graphical 

Method of Solving LPP 

Using live data 

from the company, 

a case study on 

Minimizing Cost 

and Maximizing 

Profit 

5 2 

3 

02 

02 
Graphical Method of Solving LPP 
Transportation Problem - Introduction, 
Terminology used 

Case Study on 

Various 

Transportation 

Services 

6 3 04 Basic Assumptions of the Model, General 
structure of transportation problem, Methods 
of finding Initial Basic Feasible Solution – 
NWCM and LCEM 

Analysis of 

various 

components of 

costs involved in 

transportation 

7 3 

 

 

4 

03 

 

 

01 

NWCM and LCEM, Degeneracy, Optimality Test 
using Steppingstone and MODI Methods 
(theory only) 
Simulation - Definition, Process of Simulation, 
Advantages and Disadvantages 

Case Study on 

how to reduce 

transportation 

costs 

8 4 4 Simulation - Definition, Process of Simulation, 
Advantages and Disadvantages 

Discussion on 

various fields 

where Simulation 

can be used 

9 4 4 Monte Carlo Simulation, Simple problems on 
Simulation, Advantages & Disadvantages, 

Case Study on 

Two – Wheeler 



Financial Decisions using Simulation (Theory 
only) 

Showrooms and 

Bakery 

10 5 4 Network Analysis - Introduction, Objectives 
of Network Analysis, Disadvantages, 
Applications of Network Models, Terminology 
or Concepts used, Errors in Network Logic, 
Rules to frame a Network, Fulkerson’s Rule to 
Numbering of Events 

Discussion on the 

use of Network 

Analysis in the 

calculation of 

Project Duration 

11 5 4 PERT & CPM – Merits and Demerits, 
Comparison, Computation of Critical Path, 
Slack, Float. 

Case Study on 

calculation of 

Optimistic, Most 

Likely and 

Pessimistic Time 

12 5 4 PERT & CPM – Merits and Demerits, 
Comparison, Computation of Critical Path, 
Slack, Float. 

Discussion on 

projects of various 

companies 

13 5 4 PERT & CPM – Merits and Demerits, 
Comparison, Computation of Critical Path, 
Slack, Float. 

Discussion on 

projects of various 

companies 

14 6 4 Decision Theory - Introduction, Stages of 
Decision of Decision Theory, Components, 
Types of Decision Making – Certainty, Risk and 
Uncertainty, 

Understanding the 

various types of 

risks 

15 6 4 Calculation of EMV, Decision Tree Diagram. Understanding the 

criteria for 

acceptance of 

projects based on 

EMV 

**Due to CIA week additional classes will be scheduled to make up for the teaching hours 

 

 

 

Signature of the Faculty Member     Signature of HOD 

 

 

 

 

 

 

 

 



Mount Carmel College, 

Autonomous 

Bengaluru - 52 

Teaching Plan for 2024-25 

Program: BBA IN BRANDING AND ADVERTISING 

Course Name: Brand and Advertising Design 

Total Teaching Hours: 6 0  / Credits: 4 / Teacher: Mejo K 
 

 

WE
EK 

MODUL
E 

Ho
urs 

TOPIC ACTIVITY 

1  

 

 

 

 

 

 

 

 

Unit-1   

Introduc

tion 

 

 

 

 

 

 

 

4 Hr. 

Introduction 

 

 Defining brand vision and how to create a brand 

vision. 

 

 Communicating brand ideas. 

 

Brand visibility and Placing 

 

(Students are encouraged to visit 

the shopping malls, shopping 

streets and advise them to note 

any five different companies’ 

logo and ask them to present the 

logo design, meaning, colors 

etc.…)  

2 4 Hr. 

 

 

 

 Basics of brand designing and slogan designing. 

3  

4 Hr. 

 

 

 

 Basics of brand development process. 

4 4 Hr. 

 

 

 Basics of visual brand identity and its components. 

 

 

5  

 

 

 

 

 

 

 

 

Unit-2 

Corporat

e 

designing 

 

 

 

 

 

4 Hr. 

Corporate designing 

 

 Brand logo designing. 

 

Assign the logo design activity 

individually. 

 

(Students are encouraged to 

redesign the logo on their own 

creativity mind for the existing 

logo) 

6 4 Hr.  Examining consumer response to logo. 

 Impact and effectiveness. 

 

 

7 

 

4 Hr. 
 Strategies to create an effective corporate 

brand logo. 

 Packaging design- concept and uses. 

8 4 Hr.  Impact of packaging design on product success 

rate. 

 Analyzing consumer response. 

 

9 4 Hr.  Successful branding from concept to shelf- the 

process. 



 

**Due to the CIA week additional classes will be scheduled to make up for the teaching 

hours 

 

 

Note - For Activity Part 

Skill Development Activities: 

 Strategic application-based field activity related to the topics covered in the above-

mentioned syllabus.  

 Project on Redesigning a Logo. 

 2 classroom-based Group activities. 

 

 

 

 

 

Signature of the Faculty Member          Signature of HOD 

 

 

 

 

10  

 

 

 

 

 

 

Unit-3 

Design 

development 

4 

Hr. 

Design development  

 

 

 

 

 Group activity- Logo design 

competition among the group members) 

 

Students are encouraged to design the 

logo with all parameters like meaning, 

color, words, imagesetter...) 

11 4 

Hr. 
 Designing process. 

 

 Elements of iconic design. 

 
12 

 

4 

Hr. 

 

 Laying groundwork. 

 

13 4 

Hr. 
 Hazards of redesign. 

 

 Pricing the design. 

 

14 4 

Hr. 
 Usage rights. 

 

 Design revisions and project 

time frame. 

 

15 4 

Hr. 
 Recognition aids. 



Mount Carmel College, 

Autonomous 

Bengaluru - 52 

 Teaching Plan for 2024-25 

                      Program: BBA IN BRANDING AND ADVERTISING 

Course Name: Intellectual Property Rights and Media Law 

Total Teaching Hours: 6 0  / Credits: 4 / Teacher: Bibin George Varghese 

 

WEEK MODULE Hours TOPIC ACTIVITY 

1  

Unit-1 

Copyrightin

g- 

introduction, 

concept and 

uses. 

4 Hr. 

Copyrighting- introduction, concept and 

uses. 

 

 Art of original and great copy 

 

Students are assigned 

to Find out Problems in 

IPR of major 

companies (Like logo 

issues, patent rights, 

product design 

issues…)  

2  

Unit-2 

Righting and 

copyrighting 

for Brand 

Marketing 

4 Hr. 

 

 

 

 

Righting and copyrighting for Brand Marketing 
 

3 
 

4 Hr. 

 

 Righting for digital environment. 

4  

Unit-3 

Intellectual 

Property- 

Introduction 

and 

Philosophy 

 

 

4 Hr. 

 

 

Intellectual Property- Introduction and 

Philosophy 

 Justifying Intellectual Property. 

 Four types of intellectual property 

rights. 

 

5 
4 Hr. 

 Social Regulations. 

 IP leading to economic growth. 

6  

 

Unit-4 

Copyrightin

g Rights and 

Copyright 

Law 

4 Hr. 

Copyrighting Rights and Copyright Law 

 Elements of Copyright Law. 

 Plagiarism Laws. 

 
7  

4 Hr. 

 Advertising Ethics. 

 Piracy. 

8  

 

Unit-5 

Advertiseme

nt and Law 

4 Hr. 

Advertisement and Law 

 Copyright law. 

 Copyright and Art. 

Group activity. 

QUIZ and  

Students’ presentation 

on IPR related 

information (From 
9 4 Hr.  Patents. 

 Rights to privacy. 



 Media and the Law. worldwide) 

10 Unit-6 

Electronic 

Media and 

regulatory 

law 

 

4 Hr.  Electronic Media and regulatory law. 

 First amendment and art. 

 

11 

 

4 Hr. 

 Comedy, choreography, creativity and 

commons and freedom of practice. 

 Privacy and art. 

 Media pluralism and diversity. 

 
12 

Unit-7 

Limitations 

in Copyright 

Protection 

4 Hr. 
 

Limitations in Copyright Protection 

 13 
4 Hr. 

14 Unit-8 

Policies and 

Recommend

ations 

4 Hr. 

 

Policies and Recommendations 

 

15 Unit-9- 

Policies and 

Recommend

ations 

4 Hr. 

 

Patent- meaning and usages. 

 

**Due to the CIA week additional classes will be scheduled to make up for the teaching 

hours 

 

Note - For Activity Part 

Skill Development Activities: 

 Strategic application-based field activity related to the topics covered in the above-

mentioned syllabus.  

 Project on creation of content and applying the topics as mentioned above in the syllabus. 

 Two classroom-based Group activities. 

 

 

 

 

 

Signature of the Faculty Member          Signature of HOD 

 

 

 

 

 

 

 

 



VI SEMESTER  

Mount Carmel College, 

Autonomous 

Bengaluru - 52 

 Teaching Plan for 2024-25 

Course Name: Service Marketing  

Total Teaching Hours: 60 /Credits: 4/ Teacher: Dr. Stanley Vincent G 

 

WEEK MODULE Hours TOPIC ACTIVIT
Y 

1         1     4 CHAPTER 1:  SERVICES MARKETING  

                             

Introduction - Meaning of Services - Reasons for 

Growth in Service Sector - Role of Services in 

Economy - Types of Services   

Assignments, 

Discussion 

2 1 4 Difference Between Goods and Services – 

Characteristics of Services.  

Services Marketing Management - Classification of 

Services 

Discussion, 

Exercises 

3 1 4  Services Management Process: Organising Marketing 

Planning, Analysing Marketing Opportunities, 

Selecting Market Target – Developing  

Mix – Product, Price, Promotion, Place, People, 

Discussion and 

Snap test 

4 1&2 4 Physical Evidence and Process - Managing and 

Controlling Marketing Effort.  
CHAPTER 2: SERVICE PRODUCT  

Introduction - Service as a Product - Service Package 

Assignments, 

Presentations 

5 2 4 - Core Service and Peripherals - Managing Service 

Offering - Developing the Service Offering –Service 

Life Cycle – Branding Services – Service Positioning 

Discussion and 

Snap Test 

6 3 4 CHAPTER 3: PRICING IN SERVICES  

Objectives - Pricing of Services – Factors Influencing 

Pricing Decisions - Bases of Pricing - Strategic Issues 

in Pricing Services - Reasons for Price Variations in 
Services 

Role play  

7 3 & 4 4 Recent Trends in Pricing – Transaction Based, Risk  

Reward Basis, Pay for Use, SLA Basis, Net Gain and 
Net Zero Pricing 

CHAPTER 4: PLACING SERVICES  

Introduction - Location of Premises - Look of 

Premises - Channels in Service Delivery- Designing a 
Distribution System - Segmentation Aiding Designing 

Assignments, 

Discussion 



of Distribution - Channels of Distribution – Direct and 
Indirect Channel – Franchising - 

8 4&5 4 Customer's Role in Service Delivery 

CHAPTER 5: SERVICE PROMOTION 

Introduction - Communication Process – Steps in 

Developing Effective Communication – Service 
Communication - Promotion Mix for Services 

Discussion and 

Snap test 

9 5 4 Guidelines of Managing Service Communication - 

Managing Service Firms Image and Identity - 

Importance of Image and Developing Image.  
Advertising – Steps in Advertising Process – 

Advertising Media for Promoting Services – Sales 

Promotion – Growth of Sales Promotion in Services – 
Major Decisions in Sales Promotion –Sales Promotion 

Tools 

Discussion  

10 5&6 4 Direct Selling- Process–Effective Sales Presentation-

Word–of–Mouth Communication–Public Relations 

and Publicity 

CHAPTER 6: PEOPLE IN SERVICES 

Introduction – Types of Service Personnel - Contact 

Personnel - Support Personnel 

 

PPT 

Presentation 

from Students 

11 6&7 4 Developing Customer Conscious Employees-
Empowering People-Managing Internal 

Communication-Quality Circles in Service Industry 

CHAPTER 7: SERVICE PROCESS   

Designing the Service Process – Blue Printing – 
Stages in Blue Printing - Visible Area (Front Office 

Operations) - Invisible Area (Back Office Operations 

Assignments, 

Discussion 

12 7 4 Flow Charts –Importance of Flow Charts - Complexity 

of Service Process – Divergence of Service Process – 
Automation – Customization - Service Production and 

Consumption Process. 

 

Assignments, 

Discussion 

13 8 4 CHAPTER 8: PHYSICAL EVIDENCE   

                  

Introduction-Physical Facilities - Peripheral Evidence- 

Essential Evidence – Physical Environment: 

Ambience, Space, Décor, Social Setting, 

PPT 

Presentation 

from Students  

14 8 4  

Appearance of Personnel – Role of Physical Evidence 
– Corporate Identity – Corporate Image 

Discussion  

**Due to CIA week additional classes will be scheduled to make up for the teaching hours 

 

 

Signature of the Faculty Member     Signature of HOD 

 



Mount Carmel College, 

Autonomous 

Bengaluru - 52 

 Teaching Plan for 2024-25 

Course Name: BBA REGULAR 

SUBJECT: BUSINESS LAW 

Total Teaching Hours: 60 /Credits: 4/ Teacher: Ms. Mamata Rani 
 

WEEK MODUL
E 

HOURS TOPIC ACTIVITY 

1 1 4 

 

Meaning – Nature and Scope of Business Law 

Objectives of Business Law. Sources of Indian 

Business Law, Definition of Contract, Types of 

Contracts, Types of Agreement, Elements of 

Contract, Classification of a contract. 

Case illustrations on 

types of contracts 

Activity to identify 

the type of Contract. 

2  4 Offer, Essential elements of a valid offer, 

Difference between Invitation to offer and 

offer, Acceptance, essentials of acceptance, 

modes of revocation of offer, Consideration, 

essential elements, legal rules as to 

consideration, Stranger to contract, 

essentials, No consideration No contract, 

Exceptions 

Case study on 

essentials of an 

offer 

3  4 Capacity of parties, Person’s incompetent to 

contract, Rules regarding minors’ agreement, 

Persons of unsound mind, Free consent, 

when is consent not free, Undue Influence, 

Essentials, Difference between Coercion and 

Undue Influence 

Case study 

discussion to 

Stranger to Contract 

4  4 Fraud- Essentials, Effect of fraud, 

Misrepresentation, Mistake, types, legality 

of object and consideration 

 

 

5  

 

 

 

 

4 Agreements Opposed to Public Policy, Void 
Agreement-Types 

 

 

 

 

 
6 

 

 

 

4 

Discharge of a Contract- Types, Remedies for 

Breach of Contract 
Case study on 

Discharge of a 

Contract 

7 1 

 

 

 

2 

1 

 

 

 

3 

Damages, Measures of Damages 

 
 

 

Indian Patent Act- 1970- Meaning and Scope of 
Intellectual Properties – Patents Act of 1970 and 

 

 

 

Activity to 

understand types of 

IPR, GI tags and 



Amendments as Per WTO Agreement, 
Intellectual Property, Patentee, Kinds of Patents 

their origin 

8  4 Who can apply for Patents? Application for 

Patents 

When are Patents not given? Meaning of 

Invention,  

Advantages of obtaining a patent, infringement 

of patent 

 

9  

 

 

3 

1 

 

 

3 

Procedure for the grant of a Patent and 

surrender of Patents. 

 

Background – Definition - Environment, 

Environmental Pollutant, Hazardous Substance,  

 

10  

 

 

 

4 

3 

 

 

 

1 

Measures undertaken by the central government 

to protect the environment, Offences and 
Penalties under the Act. 

 

Consumer Protection Act- Key highlights 

Poster making to 

highlight protection 

of environment 

11 4 

 

4 

 

 

 

Objectives and Scope of the Act, who is a 

Consumer? When can a complaint be made, who 

can file a complaint? Consumer Protection 

Council, Redressal Machinery under the Act, 
where to file a complaint? 

Activity illustration 

to understand the 

process of filing 

complaint of a 

consumer 

12  

 

 

5 

1 

 

 

3 

Procedure on receipt of complaint, Relief to 

consumers 
 

Introduction to FEMA, Objectives and 

Definitions, Scope and Features under the 

Act,  

 

 

13  

 

 

6 

2 

 

 

2 

Difference between FERA and FEMA, 

Offences and Penalties. 

 

Introduction to IT Act, Objectives, Types of 

cybercrimes, Scope and Application of the Act.  

Case study 

discussion on 

FEMA regulations 

14  

 

 

7 

3 

 

 

1 

Electronic Governance, Digital Signature. 

 

 

Introduction to Competition Law, 

Definitions,  

Case study 

illustration on types 

of cyber crimes 

15 7 4 Key highlights of the Act, Offences and 

Penalties 

 

**Due to CIA week additional classes will be scheduled to make up for the teaching hours 

Signature of the Faculty Member     Signature of HOD 



Mount Carmel College, Autonomous 

Bengaluru - 52 

Teaching Plan for 2022-23 

Course Name: Strategic Management  

Total Teaching Hours: 60 /Credits: 4/ Teacher: Jayalakshmi N.A. 

 

WEEK MODULE Hours TOPIC ACTIVITY 

 

1   

 

 
 

 

 
 

 

 

 
 

 

1 

4 Strategic Management – Definition,   

2 Strategic Management – Definition, Stages in Strategic 
Management,  

 

3 Strategic Management – Definition, Stages in Strategic 

Management,  

Case study  

4 Key Terms in Strategic Management  

5 4 Management – Vision, Mission, Threats, weaknesses, 

Opportunities,  

 

6 Management – Vision, Mission, Threats, weaknesses, 

Opportunities,  

 

7 Utility and application of Strategic Management,   

8 Need for Strategic Mgt   

9 2 

 

Process of Strategic Management,  

10 Reasons for Failure of Strategic Management  

11 Reasons for Failure of Strategic Management  

12  

 

 
 

 

 
 

2 

4 Meaning, Strategic Planning Process   

13 Meaning, Strategic Planning Process - Strategic Decision-

Making  

 

14 Strategy Implementation.   

17 4 Strategists and their Role in Strategic Management and 

Planning 

 

18 

 

Strategists and their Role in Strategic Management and 

Planning 

 

 

 

     19 Role in Strategic Management and Planning  

20  
 

 
 

The Concept of Environment, The Company and its 

Environment,  

 



 
 

 

 

 
 

 

 
 

 

 

 
3 

 
 

 

 

 
4 

 

21 The Concept of Environment, The Company and its 

Environment,  

 

22 Scanning the Environment, Relating Opportunities and 

Resources Based on Appraisal of the Environment 

 

23 Porter’s Five Forces Model.   

24 

 

Competitive analysis: Forces Shaping Competition in an 
Industry, Strategic Group and Competitor Analysis 

 

25  

 
 

4 

Porter’s Five Forces Model. Competitive analysis:   

26 Forces Shaping Competition in an Industry, Strategic 

Group and Competitor Analysis 

 

27 Strategic Group and Competitor Analysis  

28 Internal Analysis: Resource Based Strategy. - Approaches 

to Internal Analysis 

 

29  

2 

Resources- Capabilities and Competencies  

     30 Approaches to Internal Analysis-SWOT Analysis  

31  

 
 

 

 
 

 

 

 
 

 

 
 

4 

4 Corporate level Strategy.  

 

 

32 Stability Strategy  

33 Expansion Strategy,   

34 Retrenchment Strategy, Combination Strategy  

35 4 Combination Strategy  

36 Business Level Strategy:   

37 

 

SBU (Strategic Business Units)  

38 Cost Leadership  

39 2 Cost Focus and Differentiation Focus  

40 Cost Focus and Differentiation Focus  

41        

 

 
 

 

 

2 Risk of Going Global - Global Expansion Strategies  

42 

 

Global Expansion Strategies- MNC Mission Statement- 

Deciding which Market to Enter-  

 

43 2 - Market Entry Strategy. Other Strategies:   



44 5 
Other Strategies: BCG Growth Share Matrix,  

 

45 2 GE Multi Factorial Analysis, PESTEL Analysis, Spider 
Web Strategy. 

 

46 GE Multi Factorial Analysis, PESTEL Analysis, Spider 
Web Strategy. 

 

47  

 

 

 
 

 

 
 

 

 
 

 

 

 
6 

 

 

 

 
 

 

4 

Activating Strategy - Interrelationship between 

Formulation and Implementation 

 

48 , Aspects of Strategy Implementation, Project 

Implementation and Procedural Implementation.  

 

 

49 Structural Implementation - Structural Considerations, 

Structures for Strategies 

 

 

50 Organizational Design and Change, Organizational Systems. 

 

 

51  

 
 

 

 
4 

Organizational Design and Change, Organizational Systems. 

 

 

52 Behavioral Implementation - Leadership Implementation  

53 Corporate Culture, Corporate Politics and use of Power, 

Personal Values and Business Ethics 

 

54 Functional and Operational Implementation - Functional 

Strategies,  

 

55  

 

2 

Functional Plans and Policies, Financial, Marketing,  

56 Operational and Personnel Dimensions of Functional Plans 

and Policies. Integration of Functional Plans and Policies.  

 

 

57  

 
 

 

 

7 

2 Strategic Evaluation and Control, Operational Control,  

58 Strategic Evaluation and Control,   

59 2 Operational Control  

60 2 Overview of Management Control, Focus on Key Result 

Areas. 

 

 

Due to CIA week additional classes will be scheduled to make up for the teaching hours. 

 

Signature of the Faculty Member     Signature of HO 

 



Mount Carmel College, Autonomous 

Bengaluru - 52 

Teaching Plan for 2024-25- Even Semester 

Programme: BBA IN BRANDING AND ADVERTISEMENT 

Course Name: Advertising + Society (Cultural studies, 
Contemporary Cultural Research) 

Total Teaching Hours: 60 / Credits: 04 / Teacher: 



WEEK MODULE Hours TOPIC ACTIVITY 

1111 

 

Unit-1 

Advertising 

and Society- 

Overview 

  

  4 hours 

 

 Advertising and Society- Overview 

- Advertising Environment post-
independence; Liberalization 
Privatization, Globalization Policy. 

- Entry of MNCs in India, Its effect 
on Indian Companies and the 
advertising strategy. 

- Effects of Liberalization on 
Advertising Industry in context to 
Economy, Business, Employment 
and Lifestyle 

Discussion Forum 

And case Discussion 

 

Students learning 

Activity- Students 

are motivated to 

organize and 

participate 

Discussion forum 

related to various 

Advertisement 

related case studies, 

Information, Blogs 

and video 

advertisements.  

 

The Case study 

Discussion forum is 

focusing on 

Advantages, 

Disadvantages, 

Positive and 

Negative Impact in 

Society, Market and 

Consumers over all 

2 

Unit-11 

Case study- 

Positive and 

Negative 

Effects of 

advertisemen

ts on society 

 

   

  4 hours 

 

Case study- Positive and Negative Effects 

of advertisements on society 

- The use and effect of Advertising 
on the following segments:  

   1. Women, 2. Children,  

3  

  4 hours 

 

Case study- Positive and Negative Effects 

of advertisements on society 

 3. Elderly People and 4. Youth    

4 

Unit-III 

Advertising- 

A mirror for 

change 

 

 

 

  4 hours 

 

 

 

Advertising- A mirror for change 

- Criticism of Advertising: 
Controversial 

- Advertising; Gender Bias 
Advertising and Popular culture.  

- Societal implication of advertising 

- Impact of advertising on market 
and economy.   

5 Unit-IV 

Advertising- 

An agent for 

change 

 

4 hours 

Advertising- An agent for change 

- Values-Based Advertising: For-
Profit and For Good 

- Giving a Voice to those Outside the 
Mainstream       

6 Unit-V 

 

Enduring 

issues in 

advertiseme

nt 

 

 

4 hours 

 

Enduring issues in advertisement 

- How use of creativity differs by 
category. 

- What are some issues with 
advertising?    

7 
Unit-VI 

 Economic Effects of advertising on 

society 



 

Economic 

Effects of 

advertising 

on society 

 

4 hours 

 

- Advertising is a guide to 
prospective buyers — Information 
utility. 

- Advertising influences primary 
and secondary demand for a 
product 

8  

 

 

  4 hours 

 

- Advertising Stimulates product 
differentiation — Product utility. 

- Advertising Stimulates 
introduction of new products — 
Encouraging innovation  

9 

Unit-VII 

 

The analysis 

of Advertising 

environment 

of India and 

other foreign 

countries 

 

 

  4 hours 

 

The analysis of Advertising environment of 
India and other foreign countries 

- National, International and Global 
Advertising & Marketing 

10  

  4 hours 

 

- The environmental analysis of India 

and international  

- The use of this analysis in marketing 
and Advertising. (CASE STUDY) 

 

11 
Unit- VIII 

 

Classified of 

Advertiseme

nt 

 

  4 hours 
- Awareness based advertisements. 

 

12 
  4 hours 

- Multi-media advertising strategies 

- Captive- persuasive advertising 

13  

  4 hours 

 

- Empathetic and Sympathetic 
Advertising     

14 Unit-IX 

 

Limitations 

of 

Advertiseme

nt in Indian 

Society 

 

 

  4 hours 

 

Limitations of Advertisement in Indian 

Society 

- Cultural Implications on 
Advertising due to current trends 

15  

  4 hours 

 

- Advertising as a tool for Societal, 
Cultural and Economic 
Development 

WEEK MODULE Hours TOPIC ACTIVITY 



 

Mount Carmel College, 
Autonomous 

Bengaluru - 52 

Teaching Plan for 2024-25- Even 
Semester 

Programme: BBA IN BRANDING AND ADVERTISING 

Course Name: Storytelling and Content Strategy 

Total Teaching Hours: 60 / Credits: 04 / Teacher: 

 

WEEK MODULE Hours TOPIC ACTIVITY 

1        

 

 

 

 

 

 

 

 

 

 

        

 

 

 

       Unit-I 

  

 

 4 hours 

 

Introduction 

- History of Oral Communication 

- Digital and Oral Communication 

- Methods of communication: Oral 

and Written   
Identifying 

Communication Skills 

 

(Students are assigned 

to selective topic and 

motivated to do short 

research and make 

them to present on 

their topic- Faculty can 

assess their 

communication skill and 

difficulties of the 

students) 

2   

 

 4 hours 

 

- English Comprehension and 

Composition 

- Public Relations Communications 

(Press release, letters, etc.)  

3   

 4 hours 

 

Organizational Communication 

- Business announcements 

- Direct and indirect messages 

4   

 

  4 hours 

 

- Strategies to overcome the 

barriers in workplace 

communication. 

- Non-verbal communication 

(Body Language, Kinesics, 

Mirroring, Grooming, etc.)  

5    

4 hours 

Listening and Presentation Skills 

- Importance of Listening 



Business 

Communicati

on Skills: 

 

Introduction; 

Concepts 

and Usages 

 

 - Process, Styles and resulting 

improvement of listening skills          

- Understanding the 4 P's of 

presentation skills                

6  

  

 4 hours 

 

- Group discussion techniques                                                

- Personal correspondence skills 

- Creating content-rich curated 

presentations for any product   

7  

 

 

 

 

 

 

 

 

 

 

 

Unit-II 

Storytelling 

in 

advertising 

Definition 

and meaning 

 

 

  

 

 4 hours 

 

Introduction 

- Storytelling- Concept and Usages 

- Impact of storytelling in 

advertising 

- Consumer emotion     

 

 

 

 

 

 

 

Inculcate Story Mindset 

 

(Students are assigned 

with one brand and 

guide them to create a 

story for advertisement 

with more attractive 

way) 

 

(For Example to visit the 

below You tube link of 

Disney World) 

 

https://youtu.be/G4qM

qbL9ACo 

8   

 4 hours 

 

- Narrative engagement level 

- Word-of-mouth intention     

9   

 

 

 

4 hours 

 

Effectiveness on Advertising and 

Branding 

- Efficacy of storytelling 

- Positive and negative 

consequences of storytelling in 

native advertising 

- Consumer emotions and 

responsiveness                                                 

10  

 

 

 4 hours 

 

Creating a story 

- Structure of a story- formal and 

informal 

- Communication styles and 

expressive talking 

- Aspects of drama in and 

emotions in story      

11   

 

 4 hours 

- Story-writing and telling for 

multi-media markets 



 - Writing unique and engaging ad 

copies using the hook-Line-

Sinker Model    

12  

 

 

 

 

 

 

Unit-III 

Storytelling 

in branding 

Definition 

and meaning 

 

  

 

  4 hours 

 

Storytelling as a branding tool 

- Collection and organization of 

data to develop brand strategy 

- Using intuition as a tool for 

creating a brand story 

- Storytelling beyond the usual                              

Brand Story Creation 

 

Students are assigned 

with one brand and 

motivate them to create 

story for the brand- Its 

include the brand 

inception, growth, 

difficult and success 

 

( Faculty can show one 

example of brand story 

to understand) 

13    

  

  

 4 hours 

 

Narrative techniques 

- Audience engagement 

- Shaping the brand’s identity                                                                                                    

- Analysis of consumer responses 

- Customer value-oriented content 

creation 

14  

 

 4 hours 

 

 The Key-points of Brand storytelling 

- The self, us, now technique 

- Visual storytelling for brands 

15  

 4 hours 

- Developing curiosity in brand 

personality 

- Creating brand advocates 

through storytelling 

**Due to the CIA week additional classes will be scheduled to make up for the teaching 

hours 

 Note for Activity Part: 

 Skill Development Activities : 

● Strategic application based field activity related to the topics covered in the above 

mentioned syllabus  

● Storytelling Project 

● 2 classroom based Group activities 

 

 

Signature of the Faculty Member            Signature of HOD 



Mount Carmel College, Autonomous 

Bengaluru - 52 

Teaching Plan for 2024-25-Even Semester 

Programme: BBA IN BRANDING AND ADVERTISEMENT 

Course Name: Creative Entrepreneurship 

Total Teaching Hours: 60/ Credits: 04 / Teacher: 

 

WEEK MODULE Hours TOPIC ACTIVIT

Y 

1 

Unit-I 

Introductio

n to 

Entreprene

urship 

 

 

  4 hours 

  

Introduction to Entrepreneurship:  

Meaning and concept of entrepreneurship, 

the history of entrepreneurship 

development,  

 Idea 

Conceiving 

(Students are 

encouraged 

to think 

about new 

ideas to 

create new 

venture and 

motivated to 

Presentation 

on their 

ideas)   

2 
  

4 hours 

 

role of entrepreneurship in economic 

development, agencies in 

entrepreneurship management and future 

of entrepreneurship.       

 

3 

Unit-II 

The 

Creative 

Entreprene

ur 

   

 

  4 hours 

 

The Creative Entrepreneur: 

Meaning of creative entrepreneur, the 

skills required to be a creative 

entrepreneur.                         

 

4  

4 hours 

 

 The entrepreneurial decision process, and 

role models, mentors and support system.                          

 

5 UNIT-III 

Business 

Opportunit

y 

   

  4 hours 

 

Business Opportunity Identification: 

Business ideas, 

 

Business Plan 

Preparation 

(Students are 

encouraged 



6 Identificatio

n 

 

   

  4 hours 

 

methods of generating ideas, and 

opportunity recognition    

  

and guided 

to prepare 

the Business 

plan 

(Include- 

Base for 

Conceived 

idea, 

marketing 

opportunitie

s, Financial 

Source and 

allocation for 

budget etc…) 

7 

Unit-IV 

Preparing a 

Creative 

Business 

Plan 

   

  4 hours 

 

Preparing a Creative Business Plan:  

Meaning and significance of a business 

plan 

8   

 4 hours 

 

 Components of a creative business plan, 

and feasibility study   

9 

Unit-V 

Financing 

the New 

Venture 

 

 4 hours 

 

Financing the New Venture: 

Importance of new venture financing, 

types of ownership securities 

 

10    

 

 4 hours 

 

Venture capital, types of debt securities, 

determining ideal debt-equity mix, and 

financial institutions and banks.      

 

11 Unit-VI 

Launching 

the New 

Venture 

   

 

 4 hours 

 

Launching the New Venture: 

Choosing the legal form of new venture, 

protection of intellectual property, and 

marketing the new venture 
Business Plan 

Presentation 

 

(Students 

Presentation 

on their 

Business 

Plan)  

12 

Unit-VII 

Managing 

Growth in 

New 

Venture 

   

 4 hours 

 

Managing Growth in New Venture: 

Characteristics of high growth new 

ventures     

13    

   4 hours 

 

 strategies for growth, and building the 

new venture capital 

14 Unit-VIII 

Legal and 

Financial 

   

 

Legal and Financial Aspects of 

Entrepreneurship 



Aspects of 

Entreprene

urship 

 

  4 hours 

 

Start-Up Documents Overview, Creating 

the Corporate Entity, Entrepreneurial 

Financial Basics 

15 Unit-IX 

Harvesting 

Rewards: 

 

   

   

  4 hours 

 

Harvesting Rewards:  

Exit strategies for entrepreneurs, 

bankruptcy, and succession and harvesting 

strategy            

 

**Due to the CIA week additional classes will be scheduled to make up for the teaching 

hours 

- Note for Activity Part: 

  Skill Development Activities: 

● Strategic application-based field activity related to the topics covered in the above-
mentioned syllabus.  

● Case studies on successful entrepreneurs in Branding and Advertising 

● Individual Research & Presentation on a Creative Entrepreneur  

● 2 classroom-based Group activities 
 

       Signature of the Faculty Member           Signature of HOD 

 

 

 

 


	Mount Carmel College, Autonomous
	Bengaluru - 52
	Teaching Plan for 2022-23

