
 

 

 

MILLION CLUB – Placement Cell Initiative 

 

a) Objectives  
To celebrate student achievements and inspire high-performing candidates to 
participate in campus placements. 
 
 
b) The Context 
Despite attracting 500+ recruiters annually, many top-performing students were hesitant 
to participate in placements. Particularly from the Humanities & Sciences streams. The 
Million Club was introduced to address this challenge. 
 
 
c) The Practice 
The Million Club recognizes students who secure offers exceeding ₹10 lakh. Their 
achievements are showcased and celebrated through posters & social media 
campaigns, creating aspirational benchmarks and motivating students to pursue top 
opportunities. This practice is unique in higher education as it leverages peer influence 
and recognition to improve placement participation. 
 
 
d) Constraints and Limitations 
Maintaining consistent communication to encourage participation is challenging. 
Getting students to apply for roles offering lesser packages has become a challenge. 
 
 
e) Evidence of Success 
The Million Club has seen a year-on-year increase in members, 45 students have secured 
₹10L+ offers. Placement participation has improved, with aspirational roles in 
consulting, analytics, and tech attracting top talent on campus. It has encouraged cross-
disciplinary hiring. Social media campaigns have resulted in strong engagement, 
motivating students and recruiters now are offering more premium roles. Alumni 
testimonials highlight its positive impact. 
 
 
  



f) Problems Encountered and Resources Required 
Initial resistance from students about being publicly showcased required sensitization. 
Not all agree to be showcased. Resources included graphic design teams, social media 
campaigns, and faculty and CRs’ involvement for promotion. 
 
f) Additional Notes 
The Million Club aligns with the institution's vision of fostering excellence and aspirations 
among students. It has also strengthened the institution’s reputation with recruiters. 
 



 
 


