Mount Carmel College, Autonomous

Bengaluru - 52

Teaching Plan for 2024-25

Programme: B.A. Journalism & Mass Communication

Course Name: Fundamentals of Journalism
Total Teaching Hours: 60/ Credits:4/ Teacher: Dr.Sreedevi T

WEEK

MODULE

Hours

TOPIC

ACTIVITY

4

Understanding the meaning and definition of
Journalism, Significance of journalism as a fourth
estate

Journalist - qualities, duties, and responsibilities
Revision of Unit |

Class Discussion

British Journalism — growth & development; Growth
of American Journalism - History of Indian Press (Pre
& Post-Independence)

A brief history of Kannada press & pioneers, Pioneers
of Journalism: J.A.Hickey,
Raja Ram Mohan Roy

James Silk Buckingham, Mahatma Gandhi & B. G.
tilak, A brief history of Kannada press and pioneers;

Challenges in Journalism with special reference to
India.
Revision of Unit 11

Case Studies

Theories of the press: Normative theories -
/Authoritarian, Libertarian, social responsibility &
Soviet media theory

Case Studies

Development communication & democratization
theory, Press Council of India

Case Studies

Code of ethics; Press Commission.
Revision of Unit 111

10

Kinds of Journalism: Magazine journalism,
Community journalism,

11

Investigative journalism, Development journalism,
Business journalism, Environmental journalism

Guest Lecture

12

Environmental journalism, Broadcast and new media
journalism.

Guest Lecture

13

Revision of Unit IV
Challenges in journalism - Paid news, Fake news,
Mis-information & Dis-information,

14

New Concepts - CNN Effect, Al-Jazeera Effect,
Missing white women’s syndrome, Door Step
Journalism,

Case Studies

15

Media Trials, Trauma Journalism, Recent trends - Al,
Citizen Journalism & Liquid Journalism
Revision of Unit V

Case Studies

**Due to the CIA week additional classes will be scheduled to make up for the teaching hours
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Programme: B.A. Journalism & Mass Communication

Course Name: Introduction to News Reporting
Total Teaching Hours: 60/ Credits:4/ Teacher: Dr.Shilpa J

WEEK | MODULE| Hours TOPIC ACTIVITY

1 | 4 News: Concept, Definition and Elements |Analysing the elements
of news of news and news values
Types of news — Hard & Soft News, News|in varied news stories
Values

2 I 4 Sources of news. Ethics regarding the
sources

3 I 4 Gate-Keeping & Validation of News
Sources.

4 I 4 Reporter — Qualities & responsibilities Discussion on the
News gathering techniques, attribution, ~ [techniques used by

them to gather news

S I 4 Interview — types, techniques & skills Conducting interviews

6 I 4 Writing a News Report - Lead & its types, Writing leads for the
News structure: Inverted pyramid style, ~ [news stories
Hourglass style, and Nut graph

7 i 4 Reporting Crime, Speech, Parliament, Court,

8 Il 4 Political, Sports, and entertainment. Beat reporting by the
Specialized Reporting like Investigative, students
War, Health, Science, and cultural
reporting

9 i 4 Reporting Conflict - Community and
Human Rights

10 i 4 Reporting Press Conference & writing
Press Release.

11 \v} 4 Definition, structure, characteristics, types

12 v 4 Process: Ideas and research, tools, and
techniques

13 v 4 Kinds of features: Profiles, human interest Writing Features on
stories, travel writing topics around the city

14 vV 4 Book reviews, movie reviews, music Writing reviews
reviews.

15 4 Revision

**Due to the CIA week additional classes will be scheduled to make up for the teaching hours
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Programme: B.A. Journalism & Mass Communication

Course Name: Photography & Photo Journalism
Total Teaching Hours: 60/ Credits:4/ Teacher:

WEEK | MODULE| Hours TOPIC ACTIVITY
1 I 4 |[Evolution of Photography, Role of photography
in journalism, Different types of cameras: An
Introduction
2 I 4  Manual, Digital and Phone cameras; Basic
concepts of Photography — Depth of field,
3 I 4 |Aperture, Shutter speed, 1SO, F-Stop, Lighting  |[Using DSLR
equipment and accessories.
4 | &I 4 Revision of Unit |
Qualifications; Role and responsibilities of photo
journalists
5 I 4 |Sources of news for photo journalists and Guest Lecture
covering issues,
6 I 4 |Legal and ethical requirements.
Revision of Unit 11
7 Il 4 |Portrait, candid shot, news photo, photo feature, |Photo exhibition
landscape, nature and wildlife,
8 Il 4 Sports, Ariel and drone, Latest trends in
photography — Silhouette,
9 Il 4 Selfies, Fashion photography, Monochrome, Guest Lecture
Experimental Photography.
10 I & v 4 |Sum up of all the types, Revision of Unit 111
Basic techniques of Photo Editing,
11 \v} 4 |Caption writing and Photo editing software,
Leading press photographers: Kevin Carter, Nick
Ut and Steve McCurry,
12 \v} 4 Photo Journalists in India — Raghu Rai, Homai  (Class Presentation
\Vyarawalla, Danish Siddiqui.
Revision of Unit IV
13 \ 4 |Using smart phones for taking effective pictures
and shooting videos,
14 \ 4 |Accessories for effective mobile photography,  |Guest Lecture
Uploading news photos / videos on digital
platforms
15 \ 4  |Uploading news photos / videos on digital
platforms
Revision of Unit V

**Due to the CIA week additional classes will be scheduled to make up for the teaching hours
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Programme: B.A. Journalism & Mass Communication

Course Name: Introduction to Mass Communication
Total Teaching Hours: 60/ Credits:4/ Teacher: Dr.Sreedevi T

WEEK | MODULE| Hours TOPIC ACTIVITY
1 I Communication — Definition, Principles, purpose,
and Process, Kinds of communication
2 I Intrapersonal, Interpersonal, Group, Mass, Mass- [Presentation on cases
line and Interactive
3 I Types of Communication — Verbal and Non-
Verbal, Basic Communication models
4 | &I Linear and Non-Linear. Indian model of
Communication. Revision of Unit |
Human Communication
5 I Definition and its process, Constructionist model
of communication
6 I Constitutive and Transactional Models of
communication
7 I Cultivation theory and Communication Case Study
accommodative theory
8 &l Revision of Unit 11
Mass Communication- Definition and Process,
9 Il Models of Mass Communication- Transmission
models
10 Il Ritual or Expressive model, Reception model Presentation
11 Il Publicity model of communication, Revision of
Unit 111
12 \v} Direct Effects; Mass Society Theory
13 \v} Propaganda, Limited effects, Individual Guest Lecture
Difference Theory
14 v Personal Influence Theory, Cultural effects:
/Agenda Setting Theory
15 v Spiral of Silence Guest Lecture

Revision of Unit IV

**Due to the CIA week additional classes will be scheduled to make up for the teaching hours
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Programme: B.A. Journalism & Mass Communication

Course Name: Techniques of Editing
Total Teaching Hours: 60/ Credits:4/ Teacher: Dr.Shilpa J

WEEK | MODULE| Hours TOPIC ACTIVITY
1 I 4 e Newsroom hierarchy and organization
2 | 4 e Roles and responsibilities of the sub- Analysis of various
editor, chief sub-editor, news editor, and [M€WSpapers
editor
3 I 4 e Editing: Need and purpose
e Planning & visualization of news
4 I 4 e Importance of Grammar in editing
5 I 4 e Tight writing, rewriting, checking facts, [Editing the write-ups
condensing stories, slanting and localizing
news
6 I 4 e handling wire and correspondent’s copy
7 I 4 e Editing/ revising press releases andWriting press releases
handouts
e Editing opinion pieces/ columns and
readers’ letters
8 1 4 e Editing symbols
e Style sheets and house styles
9 i 4 e Headlines: Kinds and functions
10 i 4 e Writing headlines and sub-heads Creating headlines for
the write-ups
11 i 4 e Picture as a copy, captions & cutline
writing
12 v 4 e Typography: types and uses of fonts,
white spaces, character count
13 v 4 e Layout: Importance, types; elements Laying out their write-
up on the practice lab
journal
14 v 4 e Contemporary styles vs traditional styles
15 4 e Reuvision

**Due to the CIA week additional classes will be scheduled to make up for the teaching hours
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Total Teaching Hours: 60/ Credits:4/ Teacher:

Programme: B.A. Journalism & Mass Communication

Course Name: Introduction to Film Studies

WEEK | MODULE| Hours TOPIC ACTIVITY
1 I 4 e German expressionism
2 | 4 e Soviet montage Watching films and
understanding varied
cinema movements
across the world
3 I 4 e Italian Neorealism
4 I 4 e |talian Neorealism
e Hollywood cinema
5 I 4 e Silent era to sound era; Golden era of
Indian cinema
6 I 4 e New Wave Discussion on Art
e Commercial and Art cinema films
7 I 4 e Globalization of Indian cinema
e Legends of Indian Cinema
8 I 4 e Legends of Indian Cinema Screening films of
legends
9 i 4 e Language: Film sign & syntax
10 i 4 e Grammar: Shots (Distance, angle & Presenting the shot
movement), Lighting creations
11 Il 4 e Mise-en-scene
e Montage
12 vV 4 e Science fiction Watching films of
different genres
13 v 4 e Horror
14 v 4 e Romantic comedy
e Bio-pic
15 4 e Revision

**Due to the CIA week additional classes will be scheduled to make up for the teaching hours
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Total Teaching Hours: 60/ Credits:4/ Teacher: Dr.

Programme: B.A. Journalism & Mass Communication

Course Name: Economics for Journalism

WEEK

MODULE

Hours

TOPIC

ACTIVITY

4

Meaning and Characteristics of Business
Economics

Basic Concepts and Tools- Scarcity of Resources
and Production Possibility Curve

Principles - Marginalist, Equi-marginalism,
Opportunity Costs, Time Perspective, Discounting

Demand & Supply model — normal, inferior &
luxury goods — Determinants of demand — Factors
of Production & PPF. Exceptions to law of
demand — Elasticity of demand & supply —
concept & importance.

Case studies

Demand Forecasting — importance & types —
methods of estimating demand.

Revision of Unit 1.

Objectives of the Firm

Production Function - Short and Long Run

Cost Functions Cost Functions in Short and Long
run

Revenue Concepts- AR, MR and TR

Guest Lecture

Break Even Analysis & Pricing Strategies
Economies of Scale and Economies of Scope

Revision of Unit 11

‘Adam Smith’s Invisible Hand’ and perfect
competition

Monopoly — Meaning, examples - impacts on
consumers

Natural monopoly — meaning and examples

Price discrimination definition, types with
examples

Understanding monopolistic competition —
characteristics.

Oligopoly market — meaning — concept of
collusion and cartel with examples.




10 v 4 [Introduction to National Income National Income |Guest Lecture
Concepts
Business Cycles - Phases
11 v 4  [Balance of Payments — structure ; Exchange rate
determination , Devaluation
Inflation — causes & control measures
12 v 4 Macroeconomic policy framework - Fiscal and  [Case Studies
Monetary Policies
Budget — meaning, relevance & classification
Revision of unit IV
13 V 4 Introduction to financial system and its
components
Money and Capital Markets — Meaning, Structure,
[nstruments
14 \Y 4 |Commercial Banking — functions — credit creation
Central Bank in India - Regulatory and
Development Functions of RBI
15 \ 4 |Revision of all the units

**Due to the CIA week additional classes will be scheduled to make up for the teaching hours
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Programme: B.A. Journalism & Mass Communication

Course Name: Advertising & Marketing
Total Teaching Hours: 60/ Credits:4/ Teacher: Dr.

WEEK | MODULE | Hours TOPIC ACTIVITY

1 I 4 Marketing — its evolution & growth

2 I 4 Importance of marketing & its functions  [Discussion on importance of
Segmentation, Targeting & Positioning  [marketing...talking about

its influence in their life

3 I 4 Concept of 4P’s
Understanding consumers and consumer
behavior

4 I 4 Advertising — Its evolution & growth

5 I 4 Importance & functions of advertising
Advertising models — AIDA, Dagmar,
Maslow’s Hierarchy

6 I 4 Types of Advertising, Social Media Analysis different ads and
Advertising their communication effect
Advertising appeals

7 Il 4 Economic, social, cultural & psychological
aspects of advertising

8 i 4 Advertising agencies and their structure

9 11 4 Advertising strategies — ideas, creatives & [Writing creatives for ads
the art of copy writing

10 " 4 Media planning and Scheduling
Ethical aspects of advertising

11 i 4 Regulatory bodies — AAAI & ASCI

12 v 4 Branding & Brand positioning tools
Role of advertising in Brand positioning

13 \% 4 Advertising Campaigns (Planning & Planning an advertising
Production) campaign for college

14 \% 4 Cases of successful advertisements and
advertising campaigns

15 4 Revision

**Due to the CIA week additional classes will be scheduled to make up for the teaching hours
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Programme: B.A. Journalism & Mass Communication

Course Name: Radio Programme & Production
Total Teaching Hours: 60/ Credits:4/ Teacher: Dr.Vivitha M.K

WEEK | MODULE| Hours TOPIC ACTIVITY

1 I 4 |Radio: Characteristics, strengths and weakness

2 I 4 [The role of radio during independence, impact of
radio on society, History of radio broadcasting,

3 I 4 |AM, FM, All India Radio, Prasar Bharati, Chanda [Case Study
Committee, Verghese committee

4 | &I 4 Revision of Unit |
Introduction types of radio programmes,

5 I 4 Principles of writing for radio, Basics of script ~ |Developing radio
writing, drama script

6 I 4 |Script wiritng, Elements of radio programme

7 I 4 \ingles, music, RJing. Guest Lecture

8 I &Il 4 Revision of Unit 11

Stages of Production, Recording equipment: An
Introduction

9 Il 4 |Microphones & its types, Transducer, polar
pattern

10 Il 4 Mixers and recorders, Personnel in the production
process

11 Il 4 Personnel in the production process Role and Recording radio PSA
Responsibilities script

12 Il 4 Personnel in the production process
Revision of Unit 111

13 v 4  DAB, DRM, RJ

14 v 4 |Commentator, Anchor/Host, Internet Radio, Guest Lecture
Radio applications

15 v 4  |Podcast, Broadcasting Policies & code of ethics. [Editing

**Due to the CIA week additional classes will be scheduled to make up for the teaching hours
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Programme: B.A. Journalism & Mass Communication

Course Name: Democracy & Media
Total Teaching Hours: 60/ Credits:4/ Teacher:

WEEK

MODULE

Hours

TOPIC

ACTIVITY

4

Definition of Democracy and Democratic theory.
Media as the fourth estate. Democratic
responsibilities of media.

Fundamental rights and media’s role in protecting
them. Media as the voice of the voiceless. Media
as the watchdog of democracy.

Media as the platform for deliberation (Media as
Public Sphere). Media worker as the democratic
'warrior.

Guest Lecture

Contemporary structure of media within
capitalism: Advertising funding and its
implications on media’s democratic functions.

Big business and government. Media as Big
business. Use of SLAPP on media houses and
self-censorship.

Media concentration, conglomeration,
commercialization and its effect on democracy.

Guest Lecture

Media reform and democratic media. Media
policy and democratic reform. Alternatives to
commercial media models: Case studies of BBC,
NPR, and Aljazeera.

Case Studies

Critical analysis of Doordarshan and Rajya Sabha
TV as possible democratic media.

Emergence of digital news platforms and their
role in democratic communication [The Wire,
Quint, NewsLaundry, The News Minute, Scroll].

Case Studies

Emergence of digital news platforms and their
role in democratic communication [The Wire,
Quint, NewsLaundry, The News Minute, Scroll].

10

Representation of Caste and minorities in the
media. Media trials and the creation of the
common enemy.

Case Studies

11

Social media as the new public sphere. Social
media and democratic elections in the current era
(Case studies of 2016 US elections and 2019
Indian elections).

12

Social media as the new public sphere. Social

media and democratic elections in the current era

Case Studies




(Case studies of 2016 US elections and 2019
Indian elections).

13 v 4 |Alternative media spaces: Exploring community
radio, Dalit Camera, Video Volunteers and Alt
INews. Critical examination of alternative models
of media.

14 v 4 |Alternative media spaces: Exploring community [Case Studies
radio, Dalit Camera, Video Volunteers and Alt
INews. Critical examination of alternative models
of media.

15 4 Revision

**Due to the CIA week additional classes will be scheduled to make up for the teaching hours
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Programme: B.A. Journalism & Mass Communication

Course Name: Corporate Communication
Total Teaching Hours: 60/ Credits:4/ Teacher:

WEEK | MODULE| Hours TOPIC ACTIVITY
1 | 4 e Introduction to Public Relations — Discussion on
Evolution & Growth relevance of PR
2 I 4 e Public Relations, Publicity & Propaganda
e Functions of Public Relations
3 | 4 e Role and responsibilities of PRO Role Play of PRO
e Publics — Internal & External Publics
4 I 4 e Public Relation tools
5 I 4 e Introduction to Corporate Communication
— Concept, Importance & functions
6 I 4 e Corporate Culture Presentation on
e Corporate Identity & Philosophy Corporate Culture of
Reputed companies
7 I 4 e Ethics & Laws in Corporate
Communication
8 I 4 e Crisis Management Discussion on Crisis
e Reputation Management managed by
e Stakeholder Management companies — Case
Analysis
9 Il 4 e Event Management
e Media Management
¢ Online Reputation Management
10 i 4 e Lobbying
e Public affairs
e Political PR
11 v 4 e Corporate Social Responsibility in India
12 v 4 e Companies Act 2013
13 v 4 e CSR in Public & Private Sector Case Study of CSR
activities in corporate
sector
14 v 4 e Case Studies — CSR Activities Case Study of CSR
activities in corporate
sector
15 4 e Revision

**Due to the CIA week additional classes will be scheduled to make up for the teaching hours
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Programme: B.A. Journalism & Mass Communication

Course Name: Telivision Programme & Production
Total Teaching Hours: 60/ Credits:4/ Teacher: Dr.Vivitha M.K

WEEK | MODULE| Hours TOPIC ACTIVITY
1 I 4 [Television as a medium of communication,
nature, scope, and its significance
2 I 4 |A brief history of Television broadcasting
3 I 4 Impact of Television on society. Case Study
Revision of Unit |
4 I 4 |Verghese Committee, Doordarshan, cable TV
network
5 I 4 Satellite television- DTH, Development Projects
of India
6 I 4 |Impact of globalization on the Indian television |Case study
industry
7 I &I 4 Revision of Unit 11
Types of programmes on TV
8 Il 4 |Principles of writing for TV & script writing Developing
basics documentary script
9 Il 4 [Elements of a Television news story:
Newsgathering, Writing, Types of news Stories,
10 I & v 4 Dubbing, VJ, Revision of Unit 11l
Pre-production: Ideation, research and planning,
location scouting
11 v 4 Production: Shot composition, shot breakdown: Guest Lecture
\voiceovers, narration, sound effects;
12 \v} 4 Floor manager, set design, Lighting equipment,
Post-production: Linear and non-linear editing,
principles of editing.
13 \v} 4 Principles of editing. Editing Documentary
Revision of Unit 1V script
14 \ 4  Broadcasting Bill and Code of Ethics
15 \ 4 NMiewership measuring systems

**Due to the CIA week additional classes will be scheduled to make up for the teaching hours
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