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INTRODUCTION:

A nation’s journey is largely scripted by the quality of its human resources. India, home to
world’s largest young population, needs to strengthen the human capital in terms of knowledge
and skills so that the dream of Viksit Bharat by 2047 is achievable. This needs a curriculum
framework which emphasises on Learning Outcomes so that higher education is empowering

the students with the right set of Knowledge, Attitude and Skills.

UGC’s Learning Outcomes based Curriculum Framework (LOCF) aims at holistic experience
for students which focuses on both knowledge acquisition and application of knowledge. LOCF
also seeks to empower the students with the necessary skills in a Tech-driven Knowledge
economy — critical thinking, problem-solving, analytical reasoning, cognitive skills and

lifelong self-learning.

Based on the LOCG given by UGC, Mount Carmel College, Autonomous proposes the
following template which will be adopted by all the Departments for curriculum revision and

adoption of outcome -based approach.



GRADUATE ATTRIBUTES

Mount Carmel College, Autonomous offers graduate and postgraduate programs which

empower graduates with the following attributes:

e In-depth knowledge and ability to apply this in real world situations.

e Critical, creative and evidence-based thinking to be problems-solvers

e Excellent communication skills to convey thoughts and ideas appropriately &
innovatively.

e Agile learners who can keep pace with a rapidly transforming digitalized world.

e Ability to take up leadership roles and work in multi-cultural teams.

e A desire to see themselves as continuous learners and seek new knowledge and skills.

e To be responsible citizens with sound ethical values and concern for the community

QUALIFICATION DESCRIPTORS

The students who complete three years of full-time study of an undergraduate programme of
study will be awarded a Bachelor’s Degree (BA/B.Sc./B.Com/BBA/BCA). The Graduates of

the degree program will demonstrate:

e An in-depth understanding in the chosen discipline, comprising theoretical and
practical perspectives, and a basic understanding of emerging areas of study and
practice.

o Ability to apply knowledge to comprehend the dynamics of the workplace, society and
world in order to find efficient and ethical solutions to problems.

o Basic quantitative and digital skills for undertaking analysis, interpreting results and
arriving at logical conclusions.

e Comprehensive knowledge about current topics and basic skills required to

comprehend contemporary issues.



FRAMEWORK FOR OUTCOME BASED CURRICULUM FOR A PROGRAM

VISION OF THE DEPARTMENT
= To imbibe the concept — “Customer Service with a Smile” as our Motto.

= To produce young dynamic graduates with empowerment, entrepreneurial skills, ethics,
and values to excel and compete successfully in the competitive global environment of

customer-oriented hospitality and service industry.

PROGRAMS OFFERED

The Bachelor of Arts in Hospitality and Tourism is a comprehensive undergraduate program that
equips students with essential knowledge, practical skills, and professional competencies required in
the fast-evolving hospitality and tourism industries. The program is designed to foster critical
understanding of global service standards, guest relations, travel operations, and sustainable tourism

practices.

This program blends academic theory with experiential learning, enabling students to grasp the
intricacies of hospitality management and tourism systems. Through practical familiarization, study
tours, workshops, role plays, and interactive learning experiences, students gain first-hand exposure
to real-world industry environments. Emphasis is placed on customer service excellence, operational

efficiency, and ethical practices in both domestic and international contexts.

The course structure encourages students to develop core managerial abilities, decision-making
skills, and leadership qualities essential for success in service-driven sectors. With a forward-looking
curriculum, the program integrates digital tools and automation platforms to enhance operational
knowledge and communication skills, preparing graduates to meet the demands of modern travel,

tourism, and hospitality ecosystems.

Students are also trained in sustainable practices and responsible tourism, fostering a mindset that
balances economic growth with environmental and cultural preservation. The program nurtures a

professional outlook while instilling values of adaptability, teamwork, and innovation.

Upon completion, graduates are well-prepared to pursue a wide range of careers in the hospitality,
tourism, aviation, and related service industries or advance toward entrepreneurial ventures and

further academic studies.
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PROGRAM LEARNING OUTCOMES

PLOI1 Demonstrate the ability to organize and manage basic hospitality, travel, tourism, and
aviation operations through theoretical knowledge and practical experiences.

PLO2 Engage in immersive learning and skill-based training for successful careers in
hospitality and tourism-related industries.

PLO3 Apply leadership qualities and managerial decision-making in hospitality and tourism
settings.

PLO4 Design, promote, and execute tour and hospitality packages using travel automation
and CRS tools.

PLO5 Employ research and digital communication skills with a focus on sustainability,

marketing, and e-service models in hospitality and tourism.




SYLLABUS BLUEPRINT

Program Title B.A Hospitality & Tourism
Course Title Tourism Business

Nature of Course Core

Semester I

Total Hours Theory 60 Hours

Credits 4

Objective of the Course: To introduce the fundamental concepts of business and
professionalism in the tourism and hospitality industry.

Course Learning Outcomes:

COURSE LEARNING OUTCOMES

CLO1 Demonstrate an understanding of the fundamental concepts of travel and
tourism, including its forms, types, components, and significance.

CLO2 Analyse tourism motivations, destination management strategies, and the
characteristics of tourism products from a consumer and industry
perspective.

CLO3 Critically evaluate the socio-cultural, economic, and environmental impacts
of tourism wusing interdisciplinary approaches and sustainability
frameworks.

CLO4 Apply knowledge of tourism accommodation and transportation systems to
examine their evolution, classification, and operational procedures.

CLOS5 Design informed solutions or policy recommendations by integrating
knowledge of the roles and functions of national and international tourism
organizations.

MAPPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING
OUTCOMES
PLO1 PLO2 PLO3 PLO4 PLOS
CLO1 v v
CLO2 4 v v
CLO3 v v v
CLO4 v v v
CLOS 4 v v v




Course Content: Tourism Business

Module Content Hours
| Introduction to Travel & Tourism 12 Hours
e Travel and Tourism: Meaning, Definitions, and Scope, Types and
Forms of Tourism and Tourists, Difference between Tourist,
Traveler, Excursionist, and Visitor
¢ Origin and Evolution of Tourism: Major Milestones, Myths and
Realities in Tourism
e Components of Tourism and the Interdisciplinary Approach
11 Impacts of Tourism 12 Hours
e Socio-cultural Impacts of Tourism, Economic Impact: Multiplier
Effect & Leakages
e Environmental Impact of Tourism, Sustainable Tourism
Development
e Prospects and Challenges of Tourism Development
111 Elements of Tourism 12 Hours
e 5As of Tourism, Leiper's Model of Tourism System,
Characteristics of Tourism Products
e Travel Motivation: Meaning and Types, Motivation Theories:
Cohen’s, MclIntosh, and Maslow's Hierarchy of Needs
e Tourism Destinations: Types, Location, and Destination
Management Organizations (DMOs)
v Concepts of Accommodation & Transportation 12 Hours
e Origin and Evolution of Accommodation, Types and
Classification of Hotels
e Reservation Systems: Types, Modes of Payment, and Billing
Procedures, Hotel Circuits in India, Public-Private Partnership
(PPP) in the Hotel Industry
e Transportation in Tourism: Meaning, Types, and Significance,
Evolution of Transportation and Its Role in Tourism
Development
\4 Tourism Organizations 12 Hours

e State Level Tourism Organizations: KSTD, ITDC
National Level Organizations: Ministry of Tourism, FAITH,
International Organizations: UNWTO, UFTAA, PATA, WTTC

e Role and Functions of Tourism Organizations in Policy
Formulation and Promotion

« Importance of Collaboration Between Various Tourism Bodies




References:
e Bhatia, A.K. (2020). Tourism Development: Principles and Practices. Sterling
Publishers Pvt. Ltd.
e Roday, S., Biwal, A., & Joshi, V. (2016). Tourism Operations and Management.
Oxford University Press.

e Krishnamurthy, L., & Rajasekar, A. (2020). Fundamentals of Tourism. DreamTech
Press.

e Goeldner, C.R., & Ritchie, J.R.B. (2016). Tourism: Principles, Practices, and
Philosophies (12th ed.). Wiley.

e Cooper, C., Fletcher, J., Fyall, A., Gilbert, D., & Wanhill, S. (2020). Tourism:
Principles and Practice (6th ed.). Pearson.

Online Resources:

e https://www.unwto.org
https://tourism.gov.in
https://www.incredibleindia.org
https://www.weforum.org/reports
https://www.pata.org
https://wttc.org
https://www.faithindia.in
https://www.iata.org
https://skift.com
https://www.tourism-review.com

Teaching Pedagogy:
e (ase Study Analysis: Real-world tourism impact studies (urban, state, national, international
levels) to foster critical thinking.

e Map Plotting & Practical Demonstrations: IATA world map exercises, tourist circuits, and
major destinations.

e Interactive Presentations: Use of taglines, logos, and trivia of global hotel chains and tourism
bodies.

e Industry Simulations: Practice of transportation booking procedures, hotel reservation
systems, and tourism service design.

e Gamified Learning Tools: Quizzes, logo identification, and destination puzzles to encourage
student engagement.

e Roleplays & Group Activities: Stakeholder roleplays (e.g., tourist, DMO, travel agent) to
simulate tourism dynamics.

Assessment Pattern:

Test 1 30 marks scaled down to 10
Continuous Internal | Seminar/Presentation 10 marks
Assessment
Semester End Examination SEE 80 marks

Total 100 marks



https://www.unwto.org/
https://tourism.gov.in/
https://www.incredibleindia.org/
https://www.weforum.org/reports
https://www.pata.org/
https://wttc.org/
https://www.faithindia.in/
https://www.iata.org/
https://skift.com/
https://www.tourism-review.com/

Question Paper Blueprint:

Modules | Teaching | CLOs No. of Questions & Marks Distribution
Hours Part A Marks Part B Marks Part C Marks
No. of No. of No. of
Questions Questions Questions
| 12 Hours | 1 2 4 1 6 1 10
11 12 Hours | 2 2 4 1 6
111 12 Hours | 3 2 4 1 6 1 10
| \Y 12 Hours | 4 2 4 1 6
A\ 12 Hours | 5 2 4 1 6 1 10




SYLLABUS BLUEPRINT

Program Title

B.A Hospitality & Tourism

Course Title

Tourism Geography-1 & Tourism Geography-I lab

Nature of Course | Core

Semester I

Total Hours Theory 45 Hours & Practical 30 Hours
Credits 5

Objective of the Course: To understand the role of Geography in Tourism promotion.
To explore the physical divisions, transportation system, and tourism in Asia, Australia,
and New Zealand.

Course Learning Outcomes:

COURSE LEARNING OUTCOMES

CLO1

Explain definitions, geographical regions, travel seasonality, and the
Geographical impact on tourism, including the calculation of time
zones.

CLO2

Analyse airline geography, air route maps, direction of travel, Global
Indicators (GIs), city/airport coding, and airline alliances.

CLO3

Evaluate the classifications and significance of different global
conference areas and associated Global Indicators in tourism.

CLO4

Apply knowledge of Asia’s geography, transportation, attractions, and
climate to assess tourism patterns and potential.

CLOS

Design a comparative tourism profile by investigating physical
features, attractions, transport systems, and climate for Australia and
New Zealand.

MAPPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING

OUTCOMES
PLO1 PLO2 PLO3 PLO4 PLOS
CLO1 4 v
CLO2 v 4 v
CLO3 v 4 v
CLO4 v v v
CLOS v 4 v v




Course Content: Tourism Geography- I

Module

Content

Hours

I

Introduction to Role of Geography in Tourism

e Meaning, Definition, Types and Importance of Geography in
Tourism.

e Role of Climate and Seasonality; disasters, types of disasters, and
their impacts.

e Latitude and Longitude, Time Zones, GMT, IST, DST, IDL, time
difference calculations using degree of longitude

08 Hours

11

Purpose of Airline Geography

e Airline Geography- Hub & Spoke System, interline, code shared
flights, Airline Alliances

e Maps, Meaning importance types, and direction of travel

e Airline Alliances — Types and Benefits, Bilateral Agreements

10 Hours

I1I

Introduction to Traffic Conference Areas

o JATA Areas — Introduction, Classification of IATA Areas and
Sub-areas, Global Indicators — Meaning, classification, and role
of GI.

eCoding and Decoding of Cities (Bangkok, Tokyo, Beijing,
Shanghai, Ho Chi Minh, Phnom Penh, Taipei, Istanbul, Hanoi,
Kyoto, Jakarta, Seoul, Almaty, New Delhi, Colombo, Dhaka,
Hangzhou, Dubai) Airports (Dubai, Changi, Haneda, Kuala
Lumpur, Suvarnabhumi, Beijing Capital, Indira Gandhi, and Hong
Kong International Airports) Airlines in Asia (Air China, All
Nippon, Cathay Pacific, Japan, Air India, Air Seoul, Qatar,
Singapore, Emirates, Air Koryo, Malaysian, Thai, Sri Lankan, and
Oceania (Air New Zealand Alliance, Qantas, Virgin Australia,
Hawaiian).

e Airline terminologies (Stopover, Layover, Flying Time, Arrival
and Departure time).

10 Hours

v

TC3-Asia

e Asia- Physical divisions, Climate and Transportation System

e Tourism in East Asia (China, Japan, and Korea) and west Asia
(Saudi Arabia and Iraq)

e Tourism in Southeast Asia (Malaysia, Singapore and Thailand),
South Asia (India, Maldives and Sri Lanka).

10 Hours

TC3-Australia and New Zealand

e Australia— Physical divisions, Climate, and Transportation System

e Tourism in Australia (New South Wales-Sydney & Canberra,
Queensland- Brisbane, South Australia- Adelaide, Tasmania,
Victoria- Melbourne, and Western Australia- Perth)

e New Zealand -Tourism in New Zealand (Auckland &Wellington).

07 Hours




Course Content: Tourism Geography I Lab

Module Content Hours

I Identification of IATA Areas, Global Indicators, and Air 4 Hours
Route Maps. (For TC3 Region)

II IATA Codes and Decode and Encode the Cities, Airport, 6 Hours
Currency, Country & Airlines (For TC3 Region)

I Calculation of Flying time, Journey time, transit time, MCT 8 Hours
& time difference calculations using degree of longitude.

v Identification of the physical divisions, climatic zones, 6 Hours
and Natural and Man-Made Attractions of Asia.

A% Identification of the physical divisions, climatic zones, and 6 Hours
Natural and Man-Made Attractions of New Zealand and
Australia.

References:

e Burkart & Medik: Tourism Past, Present and Future.

e Bhatia A.K: Tourism Development — Principles and Policies
e Dr. Gopal Singh: Geography of Tourism.

e Burton, Rosemary: Travel Geography

o  World Atlas

Online Resources:

e https://www.lata.org

e https://www.timeanddate.com

e https://www.lonelyplanet.com

e https://www.australia.com

e https://www.newzealand.com

Teaching Pedagogy:

e Lecture-Based Learning — To introduce and explain core concepts and theoretical
aspects.

e Map-Based Learning — Hands-on activities identifying air routes, continents,
time zones, and attractions.

e (ase Study Method — Real-world analysis of tourism in selected Asian,
Australian, and New Zealand destinations.

e Simulation Activities — Exercises on calculating flying time, journey time, and
decoding airline/city codes.

e (ollaborative Group Projects — Country/region-wise tourism presentations and
tourism profile comparisons.



http://www.iata.org/
http://www.timeanddate.com/
http://www.lonelyplanet.com/
http://www.australia.com/
http://www.newzealand.com/

Assessment Pattern:

Continuous Internal | Test 1 30 marks scaled down to 10
Assessment Seminar/Presentation 10 marks
Semester End Examination SEE 80 marks
Total 100 marks
Question Paper Blueprint:
Modules | Teaching | CLOs No. of Questions & Marks Distribution
Hours Part A Marks Part B Marks Part C Marks
No. of No. of No. of
Questions Questions Questions
)| 12 Hours | 1 2 4 1 6
1I 12 Hours | 2 4 1 6
111 12 Hours | 3 2 4 1 6 1 10
| \Y 12 Hours | 4 2 4 1 6 1 10
\% 12 Hours | 5 2 4 1 6 1 10




SYLLABUS BLUEPRINT

Program Title B.A Hospitality & Tourism

Course Title Fundamentals of Hotel Management & Fundamentals of Hotel
Management Lab

Nature of Course Core

Semester I

Total Hours Theory 45 Hours & Practical 30 Hours

Credits 5

Objective of the Course: To introduce the fundamental concepts of business and
professionalism in the tourism and hospitality industry.

Course Learning Outcomes:

COURSE LEARNING OUTCOMES

CLO1 Describe the history, growth, and development of the hospitality industry,
particularly in India.

CLO2 Categorize different types of hotels, guest rooms, and menu plans based on
clientele, ownership, and classification criteria.

CLO3 Identify and explain the functions of various departments in a hotel and their
interrelationship.

CLO4 Demonstrate knowledge of the reservation process, its modes, sources, and

handling procedures.
CLOS Analyse professional expectations and future trends in the hospitality
industry, including cultural sensitivity and guest profiling.

MAPPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING
OUTCOMES
PLO1 PLO2 PLO3 PLO4 PLO5
CLO1 v
CLO2 v v
CLO3 v v v v
CLO4 v v v
CLOS5 v v v v




Course Content: Fundamentals of Hotel Management

Module Content Hours
| Introduction to the Hospitality Industry 08 Hours
e Definition — Hospitality and Hotels, History and growth of hotel
industry
e Growth of Indian Hotels - Taj, Oberoi, ITDC and Welcome group
e Difference between group & chain of hotels, Ownership &
Classification of catering establishments
11 Classification of Hotels 10 Hours
e Classification of Hotels: Based on Size, Clientele, Location,
Ownership, Target Market
e Star Classification: Agencies and organizations involved in star
classification, General criteria for star classification
¢ Types: Guest Rooms, Room Rates, Menu plan
I Structure and Departments of Hotel 10 Hours
eHotel Organization —Organization Charts (Small, Medium and
Large hotels)
e Departments of Hotel: Front Office, F & B, FB Services, FB
Production, Housekeeping, Engineering and Maintenance,
Security, Switch board, IT, HR, and Accounts
¢ Duties & Responsibilities
| AV Reservations, Modes & Process 10 Hours
e Importance and types of reservation
e Modes of reservation—Online and Offline reservation, property
direct Sources: Corporate clients, travel agents, airlines, Central
reservation system (CRS), and Walk-ins
¢ Processing reservation requests-reservation inquiries, accepting or
denying reservation, cancellations and amendments.
\% Professionalism in Hotel Industry 07 Hours

e Handling Gen-Y Guests-Profiling & Services
e Verbal and non-verbal cultural habits
¢ Expectations and trends in hospitality industry




Course Content: Fundamentals of Hotel Management lab

Cross-functional role-play: A guest's journey from
reservation to checkout

Team activity: Simulate a hotel scenario involving
multiple departments

Peer feedback and evaluation on professional behavior,
communication, and grooming

Module Content Hours
| Guest Rooms 6 Hours
e Layout of guest rooms: Types and size specifications
(Single, Double, Suite, etc.)
e Identification and demonstration of standard room facilities
e Bed types and sizes: Twin, Queen, King — understanding
placement and linen standards
11 Food & Beverage Department 6 Hours
o Identification of F&B equipment and types of linens used in
service areas
e Role-play: Handling guest complaints professionally in an
F&B setting
e Introduction to basic inventory management practices in
restaurants
o Table management: Layouts, cover setup, and types of
service
I Reservation & Cancellation 6 Hours
o Standard Operating Procedure (SOP) for taking and
confirming reservations
e SOP for cancellations and amendments — role-play using
real-time scenarios
e Practice using sample formats and forms
(manual/digital)
IV Etiquettes & Grooming 6 Hours
o Telephone etiquette: Phrasing, tone, and handling
calls professionally
e Mail etiquette: Writing professional emails and
messages to guests
e Grooming standards for men and women in
hospitality — practical grooming session
\% Integration and Application 6 Hours




References:

Hotel Front office Operations and Management by Jatashankar R Tiwari, Oxford
Publishers

Fundamentals of Hotel Management and Operations by Devesh Bhushan, Anmol
Publications

Jagmohan Negi — Professional Hotel Management-3014.

Fundamentals of Tourism and Hotel Management. by Sudheer Andrews- 3014.

Online Resources:

Coursera — Introduction to Tourism and Hospitality Industry
AHLEI — American Hotel & Lodging Educational Institute
eHotelier — Training and Development for Hospitality Professionals

UNWTO — UN Tourism Publications

Teaching Pedagogy:

Role Play: Simulating real-life scenarios like guest check-in, complaint handling, and
F&B service.

Case Study Analysis: Reviewing real-world challenges like overbooking, staff
shortages, or customer service failures.

Demonstrations: Practical sessions on setting up guest rooms, table layouts, and
equipment usage.

Interactive Workshops: Grooming sessions, SOP writing, and group activities on
reservations.

Team Projects: Simulating a hotel's
collaboration and peer evaluations.

functioning through interdepartmental

Continuous Internal Test 1 30 marks scaled down to 10
Assessment Seminar/Presentation 10 marks
Semester End SEE 80 marks
Examination
Total 100 marks
Question Paper Blueprint:
Modules | Teaching | CLOs No. of Questions & Marks Distribution
Hours Part A Marks Part B Marks Part C Marks
No. of No. of No. of
Questions Questions Questions
1 12 Hours | 1 2 4 1 6 1 10
11 12 Hours | 2 2 4 1 6 1 10
111 12 Hours | 3 2 4 1 6
v 12 Hours | 4 2 4 1 6
\Y 12 Hours | 5 2 4 1 6 1 10



https://www.coursera.org/learn/introduction-to-tourism-and-hospitality
https://ahlei.servsafebrands.com/
https://ehotelier.com/
https://www.unwto.org/un-tourism-publications

SYLLABUS BLUEPRINT

Program Title B.A Hospitality & Tourism

Course Title Tourism Product & ETR

Nature of Course Core

Semester I

Total Hours Theory 60 Hours & Practical 30 Hours
Credits 5

Objective of the Course: To introduce the characteristics of Tourism Products and

demonstrate knowledge of Natural, Man-made attractions with Socio-Cultural significance in
India.

Course Learning Outcomes:

COURSE LEARNING OUTCOMES

CLO1 Understand the concept and characteristics of tourism products.

CLO2 Evaluate the significance of natural tourism products of India.

CLO3 Identify the significance of Socio-Cultural Tourism Products of India.

CLO4 Analyse the role of heritage tourism products of India and Karnataka.

CLOS Identify Special Interest Tourism Products of India

MAPPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING

OUTCOMES
PLO1 PLO2 PLO3 PLO4 PLOS
CLO1 v v v
CLO2 v v v v
CLO3 v v v v v
CLO4 v v v v v
CLOS5 v v v v v




Course Content: Tourism Product

Module

Content

Hours

I

Introduction to Tourism Products

e Introduction, Definition, Meaning, Nature and Importance of
Tourism Products.

e Classification, and types of tourism products.

e Characteristics of Tourism Products.

08 Hours

11

Nature Based Tourism Products in India

e Introduction, Definition and Meaning of Wildlife Tourism -
Major Wildlife Sanctuaries and National Parks of India,
Importance of Preservation and Conservation of Wildlife for
tourism promotion.

e Beach Tourism — Island Tourism (Andaman and Nicobar
Islands), Hills and Mountain Tourism — Major Hill stations and
Mountains of India.

e Desert Tourism — famous deserts in India, Desert Safari, Lakes,
waterfalls, and Rivers of India (Only names with location),
Adventure Tourism — meaning and classification of Adventure
Tourism products in India

15 Hours

I1I

Socio - Cultural Tourism Products in India

e Cultural Tourism - Introduction, Dance forms of India — classical
and folk-dance forms. Indian Classical Music — types of Music,
Classification of Musical Instruments and famous Musicians in
India (Names only), Folk Music in India (Names only), folklores.

e Religious and Spiritual Tourism — Hindu, Christian, Buddhist,
Jain, Sikh and Islamic shrines/centers. Fairs and Festivals in
India-Major Tourism Fairs and Festivals and their importance in
Tourism promotion.

e Paintings of India — Classification and types, major schools of
Painting, Handicrafts of India — Types, GI, Textiles, Incentives in
promotion of Handicrafts in India and Cuisines.

15 Hours

v

Heritage Tourism Products of India

e Heritage Tourism — Introduction, meaning and definition,
UNESCO World Heritage Sites, Archaeological sites and centers,
Major Heritage hotels and Ecotels in India.

e Museums — Introduction, classification and types of Museums,
Art Galleries, Aquariums, Amusement Parks and Theme Parks.

e Heritage of Karnataka — UNESCO World Heritage Sites, Major
Hill Stations (Names only), Major Historical monuments/centres,
major beach tourism destinations, Lakes, waterfalls and Rivers
(Names only), Wildlife Sanctuaries and National Parks.

12 Hours

Geographical Indications of Tourism

e History, Types of GI indicators, advantages, Steps to protect the
GI products, Difference between Geographical Indication (GI),
Appellation of Origin (AO), Protected Designation of Origin
(PDO)

e Protected Geographical Indication (PGI) - Geographic
Indication Laws and treaties: Who issues the GI tag (Intellectual

10 Hours




property  rights, WIPO) ,  Regulations ,Issuing
Agency ,Registration process

e C(ertification - Patents - Trademarks - Copyrights - laws -
Agreement.

Course Content: Educational Tour Report

Module

Content

Hours

|

Introduction and Link to Tourism Products

e Overview of the educational tour: destination(s), duration,
objectives.

e Relevance of the tour in understanding tourism product types
(Natural, Socio-Cultural, Heritage, SIT).

e Mapping tour destinations to theoretical concepts from the
Tourism Product syllabus

4 Hours

11

Tour Planning and Tourism Product Identification

ePlanning:  itinerary,  costing, logistics,  permissions,
documentation.

e Identification of tourism product types during planning (beaches,
heritage sites, religious centers, etc.).

e Pre-tour research based on classifications from Units I-V (e.g.,
checking for UNESCO status, festivals, local cuisine, etc.).

6 Hours

I1I

Field Experience — Tourism Product Mapping

e Day-wise travel record and firsthand observation of tourism
resources.

e Documentation of tourism product features as experienced
(Natural, Heritage, Socio-Cultural, SIT).

e Practical observation of local handicrafts, cuisines, dance forms,
or natural parks

8 Hours

v

Stakeholder Interaction and Heritage Engagement

e Interaction with local guides, tourism service providers,
community members.

e Study of tourism management practices at sites (ecotourism,
wellness tourism, cultural interpretation).

e Observation of preservation/conservation efforts (especially in
heritage and natural tourism contexts).

6 Hours

Report Writing, Reflection & Viva Preparation

e Compilation of report: Introduction, Itinerary, Product
Observation, Skills Gained, Photos.

« Reflection on learning outcomes (e.g., understanding cultural
sensitivity, tourism sustainability).

 Viva voce preparation based on experiences linked to theory
concepts.

6 Hours

References:

e Tapan K Panda and Sitikantha Mishra: Tourism Industry in India

e Dr Gupta &Dr. Kasbekar: Tourism Product of India.

e S P Gupta/Krishna Lal&Mahua Bhattacharya: Cultural Tourism in India
e A K Bhatia: International Tourism Management




Bharatiya Vidya Bhawan: Classical Age

Acharya Ram: Tourism and Cultural Heritage of India

Mukerjee RK- The Culture and Art of India

Bhatia, A. (2020). Tourism Development. Sterling Publishers Pvt.Ltd.

Page, S. J. (2019). Tourism management (6th ed.). Routledge.

Ali, M. (2018).Greater Than a Tourist- Bangalore Karnataka India: 50 Travel Tips from
a Local.

Dixit, M., Sheela, C. (2008). Tourism Products. India: New Royal Book Company.
Seshadri, B. (1986). India's Wildlife and Wildlife Reserves. India: Sterling Publishers
Puczko, L., Smith, M. K. (2009). Health and Wellness Tourism. Germany:
Elsevier/Butterworth Heinemann.

Online Resources:

https://www.incredibleindia.org
https://whc.unesco.org/en/statesparties/in
https://tourism.gov.in/market-research-and-statistics
https://karnatakatourism.org
https://www.culturalindia.net

Teaching Pedagogy:

Experiential Learning: Facilitate real-world exposure through educational tours,
mapping tourism products directly to theory modules.

Project-Based Learning: Assign students to research and present on destinations,
tourism product categories, and cultural significance linked to the syllabus.

Blended Learning: Use videos, virtual tours, and interactive platforms (like Google
Earth or digital maps) to explore destinations and UNESCO sites.

Collaborative Group Work: Encourage students to plan itineraries, costings, and
identify tourism products in teams to simulate industry-level coordination.

Reflective Learning & Viva: Guide students to connect personal experiences with
theoretical knowledge through report writing and structured viva voce.

Assessment Pattern:

Test 1 30 marks scaled down to 10
Continuous Internal | Seminar/Presentation 10 marks
Assessment
Semester End Examination | SEE 80 marks
Total 100 marks
Question Paper Blueprint:
Modules | Teaching | CLOs No. of Questions & Marks Distribution
Hours Part A | Marks | Part B No. | Marks Part C Marks
No. of of No. of
Question Questions Questions
s
| 08 Hours |1 2 4 1 6
11 15 Hours |2 2 4 1 6 1 10
111 15 Hours |3 2 4 1 6
1A% 12 Hours | 4 2 4 1 6 1 10
\Y% 10 Hours |5 2 4 1 6 1 10



https://www.incredibleindia.org/
https://whc.unesco.org/en/statesparties/in
https://tourism.gov.in/market-research-and-statistics
https://karnatakatourism.org/

SYLLABUS BLUEPRINT

Program Title

B.A Hospitality & Tourism

Course Title

Airport Services & Airport Services Lab

Nature of Course Core

Semester I

Total Hours Theory 60 Hours & Practical 30 Hours
Credits 5

Objective of the Course: On completion of this syllabus, students will be able to manage
passenger terminals, function as airport operators, and implement the miscellaneous services
related to airport management, handle passenger procedures, manage crises, and oversee
ground handling processes.

Course Learning Outcomes:

COURSE LEARNING OUTCOMES

CLO1

Examine the evolution and growth of the aviation industry and distinguish
between the regulatory roles of national (DGCA, BCAS) and international
(ICAO, IATA) authorities.

CLO2

Analyze airside operations, including the Aircraft Turnaround Lifecycle, air
traffic control coordination, and aircraft handling safety protocols.

CLO3

Evaluate landside management operations, including Vertical Passenger
Flow, baggage handling systems, and the coordination of supporting
agencies for arrival/departure formalities.

CLO4

Assess airport security measures, including the inter-agency security
ecosystem, emergency response procedures, and compliance with national
aviation security regulations.

CLOS5

Formulate airport terminal management strategies that integrate Ancillary
Revenue models, operational efficiency (ASQ standards), and effective
crisis management response plans.

MAPPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING

OUTCOMES
PLO1 PLO2 PLO3 PLO4 PLOS
CLO1 v v
CLO2 v v
CLO3 v v
CLO4 v v
CLOS v 4 v v




Course Content: Airport Services

Module

Content

Hours

I

Evolution of Aviation Industry and Aviation Authorities

e Introduction to the Aviation Industry

e Conventions: Warsaw & Chicago, and Freedoms of Air

e Overview of National and International Aviation Authorities:
MCA, TIATA, ICAO, AAIL DGCA, CISF, and BCAS

12 Hours

11

Airside Management

e Aircraft Types and Aircraft Manufacturers, Types of Airports and
Layout of an Airport

e The Aircraft Turnaround cycle: Managing procedures from
touchdown to take-off, including On-block/Off-block and
pushback sequence.

o Standard ground operations including aircraft marshalling, ramp
safety, and coordination with AOCC

12 Hours

I1I

Landside Management

e Arrival and Departure Formalities, Customs and Immigration
Procedures, Information Dissemination

o Terminal Architecture: Managing Vertical Flow (Departures) vs.
Horizontal Flow (Arrivals) and Airside Concourse/Gate Holding
operations.

e Passenger departure management, special passenger handling
(PRM/VIP), and baggage handling systems.

12 Hours

IV

Airport Security Management

e Airport and Aircraft Security Procedures, Standard Operations
and Emergency Responses to Unlawful Interference

e The Security Ecosystem: Defining the specific roles of CISF,
airlines, and private security agencies in daily operations.

e Regulatory compliance, the role of the Emergency Information
Centre, and the function of airport security agencies, ICAO
Annexures

12 Hours

Passenger Terminal Management and Crisis Management

e Terminal design, way-finding strategies, signage systems, and
passenger service facility management.

e Terminal performance standards (ASQ) and Ancillary Revenue
Models involving retail, F&B, and lounge partnerships.

¢ Crisis management and emergency response plans, including
coordination with supporting agencies and ground-handling
departments.

12 Hours




Course Content: Airport Services Lab

Module

Content

Hours

I

Airport Design and Layout

o Identification of major International Airports in India and their
unique infrastructure features.

e Modification: Classroom Workshop: Mapping the Passenger
flow from Departure Entrance to Airside Concourse.

e Analysis of sample terminal layouts, way-finding plans, and
virtual airport walkthroughs.

6 Hours

II

Aircraft Handling

e Study of ramp safety protocols, ground support equipment (GSE),
and aircraft servicing procedures.

e Addition: The Turnaround Simulation: Sequencing On-Block to
Off-Block activities, Precision timing (Fuelling, Catering, and
Loading) within time limits.

e Practical demonstration of aircraft chocking and marshalling
hand signals in a classroom setting.

6 Hours

III

Airline handling

e Modification: DCS Simulation: Understanding digital seat
assignment logic for different aircraft configurations.

e Allocation of seats based on safety regulations: Exit-rows,
Galley, Lavatory, and special needs seating.

e Introduction to ancillary service management and on-board
product upsells.

6 Hours

1Y%

Operational Codes, Regulatory Jargon, and Security
Terminologies

e Regulatory & Security Alignment: Mastery of ICAO
Annexure-related terminology and BCAS/CISF security
protocols as defined in the security ecosystem.

e Emergency Response Coding: Application of specific codes
used by the Emergency Information Centre during
responses to unlawful interference or airport security
breaches.

e Communication Standards: Mastery of IATA/ICAO
Phonetics, SSR (Special Service Request) codes, and
technical aviation jargon used for coordination between
airlines and security agencies.

e Service & Resource Codes: Application of Special Meals
(SPML) codes and their impact on catering; Instruction on
Resource Management System (RMS) codes for Gate and
Baggage Belt allocation to ensure secure passenger flow.

6 Hours

Airline Loyalty Programs and Passenger Services

* Comparative study of global airline loyalty tiers, reward systems,
and frequent flyer benefits.

* Addition: Role-play Simulation: Managing a "Gate Crisis" or
delay scenario and handling customer grievances.

* Scenarios for loyalty program enrolment and managing complex
passenger service queries in a simulated environment. KPI

6 Hours




References:

Airport Operations, Third Edition by Norman J Ashford, Pierre Coutu, and David B.
Managing Airports 4th Edition: An International Perspective by Anne Graham.

IATA Ground Operations Manual (IGOM): Standard for "On-Block/Off-Block"
procedures.

Airports Authority of India (AAI): Terminal Management Manual & Citizen's Charter.
Addition: The Digital Transformation of Airports (Whitepapers from SITA/ACI) — for
Biometrics and CUTE/CUSS systems.

Addition: IATA Airport Handling Manual (AHM): For technical ramp safety and GSE
standards.

Online Resources:

https://www.aai.aero (AAI - Indian Airport Standards)

https://www.icao.int (International Standards)

https://digiyatra.foundation (For Indian Biometric/Contactless Travel modules)
https://www.aci.aero (Airports Council International - For ASQ and Terminal
Performance)

https://www.flightradar24.com (For Real-time Air Traffic and Ground Movement
tracking)

Teaching Pedagogy:

Simulation-Based Learning: Students simulate the Aircraft Turnaround Clock,
coordinating cleaning, fueling, and boarding within a 45-minute window in the
classroom.

Case Studies on Airport Operations: Analyze real-world incidents such as IROP
(Irregular Operations) due to weather, technical snags, or security breaches at major
Indian hubs.

Vertical Flow & Journey Mapping: Group activities where students design a Level-
based Terminal Flow (Upper Departures/Lower Arrivals) and create signage plans for
way-finding.

Role-Play Activities: Enact specific scenarios involving Ancillary Sales (Lounge
upgrades), Gate Crisis Management (Delayed flights), and PRM (Passenger with
Reduced Mobility) handling.

Digital Tools & AV Learning: Use of "Day in the Life" aviation documentaries, virtual
tours of Greenfield airports, and real-time tracking via FlightRadar24 to understand
arrival/departure sequences.

Modification: Stakeholder Mapping Exercises: Students chart the relationship between
the Airport Operator, CISF, Ground Handlers, and Airlines to understand Service Level
Agreements (SLAS).

Assessment Pattern:

Continuous Internal Test 1 30 marks scaled down to 10
Assessment Seminar/Presentation | 10 marks

Semester End Examination SEE 80 marks

Total 100 marks

Question Paper Blueprint:

Modules CLOs No. of Questions & Marks Distribution



https://www.aai.aero/
https://www.icao.int/
https://digiyatra.foundation/
https://www.aci.aero/
https://www.flightradar24.com/

Teachin Part A Marks Part B Marks Part C Marks
Hou;sg No. of No. of No. of
Questions Questions Questions

I 12 Hours | 1 2 4 1 6 1 10

11 12 Hours | 2 2 4 1 6
111 12 Hours | 3 2 4 1 6
v 12 Hours | 4 2 4 1 6 1 10

\Y 12 Hours | 5 2 4 1 6 1 10




SYLLABUS BLUEPRINT

Program Title B.A Hospitality & Tourism

Course Title Customer Service & Etiquette & Customer Service & Etiquette
Lab

Nature of Course Core

Semester I

Total Hours Theory 60 Hours & Practical 30 Hours

Credits 5

Objective of the Course: To equip students with the skills and knowledge required to manage
passenger terminals, perform airport operations, implement customer service protocols, handle
passenger interactions, and manage crisis situations effectively.

Course Learning Outcomes:

COURSE LEARNING OUTCOMES

CLO1

Understand essential business etiquette, professional workplace culture, and
customer service principles in the tourism, aviation, and hospitality
industries.

CLO2

Analyse the significance of work-life balance, crisis management, and
service standards in handling customer interactions effectively.

CLO3

Evaluate the importance of personal appearance, grooming, and professional
presentation in maintaining a strong professional image.

CLO4

Apply effective verbal, non-verbal, and written communication skills to
enhance workplace professionalism and customer interactions.

CLOS

Develop cross-cultural awareness and adaptability in customer service by
understanding cultural diversity, taboos, and etiquette in a global work
environment.

MAPPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING
OUTCOMES
PLO1 PLO2 PLO3 PLO4 PLOS

CLO1 v v

CLO2 v v v

CLO3 v v

CLO4 v v v v
CLOS v v 4 v




Course Content: Customer Service & Etiquette

Module

Content

Hours

I

Introduction to Customer Service & Business Etiquette

eBusiness & Professional Environment — Understanding
organizational structure, work culture, ethics, and networking in
customer service.

e Golden Rules in Business Etiquette — Essential social and
professional etiquette for effective workplace interactions.

e Customer Service in Aviation & Hospitality — Industry-specific
service standards, passenger handling, and customer satisfaction
strategies.

12 Hours

11

Professionalism and Workplace Etiquette

e Grooming & Personal Presentation — International standards in
attire, hygiene, and professional appearance.

e The 7-38-55 Rule of Communication: Understanding the impact
of Body Language and Tone over verbal words.

e Presentation & Listening Skills — Verbal and non-verbal
communication, courtesy listening, and conflict resolution
strategies.

12 Hours

I1I

Customer Interaction and Service Standards

¢ Customer Engagement & Retention — Role of Customer Service
Associates (CSA), customer profiling, and customer-centric
strategies.

e Meeting & Greeting Etiquette — Handshake types, business card
presentation, dining etiquette, and small talk importance.

e Telephone & Email Communication — Effective call handling,
voicemail etiquette, email writing, and professional digital
interactions.

12 Hours

v

Customer Complaints & Crisis Management

e Handling Difficult Customers & Complaints — Strategies for
dealing with disgruntled guests, glitches, and service recovery
LAST Method.

e(Crisis Management in Customer Service — Managing
emergencies, conflict resolution, and maintaining service
standards under pressure.

eNew-Age Service Etiquette — Adapting to evolving customer
expectations and post-pandemic service standards.

12 Hours

Cross-Cultural Service Etiquette & Global Perspectives

e Cultural Diversity in Customer Service — Understanding global
taboos, workplace customs, and their impact on service.

e Cross-Cultural Communication — Adapting to international
service standards, sensitivity in customer interactions, and
cultural awareness.

e Etiquette in a Digital World — Social media etiquette, email
professionalism, and virtual customer interactions.

12 Hours




Course Content: Customer Service & Etiquette lab

Module Content Hours
| Professional Grooming & Business Etiquette 6 Hours
«Grooming & Attire: Practical demonstration of professional dress
codes.
ePosture & Body Language: Training in confident stance, hand
gestures, and eye contact.
eBusiness Handshakes & Introductions: Role-play on greeting,
self-introduction, and first impressions.
11 Communication & Customer Interaction 6 Hours
eVerbal & Non-Verbal Communication: Exercises in tone
modulation, clarity, and persuasion.
o Active Listening Skills: Mock customer conversations with focus
on empathy and problem-solving.
eRole-Play on Conflict Resolution: Handling difficult customers
professionally.
I1I Service Excellence & Crisis Handling 6 Hours
eMock Scenarios for Customer Service Associates (CSA):
Handling complaints, resolving queries.
eTelephone & Email Etiquette: Professional call handling,
voicemail practice, formal email writing.
«Crisis Management Drills: Responding to emergencies and
service failures effectively.
v Business & Social Etiquette 6 Hours
«Business Card Presentation: Proper exchange practices.
eDining Etiquette: Table manners, ordering, and business lunch
interactions.
eMeeting Etiquette: Conducting and participating in formal
business meetings.
\% Cross-Cultural & Digital Etiquette 6 Hours
o Cultural Sensitivity Training: Handling diverse customers with
respect and awareness.
eDigital Brand Audit: Professionalizing LinkedIn profiles and
practicing virtual meeting decorum.
«Case Studies & Real-Life Scenarios: Discussion on etiquette
failures and best practices.
References:

o Customer Interaction: Excellence in Hospitality by Gajanan Shirke

e Business Environment by Shaikh Saleem

e Human Resource Development by Jon M Werner, Randy L DeSimone
o International Human Resource Management by K Aswathappa & Sadhna Dash
e Business Communication for Managers by Payal Mehra
e Business Communication Skills by Abhishek Arora




Online Resources:

e https://www.mindtools.com
e https://www.linkedin.com/learning

e https://www.coursera.org

e https://www.khanacademy.org
e https://www.toastmasters.org

Teaching Pedagogy:

o Experiential Learning through Role-Plays and Mock Scenarios — Simulating real-life
customer service situations, greetings, complaint handling, and crisis management.

e (Case Study-Based Learning — Analyzing real-world business etiquette successes and
failures to encourage critical thinking and application.

o Demonstration and Practice Sessions — Hands-on training in grooming, posture,
professional communication, and dining etiquette.

o Interactive Workshops and Group Discussions — Engaging students in peer-led

activities and collaborative exercises to reinforce etiquette concepts.

o Digital Etiquette and Cross-Cultural Simulations — Using virtual tools to understand
global business practices and social norms.

Assessment Pattern:

Continuous Internal Test 1 30 marks scaled down to 10
Assessment Seminar/Presentation | 10 marks
Semester End Examination SEE 80 marks
Total 100 marks
Question Paper Blueprint:
Modules | Teaching | CLOs No. of Questions & Marks Distribution
Hours Part A Marks Part B Marks | Part C | Marks
No. of No. of No. of
Questions Questions Questio
ns
I 12 Hours | 1 2 4 1 6 1 10
II 12 Hours | 2 2 4 1 6
111 12 Hours | 3 2 4 1 6
v 12 Hours | 4 2 4 1 6 1 10
\Y% 12 Hours | 5 2 4 1 6 1 10



https://www.mindtools.com/
https://www.linkedin.com/learning
https://www.coursera.org/
https://www.khanacademy.org/
https://www.toastmasters.org/

SYLLABUS BLUEPRINT

Program Title B.A Hospitality & Tourism

Course Title Destination Specialist I

Nature of Course Elective — Employability Enhancing

Semester 111
Total Hours Theory 30 Hours
Credits 2

Objective of the Course: This course covers key tourist destinations in Goa, Kerala, Kashmir,
Himachal Pradesh, and Sikkim focusing on attractions, culture, infrastructure, and travel
planning. It helps to develops skills in itinerary design and promotes sustainable tourism
practices.

Course Learning Outcomes:

COURSE LEARNING OUTCOMES

CLO1 Demonstrate knowledge of the key tourism attractions and infrastructure in
Goa, Kerala, Kashmir, Himachal Pradesh, and Sikkim.

CLO2 Develop tour packages, travel itineraries, and marketing strategies for each
destination.

CLO3 Analyse the impact of cultural, adventure, and sustainable tourism in these
states.

CLO4 Evaluate the role of tourism in economic and community development.

CLOS5 Understand seasonal trends and their influence on tourism planning.

MAPPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING

OUTCOMES
PLO1 PLO2 PLO3 PLO4 PLO5
CLO1 v v
CLO2 v v v i i
CLO3 v v ii
CLO4 v v v 5
CLO5 v v i




Course Content: Destination Specialist I

Module

Content

Hours

I

Introduction to Tourism and Destination Specialization

e Overview of India’s Tourism Industry and Regional Tourism
Trends, Importance of Destination Specialization in Tourism

e Key Parameters for Destination Selection (Climate, Accessibility,
Attractions), Role of a Destination Specialist in Tourism
Marketing

e Case Study: Analysis of a successful tourism campaign for an
Indian state

6 Hours

11

Goa - The Beach & Heritage Destination

e Overview of Goa’s Tourism Industry, Popular Attractions:
Beaches, Churches, Forts, and Spice Plantations

e Cultural Tourism: Festivals, Feni, and Goan Cuisine; Adventure
& Ecotourism: Water Sports, Wildlife Sanctuaries, and Trekking

e Tourism Infrastructure: Hotels, Transport, and Tour Operators,
Case Study: Impact of Music Festivals (Sunburn, VHI1
Supersonic) on Goa’s Tourism

6 Hours

I1I

Kerala - God’s Own Country

o Kerala’s Unique Selling Proposition (USP) in Tourism, Popular
Destinations: Munnar, Alleppey, Wayanad, Kovalam, Thekkady

e Backwater Tourism and Houseboat Experiences, Ayurveda &
Wellness Tourism in Kerala

 Ecotourism and Responsible Travel Practices, Case Study: How
Kerala Positioned Itself as an International Wellness Destination

6 Hours

v

Himachal Pradesh — The Himalayan Retreats

e Major Destinations: Shimla, Manali, Dharamshala, Kullu, Spiti
Valley,

e Pilgrimage & Heritage Tourism: Tibetan Monasteries, Hindu
Temples, Adventure & Nature Tourism: Paragliding, River
Rafting, Camping

e Seasonal Tourism Trends: Summer vs. Winter Tourism, Case
Study: Manali as a Year-Round Destination — Examining
adventure tourism's impact across seasons and the role of
homestays and local businesses in sustainable tourism.

6 Hours

Sikkim - The Himalayan Jewel & Sustainable Tourism

e Overview of Tourism in Sikkim, Major Attractions: Gangtok,
Nathula Pass, Tsomgo Lake, Pelling

e Cultural and Buddhist Tourism: Monasteries & Festivals,
Sustainable & Ecotourism Initiatives in Sikkim

e Homestays & Community-Based Tourism, Case Study: Sikkim as
India’s First Organic Tourism State

6 Hours




References:

e Bhatia, A. K. (2012). Tourism Development: Principles and Practices. Sterling
Publishers Pvt. Ltd.
e Dixit, M., & Sheela, C. (2020). Tourism Geography of India. New Age International

Publishers.

e Hall, C. M., & Page, S. J. (2019). The Geography of Tourism and Recreation:
Environment, Place, and Space. Routledge.

Sharma, P. (2018). Ecotourism and Sustainable Development in India. Sage Publications.
Singh, R. (2017). Cultural and Heritage Tourism in India. Rawat Publications.

Online Resources:

https://www.incredibleindia.org
https://www.unwto.org/sustainable-development
https://www keralatourism.org
https://www.goatourism.gov.in
https://www.responsibletourismindia.com

Teaching Pedagogy:

Case-Based Learning: Analyze real tourism campaigns, success stories (like Sikkim’s
organic tourism), and destination positioning strategies.

Field Visit Simulations/Virtual Tours: Use online resources and virtual platforms to
simulate site experiences of Kerala backwaters, Goa beaches, and Himalayan retreats.
Comparative Regional Mapping Exercises: Engage students in comparing destinations
based on accessibility, attractions, sustainability, and cultural richness.

Interactive Group Projects: Assign teams to create mock tourism campaigns or
destination brochures focusing on special interest themes like wellness, adventure, or
heritage.

Assessment Pattern:

Continuous Internal Test 1 30 marks scaled down to 10
Assessment Seminar/Presentation | 10 marks
Semester End Examination SEE 80 marks
Total 100 marks
Question Paper Blueprint:
Modules | Teaching | CLOs No. of Questions & Marks Distribution
Hours Part A Marks Part B Marks Part C Marks
No. of No. of No. of
Questions Questions Questions
) | 12 Hours | 1 1 2 1 5
11 12 Hours | 2 1 2 1 5
111 12 Hours | 3 1 2 1 5 1 10
v 12 Hours | 4 1 2 1 5
A\ 12 Hours | 5 1 2 1 5 1 10



https://www.incredibleindia.org/
https://www.unwto.org/sustainable-development
https://www.keralatourism.org/
https://www.goatourism.gov.in/
https://www.responsibletourismindia.com/

SYLLABUS BLUEPRINT

Program Title B.A Hospitality & Tourism

Course Title Special Interest Tourism &
Special Interest Tourism Lab

Nature of Course Core

Semester v

Total Hours Theory 45 Hours & Practical 30 Hours
Credits 5

Objective of the Course:

To introduce and inculcate students with knowledge of special interest tourism with the

necessary skills and attributes to be special interest tourism experts.

Course Learning Outcomes:

COURSE LEARNING OUTCOMES

CLO1 To understand the conceptual meaning and features of the Special interest
tourism business to design Special interest tourism products.

CLO2 To understand the concept of Carvan tourism and the specifications for Caravan
tourism.

CLO3 To recognize the importance of cruise tourism market

CLO4 To get an insight into the Film Tourism and the developments for film tourism

CLOS5 To analyze the emerging SIT areas

MAPPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING
OUTCOMES
PLO1 PLO2 PLO3 PLO4 PLOS
CLO1 v
CLO2 v v
CLO3 4 v
CLO4 v v v
CLO5 v v v




Course Content: Special Interest Tourism

Module

Content

Hours

I

Introduction to Special Interest Tourism

e Special interest tourism — Defining SIT — the scope of SIT,
Developing SIT — understanding the market, analyzing
potential

e Designing SIT — product attractions, accessibility and
attitudes, Issues and considerations

¢ Managing and marketing of SITs — Sustainable nature of SIT
- Issues associated with SIT.

08 Hours

11

Caravan Tourism

e Concept and Evolution of Caravan Tourism

e Operational requirements for the Caravan parks: Site
development, Park Design and Location, Landscaping,
Open space recreation, Internal Roadways and Special
access bays: Specifications and Services- other services
(Sanitation, Movement & Parking, Amenities at TFC )

e Basic Specifications for Campervans/Caravans —
Responsible Caravan tourism —Local Community
involvement -Promotion, Facilitation and Incentivisation by
Government of India

10 Hours

I1I

Cruise Tourism

e Define elements of cruising-Different types of Cruises-
Cruise Market — Cruise Brands

e Primary Cruising Regions - Cruise Reservations —
Marketing and promotion of cruises

e Tourist Motivations — Impact of Cruise Ship Tourism -Shore
Excursions-The Ship board Culture-Managing a multi—
Culture Crew.

10 Hours

IV

Film Tourism

e Film Tourism: Definition, Forms, Scope, stakeholder
engagement and community involvement, Impact on local
community

e Role of Film Cities, Outdoor Film Studios in Promoting
Film Tourism, Iconic film locations and their impact on
tourism, Role of movies in travel decision

e Strategies for promoting destinations featured in films,
Leveraging film festivals & events for tourism, Digital &
Social media's role in film-induced tourism, sustainable
management practices for film tourism destinations

10 Hours

Emerging SIT Areas
e Ethnic tourism, Agro tourism, Slow Tourism, Food Tourism,
Space Tourism, sports tourism, Film Tourism, Music
Tourism, Literary Tourism, Volume tourism, and woofing.
e Impact of SITs: social, economic, environmental
e Future trends in tourism

07 Hours




References:

1. Agarwal, S., Busby, G., & Huang, R. (2018). Special Interest Tourism: Concepts, Contexts
and Cases. London: CABI.

2. Douglas, N., Douglas, N., & Derrett, R. (2002). Special Interest Tourism. Brisbane: Wiley.

3. T.G., 2010. Niche market study. Cape Town: s.n.

4. N. Rittichainuwat, B., 2018. Special Interest Tourism. 3rd ed. Cambridge Scholar

Publishing.
Module Content Hours
I Abstract Write an executive summary of the topic discussed in the | 30
report Hours
II Introduction: Write an introduction on type of SIT destination

selected for the study with objectives and scope of the study

I Profile of the destination: Highlight the profile, tourism

components/features/activities of the SIT destination

v Analysis Gain insights on the impact of tourism on the destination,

review policies and schemes

\% SWOT analysis Mention the findings from the observation during

the visit and suggest measures for betterment of the destination

VI Conclusion Summarise the key points discussed in the report

\%41! Bibliography Add the primary and secondary sources of references
related to the study

Note: This will be Report based on the students visit to a destination.*
Online Resources:

e https://openlibrary.org/

e https://books.google.co.in/

e hittps://eplibrary.libguides.com/

e https://karnatakatourism.org/caravan-tourism/

e https://www.ebsco.com/research-starters/film/film-tourism



https://openlibrary.org/
https://books.google.co.in/
https://eplibrary.libguides.com/
https://karnatakatourism.org/caravan-tourism/
https://www.ebsco.com/research-starters/film/film-tourism

Teaching Pedagogy:

Case-Based Learning — Use real-world case studies (e.g., film tourism in Bollywood
or cruise tourism in Goa) to analyze SIT segments.

Field-Based Assignments — Encourage destination profiling and field visits to SIT
sites like agro-tourism farms or film cities.

Experiential Projects — Engage students in preparing destination reports, SWOT
analyses, and SIT promotional strategies.

Guest Lectures & Industry Talks — Invite SIT professionals (e.g., caravan operators,
cruise managers) to share insights.

Multimedia and Interactive Learning — Use documentaries, travel vlogs, and tourism

board videos to visualize SIT experiences.

Assessment Pattern:

Continuous Internal Test 1 30 marks scaled down to 10
Assessment Seminar/Presentation | 10 marks

Semester End Examination SEE 80 marks

Total 100 marks

Question Paper Blueprint:

Modules | Teaching | CLOs No. of Questions & Marks Distribution
Hours Part A Marks Part B Marks Part C Marks
No. of No. of No. of
Questions Questions Questions
| 6 Hours 1 1 2 1 5
11 6 Hours 2 1 2 1 5
111 6 Hours 3 1 2 1 5 1 10
| \Y 6 Hours 4 1 2 1 5
A\ 6 Hours 5 1 2 1 5 1 10




SYLLABUS BLUEPRINT

Program Title B.A Hospitality & Tourism

Course Title Hospitality Operations and Management &
Hospitality Operations and Management Lab

Nature of Course Core

Semester A%

Total Hours Theory 45 Hours & Practical 30 Hours

Credits 5

Objective of the Course:
To assess the best practices and reach informed solutions for Hospitality services and

demonstrate basic control techniques to maximize profit and minimize costs.

Course Learning Outcomes:

COURSE LEARNING OUTCOMES
CLO1 Discuss Front Office procedures both in traditional and computerized
operations.
CLO2 Evaluate managerial decisions based on human resource development.
CLO3 Understand housekeeping operations and procedures.
CLO4 Analyse the best practices and reach informed solutions for restaurant
management.
CLOS Apprehend professionalism in Hospitality Industry.

MAPPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING
OUTCOMES
PLO1 PLO2 PLO3 PLO4 PLOS

CLO1 v

CLO2 4 v v v v
CLO3 4 v 4 v
CLO4 v 4 v v
CLOS 4 4 v v




Course Content: Hospitality Operations & Management

Module Content Hours
| Introduction to Hospitality Industry 08 Hours
e Definition, scope, and significance of the hospitality
industry, Different departments of hotels
e Career opportunities in hospitality
e Evolution and trends in global hospitality, Future
challenges and trends in the hospitality industry
11 Housekeeping in Hotels 10 Hours
e Meaning, Importance, Responsibilities of House Keeping
Layout of guest rooms, floor pantry, Accessories &
checklist
e Forms, registers used in the desk reports, Lost & found,
Indenting from stores
e Key control, Gate pass, Inventory system, Storage facilities
Functions of uniform room & tailor room- linen, sizes &
exchange. Discard & re use of discard procedure.
I1I Human Resource Management 07 Hours
e Recruitment, selection, and training of hospitality
employees, Importance of employee motivation and
engagement
e Staff scheduling and workforce planning, Performance
appraisal and career development
e Skill training, staff scheduling and staff motivation,
Conflict resolution and workplace ethics in hospitality
IV Sustainable Hospitality Practices 10 Hours
e Importance of sustainability in hospitality
e Energy efficiency and water conservation in hotels, Waste
management and eco-friendly amenities
e Sustainable sourcing in food and housekeeping operations,
Green certifications and sustainable tourism initiatives
\% Technology in Hospitality 10 Hours

e Role of digital transformation in hotel operations, Property
Management Systems (PMS) & cloud-based hotel
management

e Contactless check-ins, digital concierge services & Al-
powered guest assistance

e Use of data analytics for personalized guest experiences,
Cybersecurity & privacy concerns in hospitality




Course Content: Hospitality Operations & Management Lab

Mock Digital Check-in & Check-out Process — Simulating
guest interactions using PMS software.

Data Analytics Workshop — Understanding guest data for
personalized services.

Smart Room Demonstration — Exploring loT-based
automation in modern hotel rooms.

Module Content Hours
| Introduction to Hospitality Industry 6 Hours
e Hotel Department Identification Activity — Identifying key
hotel departments and their functions.
e QGuest Service Role-Play — Handling different types of guest
interactions.
e Trends & Challenges Debate — Group discussion on future
hospitality trends and challenges.
11 Housekeeping In Hotels 6 Hours
e Guest Room Setup & Inspection — Hands-on practice in
bed-making, room arrangement, and hygiene checks.
¢ Inventory & Stock Handling Exercise — Managing cleaning
supplies and housekeeping inventory.
e Sustainable Housekeeping Practices — Demonstrating water
and energy conservation methods in housekeeping.
I Human Resource Management 6 Hours
e Recruitment & Selection Case Study — Reviewing real-
world hiring processes from leading hotels.
e Training & Skill Development Module — Designing a
training program for hotel staff.
e Employee Motivation & Leadership Role-Play — Handling
workplace conflicts and motivating employees.
v Sustainable Hospitality Practices 6 Hours
e Eco-Friendly Waste Management Drill — Sorting and
disposing of waste in an environmentally friendly manner.
e Green Hotel Certification Study — Understanding
sustainability certifications and their criteria.
e Sustainable Food & Beverage Sourcing Role-Play -
Demonstrating ethical purchasing practices.
\4 Technology In Hospitality 6 Hours




References:

Sustainable Hospitality: A Guide to Implementing Best Practices by Willy Legrand, Philip
Sloan, and Joseph S. Chen

Technology Strategies for the Hospitality Industry by Peter Nyheim and Daniel Connolly
Fundamentals of Hotel Management and Operations by Devesh Bhushan, Anmol

Publications

Online Resources:

https://openlibrary.org/

https://books.google.co.in/

https://eplibrary.libguides.com/
https://usiu-ke.libguides.com/c.php?e=1029686&p=7462775
https://bngkolkata.com/e-library/

Teaching Pedagogy:

Interactive Lectures with Visual Aids: Use PowerPoint presentations, video
demonstrations, and case visuals to introduce core concepts, hotel operations, and
departmental functions.

Experiential Learning through Role Plays and Simulations: Engage students in real-world
scenarios such as guest interactions, check-in/check-out procedures, and staff conflict
resolution to build practical skills.

Hands-On Practical Activities: Facilitate mock housekeeping setups, inventory
management, and digital technology practices (e.g., PMS software, smart room demos) to
reinforce operational understanding.

Collaborative Projects and Case Studies: Assign group tasks on green practices, HR
scenarios, or sustainable hospitality certifications to promote teamwork, critical thinking,
and solution-building.

Industry Exposure and Virtual Learning Tools: Incorporate expert talks, field visits, and
digital library resources for enriched learning and exposure to current hospitality trends

and technologies.


https://openlibrary.org/
https://books.google.co.in/
https://eplibrary.libguides.com/
https://usiu-ke.libguides.com/c.php?g=1029686&p=7462775
https://bngkolkata.com/e-library/

Assessment Pattern:

Continuous Internal Test 1 30 marks scaled down to 10
Assessment Seminar/Presentation | 10 marks

Semester End Examination SEE 80 marks

Total 100 marks

Question Paper Blueprint:

Modules | Teaching | CLOs | No. of Questions & Marks Distribution
Hours Part A | Marks | Part B | Marks | Part C Marks

No. of No. of No. of
Questions Questions Questions

1 12 1 1 2 1 6

11 12 2 1 2 1 6 1 10

111 12 3 1 2 1 6 1 10

v 12 4 1 2 1 6

\Y% 12 5 1 2 1 6




SYLLABUS BLUEPRINT

Program Title B.A Hospitality & Tourism

Course Title Airfares and Ticketing Management &
Airfares and Ticketing Management Lab
Nature of Course CORE

Semester A%
Total Hours Theory 45 Hours & Practical 30 Hours
Credits 5

Objective of the Course:

To understand the concept of the IATA Geography, standard traffic documents, and basic fare

calculations.

Course Learning Outcomes:

COURSE LEARNING OUTCOMES

CLO1 To understand the concept, meaning, definition and applications of
Ticketing and OAG.

CLO2 To classify different types of IATA Airline Geography and types of
journeys.

CLO3 To analyse the concept and types of Airfares.

CLO4 To identify different Standard Traffic Documents.

CLOS5 To apply various IATA Airfare calculation steps in fare calculation for
various types of journeys.

MAPPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING
OUTCOMES

PLO1 PLO2 PLO3 PLO4 PLOS
CLOl1 v v
CLO2 v v
CLO3 v
CLO4 v
CLOS5 v v




Course Content: Airfares and Ticketing Management

¢ Introduction to Passenger Air Tariff (PAT) - Contents in PAT.

e Steps involved in IATA Fare Calculation in one-way journey,
round-trip/circle-trip, mixed-class journey and special fares.

e Mileage principles — EMA, EMS, and HIP calculation, currency
conversion rules and rounding-off NUCs, and understanding and
practicing the automated entries.

Module Content Hours
| Introduction 06 Hours
e Ticketing — meaning and definition, IATA three — letter city and
airport codes, IATA two - letter Airline and Country codes.
¢ Sending information to the Airlines, opportunities and scope in
the ticketing job segment.
e Familiarization of OAG — Meaning and definition of OAG,
contents of OAG, how to read web-based timetables, and
discussion on sample OAG timetables.
11 IATA Geography for Air Travel 10 Hours
e Overview of World Geography — IATA Travel Geography:
Importance of Geography in Air Travel, IATA Traffic
Conference Areas (TCs) and Sub-Areas.
e Types of Journey — One-way, Round Trip, Circle Trip, Open Jaw
and Round the World Journey.
e Anatomy of Journey: Understanding the parts of Journey—
Transfer, Stopover, No Stopover — Global Indicators
111 Airfares 06 Hours
¢ Introduction, meaning and definition, types of Airfares — Normal
Fare and Special Fare.
e Types of special fare and interpreting special fare rule routes.
e Branded Fares, Routing fares, Mileage fares, and Consolidator
fares.
v Standard Traffic Documents (STDs) 08 Hours
e E-Ticket: Benefits and advantages -Interline Ticket — Locating
and interpreting e-ticket data — E-ticket vs Passenger Itinerary —
Difference between Ticket exchange and reissuance: Rules and
procedures
e E- MPD: Specified and unspecified, Miscellaneous Charges
Order (MCO), types and coupon layout
¢ Billing and Settlement Plan (BSP) — Introduction, Objectives,
advantages and Process.
\% Airfare Calculation 15 Hours




References:

1) Passenger Air Traffic Edition 2020, IATA

2) IATA Foundation in Travel and Tourism 5.17 — IATA Montreal, Canada.
3) IATA Consultant in Travel and Tourism 6.17— IATA Montreal, Canada
4) Annual Ticketing Handbook

Airfares and Ticketing Management Lab

Module Content 30 Hours
| Familiarisation of OAG & Encode and Decode 04 Hours
e OAG - Identify departure and arrival cities, airline and airline
number, classes of services, days of operation, starting and
ending dates, types of aircraft and number of stops using
OAG Sample data.
e Encode & Decode - IATA — Airline, City, and Country codes.
e Major Countries — Capital Cities, National / Flagship Carriers
and Currencies
11 IATA Geography 06 Hours
e C(lassification of IATA Areas and Sub-areas
e Identification of Global Indicators.
e Identification of types of journeys - stopover/no stopover,
fare break points/turnaround points.
I1I NUC Conversions & Mileage System 06 Hours
e Calculation of Excess Mileage Surcharge (EMS).
e Calculation of Extra Mileage Allowance (EMA) with the
help of EMA Tables.
NUC Conversions - Half and Full Adjustments. (N1 and H1)
v Standard Traffic Documents 04 Hours
e E-Ticket — understanding and interpreting e-ticket data
through samples from different airlines. Planning Air
Itineraries — Domestic and International
¢ Filling in information on sample e- MPD, MCO and coupon
layouts.
e Travel Information Manual — Samples on various travel
documents — Passport, Visa, Currency, Health, customs and
tax related data
\% Airfare Calculation 10 Hours
e Airfare Calculations for One-Way Journeys & Mixed-Class
Journey.
e Airfare Calculation RT/CT and Special Airfare rules.
e Practice and interpret data from Total Automated Entries




Online Resources:

e https://www.iata.org/

e hittps://epepiinflibnet.ac.in

Teaching Pedagogy:

e (ase-Based Learning — Use real-world web-based timetables
e TIM — Use sample Travel Information Manuals to understand travel document

requirements.
e Guest Lectures & Industry Talks — Inviting IATA authorised professionals.

Assessment Pattern:

Continuous Internal Test 1 30 marks scaled down to 10
Assessment Seminar/Presentation | 10 marks

Semester End Examination SEE 80 marks

Total 100 marks

Question Paper Blueprint:

Modules | Teaching | CLOs | No. of Questions & Marks Distribution
Hours Part A | Marks | Part B | Marks | Part C Marks

No. of No. of No. of
Questions Questions Questions

I 12 1 1 2 1 6 1 10

11 15 2 1 2 1 6 1 10

111 08 3 1 2 1 6

|AY 10 4 1 2 1 6

A\ 15 5 1 2 1 6 1 10



https://openlibrary.org/

SYLLABUS BLUEPRINT

Program Title B.A Hospitality & Tourism
Course Title Tourism Policy and Research
Nature of Course Core

Semester A"

Total Hours 60 Hours

Credits 4

Objective of the Course:

To provide a comprehensive understanding of tourism policy and governance in India,

including legal frameworks, planning strategies, and policy implementation. Additionally, the

course aims to equip students with research skills, focusing on methodologies, data analysis

techniques, and report writing relevant to tourism studies.

Course Learning Outcomes:

COURSE LEARNING OUTCOMES

CLO1 | Explain the concept, nature, and importance of tourism policy and its linkage with
planning at national and state levels.

CLO2 | Analyse the legal framework governing tourism, including environmental laws,
heritage conservation, and consumer protection.

CLO3 | Examine the role of government and private sector in tourism policy
implementation and assess its impact on sustainable tourism and destination
development.

CLO4 | Understand and apply research methodologies, including qualitative and
quantitative approaches, to investigate tourism-related issues.

CLOS | Utilize data collection techniques and statistical tools (correlation, regression) for

data analysis, interpretation, and effective presentation of research findings.

MAPPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING

OUTCOMES
PLO1 PLO2 PLO3 PLO4 PLOS
CLO1 v
CLO2 v
CLO3 4 v
CLO4 v
CLOS v




Course Content: Tourism Policy and Research

Module Content Hours

|

Introduction to Tourism Policy 12 Hours

e Introduction, Concept Nature, and Importance of Tourism Policy

¢ Linking Tourism Policy with Planning, National Tourism Policy
and Karnataka Tourism Policy

¢ Ethical Theories- Definition & significance, Types- Deontology,
Utilitarianism, Rights, and Virtues

11

Tourism Policy & Governance 12 Hours

e Analysis of Tourism Policies in India

e Role of Government & Private Sector in Policy

¢ Implementation Policy Evaluation-Impact Assessment & Future
Trends

I1I

Legal Aspects of Tourism 12 Hours

e Norms and Criteria of Tourism Policy Framework: Wildlife
Protection Act, Environment Protection Act, CRZ, Green
Certification

e Pollution Act, Monuments Preservation Act, ASI

e Consumer Protection Act.

10Y

Introduction to Tourism Research 12 Hours

e Introduction, Meaning Definition, Research Approaches &
Design

e Review of Literature and Identifying Research Gaps

e Formulating a Research Problem and Objectives

Research Methodology & Data Analysis 12 Hours

e Sampling & Data Collection — Types of sampling techniques,
primary & secondary data collection methods.

e Data Analysis & Interpretation — Quantitative & qualitative
research methods, basic statistical tools (correlation &
regression).

e Report Writing & Presentation — Structuring research reports,
visual representation of data, and effective presentation
techniques.

References:

Tourism Policy and Planning: Yesterday, Today, and Tomorrow — David L. Edgell &
Jason Swanson (2021).

Research Methodology for Tourism and Hospitality — Kevin Morrison (Latest Edition).
Tourism in India: Policy and Performance — Ravinder Kaur.

The National Tourism Policy (2022/2023 Draft) — Ministry of Tourism, Government of
India.

Essentials of Tourism Research — Chris Ryan.

National Eco-Tourism and Wildlife Tourism — Ratandeep Singh.

Social Science Research: Principles, Methods, and Practices — Anol Bhattacherjee
(Available via Open Access).



Online Resources:

Ministry of Tourism (India): https://tourism.gov.in (For Annual Reports and Policy
documents).

Incredible India: https://www.incredibleindia.org (For destination development
strategies).

Karnataka Tourism Policy: https://www.karnatakatourism.org (Specific to state-level
governance).

Scholar / ResearchGate: For reviewing literature and identifying research gaps.
Statista / World Tourism Organization (UNWTO): https://www.unwto.org (For global
tourism trends and data analysis).

Teaching Pedagogy:

Case-Based Learning (Policy): Analyzing the "Gokarna Sustainability Initiative" or
similar regional projects to evaluate policy impact at the grassroots level.

The "Research Lab" Series: Weekly practical hours where students use Excel or SPSS
to run basic correlation/regression on dummy tourism data.

Policy Critique Forums: Students act as "Government Consultants," presenting
critiques of the National Tourism Policy vs. the New Karnataka Tourism Policy.

Field Survey Simulation: Designing a questionnaire and conducting a "Mini-Pilot
Study" on campus to practice sampling and data collection techniques

Literature Review Workshops: Guided sessions on how to use digital libraries to find
research gaps and cite sources using APA/MLA styles.

Assessment Pattern:

Continuous Internal Test 1 30 marks scaled down to 10
Assessment Seminar/Presentation | 10 marks

Semester End Examination SEE 80 marks

Total 100 marks

Question Paper Blueprint:

Modules | Teaching | CLOs | No. of Questions & Marks Distribution
Hours Part A | Marks | Part B | Marks | Part C Marks

No. of No. of No. of
Questions Questions Questions

I 12 1 1 2 1 6

11 12 2 1 2 1 6 1 10

I 12 3 1 2 1 6 1 10

v 12 4 1 2 1 6

\% 12 5 1 2 1 6



https://tourism.gov.in/
https://www.incredibleindia.org/
https://www.karnatakatourism.org/
https://www.google.com/search?q=https://www.unwto.org

SYLLABUS BLUEPRINT

Program Title B.A Hospitality & Tourism

Course Title Tourism Entrepreneurship

Nature of Course Core
Semester \"%

Total Hours 60 Hours
Credits 4

Objective of the Course: This Course aims at instituting Entrepreneurial skills in students by

giving an overview to become an entrepreneur and to equip them with various aspects of new

business.

Course Learning Outcomes:

COURSE LEARNING OUTCOMES
CLO1 Understand the concepts and perspectives in entrepreneurship

CLO2 Identify existing business opportunity and its evaluation

CLO3 Understand the concept and apply appropriate framework for writing a
business plan.

CLO4 Demonstrate awareness about the EDP programs and sources of finance
for business

CLOS Familiarize the growth and exit strategies in business and to analyze, and
apply ethics frameworks to corporate social responsibility and ethical
decision making

MAPPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING

OUTCOMES
PLO1 PLO2 PLO3 PLO4 PLOS
CLO1 v v
CLO2 v 4 v
CLO3 v v v
CLO4 v v v
CLOS v v v v




Course Content: Tourism Entrepreneurship

Module

Content

Hours

I

Concepts and Perspectives of Entrepreneurship

e Definitions, Concepts and importance of entrepreneurship Myths
of entrepreneurship

e Traits of successful entrepreneur, Functions and types of
entrepreneurs,

e Women Entrepreneurship. Problems & Remedial Measures

12 Hours

II

Business Opportunity Identification and Evaluation

e Identifying and recognizing Business Opportunities. Business
Opportunities in various sectors Analysis/evaluation of
opportunity

e Developing an effective Business model (B2B, B2C, C2Cetc)

e Formalities for setting up a business enterprise

12 Hours

I1I

Building Business Plan

e Introduction to Business Plan, Contents, Draft SWOT analysis,
Pitfalls in business planning. Marketing Plan Essentials
Components techniques marketing mix research for new venture

¢ Financial Plan — Meaning, operating and capital budget - financial
statements - P&L A/C Balance sheets, fund flow statement - BEP
analysis, Costing and pricing - working capital management.

e Organizational Plan — forms of organizations, formation of
companies — documents memorandum of association articles of
association &prospectus.

10 Hours

0%

Methods of Rising Finance for New Venture & Institution Al

Support

¢ Financing of new ventures-seed funding Angel Investors-venture
capital & Private equity

¢ Institutional support to SSIs DIC, SIDO, NSIC, MSME, SFCs,
IFCI, SIDBI, KVIC, TECSOK, EDI and Commercial Banks-
Banks-5 C’s of lending

e EDP programmes — tax benefits- incentives and subsidies to small
scale industries

10 Hours

Growth & Exit Strategies for New Enterprises

e OBJECTIVE of Growth; Stages of Growth; Types of Growth
Strategies; Expansion; Diversification; Joint Venture; Merger;
Acquisitions.  Exit  Strategies-Turnaround strategy, Re-
organization and Restructuring strategy, Harvest strategy, and
Liquidation strategy

e Franchising — Types of Franchising;
Disadvantages; Trends in Franchising.

e Corporate Social responsibility — benefits of CSR activities:
Dimensions of CSR - business ethics. TQM- total quality
management

Advantages and

10 Hours




References:

e Shankar, R. (2011). Entrepreneurship: Theory and Practice. New York: Tata McGraw-
Hill.

e Roy, R. (2011). Entrepreneurship. Oxford: Oxford University Press.

e M, P. (2013). Entrepreneurship Development and Small Business Enterprises, 2nd
Edition: Pearson Education India.

e Desai, V. (2009). Entrepreneurial development. Mumbai [India]: Himalaya Pub
House.

e Khanka, S. (2010). Entrepreneurial development. New Delhi

Online Resources:

e https://tie.org/

https://www.niesbud.nic.in/

https://ediindia.org/

https://eaiindia.com/

https://www.msde.gov.in/

https://msme.gov.in/

https://www.startupindia.gov.in/

Teaching Pedagogy:
e Preparing a B-Plan
e SWOT analysis of an enterprise
e Locus of control
e Profiling of entrepreneurs
e Case studies on startups in tourism and Hospitality Industry

e Case study on women entrepreneurs and sustainable businesses


https://tie.org/
https://www.niesbud.nic.in/
https://ediindia.org/
https://eaiindia.com/
https://www.msde.gov.in/
https://msme.gov.in/

Assessment Pattern:

Continuous Internal Test 1 30 marks scaled down to 10
Assessment Seminar/Presentation | 10 marks
Semester End Examination SEE 80 marks
Total 100 marks
Question Paper Blueprint:
| Modules | Teaching | CLOs No. of Questions & Marks Distribution
Hours Part A Marks Part B Marks Part C Marks
No. of No. of No. of
Questions Questions Questions
1 12 Hours | 1 2 4 1 6 1 10
11 12 Hours | 2 2 4 1 6
111 12 Hours | 3 2 4 1 6 1 10
v 12 Hours | 4 2 4 1 6
\Y 12 Hours | 5 2 4 1 6 1 10




SYLLABUS BLUEPRINT

Program Title BA-H&T
Course Title Travel Automation
Nature of Course Core
Semester \%
Total Hours Theory 60 Hours
Credits 4

Objective of the Course:

To enable the students to become competent in understanding the mechanism for excelling in
ICT-based employment and self-employment opportunities in tourism.

Course Learning Outcomes:

COURSE LEARNING OUTCOMES

CLO1 Understand the relationship between Internets, Communication, E-
marketing Information

CLO2 Analyze the evolution, importance, role, and infrastructure of various
travel intermediaries

CLO3 Gain Insights on the role and functions of social media in tourism

CLO4 Explore and use Mobile operating systems and Apps in Tourism business.

CLOS5 Evaluate the emerging trends of blending Tourism with IT for the future of
Tourism.

MAPPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING

OUTCOMES
PLOI PLO2 PLO3 PLO4 PLOS
CLOl v v
CLO2 v v v
CLO3 v v v
CLO4 v v v
CLOS5 v v v v




Course Content: Travel Automation

Module

Content

Hours

I

Introduction to ICT in Tourism

Growth of the Internet, ICT in Hospitality & Tourism
Industry,

E-marketing and information distribution

Flow of information system, Features & linkages of
information system in Tourism

10 hours

II

Information Technology Applications in Tourism

IT infrastructure & Integrated Public transport system — the
role of IT in Land ways, Railways, Waterways and Airways,
Application of Smart technology in Tourism destinations
Tour Operator —online intermediaries and their types,
future of online intermediaries.

Aviation- use of IT, Airline reservation system & CRM,
In-flight systems technologies, Airports — passenger
processing, Baggage and cargo handling

10 Hours

I1I

Social Media and Tourism

Strategic applications of social media- Marketing &
Sales, Public relations, Market intelligence, Recruitment
& Partnership

Emerging Social media platforms—Facebook, Twitter,
You Tube, Instagram, Pinterest etc.

Social network sites, Blogs and Product reviews, Media
sharing, Crowdsourcing, Virtual words.

12 Hours

v

Mobile Applications in Tourism

Functions of mobile devices in tourism- Informing,
Contextualizing, Personalizing, Socializing, Translating,
purchasing, Augmenting, and managing

Use of Mobile applications: Tourists decision-making
process, Al-integrated mobile apps in tourism
Mobilities- Mobile operating system and Apps- Google
Maps, Make My Trip, OYO, Trivago, Chrome, Ola,
Uber, red Bus, Swiggy, Zomato, Clear trip etc. (new
applications)

14 Hours

Future of Information Technology in Tourism

The Virtuous Cycle of Technological Development
Emerging Trends in ICT Applications in Tourism &
Hospitality - Artificial Intelligence, Fragmentation of
Information, Digital elasticity, Storytelling, Empowered
Digital Traveller, Big data and analytics, Smart
machines, and Material technologies, Open systems and
Convergence.

Latest AI Applications in Tourism, Hospitality & Aviation
Industry

14 Hours




Books for Reference

1. Benckendorff, P, J, Sheldon P,J, & Daniel, R (2014). Tourism Information Technology.
CABI, Wallingford.

2. Zhou, Z (2004). E- Commerce and Information Technology in Hospitality & Tourism,
Thomson Learning Inc, Canada.

3. Buhalis D. (2004), E-Tourism: information technology for strategic tourism
management, Prentice Hall India.

4. Poon A. (1998), Tourism, Technology & Competitive Strategies, CABI

Rayport J.F. & Jaworski B.J. (2002), Introduction to ECommerce, McGraw-Hill.

e

Online Resources:
e Mobile Apps
e Travel Websites

e ICT & Al Applications

Teaching Pedagogy:

e Case studies on leading OTP’s and its operations

e Case study on the relationship and role between social media and Tourism.

e Prepare a report based on use of Artificial Intelligence and Augmented Reality-
experiential learning

e Experiential learning with Al applications
Assessment Pattern:

Continuous Internal Test 1 30 marks scaled down to 10
Assessment Seminar/Presentation | 10 marks

Semester End Examination SEE 80 marks

Total 100 marks

Question Paper Blueprint:

| Modules | Teaching | CLOs | No. of Questions & Marks Distribution

Hours Part A | Marks | Part B | Marks | Part C Marks

No. of No. of No. of
Questions Questions Questions

| 12 1 2 4 1 6 1 10

I 12 2 2 4 1 6

111 12 3 2 4 1 6 1 10

v 12 4 2 4 1 6

A\ 12 5 2 4 1 6 1 10




SYLLABUS BLUEPRINT

Program Title BA-H&T

Course Title Summer Internship Report
Nature of the Course Core

Semester \Y

Total Hours 30

Credits 02

Objective of the Course: To equip students with structured academic guidance to
document, analyse, and present their internship experience in the sectors of Hotels, Travel
Agencies, Event Management, or Airline Operations. This course supports students in
preparing a professional, evidence-based internship report and viva presentation.

Course Learning Outcomes:

COURSE LEARNING OUTCOMES

CLO1 Structure an internship report according to academic and industry standards.
CLO2 Document daily activities, observations, and departmental functions
effectively.

CLO3 Analyse processes, SOPs, workflows, and operational challenges in the chosen
industry sector.

CLO4 Present findings, evidence, and reflections in a clear and professional format.
CLO5 Prepare and deliver a PPT presentation for viva voce confidently.

MAPPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING OUTCOMES

PLO1 PLO2 PLO3 PLO4 PLO5
CLO1 4
CLO2 4
CLO3 v v
CLO4 v v
CLO5 v v




Course Content

Module

Content

Hours

Module 1

Introduction to Internship Documentation:

Purpose of the internship report

Overview of report components

Understanding departments in: Hotels, Travel Agencies,
Tour Operators, Event Firms, Airlines, Tourism regulatory
boards/NGOs

How to maintain a daily logbook / weekly diary
Guidelines for gathering data, observations, and evidence
Report formatting standards

6 Hours

Module 2

Writing the Organizational Profile:
How to write:
Background of the organization

Vision, mission, values, Organizational structure
Departmental divisions

Sector-specific information to include:

Hotel: FO, F&B, HK, Sales

Tour Operator/Travel Agency: reservations, packages,
ticketing

Events: planning, logistics, vendor management
Airline: check-in, boarding, ground handling

Tourism regulatory boards/NGOs

How to present charts, org charts, process flow diagrams.

6 Hours

Module 3

Documenting Departmental Exposure:

Writing SOP-based descriptions

Recording tasks, responsibilities, and observations
Customer service interactions

Using evidence (pictures, screenshots, logs) - only if
permitted by industry

Comparing with classroom knowledge

Reflective writing techniques

6 Hours

Module 4

Analysis & Reflection

SWOT analysis of the internship (Organization specific &
Department Specific)

Identifying:

Strengths, Challenges, Improvements,Best practices

Industry standards: Quality, hygiene, safety, customer care
Writing a reflective summary and learning outcome

6 Hours

Module 5

Final Report Preparation & Viva Guidance

Compiling the full report

Formatting: title page, table of contents, annexures
Referencing & plagiarism awareness

Preparing PPT for viva

Viva Q&A practice

Submission checklist

6 Hours




Teaching Pedagogy:

e Weekly mentoring (2 hours)

e Report writing workshops

e Sample report analysis

e Logbook reviews

e Peer discussion & reflection

e PPT rehearsal and viva practice

Assessment Pattern:

Continuous Internal Seminar/Presentation/ | 10 marks
Assessment Written Test
Semester End Examination SEE 40 marks

Total

50 marks
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SYLLABUS BLUEPRINT

Program Title BA PYPT

Course Title Travel and Tourism Management & Travel and Tourism
Management Lab

Nature of Course Core

Semester |

Total Hours Theory 45 Hours & Practical 30 Hours

Credits 5

Objective of the Course:
Introduce the concept of Travel & Tourism with hospitality in the services industry and
understand the businesses involved in the industry

Course Learning Outcomes:

COURSE LEARNING OUTCOMES

CLO1 Analyse the definition, nature types and elements of tourism.

CLO2 Evaluate various travel motivators, approaches and impacts of tourism.

CLO3 Outline the origin, types and importance of transportation and hotel industry in
travel.

CLO4 Understand the various impacts on tourism and the multiplier effect.

CLOS5 Discuss the role of tourism organizations at various levels

MAPPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING

OUTCOMES
PLOI PLO2 PLO3 PLO4 PLOS
CLOl 4
CLO2 v
CLO3 v
CLO4 v v
CLOS5 4 v




Course Content: Travel and Tourism Management

Module Content Hours
| Introduction to Travel & Tourism 09 Hours
e Travel and Tourism: Meaning, Definitions, and Scope, Types and
Forms of Tourism and Tourists, Difference between Tourist,
Traveler, Excursionist, and Visitor
e Origin and Evolution of Tourism: Major Milestones, Myths and
Realities in Tourism
e Components of Tourism and the Interdisciplinary Approach
II Impacts of Tourism 09 Hours
e Socio-cultural Impacts of Tourism, Economic Impact: Multiplier
Effect & Leakages
e Environmental Impact of Tourism, Sustainable Tourism
Development
e Prospects and Challenges of Tourism Development
111 Elements of Tourism 09 Hours
e 5As of Tourism, Leiper's Model of Tourism System,
Characteristics of Tourism Products
e Travel Motivation: Meaning and Types, Motivation Theories:
Cohen’s, MclIntosh, and Maslow's Hierarchy of Needs
e Tourism Destinations: Types, Location, and Destination
Management Organizations (DMOs)
v Emerging concepts of Accommodation 09 Hours
e Origin and Evolution of Accommodation, Types and
Classification of Hotels
e Reservation Systems: Types, Modes of Payment, and Billing
Procedures, Hotel Circuits in India, Public-Private Partnership
(PPP) in the Hotel Industry
e Transportation in Tourism: Meaning, Types, and Significance,
Evolution of Transportation and Its Role in Tourism
Development
\4 Tourism Institutions and Organizations 09 Hours

e State Level Tourism Organizations: KSTDC, MSTDC, RSTDC,
GSTDC, National Level Organizations: Ministry of Tourism,
ITDC, FAITH, International Organizations: UNWTO, UFTAA,
PATA, WTTC

e Role and Functions of Tourism Organizations in Policy
Formulation and Promotion

 Importance of Collaboration Between Various Tourism Bodies




Course Content: Travel and Tourism Management Lab

Module Content Hours
| Maps 6 Hours
e High degree of Map plotting skills-
e Distinguish three TCs through the IATA World Map.
11 Tourism Elements 6 Hours
e Tourism impact on Destination- case studies- city level,
state, national and international
e Tourism organization's Logos and taglines
I Transportation 6 Hours
e Transport booking procedures and Calculation of Car
Rental Charges
o Knowledge of rail tickets and passes
10Y Accommodation 6 Hours
e Knowledge of Hotel Chains, taglines, and logos and
Terminologies
e Knowledge of Industry Codes & Facts about Indian and
International hotels
\% Taglines and Organisations 6 Hours
e Tagline & Logo -State & Country tourism Boards, Hotels,
e Travel Organisations
References:
e Bhatia, A. (2020). Tourism Development. Sterling Publishers Pvt. Ltd.
e Roday, S., Biwal, A., & Joshi, V. Tourism Operations and Management.
e Kirishnamurthy, L., &Rajasekar, A. (2020). Fundamentals of Tourism.
e Kamra, K. (2006). Economics of tourism. Kanishka Publishers, Distributors.
e Gill, P. (1997). Tourism and Hotel Management. Anmol Publications.
e  Seth, P. (1985). Successful Tourism. Sterling Publishers.

Online Resources:

https://ugemoocs.inflibnet.ac.in/
https://www.iata.org/
https://openlibrary.org/
https://books.google.co.in/
https://tourism.gov.in/
https://www.unwto.org/
https://eplibrary.libguides.com/

Teaching Pedagogy:

Lectures with PowerPoint Presentations

Group Discussion on contemporary trends in the tourism industry.

Roleplay on various impacts of Tourism Business

Extempore the roles of the organisation's tourism policy-making and decision-making

processes for a sustainable future.


https://ugcmoocs.inflibnet.ac.in/
https://www.iata.org/
https://openlibrary.org/
https://books.google.co.in/
https://tourism.gov.in/
https://www.unwto.org/
https://eplibrary.libguides.com/

Assessment Pattern:

Continuous Internal | Test 1 30 marks scaled down to 10
Assessment Seminar/Presentation/Project 10 marks

Semester End SEE 80 marks

Examination

Question Paper Blueprint:

Modules | Teaching | CLOs No. of Questions & Marks Distribution
Hours
Part A Marks Part B Marks Part C Marks
No. of No. of No. of
Questions Questions Questions
1 12 Hours | 1 2 4 1 6 1 10
II 12 Hours | 2 2 4 1 6
111 12 Hours | 3 2 4 1 6 1 10
v 12 Hours | 4 2 4 1 6 1 10
A\Y 12 Hours | 5 2 4 1 6




SYLLABUS BLUEPRINT

Program Title BA PYPT

Course Title Travel Agency and Tour Operations & Travel Agency and Tour
Operations Lab

Nature of Course Core

Semester I

Total Hours Theory 60 Hours & Practical 30 Hours

Credits 5

Objective of the Course:

This course aims to provide an understanding of the evolution, role, types, and functions of
travel agencies, along with their linkages to various service providers in the travel trade. It also
covers the significance, features, organizations, and regulations of air and water transport
systems in the country.

Course Learning Outcomes:

COURSE LEARNING OUTCOMES

CLO1 Understand the evolution and process of setting of travel agency business
CLO2 Analyze the meaning, types and organizational structure of travel agencies.
CLO3 Explore the linkages with service providers

CLO4 Understand the tour operations procedure and costing

CLOS Analyze the role of various tourism organizations in travel trade business

MAPPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING

OUTCOMES

PLO1 PLO2 PLO3 PLO4 PLO5
CLO1 v
CLO2 v
CLO3 v
CLO4 v v
CLO5 v v




Course Content: Travel Agency and Tour Operations

Module Content Hours
| Evolution and setting of Travel Trade Business 12 Hours
e Evolution of travel trade business in India, Scope of Travel trade
business, changing scenario of travel trade
e Travel Trade Organizations: Objectives, Activities, and
Functions of UFTAA, PATA, TAAI, IATO, ASTA, ATOI,
ADTOI, TAAI TAFL
e Regulations for setting up a Travel Agency, IATA accreditation,
Recognition from Ministry of Tourism
11 Basics of Travel Agency 12 Hours
e Definition and functions of Travel Agency, Organizational
Structure of Travel agencies
e Types of Travel agencies: Full-service agency, Commercial
Agency, Implant agency, Group/Incentive agency, Wholesale
and Retail
e Sources of Income for Travel Agencies
I Tour Operations 12 Hours
e Meaning and Types of Tours - FITs & Group Tour, SIT
e Components of Tour Package, Itinerary Planning and designing,
Pre -Tour Preparation and Post Tour Arrangement
e Tour Costing - Meaning, Contents, Stages and pricing
methodology.
v Air Travel Formalities and Additional Travel Services 12 Hours
e Air travel Formalities: Passport, VISA-Types, Regulations and
Application procedure, TIM meaning and content
e Visa and other travel document requirements for major
destinations: Schengen, US, UK, and UAE
e Additional Travel Services: Travel Insurance, Forex, Cargo,
MICE, and other essential documentation.
\% Technology & Strategic Linkages in Travel Trade 12 Hours

e Linkages and Integration with the principal service providers-
Role of vendor agents in Travel trade business, Partnership
programs of Airlines with Travel Agencies: Xpress Holidays, 6E
Holidays etc.

e Emerging trends and travel concepts in Travel Trade Business:
OTA & OTP,

e Role of GDS: Amadeus, Sabre, Galileo, travel port etc. linking
Airlines and Travel businesses




Course Content: Travel Agency and Tour Operations Lab

e C(Case Study Analysis — Compare service quality, pricing
strategies, and customer experience between: MakeMyTrip
vs. Thomas Cook; Expedia vs. SOTC

e Personalization in travel bookings using Al-powered
recommendations.

e The impact of Al and chatbots in modern travel trade.

Module Content Hours
| Evolution and Setting of Travel Trade Business 6 Hours
e (ase Study Analysis — Students analyse the evolution of a
successful travel agency in India (e.g., Thomas Cook,
SOTC).
e Role-Play Activity — Simulating a travel agency registration
process, including requirements for [ATA accreditation and
Ministry of Tourism recognition.
e Group Discussion — On the impact of changing trends in
travel trade, including digitalization and new business
models
11 Basics of Travel Agency 6 Hours
e Organizational Chart Design — Students create an
organizational structure for a hypothetical travel agency.
e Travel Agency Business Plan — Students draft a basic
business plan for setting up a travel agency, including
services and revenue streams.
e Mock Sales Pitch — Selling different travel packages as a
retail or wholesale travel agency.
I Tour Operations 6 Hours
e [tinerary Planning Exercise — Students design a 5-day tour
package, considering logistics, accommodation, and
attractions.
e Tour Costing Exercise — Calculating cost components,
pricing strategies, and profit margins for a tour package.
e Simulated Tour Booking — Mock session where students
handle customer queries, itinerary customization, and tour
confirmation.
v Air Travel Formalities 6 Hours
e Mock Visa Application Process — Filling out and
understanding visa forms for Schengen, US, UK, and UAE.
e Role-Playing Airport Formalities —Conducting a simulated
check-in process, explaining passport & visa requirements.
\% Technology and Strategic Linkages in Travel Trade 6 Hours




References:

e Bhatia, A. k. (2013).The Business of Travel Agency and Tour operations Management.
New Delhi: Sterling Publishers (P)Ltd.

e Goeldner, R. &Ritchie, B. (2010). Tourism, Principles, practices and philosophies
London: John Wiley & Sons.

e Negi, K. S. (2011).Travel Agency management. New Delhi: Wisdom Press.

e Roday, S., Biwal, A. & Joshi, V. (2009).Tourism operations and Management. New
Delhi: Oxford University Press.

e Swain, S.K. & Mishra, J.M (2011).Tourism principles and practices. New Delhi: OUP.

Online Resources:

https://www.travelagentsofindia.com/
https://www.pata.org/
https://www.travelagentsofindia.com/
https://www.civilaviation.gov.in/
https://ugecmoocs.inflibnet.ac.in/
https://openlibrary.org/
https://books.google.co.in/
https://tourism.gov.in/
https://eplibrary.libguides.com/

Teaching Pedagogy:

e Lectures and Presentations

e Case studies on Reputed Travel Agencies and Tour Operators.

e Tour itinerary and costing

e Understanding the procedure to apply for passport and other travel documents
Evaluation Pattern:

Continuous Internal | Test 1 30 marks scaled down to 10
Assessment Seminar/Presentation/Project 10 marks

Semester End SEE 80 marks

Examination

Question Paper Blueprint:

MAPPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING

OUTCOMES
PLO1 PLO2 PLO3 PLO4 PLOS
CLO1 v
CLO2 v
CLO3 v
CLO4 v v
CLOS v v



https://eplibrary.libguides.com/

SYLLABUS BLUEPRINT

Program Title BA-PYPT

Course Title Destination Specialist I

Nature of Course Elective — Employability Enhancing

Semester 111
Total Hours Theory 30 Hours
Credits 2

Objective of the Course: This course covers key tourist destinations in Goa, Kerala, Kashmir,
Himachal Pradesh, and Sikkim focusing on attractions, culture, infrastructure, and travel
planning. It helps to develops skills in itinerary design and promotes sustainable tourism
practices.

Course Learning Outcomes:
COURSE LEARNING OUTCOMES

CLO1 Demonstrate knowledge of the key tourism attractions and infrastructure in
Goa, Kerala, Kashmir, Himachal Pradesh, and Sikkim.

CLO2 Develop tour packages, travel itineraries, and marketing strategies for each
destination.

CLO3 Analyse the impact of cultural, adventure, and sustainable tourism in these
states.

CLO4 Evaluate the role of tourism in economic and community development.

CLOS Understand seasonal trends and their influence on tourism planning.

MAPPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING
OUTCOMES

PLO1 PLO2 PLO3 PLO4 PLOS
CLO1 v v
CLO2 v v v v
CLO3 v v
CLO4 v v v
CLO5 v v v




Course Content: Destination Specialist I

Module

Content

Hours

I

Introduction to Tourism and Destination Specialization

Overview of India’s Tourism Industry and Regional Tourism
Trends, Importance of Destination Specialization in Tourism
Key Parameters for Destination Selection (Climate,
Accessibility, Attractions), Role of a Destination Specialist in
Tourism Marketing

Case Study: Analysis of a successful tourism campaign for an
Indian state

6 Hours

11

Goa - The Beach & Heritage Destination

Overview of Goa’s Tourism Industry, Popular Attractions:
Beaches, Churches, Forts, and Spice Plantations

Cultural Tourism: Festivals, Feni, and Goan Cuisine; Adventure
& Ecotourism: Water Sports, Wildlife Sanctuaries, and Trekking
Tourism Infrastructure: Hotels, Transport, and Tour Operators,
Case Study: Impact of Music Festivals (Sunburn, VHI
Supersonic) on Goa’s Tourism

6 Hours

I1I

Kerala - God’s Own Country

Kerala’s Unique Selling Proposition (USP) in Tourism, Popular
Destinations: Munnar, Alleppey, Wayanad, Kovalam, Thekkady
Backwater Tourism and Houseboat Experiences, Ayurveda &
Wellness Tourism in Kerala

Ecotourism and Responsible Travel Practices, Case Study: How
Kerala Positioned Itself as an International Wellness Destination

6 Hours

v

Himachal Pradesh — The Himalayan Retreats

Major Destinations: Shimla, Manali, Dharamshala, Kullu, Spiti
Valley,

Pilgrimage & Heritage Tourism: Tibetan Monasteries, Hindu
Temples, Adventure & Nature Tourism: Paragliding, River
Rafting, Camping

Seasonal Tourism Trends: Summer vs. Winter Tourism, Case
Study: Manali as a Year-Round Destination — Examining
adventure tourism's impact across seasons and the role of
homestays and local businesses in sustainable tourism.

6 Hours

Sikkim - The Himalayan Jewel & Sustainable Tourism

Overview of Tourism in Sikkim, Major Attractions: Gangtok,
Nathula Pass, Tsomgo Lake, Pelling

Cultural and Buddhist Tourism: Monasteries & Festivals,
Sustainable & Ecotourism Initiatives in Sikkim

Homestays & Community-Based Tourism, Case Study: Sikkim
as India’s First Organic Tourism State

6 Hours




References:

Online

Bhatia, A. K. (2012). Tourism Development: Principles and Practices. Sterling
Publishers Pvt. Ltd.

Dixit, M., & Sheela, C. (2020). Tourism Geography of India. New Age International
Publishers.

Hall, C. M., & Page, S. J. (2019). The Geography of Tourism and Recreation:
Environment, Place, and Space. Routledge.

Sharma, P. (2018). Ecotourism and Sustainable Development in India. Sage
Publications.

Singh, R. (2017). Cultural and Heritage Tourism in India. Rawat Publications.
Resources:

https://www.incredibleindia.org

https://www.unwto.org/sustainable-development

https://www keralatourism.org

https://www.goatourism.gov.in

https://www.responsibletourismindia.com

Teaching Pedagogy:

Case-Based Learning: Analyze real tourism campaigns, success stories (like Sikkim’s
organic tourism), and destination positioning strategies.

Field Visit Simulations/Virtual Tours: Use online resources and virtual platforms to
simulate site experiences of Kerala backwaters, Goa beaches, and Himalayan retreats.

Comparative Regional Mapping Exercises: Engage students in comparing destinations
based on accessibility, attractions, sustainability, and cultural richness.

Interactive Group Projects: Assign teams to create mock tourism campaigns or
destination brochures focusing on special interest themes like wellness, adventure, or
heritage.

Continuous Internal Assessment Test 1 30 marks scaled down to 10
Semester End Examination SEE 40 marks
Total 50 marks

Question Paper Blueprint:

Modules | Teaching | CLOs No. of Questions & Marks Distribution
Hours Part A | Marks | PartB | Marks| PartC | Marks
No. of No. of No. of
Questions Questions Questions
I 6 Hours |1 1 2 1 5
11 6 Hours |2 1 2 1 5
I 6 Hours |3 1 2 1 5 1 10
v 6 Hours |4 1 2 1 5
\% 6 Hours |5 1 2 1 5 1 10



https://www.incredibleindia.org/
https://www.unwto.org/sustainable-development
https://www.keralatourism.org/
https://www.goatourism.gov.in/
https://www.responsibletourismindia.com/

SYLLABUS BLUEPRINT

Program Title BA-PYPT

Course Title Airfares and Ticketing Management & Airfares and Ticketing
Management Lab

Nature of Course CORE

Semester A%
Total Hours Theory 45 Hours & Practical 30 Hours
Credits 5

Objective of the Course:

To understand the concept of the IATA Geography, standard traffic documents, and basic fare

calculations.

Course Learning Outcomes:

COURSE LEARNING OUTCOMES

CLO1 To understand the concept, meaning, definition and applications of
Ticketing and OAG.

CLO2 To classify different types of IATA Airline Geography and types of
journeys.

CLO3 To analyse the concept and types of Airfares.

CLO4 To identify different Standard Traffic Documents.

CLOS5 To apply various IATA Airfare calculation steps in fare calculation for
various types of journeys.

MAPPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING
OUTCOMES

PLO1 PLO2 PLO3 PLO4 PLOS
CLOl1 v v
CLO2 v v
CLO3 v
CLO4 v
CLOS5 v v




Course Content: Air Ticketing

¢ Introduction to Passenger Air Tariff (PAT) - Contents in PAT.

e Steps involved in IATA Fare Calculation in one-way journey,
round-trip/circle-trip, mixed-class journey and special fares.

e Mileage principles — EMA, EMS, and HIP calculation, currency
conversion rules and rounding-off NUCs, and understanding and
practicing the automated entries.

Module Content Hours
I Introduction 06 Hours
¢ Ticketing — meaning and definition, IATA three — letter city and
airport codes, IATA two - letter Airline and Country codes.
¢ Sending information to the Airlines, opportunities and scope in
the ticketing job segment.
e Familiarization of OAG — Meaning and definition of OAG,
contents of OAG, how to read web-based timetables, and
discussion on sample OAG timetables.
11 IATA Geography for Air Travel 10 Hours
e Overview of World Geography — IATA Travel Geography:
Importance of Geography in Air Travel, IATA Traffic
Conference Areas (TCs) and Sub-Areas.
e Types of Journey — One-way, Round Trip, Circle Trip, Open Jaw
and Round the World Journey.
e Anatomy of Journey: Understanding the parts of Journey—
Transfer, Stopover, No Stopover — Global Indicators
I Airfares 06 Hours
¢ Introduction, meaning and definition, types of Airfares — Normal
Fare and Special Fare.
e Types of special fare and interpreting special fare rule routes.
e Branded Fares, Routing fares, Mileage fares, and Consolidator
fares.
v Standard Traffic Documents (STDs) 08 Hours
e E-Ticket: Benefits and advantages -Interline Ticket — Locating
and interpreting e-ticket data — E-ticket vs Passenger Itinerary —
Difference between Ticket exchange and reissuance: Rules and
procedures
e E- MPD: Specified and unspecified, Miscellaneous Charges
Order (MCO), types and coupon layout
e Billing and Settlement Plan (BSP) — Introduction, Objectives,
advantages and Process.
\% Airfare Calculation 15 Hours




References:

5) Passenger Air Traffic Edition 2020, IATA

6) IATA Foundation in Travel and Tourism 5.17 — IATA Montreal, Canada.
7) IATA Consultant in Travel and Tourism 6.17— IATA Montreal, Canada
8) Annual Ticketing Handbook

Course Content: Air Ticketing Lab

Module Content 30 Hours
I Familiarisation of OAG & Encode and Decode 04 Hours
o OAG - Identify departure and arrival cities, airline and airline
number, classes of services, days of operation, starting and
ending dates, types of aircraft and number of stops using
OAG Sample data.
e Encode & Decode - IATA — Airline, City, and Country codes.
e Major Countries — Capital Cities, National / Flagship Carriers
and Currencies
II IATA Geography 06 Hours
e (lassification of IATA Areas and Sub-areas
e Identification of Global Indicators.
e Identification of types of journeys - stopover/no stopover,
fare break points/turnaround points.
I1I NUC Conversions & Mileage System 06 Hours
e Calculation of Excess Mileage Surcharge (EMS).
e Calculation of Extra Mileage Allowance (EMA) with the
help of EMA Tables.
NUC Conversions - Half and Full Adjustments. (N1 and H1)
v Standard Traffic Documents 04 Hours
e E-Ticket — understanding and interpreting e-ticket data
through samples from different airlines. Planning Air
Itineraries — Domestic and International
¢ Filling in information on sample e- MPD, MCO and coupon
layouts.
e Travel Information Manual — Samples on various travel
documents — Passport, Visa, Currency, Health, customs and
tax related data
\% Airfare Calculation 10 Hours
e Airfare Calculations for One-Way Journeys & Mixed-Class
Journey.
e Airfare Calculation RT/CT and Special Airfare rules.
e Practice and interpret data from Total Automated Entries




Online Resources:

e https://www.iata.org/

e https://epepiinflibnet.ac.in

Teaching Pedagogy:

e C(Case-Based Learning — Use real-world web-based timetables
e TIM — Use sample Travel Information Manuals to understand travel document

requirements.

e Guest Lectures & Industry Talks — Inviting IATA authorised professionals.

Assessment Pattern:

Continuous Internal Test 1 30 marks scaled down to 10
Assessment Seminar/Presentation | 10 marks

Semester End Examination SEE 80 marks

Total 100 marks

Question Paper Blueprint:

Modules | Teaching | CLOs | No. of Questions & Marks Distribution
Hours Part A | Marks | Part B | Marks | Part C Marks

No. of No. of No. of
Questions Questions Questions

I 12 1 1 2 1 6 1 10

11 15 2 1 2 1 6 1 10

I 08 3 1 2 1 6

v 10 4 1 2 1 6

\% 15 5 1 2 1 6 1 10



https://openlibrary.org/

SYLLABUS BLUEPRINT

Program Title BA-PYPT
Course Title Travel Automation
Nature of Course Core
Semester \%
Total Hours Theory 60 Hours
Credits 4

Objective of the Course:

To enable the students to become competent in understanding the mechanism for excelling in
ICT-based employment and self-employment opportunities in tourism.

Course Learning Outcomes:

COURSE LEARNING OUTCOMES

CLO1 Understand the relationship between Internets, Communication, E-
marketing Information

CLO2 Analyze the evolution, importance, role, and infrastructure of various
travel intermediaries

CLO3 Gain Insights on the role and functions of social media in tourism

CLO4 Explore and use Mobile operating systems and Apps in Tourism business.

CLOS5 Evaluate the emerging trends of blending Tourism with IT for the future of
Tourism.

MAPPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING

OUTCOMES
PLOI PLO2 PLO3 PLO4 PLOS
CLO1 v v
CLO2 v v v
CLO3 v v v
CLO4 v v v
CLOS5 v v v v




Course Content: Travel Automation

Module

Content

Hours

I

Introduction to ICT in Tourism

Growth of the Internet, ICT in Hospitality & Tourism
Industry,

E-marketing and information distribution

Flow of information system, Features & linkages of
information system in Tourism

10 hours

II

Information Technology Applications in Tourism

IT infrastructure & Integrated Public transport system — the
role of IT in Land ways, Railways, Waterways and Airways,
Application of Smart technology in Tourism destinations
Tour Operator —online intermediaries and their types,
future of online intermediaries.

Aviation- use of IT, Airline reservation system & CRM,
In-flight systems technologies, Airports — passenger
processing, Baggage and cargo handling

10 Hours

I1I

Social Media and Tourism

Strategic applications of social media- Marketing &
Sales, Public relations, Market intelligence, Recruitment
& Partnership

Emerging Social media platforms—Facebook, Twitter,
You Tube, Instagram, Pinterest etc.

Social network sites, Blogs and Product reviews, Media
sharing, Crowdsourcing, Virtual words.

12 Hours

v

Mobile Applications in Tourism

Functions of mobile devices in tourism- Informing,
Contextualizing, Personalizing, Socializing, Translating,
purchasing, Augmenting, and managing

Use of Mobile applications: Tourists decision-making
process, Al-integrated mobile apps in tourism
Mobilities- Mobile operating system and Apps- Google
Maps, Make My Trip, OYO, Trivago, Chrome, Ola,
Uber, red Bus, Swiggy, Zomato, Clear trip etc. (new
applications)

14 Hours

Future of Information Technology in Tourism

The Virtuous Cycle of Technological Development
Emerging Trends in ICT Applications in Tourism &
Hospitality - Artificial Intelligence, Fragmentation of
Information, Digital elasticity, Storytelling, Empowered
Digital Traveller, Big data and analytics, Smart
machines, and Material technologies, Open systems and
Convergence.

Latest AI Applications in Tourism, Hospitality & Aviation
Industry

14 Hours




Books for Reference

6. Benckendorff, P, J, Sheldon P,J, & Daniel, R (2014). Tourism Information Technology.
CABI, Wallingford.

7. Zhou, Z (2004). E- Commerce and Information Technology in Hospitality & Tourism,
Thomson Learning Inc, Canada.

8. Buhalis D. (2004), E-Tourism: information technology for strategic tourism
management, Prentice Hall India.

9. Poon A. (1998), Tourism, Technology & Competitive Strategies, CABI

10. Rayport J.F. & Jaworski B.J. (2002), Introduction to ECommerce, McGraw-Hill.

Online Resources:
e Mobile Apps
e Travel Websites

e ICT & Al Applications

Teaching Pedagogy:

e Case studies on leading OTP’s and its operations

e Case study on the relationship and role between social media and Tourism.

e Prepare a report based on use of Artificial Intelligence and Augmented Reality-
experiential learning

e Experiential learning with Al applications
Assessment Pattern:

Continuous Internal Test 1 30 marks scaled down to 10
Assessment Seminar/Presentation | 10 marks

Semester End Examination SEE 80 marks

Total 100 marks

Question Paper Blueprint:

| Modules | Teaching | CLOs | No. of Questions & Marks Distribution

Hours Part A | Marks | Part B | Marks | Part C Marks

No. of No. of No. of
Questions Questions Questions

| 12 1 2 4 1 6 1 10

I 12 2 2 4 1 6

111 12 3 2 4 1 6 1 10

v 12 4 2 4 1 6

A\ 12 5 2 4 1 6 1 10




ANNEXURES

¢ Question paper Pattern-CIA & ESE
e BOS & BOE-Internal and External Members List
e BOS Meeting Agenda and Resolution



Question Paper Pattern for CIA

MOUNT CARMEL COLLEGE, AUTONOMOUS, BENGALURU
INTERNAL ASSESSMENT TEST-MONTH YEAR
SEMESTER/ BA- H&T/ BA-PyPT /TRAVEL & TOURISM

PAPER TITLE /PAPER CODE

Time: 90 minutes
SECTION A
I. Answer any FIVE questions. Each carries 02 marks

1
2
3.
4
5
SECTION B
I1. Answer any TWO questions each carries 05 marks
1
2
3.
SECTION C
ITI. Answer any ONE question for 10 marks

1.
2.

ok ok o sk ok ook skok sk ok

Max Marks: 30

(5x2=10 Marks)

(2x5=10 Marks)

(10x1=10 Marks)



Question Paper Pattern for ESE
MOUNT CARMEL COLLEGE, AUTONOMOUS, BENGALURU
END SEMESTER EXAMINATION - APRIL/MAY 2026
SEMESTER COURSE
DSC : Paper title (Code)

Time: 3 Hours Max Marks: 80
PART -A

I. Answer any TEN of the following questions. Each carries TWO marks. (10x2=20)

PN R

—_ = = \O
N = o

PART -B

I1. Answer any FIVE of the following. Each question carries SIX marks. (5x6=30)

13.
14.
15.
16.
17.
18.

PART -C

II1. Answer any THREE questions. Each question carries TEN marks. (3x10=30)

19.
20.
21.
22.

XXXXXXXXXXXXXXXXX



DEPARTMENT OF TRAVEL AND TOURISM
BOARD OF EXAMINERS

INTERNAL EXAMINERS

01. Dr. Sejana Jose .V
Head &Assistant Professor
Department of Travel &Tourism
Mount Carmel College Autonomous
Bengaluru.

02. Ms. Megha Tamang
Assistant Professor
Department of Travel &Tourism
Mount Carmel College Autonomous
Bengaluru.

03. Dr. Sivakami V
Assistant Professor
Department of Travel &Tourism
Mount Carmel College Autonomous
Bengaluru.

04. Dr. Mukunda B G
Assistant Professor
Department of Travel &Tourism
Mount Carmel College Autonomous
Bengaluru.



EXTERNAL EXAMINERS

1. Dr (Mrs). Anila Thomas
HOD & Associate Professor
Department of Tourism & Travel Management
Jyoti Nivas College Hosur Road Bengaluru

2. Mrs. Nikath Asrar
Assistant .Professor, Tourism Studies
St. Joseph’s College of Commerce
Bengaluru

3. Dr. Joby Thomas
Dean & Associate Professor
Department of Tourism Studies
Christ Deemed to be University, Bengaluru

4. Mr.Naveen Menon
Senior Lecturer
Institute of Hotel Management
SJP Complex Bengaluru

5. Mr. Krishnendu Mukherjee
HOD Shift 1

Institute of Hotel Management
SJP Complex Bengaluru

6. Mr Patrick Andrews
IATA Trainer, Patrick Academy
No. 143/A, 3rd Floor, 5th Block, 60 Feet Road,
Koramangala, Bengaluru

7. Dr.Nagarjuna G
Assistant Professor
Department of Tourism Studies
Christ Deemed to be University Bengaluru

8. Mrs. Nalini Sekaran,
HOD & Assistant Professor
Department of History,
Jyoti Nivas College Bengaluru



