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ESSENCE OF THE PROGRAMME 

The program aims to impart knowledge and skills for better understanding of subjects like accounting, 

finance, marketing, and human resources. the program is a mix of traditional and new age subjects 

designed in a way that students are able to develop business and analytical skills, financial literacy and 

managerial skills. 

 

OBJECTIVES OF THE COURSE: 

 To give an insight into the various Functional areas of Business. 

 To impart certain Skills that will be useful in taking Decisions and Managing Business. 

 To provide a Global view of the Macro Environment influencing business decisions. 

 To develop their Personality and make them Responsible Citizens with greater awareness about Business, 

Society and Ethics in Business. 

 To impart required Computer Skills to keep pace with the adaptation of Technology in Business. 
 

FEATURES 

 Industrial visits and study tours. 

 Soft skills and career planning for future studies 

  
 Guest speakers from industry and audit firms. 

 Teaching methodology includes cases, Role Play, Seminars, Workshops, Simulation 

 Exposure to International issues 
 Complete dual specialization facility. 

 Placement Opportunity 

1. Eligibility:  Students who have completed two years Pre-University Examinations of Karnataka State or 

Equivalent Examination thereto shall be eligible to seek admission to B.Com Degree   Course. 

2. Duration of the Course: The course of study for B.Com degree shall extend over a period of three 

academic years consisting of six semesters. 

3. Medium of Instruction: The medium of Instruction and Examination shall be in English. 
4. Dress Code: The students are expected to conform to the dress code specified by the college 

management. ID Card Mandatory 

 

 

 

 

 

 

 

 

 

 

 

 



PROGRAMME OUTCOME 

B.COM REGULAR 

 

 

EVALUATION PATTERN 

Each course will be evaluated for a maximum of 100 marks comprising of two components namely Continuous Internal 

Exam (CIE) and Semester End Examination (SEE). The weightage for CIE and SEE is in the ratio of 20:80. 

 

The Semester End Examination will be for 80 marks per course and Continuous Internal Assessment will be for 20 Marks 

respectively. 

 

CIA COMPONENTS 

TEST I 10 Marks 

Assignment – I(Seminar / Presentation) 10 Marks 

Total 20 Marks 

 

  

PO 

1 

Enhance strong communication skills through knowledge of Commerce concepts in various 

specialized areas. 

PO 

2 

Enable practical application of various tools and techniques into business for accountability and 

decision making. 

PO 

3 

Knowledge of Domestic and International Law to develop strategic policies in business. 

PO 

4 

Understanding objectives and functioning of various institutions, instruments and operations 

undertaken by financial bodies. 

PO 

5 

Inculcate entrepreneurial culture through knowledge of resource management, risk sharing, cost 

control techniques, ethics and social responsibility towards environment and society at large. 

PO 

6 
Demonstrate knowledge of theories, concepts and findings of specializations. 



 

B. COM - REGULAR 

Proposed Scheme of Teaching & Evaluation for B. Com- REGULAR 

 

 

  

Semester I 

Sl. 

No. 

Course 

Code 

 

Title of the Course 

Category 

of Courses 

Teaching 

Hours 

per 

Week 

(L +T 

+P) 

 

CI

E 

 

SE

E 

Tota

l 

Mar

ks 

 

Credit

s 

1 Lang.1.1 Language-I 

Kannada/Hindi/German/Fre

nch 

/Sanskrit 

AECC 

L1 

3+1+0 20 80 100 3 

2 Lang.1.2 Language– General English AECC 

L2 

3+1+0 20 80 100 3 

 

 

3 B.Com - 
Reg 1.1 

Financial Accounting – I DSC - 1 3+0+2 20 80 100 4 
 

 

4 B.Com -  

Reg  1.2 

Management and Behavioral 

Process 

DSC - 2 4+0+0 20 80 100 4 

 
 

5 B.Com -  

Reg  1.3 

Quantitative Analysis I DSC - 3 4+0+0 20 80 100 4 

 

 

6 B.Com- 
Reg  1.4 

Business Communication and 
Soft Skills 

DSC - 4 4+0+0 20 80 100 4 

7 B.Com- 

Reg  1.5 

Constitutional Values CC1 0+0+2 10 40 50 2 

8 B.Com -  
Reg  1.6 

Environmental Studies CC2 0+0+2 25 -- 25 2 
 

 

Sub–Total (A)  15

5 

520 675 25 



  

Semester II 

Sl. 

No. 

Course Code  

Title of the Course 

Category of 

Courses 

Teaching 

Hours per 

Week 

(L +T +P) 

 

CIE 

 

SEE 

Total 

Marks 

 

Cred

its 

1 Lang.2.1 Language-I 

Kannada/Hindi/German/French 

/Sanskrit 

AECC L1 3+1+0 20 80 100 3 

2 Lang.2.2 Language– 
General English 

AECC L2 3+1+0 20 80 100 3 
 

 

3 B.Com-   

Reg 2.1 

Financial Accounting – II DSC – 5 3+0+2 20 80 100 4 

 
 

4 B.Com-   

Reg  2.2 

Human Resource Management DSC – 6 4+0+0 20 80 100 4 

 

 

5 B.Com-   

Reg 2.3 

Quantitative Analysis II DSC – 7 4+0+0 20 80 100 4 

 

 

6 B.Com-   
Reg 2.4 

Marketing Management DSC- 8 4+0+0 20 80 100 4 

7 B.Com -  

Reg 2.5 

Constitutional Values 2 CC3 1+0+2 25 25 50 2 

 

 

8 B.Com – 
Reg 2.6 

Sports/NCC/NSS/R&R(S&G)/ 

Cultural/ Val Edu 

SEC VB 0+0+2 25 -- 25 2 
 

 

Sub–Total (B)      



 

 

 

 

 

 

 

 

 

 

 

Semester III 

Sl. 

No. 

Course 

Code 

Title of the Course Category of 

Courses 

Teaching 

Hours per 

Week 

(L +T +P) 

CIE SEE Total 

Marks 

Credit 

s 

1 Lang.3.1 Language-I 

Kannada/Hindi/German/French 
/Sanskrit 

L3 3+1+0 20 80 100 3 

2 Lang.3.2 Language– General English LE – 3 3+1+0 20 80 100 3 

3 B. Com – 

Reg 3.1 

Corporate Accounting and 

Auditing I 

DSC – 9 3+0+2 20 80 100 4 

4 B. Com - 

Reg 3.2 

 

Business Economics 

DSC - 10 4+0+0 20 80 100 4 

5 B. Com – 

Reg 3.3 

Financial Management DSC – 11 4+0+0 20 80 100 4 

6 B. Com – 
Reg 3.4 

Elective: 
Human Resource Development 

E-Business & Retail 

Management 

DSE – 1 4+0+0 20 80 100 4 

7 B.Com – 
Reg 3.5 

Advanced Excel SEC (1) 1+0+2 25 25 50 2 

8 B.Com -
Reg 3.6 

Sports/ 
NCC/NSS/R&R(S&G)/ 

Cultural/ Val Edu 

SEC VB (6) 0+0+2 25 -- 25 2 

Sub–Total (C)  170 505 675 25 



 

  

Semester IV 

Sl. 

No. 

Course 

Code 

Title of the Course Category of 

Courses 

Teaching 

Hours per 

Week 

(L +T +P) 

CIE SEE Total 

Marks 

Cred

it s 

1 Lang.4.1 Language-I 
Kannada/Hindi/German/French 

/Sanskrit 

L4 3+1+0 20 80 100 3 

2 Lang.4.2 Language– General English LE – 4 3+1+0 20 80 100 3 

3 B. Com – 

Reg 4. 1 

Corporate Accounting and 

Auditing II 

DSC – 12 3+0+2 20 80 100 4 

4 B. Com - 

Reg 4.2 

Cost Accounting – 

Elements and Methods 

DSC – 13 4+0+0 20 80 100 4 

5 B. Com – 
Reg 4.3 

Banking Theory & Practice DSC – 14 4+0+0 20 80 100 4 

6 B. Com – 

Reg 4.4 

Elective: 

Knowledge & Talent 

Management 
Product & Brand Management 

DSE – 2 4+0+0 20 80 100 4 

7 B.Com – 

Reg 4.5 

Entrepreneurship & New 

Enterprise Creation 

SEC (2) 1+0+2 25 25 50 2 

8 B.Com -

Reg 4.6 

Sports/ 

NCC/NSS/R&R(S&G)/ 

Cultural/ Val Edu 

SEC VB (6) 0+0+2 25 -- 25 2 

Sub–Total (C)  170 505 675 25 



 

 

 

 

 

 

 

SEMESTER V 

Sl. 

No. 

Cours e Code Title of the Course Category of 

Courses 

Teaching 

Hours per 

Week (L 

+T 

+P) 

CIE ESS Total 

Marks 

Credits 

1 B.Com –Reg  

5.1 

Corporate Law DSC -15 3+1+0 20 80 100 4 

2 B.Com - Reg 5.2 Accounting for Managers DSC -16 3+1+0 20 80 100 4 

3 B.Com -Reg 5.3 Audit and Assurance DSC -17 3+1+0 20 80 100 4 

4 B.Com - Reg 5.4 Taxation I DSC – 18 3+1+0 20 80 100 4 

5 B.Com- Reg 

5.5 

Research Methodology RM 3+1+0 20 80 100 4 

6 B.Com –Reg 5.6 Internship INT 
 

3+1+0 40 60 100 4 

Sub– Total(D)  265 385 650 24 

 

 

 

 

SEMESTERVI 

Sl. 

No. 

Course Code Title of the Course Category of 

Courses 

Teaching 

Hours per 

Week 

(L +T+P) 

CIE ESS Total 

Marks 

Credi ts 

1 B.Com –Reg 

6.1 

Business Legislations DSC -19 3+1+0 20 80 100 4 

2 B.Com – Reg 

6.2 

Business Analytics DSC -20 3+1+0 20 80 100 4 

3 B.Com -Reg 

6.3 

Security Analysis & Portfolio 

Management 

DSC -21 3+1+0 20 80 100 4 

4 B.Com - Reg 
6.4 

Techniques of Cost Control DSC - 22 3+1+0 20 80 100 4 

5 B.Com- Reg 

6.5 

Taxation II DSC - 23 3+1+0 20 80 100 4 

6 B.Com –Reg 

6.6 

Survey Report RP 

 

3+1+0 40 60 100 4 

Sub– Total(D)  265 385 650 24 



 

I SEMESTER – SEP 

PROGRAM: B.COM – REGULAR 

COURSE CODE: 1BCCDSC-FA1 

COURSE TITLE: FINANCIAL ACCOUNTING – I 

COURSE CREDITS HOURS PER WEEK MAXIMUM TEACHING HOURS 

04 04 60 

COURSE OBJECTIVE: 

To gain insights on Financial Statements and Proficiency in Financial Accounting by analyzing various Financial 

Techniques in the field of accounting. 

COURSE LEARNING OUTCOMES: 

CLO-1 Familiarize Theoretical framework of Accounting 

CLO-2 Understand and determine the procedure in Endowment of Funds 

CLO-3 Preparation and examine the Financial Position of the Business through Final Accounts 

CLO-4 
Understand the Importance of Hire Purchase System and its Accounting Treatment as per 

Hire Purchase Act. 

CLO-5 Acquaint with the concepts of Royalty and its Accounting tre Atment 

CLO-6 Theoretical foundation on overview of IFRS, IND- AS and Recent Trends in Accounting 

MAPPING OF COURSE LEARNING OUTCOMESTOPROGRAM LEARNING OUTCOMES 

 PLO-1 

 

PLO-2 PLO-3 PLO-4 PLO-

5 

CLO-1 

 
✓     

CLO-2 

 
✓     

CLO-3 

 
✓   ✓  

CLO-4 

 
✓     

CLO-5 

 
✓     

SYLLABUS HOURS 

MODULE 1: THEORETICAL FRAMEWORK OF 

ACCOUNTING 

05 Hours 

Introduction – Meaning and Scope of Accounting – Objectives of Accounting – Importance of Accounting - 

Principles of Accounting – Concepts & Conventions (Basic problems), Closing entries and Adjustment entries. 

MODULE 2: RECEIPTS AND PAYMENT ACCOUNTS AND 

INCOME AND EXPENDITURE ACCOUNT 

10 Hours 

Nature – Receipts and Payments accounts – Revenue/ Capital Receipts and Payments – Treatment of Various Special 

items - Income and Expenditure account - Income and Expenditure account for Professional People. 

MODULE 3: FINAL ACCOUNTS 12 Hours 



Preparation of Statement of Affairs – Cashbook – Memorandum Trading Account – Total Debtors Account – Total 

Creditors Account – Bills Receivable Account – Bills Payable Account – Trading and Profit & Loss Account and 

Balance Sheet. 

MODULE 4: HIRE PURCHASE SYSTEM 14 Hours 

Introduction – Meaning – Hire Purchase Act 1972 – Important Definitions – Hire Purchase Agreement – Hire 

Purchase Price – Cash Price, Hire Purchase Charges, Net Hire Purchase Price – Net Cash Price – Net Hire Purchase. 

Important Provisions – Right of the Hirer to Purchase with Rebate – Termination of the Agreement – Right of the 

Owner on Termination – Calculation of Interest when both the Cash Price and the Rate Of Interest are Given – 

Calculation of Interest when Cash Price is given but Rate Of Interest is not given – Calculation of Interest when both 

the Cash Price and the Rate of Interest are not given – Calculation of Amount of Instalment – Use of Annuity Value 

to find Cash Price. 

Journal Entries and Ledger Accounts in The Books of Hire Purchaser and Hire Vendor Under Asset Accrual Method 

– Differences Between Hire Purchase And Instalment System - Repossession- Problems. 

MODULE 5: ROYALTY ACCOUNTS 14 Hours 

Introduction – Meaning – Royalty – Landlord – Tenant – Minimum Rent – Short Workings – Recoupment of Short 

Working under Fixed Period – Recoupment within the Life of a Lease – Treatment of Strike and Stoppage of Work 

– Accounting Treatment – In the Books of Lessee and Lessor – When Royalty is Less than Minimum Rent – When 

Royalty is Equal to Minimum Rent – When the Right of Recoupment is Lost, When Minimum Rent Account Method 

is followed. 

Preparation of Ledger Accounts – Royalty Account, Landlord Account – Short Workings Account – Minimum Rent 

Account When Minimum Rent is Followed – Sub Lease-Problems. 

MODULE 6: OVERVIEW OF IFRS, IND- AS AND RECENT 

TRENDS IN ACCOUNTING 

05 Hours 

Introduction -Meaning and Need for Accounting Standards-Features -Advantages- List of IFRS and Ind-AS- IASB-

IASC - CONVERGENCE OF IFRS INTO IND-AS, Opportunities and Challenges faced by India in Implementation 

of Ind-AS. 

Digital Transformation of Accounting – Big Data Analytics in Accounting – Green Accounting – Inflation 

Accounting – Database Accounting (Theory only) 

SKILL DEVELOPMENT: 

 Calculation of Purchase Consideration under different methods. 

 Drafting of Hire Purchase Agreement 

 Application of Royalty Agreement. 

 Analyse consignment transactions 

 Assess the impact of IND AS on any two Indian companies 

BOOKS FOR REFERENCE: 

1. Dr. S.N. Maheswari, Financial Accounting. 

2. Grewal and Gupta, Advanced Accounting. 

3. Radhaswamyand R.L. Gupta, Advanced Accounting. 

4. Jain & Narang – Financial Accounting 

 

 

 

 

 



 

QUESTION PAPER BLUEPRINT 

MOD

ULE 

TEACHIN

G HOURS 

PART – A PART – B PART – C 

NO. OF 

QUEST

IONS 

MA

RK

S 

CL

O 

PL

O 

NO. 

OF 

QUES

TIONS 

MAR

KS 

C

L

O 

PL

O 

NO. OF 

QUEST

IONS 

MA

RKS 
CLO PLO 

01 05 1 2 1 1 1 6 1 1     

02 10 2 4 2 1 1 6 2 1 1 10 2 1 

03 12 2 4 3 1 1 6 3 1 1 10 3 1 

04 14 3 6 4 1 1 6 4 1 1 10 4 1 

05 14 3 6 5 1 1 6 5 1 1 10 5 1 

06 05 1 2 6 1 1 6 6 1     

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



PROGRAM: B.COM – REGULAR 

COURSE CODE DSC - 2 

COURSE TITLE: MANAGEMENT AND BEHAVIOURAL PROCESS 

SEMESTER: I 

COURSE CREDITS HOURS PER WEEK MAXIMUM TEACHING HOURS 

04 04 60 

COURSE OBJECTIVE: 

To provide a comprehensive understanding of the theoretical and practical applications of Management and Behavioural 

concepts within organizational context. To learn to identify the varied factors influencing the organizational efficiency.  

COURSE LEARNING OUTCOMES: 

CLO-1 Identification and Integration of Principles of Management into Management Practices with Social 

Responsibilities and Ethical issues in Business Scenario. 

CLO-2 Build Insights on Managerial Planning, and Execution of Business Decisions. 

CLO-3 Develop analytical skills in Organising and Staffing. 

CLO-4 Gain Insights on Leadership Styles, Communication and Motivational Practices. 

CLO-5 Analyse the Organizational Models to Inculcate Organizational Behaviour 

CLO-6 Analyse Group Behavioural influence and its impact on Team work, attitude and perception in 

Decision Making. 

MAPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING OUTCOMES 

 
PLO-1 PLO-2 PLO-3 PLO-4 PLO-5 

CLO-1 
✓     

CLO-2 
✓     

CLO-3 
 ✓    

CLO-4 
  ✓   

CLO-5 
 ✓    

CLO-6 
  ✓   

SYLLABUS HOURS 

MODULE 1: Management 10 Hours 

Introduction - Meaning, Definition, Nature and Characteristics of Management, Objectives, Scope and Functional areas 

of management - Management as a science art or profession - Management &Administration - Principles of management 

- Social responsibility of management and Ethics. Meaning and Concepts only, (Case study). 

MODULE 2: Planning 10 Hours 

Meaning, Definition, Characteristics, Principles, Nature, Importance and Purpose of planning - Planning process, 

Benefits & Limitation Objectives - Types of plans  



Objectives - Meaning, Definition, Needs, Features, Importance & steps, (Case study). 

Decision making – Meaning, Definition, Needs, Features, Importance & steps, (Case study). 

MODULE 3: Organizing and Staffing 14 Hours 

Organization– Meaning, Definition, Nature and purpose of Organization, Steps, Principles of Organization - Types of 

organization - Departmentation, Committees - Centralization Vs decentralization of authority and responsibility - Span 

of Control - MBO and MBE (Meaning only) – Staffing – Meaning, Nature and importance of staffing- Recruitment and 

Selection (Meaning and definition only).  (Case study). 

MODULE 4: Directing, Controlling, Communication and Co-Ordination 14hours 

Directing -Meaning and Nature of - Leadership styles - Motivation Theories (Maslow’s, Herzberg, McGregor’s X & Y 

theory)  

Controlling: Meaning and Steps in Controlling - Essentials of a sound control system - Methods of establishing control.  

Communication -Meaning and Importance, Barriers to Communication, Measures to overcome barriers, types of 

communication. 

Coordination - Meaning and Importance, Principles, and Process. 

(Case study – Directing, Controlling) 

MODULE 5: Organization Behaviour 04 Hours 

Meaning - Features – Key Elements – Goals – Fundamental Concepts – Role – Process, Organizational Behaviour and 

Other Fields - Behavioral model (SR model, SOBA, SOR model) -  Theories  - Behavioral Management Theories, 

Cognitive Theory (Case study). 

MODULE 6: Perception, Attitudes and Group Dynamics 08 Hours 

Perception- Meaning - Need - Perceptual Process – Factors Influencing Perception -Interpersonal perception. 

Attitudes Meaning - Characteristics of Attitudes – Components of Attitude - Attitude and Behaviour –Attitude formation 

and Measurement of Attitudes. 

Group Dynamics Meaning - Types of Groups - Functions of small groups - Group Size Status – Managerial Implications- 

Group Behaviour - Group Norms - Cohesiveness - Group Thinking/Discussion. 

(Case study – Employer and Employee’s Perception and Attitude towards organizational goals). 

SKILL DEVELOPMENT:  

-Different types of Organisation Charts (structure). 

· Chart on Staffing. 

· Graphic representation of Maslow’s Theory. 

· Chart on Media of Communication. 

· Draft Control chart for different industry / business groups. 

· Participate in Group discussion and team exercise 

BOOKS FOR REFERENCE:  

1. Koontz & O’Donnell, Management. 

2. Appaniah& Reddy, Essentials of Management. 

3. L M Prasad, Principles of management. 

4. Rustum & Davan, Principles and practice of Management. 

5. Srinivasan &Chunawalla, Management Principles and Practice. 

6. S. V. S. Murthy, Essentials of Management. 

7. Thomas. N. Duening& John. M. Ivan cevich, Management, Principles and Guidelines, Biztantra Publications. 

8. Tripathi& Reddy, Principles of Management 

 

 

QUESTION PAPER BLUEPRINT 



MODULE 
TEACHING 

HOURS 

PART – A PART – B PART – C 

NO. OF 

QUESTIONS 
MARKS CLO PLO 

NO. OF 

QUESTIONS 
MARKS CLO PLO 

NO. OF 

QUESTIONS 

01 10 2 4 1 1 1 6 1 1 1 

02 10 2 4 2 1 1 6 2 1 1 

03 14 2 4 3 2 1 6 3 2 1 

04 14 2 4 4 3 1 6 4 3 1 

05 04 2 4 5 2 1 6 5 2  

06 08 2 4 6 3 1 6 6 3  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



PROGRAM: B.COM – REGULAR 

COURSE CODE - DSC 3 

COURSE TITLE:  QUANTITATIVE ANALYSIS I 
SEMESTER: I 

COURSE CREDITS HOURS PER WEEK MAXIMUM TEACHING HOURS 

04 04 60 

COURSE OBJECTIVE: To equip students with mathematical and analytical skills essential to make sound business 

decisions by applying quantitative methods to real world business scenarios. 

COURSE LEARNING OUTCOMES: 

CLO-1 
Knowledge on degrees of Equation and its Commercial Application 

CLO-2 
Identification and computation of Arithmetic and Geometric Progression and its commercial application.  

CLO-3 
Apply the concept of Matrices in solving Business Problems 

CLO-4 
Apply the concept of Matrices and Determinants in solving Business Problems 

CLO-5 
Enable students to solve mathematical problems of daily life & Familiarize the concept of Commercial 

Arithmetic and its implications 

MAPPING OF COURSE LEARNING OUTCOMESTOPROGRAM LEARNING OUTCOMES 

 

 

PLO 1 PLO 2 PLO 3 PLO 4 PLO 5 

CLO 1      

CLO 2      

CLO 3      

CLO 4      

CLO 5      

SYLLABUS HOURS 

MODULE 1 : THEORY OF EQUATIONS 10 

Meaning, Degree of an equation-first degree equations- Simple Linear and Simultaneous Equations (only two 

variables), elimination and substitution method only. Second degree equations –pure and adfected Quadratic 

Equations- Factorization and Formula Method. Simple and Commercial Applications problems. 

MODULE 2 : PROGRESSION 15 

Meaning and types, Arithmetic Progressions: Finding the nth term of an AP and the Sum to ‘n’ terms of an AP. – 

Representation of terms in AP. Arithmetic Mean- meaning and inserting terms in a given AP. Geometric Progression 

– Finding nth term of a GP- Sum of n terms – Representation of terms in GP.GM –meaning and Insertion of terms in 

a given GP. Simple and Commercial Applications problems. 

MODULE  3 :  MATRICES 8 

Matrices - Meaning – types of Matrices – order of a matrix - Operation of Addition, Subtraction, and Multiplication 

- Transpose of a Matrix- Simple and Commercial Applications problems. 



 

QUESTION PAPER BLUEPRINT 

MODUL

E 

TEACHIN

G HOURS 

PART – A PART – B PART – C 

NO. 

OF 

QUES

TIONS 

MAR

KS 

CLO PL

O 

NO. OF 

QUEST

IONS 

MARKS CL

O 

PL

O 

NO. OF 

QUESTI

ONS 

MARK

S 

CLO PLO 

01 10 2 4 1 1 1 6 1 1 - - - - 

02 15 2 4 2 1 2 12 2 1 1 5 

5 

2 1 

03 8 3 6 3 1 1 6 3 1 1 5 

5 

3 1 

04 12 3 6 4 2 1 6 4 2 1 5 

5 

4 2 

05 15 2 4 5 2 1 6 5 2 1 5 

5 

5 2 

 

 

 

 

 

 

MODULE  4 : DETERMINANTS 12 

Determinants – meaning, properties, Determinants of a square Matrix 2nd order and 3rd order determinants- Sarrus 

diagram- First row expansion method – Minor of an element - Co-factor of an element of a determinant. Ad joint of 

a square matrix – Inverse of a square matrix – Solving systems of Linear Equations in two variable using Cramer's 

Rule and Matrix method- Simple and Commercial Applications problems 

MODULE 5: COMMERCIAL ARITHMETIC 15 

Interest - types - Simple Interest – Compound Interest including half-yearly and quarterly calculation. Percentages; 

Ratio & Proportions - Basic problems. 

Skill Development: 

 Develop an amortization table for loan amount – EMI calculation. 
 Understand the methods to solve real-life linearity problems. 

 Application of Cramer’s rule to solve Business Problems. 

 Application of Arithmetic and Geometric progressions to solve real-life situation problems. 

References: 

1) Dr. A. K. Arte & R V Prabhakar: A text book of Business Mathematics 

2) Dorai Raj: Business Mathematics. 

3) Sanchethi and Kapoor: Business Mathematics. 
4) G.K. Ranganath, C.S. Sampagiram& Y. Rajaram-A text Book of Business Mathematics 

5) D.C. Sancheti& B.M. Agarwal- Business Mathematics 



PROGRAM: B.COM REGULAR 

COURSE CODE: DSC-4 

COURSE TITLE: BUSINESS COMMUNICATION AND SOFT SKILLS 

COURSE CREDITS HOURS PER WEEK MAXIMUM TEACHING HOURS 

04 04 60 

COURSE OUTCOMES: 

CLO-1 
Enhanced effective listening skills and overcome the barriers of purposeful listening with 

Improvised speaking skills, pronunciation, and training in articulation. 

CLO-2 Compose business correspondence letters and business Research Reports 

CLO-3 Effective understanding of presentation and negotiation skills 

CLO-4 Understand different business etiquette and interview skills. 

CLO-5 Awareness about communication tools through electronic mode 

MAPPING, OF COURSE, LEARNING OUTCOMESTOPROGRAM LEARNING OUTCOMES 

 
PLO-1 PLO-2 PLO-3 PLO-4 PLO-5 

CLO-1 ✓     

CLO-2  ✓    

CLO-3    ✓  

CLO-4  ✓    

CLO-5 ✓     
 

SYLLABUS HOURS 

MODULE 1: Listening Skills and Speaking Skills 10 Hours 

Introduction-Types of Listening Skills, Process of Listening, Importance of Listening, Principles and Barriers of 

Listening- Essential of Good Listening –Communication skills- Tips, Speech Drills, Pronunciation and Accent, Stress 

and Intonation, Body Language During Skills. 

MODULE 2: Business Correspondence and Report Writing 18 Hours 

Meaning, Need, Importance of Commercial Correspondence – Essentials of effective Business Letters – Principles of 

Effective Correspondence – Kinds of Business Letters – Letters of Enquiry and Reply – offers and quotations – Orders, 

their Execution and Cancellation – Claims, Complaints and Settlement of Accounts – Circular and sales Promotion 

Letters – letters relating to Agency – Status Enquiries – Collection letters or Dunning Letters – Application for a Situation 

– Letters of Recommendation and Letters of Credit – Bank Correspondence – Correspondence with Government 

departments – E-Mails – styles, standards phrasing- business specific language phrases. 

What is a report Purpose of a Report – Kinds of report – Objectives of a Report – Writing reports – Basic and Subsidiary 

Parts of reports– Abstract and Executive summary – Discussion of Findings and Analysis – Glossary – Appendix – Index 

MODULE 3: Presentation and Negotiation Skills 12 Hours 

Introduction– What is a Presentation – Elements of a Presentation – Designing your Presentation-Handling Question 

What is Negotiation - the Nature of Negotiation – Need to Negotiate – Factors affecting Negotiation – Stages of the 

Negotiation Process – Negotiation Strategies 



MODULE 4: Business Etiquette and Interview Skills 14 Hours 

What is Etiquette – Introduction – Business to Business Etiquette –Different cultural etiquette determining which 

etiquette style best suits particular cultures- Effective polite verbal communication, Professional phone, letter and email 

etiquette- Business Dining – Foreign Language – Business Manners of People of Different Countries. 

Personal interview skills- Researching the organisation and understanding the job requirements, Guidelines to prepare a 

good CV, crafting impactful responses using the STAR technique (Situation, Task, Action, Result), strategies for 

effective GD and overcoming common errors. 

MODULE 5: Recent Trends in Communication. 6 Hours 

Introduction- Technology-based communication- Communication Tools-Video Conferencing, Web Conferencing- 

Cloud-based collaboration tools- AI and chatbots. 

SKILL DEVELOPMENT: 

 Prepare a short Report on any Contemporary topic and e-mail the same. 

 Type any Business Letter on a Letter Head. 

 Prepare a Formal presentation on Presentation Styles. 

 Business Etiquettes followed on different occasions in an Organisation. 

 Demonstrate business communication using different electronic channels 

BOOJKS FOR REFERENCE: 

1. Lesikar/Flatley Business Communication – M S Ramesh, C CPattanshetti and Madhimati M Kulkarni 

2. Business Communication – Varinder Kumar and Bodhraj 

3. Business Communication Concepts, cases and Applications – P D Chaturvedi and Mukesh Chaturvedi 

4. Business Communication and Personality Development – Biswajit Das and IpseetaSatpathy 

5. Contemporary Business Communication – Scott Ober Tenth edition, 

6. Basic Business Communication skills for empowering the Internet generation 
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PROGRAM: B.COM – REGULAR 

COURSE CODE: DSC 5 

COURSE TITLE: FINANCIAL ACCOUNTING -II 

COURSE CREDITS HOURS PER WEEK MAXIMUM TEACHING HOURS 

04 04 60 

COURSE LEARNING OUTCOMES: 

CLO-1 

 

Comprehend the need for insurance and preparation of statements for stock valuation and analysis of 

average clause and treatment of abnormal losses in insurance policies. 

CLO-2 

 

Assimilate the significance of Conversion of partnership to a limited company 

CLO-3 

 

Knowledge on different types of branches and its accounting treatment 

 

CLO-4 Knowledge on Departmental accounting and inter departmental Accounting 

CLO-5 
 

Familiarize the concept of Lease Accounting and preparation of accounting statements including 
financial and operating lease 

MAPPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING OUTCOMES 

 PLO-1 

 

PLO-2 

 

PLO-3 PLO-4 PLO-5 

CLO-1 ✓     

CLO-2 ✓     

CLO-3 ✓   ✓  

CLO-4 ✓     

CLO-5 ✓     

SYLLABUS HOURS 

MODULE 1: Insurance Claims 10 Hours 

Introduction – Need – Loss of Stock Policy – Preparation of Statement of Cost of Goods sold – Preparation of Statement 

to ascertain value of stock on the date of Fire – Treatment of Salvage – Valuation of stocks prior to date of fire – 

Calculation of Gross Profit Ratio when GP ratio is not given – Average Clause – Treatment of Abnormal Items – Loss 

of Profits Policy. 

MODULE 2: Conversion of Partnership to a Limited Company 10 Hours 

Introduction – Need for Conversion - Calculation of Purchase Consideration – Methods -Net Payment Method – Net 

Asset Method. 

Passing of Journal Entries and Preparation of Ledger Accounts in the Books of Vendor – Treatment of Certain Items – 

Dissolution Expenses – Unrecorded Assets and Liabilities not taken over by the Purchasing Company – Passing of 

Incorporation entries – Treatment of Security Premium – Fresh issue of Shares and Debentures to meet Working Capital 

– Preparation of Balance Sheet as per the Companies' Act. -Problems. 

MODULE 3: Branch Accounts 20 Hours 

Introduction – Inland Branches – Types – Dependent – Preparation of Branch Accounts in Head Office Books – 

Treatment of Cost Price – Invoice Price – Debtors System only – Creditors account – Treatment of Petty Cash – Prepaid 

Insurance – Creation of Stock Reserve – Independent Branches – Preparation of Head Office Account in Branch Books 

– Branch Account in Head Office Books – Memorandum Trading and Profit and Loss Account in Head Office books – 

Incorporation of Trial Balance of Branch in Head Office Books – Adjustment Entries – Goods-in-Transit – Cash-in-

Transit – Depreciation of Branch Assets – Services rendered by Branch to Head Office and vice versa – Receipts and 



Payments by Branch on behalf of Head Office and vice versa – Reconciliation of Branch and Head Office Current 

Accounts. Problems. 

MODULE 4: Departmental Accounting 12 Hours 

Introduction – Allocation of Expenses – Calculation of Departmental Purchases – Inter Departmental transfers at cost 

price – Selling Price – Preparation of Balance Sheet. 

MODULE 5: Lease Accounting 08 Hours 

Introduction – Important features of a lease – Advantages – Disadvantages – AS 19 – Meaning – Types – Finance Lease 

– Operating Lease – Simple problems only.(only in the books of lessee) 

SKILL DEVELOPMENT: 

 A study on Accounting of Foreign Branches. 

 Study on Accounts maintained in a large Departmental Store. 
 Preparing a draft on settlement of claims by insurance company. 

 Prepare a specimen of Operating lease accounts 

 Preparation of Statement of Affairs 

BOOKS FOR REFERENCE: 

1. S.N. Maheswari , Financial Accounting. 

2. Narayanaswamy, Financial Accounting. 
3. R.L Gupta, Advanced Accountancy. 

4. Jain and Narang, Corporate Accounting. 

5. Tulsian, Advanced Accounting 
6. Shukla and Grewal – Advanced Accounting. 

7. Patil and Korlahalli – Advanced Accounts 

8. S.M.Shukla and S.P.Gupta – Advanced Accounting 
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PROGRAM: B.COM REGULAR 

COURSE TITLE: DSC-6 

– HUMAN RESOURCE MANAGEMENT 

SEMESTER: II 

COURSE CREDITS HOURS PER WEEK MAXIMUM TEACHING HOURS 

04 04 60 

COURSE OBJECTIVE: 
To equip students with fundamental knowledge on management of human resources within an organization 

COURSE LEARNING OUTCOMES: 

CLO -1 Familiarize the concepts, principles and functions of Human Resource Management and role of 
Human Resource Manager 

CLO – 2 Knowledge on Human Resource Planning in an Organization 

CLO – 3 Identification of Training needs and its methods training 

CLO – 4 Assess the principles of wage and salary administration based on Performance Management. 

CLO - 5 Impart reasons of Internal Mobility with Rightsizing 

CLO - 6 Knowledge on Impact of recent trends in HRM with Global perspective 

MAPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING OUTCOMES 

 PLO – 1 PLO – 2 PLO – 3 PLO – 4 PLO - 5 

CLO -1      

CLO – 2      

CLO – 3      

CLO – 4      

CLO – 5      

CLO – 6      

SYLLABUS HOURS 

MODULE 1: Human Resource Management 06 Hours 

Meaning of HRM – Importance of HRM – Objectives – Functions – Process of HRM – Role of Human Resource 

Manager – Duties and Responsibilities of Human Resource Manager – Typical Organization set up of Human Resource 
Department. 

MODULE 2: Human Resource Planning& Recruitment 14 Hours 

 Human Resource Planning – Meaning and Definition– Importance and Benefits of Human Resource Planning – Job 

Analysis – Job Description, Job Specification. 

 Recruitment – Meaning and Definition - Methods of Recruitment/ Sources 

 Selection – Meaning and Definition – significance of Selection procedure – Selection process. 

 Placement – Meaning and Definition- Process of placement - Problems involved in Placement. 



 

MODULE 3: Training 10 Hours 

Meaning of Training and Induction – Objectives – Purpose of Induction – Meaning of Training, Need for Training – 

Benefits of Training – Identification of Training Needs – Methods of Training.  
On boarding – Meaning, Purpose of on-boarding, Planning the on-boarding program, Problems faced in on-boarding. 

MODULE 4: Performance Appraisal And Compensation 12 Hours 

 Performance Appraisal – Meaning and Definition -Objectives of Performance Appraisal – Methods of 

Performance Appraisal – Limitations. 

 Compensation - Meaning and Definition -Objectives - Principles of wage and salary administration - Techniques 
of Wage Fixation 

 Job Evaluation – Meaning, Definition and Methods of Evaluation. 

MODULE 5: Internal Mobility 06 Hours 

 Promotion – Meaning and Definition- Purpose of Basis of Promotion. 

 Demotion – Meaning and Definition – Reasons, Principles. 

 Transfer – Meaning and Definition – Reasons for Transfer – Types of Transfer 

 Right Sizing - Meaning – Need for Right Sizing. 

MODULE 6: Recent Trends in HRM 12 Hours 

Knowledge Management, Knowledge resource, Impact of Globalization on Human Resource Management, Problems 

in relation to transnational and multinationals. HR Accounting, HR Audit, HR Research, HR Records, Artificial 

Intelligence and Employee Engagement (in brief). 
HR Analytics – HR Analytics and changing role of HR Professionals, Importance and scope of HR Analytics.  

SKILL DEVELOPMENT: 

 Exposure to Supply Chain and Logistic Management activities through Industry interaction 

 Research on the operations of firms involved in logistics and supply chain 

 Draft contracts for making necessary purchases 

 Simulation exercises in class through Case Study and Group Discussion 

 Industry 4.0 related applications usage on Supply Chain and Logistics Management 

BOOKS FOR REFERENCE: 

 Chopra, Sunil, Meindl, Peter and Kalra, D. V.; Supply Chain Management: Strategy, Planning and Operation; 
Pearson Education 

 Bowersox D.J., Closs D.J. , Logistical Management, McGraw-Hill, 1996 

 Books for Reference to be given by TCS 
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PROGRAM: B.COM REGULAR 

                                                      COURSE TITLE: DSC-7 

                                                    QUANTITATIVEANALYSIS II 

                                                                 SEMESTER: II 

COURSE CREDITS HOURS PER WEEK MAXIMUM TEACHING HOURS 

04 04 60 

COURSE OBJECTIVE: 

 To get Conceptual knowledge on business statistics and diagrammatic and graphical representation and Insights on 

measures of central tendency and dispersion for decision making. 

 To know Application of Correlation and Regression analysis to solve business problems and understand the 

various methods of index numbers and application. 

COURSE LEARNING OUTCOMES: 

CLO -1 Conceptual knowledge on business statistics and diagrammatic and graphical representation. 

CLO – 2 Insights on measures of central tendency and dispersion for decision making. 

CLO – 3 Application of Correlation and Regression analysis to solve business problems. 

CLO – 4 Understand the various methods of index numbers and application. 

MAPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING OUTCOMES 

 PLO – 1 PLO – 2 PLO – 3 PLO - 4 PLO – 5 

CLO -1 🗸     

CLO – 2 🗸 🗸    

CLO – 3 🗸 🗸  🗸 🗸 

CLO – 4 🗸 🗸    

SYLLABUS HOURS 

MODULE 1: Introduction 10 

Meaning and Definitions of Statistics –Scope –Functions - Limitations – Distrust of Statistics. Classification and Tabulation 

of Data 

Meaning – objectives - Types of Classification – Meaning and Importance of Tabulation -Differences between 

Classification and Tabulation – Parts of a Table – General rules for Tabulation- Problems. 

Diagrammatic And Graphic Representation-Introduction- Significance- Differences between Diagrams and 

Graphs -Types of Diagrams- Histogram – Percentage Bar Diagram- Sub divided Percentage Bar Diagram - Location of Mode- 

Problems. 

MODULE 2: Univariate Analysis 25 

 Measures Of Central Tendency-Mathematical Averages – Arithmetic Mean (Simple and Weighted) 

;Combined and Corrected Mean 

 Positional Averages– Median – Mode – including graphical method - Problems. 

 Measure Of Variation 

 Range – Quartile Deviation – Mean Deviation – Standard Deviation –Variance - Problems. 

MODULE 3: Bi-Variate Analysis 15 



Correlation Analysis - Meaning and Measurement-Types –Methods – Scatter diagram – Karl Pearson‟s Co- efficient of 

Correlation – Spearman‟s Rank Correlation Probable Error. Problems. 

Regression Analysis -Linear Regression defined - Regression Equations and estimations– Difference 

between Correlation and Regression - Problems. 

MODULE 4: Index Numbers 10 

Meaning – Features - Classification – Construction of Index Numbers – Methods of constructing Index Numbers – Simple 

Aggregative Method – Simple Average of Price Relative Method – Weighted Index Method – Laspeyres, Paasches, Fisher‟s 

Ideal Index method including Time and Factor Reversibility Tests – 

Weighted Average of Price Relative Method – Consumer Price Index Number - Problems. 

SKILL DEVELOPMENT: 

 Preparation of Model Questionnaire. 

 Collection of data and computation of various averages. 

 Analysis of Data by Computing Standard Deviation and Co-Efficient Of Variation. 

 Comparing and Correlating Data. 

 Presentation of data in graphs and diagrams – Histogram, Bar Diagram and Pie Chart 

BOOKS FOR REFERENCE: 

 S.P. Gupta and Archana Gupta: Statistical Methods, Sultan Chand and Sons. 

 Vittal P.R: Business Statistics, Margham Publications, Chennai. 

 S.C. Gupta and Kapoor.V.K.- Sultan Chand and Sons. 

 J.K.Sharma – Business Statistics- Pearson Education. 

 Ellhance: Statistical Methods 

 Chikkodi and Satya Prasad: Business Statistics: Himalaya Publications. 

 Agarwal: Business Statistics : Kalyani Publishers. 

Online Resources: 

 https://www.youtube.com/watch?v=JuTeCVaIKMU 

 https://www.youtube.com/watch?v=dVHB11cSEJM&list= 

PLLMJU0Ac0_tZ1ax7kD3nluT8UZ9gRRopM&index=7 

 https://www.youtube.com/watch?v=O 

eKtF_41Ck&list=PLLMJU0Ac0_tZ1ax7kD3nluT8UZ9gRRopM&index=8 
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PROGRAM: B.COM – REGULAR 

COURSE CODE: DSC-8 

COURSE TITLE: MARKETING MANAGEMENT 

COURSE CREDITS HOURS PER WEEK MAXIMUM TEACHING HOURS 

04 04 60 

COURSE OBJECTIVE: 

To understand the strategic role of marketing department in market research, market segmentation, developing 

marketing mix and allocate resources to acquire and retain customers. 

COURSE LEARNING OUTCOMES: 

CLO-1 

Understand the core concepts and ethical practices in marketing in the context of recent trends in 
marketing. 

 

CLO-2 
Analyse the marketing environment impacting marketing policies and strategies and relevant 
decision making. 

CLO-3 
Apply the life cycle concept and positioning strategies to products in the target market. 
 

CLO-4 

Evaluate marketing mix strategies specific to product lines and brands, promotion, pricing and 
distribution. 

 

CLO-5 
Analyse Fundamentals of Product Promotion Mix, Advertising and Public Relations 
 

CLO-6 

 

Create ideal marketing mix strategies and design distribution channels for products in the product 

line and product mix. 

 

 
 

 

 

 

MAPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING OUTCOMES 

 
PLO-1 PLO-2 PLO-3 PLO-4 PLO-5 

CLO-1 
     

CLO-2 
     

CLO-3 
     

CLO-4 
     

CLO-5 
     

CLO-6 
     

 

SYLLABUS HOURS 

MODULE 1: INTRODUCTION TO MARKETING MANAGEMENT 6 Hours 

Definition, Nature, Scope and Importance of marketing, Approaches to the study of marketing, Concepts of 

Marketing, Functions of Marketing, Recent trends in marketing. (Case Analysis) 

MODULE 2: MARKETING MANAGEMENT 14 Hours 



Definition, Marketing Management Process, Marketing Environment, Factors constituting the Micro and Macro 

environment. Marketing Mix – Elements of Marketing Mix (Brief Introduction to 4 Ps), Consumer Behaviour – 

Meaning, Importance of Consumer Behaviour in Marketing Management, Factors influencing Consumer Behaviour 

Steps involved in Buying Process. Rural Marketing: Features and Challenges of Rural Marketing in India, Market 

Segmentation: Meaning and Definition, Need for Segmentation, Bases for market segmentation, Requisites of 

Sound Market Segmentation. (Case Analysis) 

MODULE 3: PRODUCT STRATEGY 12 Hours 

Meaning, Classification of products, Product mix decision – Product line, Product Addition & Deletion, Product 

Positioning, Product Life Cycle, Product Planning, New Product Development Process, Product related Strategies 

– Branding – Packaging & Labelling. (Case Analysis) 

MODULE 4: PRICING STRATEGY 6 Hours 

Pricing objectives, Importance of Pricing, Factors Influencing Pricing policy, Methods of Pricing, Pricing Policies 

and Strategies. (Case Analysis) 

MODULE 5: PROMOTION STRATEGY                                                            14 Hours 

Nature and importance of promotion, Promotion Mix – Advertising – Objectives of Advertising, Types of 

Advertising, Steps in Advertising, Advantages of Advertising, criticisms against advertising. 

Sales Promotion – process, sales promotion tools, Personal Selling – Suitability of Personal Selling, Steps in 

Personal Selling, Public Relations. (Case Analysis) 

MODULE 6: CHANNELS OF DISTRIBUTION AND LOGISTIC                   08 Hours 

Definition – Need – Channel design decision – channel management decision – factors influencing channel choice, 

Factors influencing the selection of channel members, Logistics management. 

SKILL DEVELOPMENT: 

1. Identify the product of your choice and describe in which stage of the product life cycle it is positioned. 
2. Suggest strategies for development of product. 
3. Select a producer and describe an advertising endeavour for him, since its introduction. 
4. Study Consumer Behavior for a product of your choice. 
5. State the policy needed for fixing a minimum support price for an agricultural product. 
6. Launch a Consumer Product. 

BOOKS FOR REFERENCE: 

1. Philip Kotler (2022), Pearson, Marketing Management. 
2. C N Sontakki, Neeti Gupta and Anuj Gupta (2014), Kalyani Publication, Marketing Management. 

3. J.C. Gandhi (2021), Tata McGraw Hill Company Ltd, Marketing Management. 

4. Ramaswamy and Namakumari (2018) SAGE Publication, Marketing Management an Indian Context. 

5. Stanton W.J Etzal Michael & Walker (2021), McGraw-Hill Education, Fundamentals of Management. 
6. Armstrong & Kotler (2021), Pearson, Marketing: An Introduction. 
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PROGRAM: B.COM – REGULAR 

COURSE TITLE: CORPORATE ACCOUNTING AND AUDITING I 

SEMESTER: III 

COURSE CREDITS HOURS PER WEEK MAXIMUM TEACHING HOURS 

04 04 60 

COURSE OBJECTIVE: 

To provide in - depth knowledge of various functional areas of accounting procedures in companies through 

theoretical studies and practical application of accounting tools. To enable essential skills sets to provide solutions 

to business situations. 

COURSE LEARNING OUTCOMES: 

CLO-1 Knowledge on various Factors and Methods in Valuation of Shares of an organization. 

CLO-2 Understand the Process of Valuation of Goodwill 

CLO-3 Preparation of Final Accounts of a Company as per Latest Provision of Companies Act 2013 

CLO-4 Develop Knowledge of How to Prepare Consolidated Balance Sheet by Holding Company 

CLO-5 Conceptual Understanding of Auditing and its importance. 

 

 

MAPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING OUTCOMES 

 
PLO-1 PLO-2 PLO-3 PLO-4 PLO-5 

CLO-1 ✔     

CLO-2 ✔     

CLO-3 
 ✔    

CLO-4 
 ✔    

CLO-5 
   ✔  

SYLLABUS HOURS 

MODULE 1: VALUATION OF GOODWILL 10 Hours 

Meaning – Definition – Elements of Goodwill – Factors Affecting Goodwill – Types of Goodwill – Purchased Goodwill 

– Non-Purchased or Inherent Goodwill – Valuation of Non-purchased Goodwill – Methods of Valuing Goodwill – 
Average Profit Method – Super Profit Method – Capitalization of Average Profit Method – Capitalization of Super 

Profit Method – Annuity Method. 

 

MODULE 2: VALUATION OF SHARES 10 Hours 

Meaning – Need for Valuation – Factors Affecting Valuation – Method of Valuation – Asset Backing or Intrinsic Value 

Method – Yield Valuation Method – Dividend Yield – Fair Value method. 



MODULE 3: COMPANY FINAL ACCOUNTS 18 Hours 

Knowledge on Requirements of Companies Act for Presentation of Profit and Loss Account and Balance Sheet of a 

Company- Treatment of Special items Relating to Company Final Accounts Depreciation- Interest on Debentures – 

Tax – Dividends – interim – proposed – unclaimed – Managerial Remuneration – Commission after Charging such 
Commission – Preparation of Balance Sheet as per the Requirements of Companies Act with Schedules. Problems 

 

MODULE 4: HOLDING COMPANY ACCOUNTS 16 Hours 

Introduction – Types of Control – Legal Definition – Preparation of Accounts – Financial Year of Holding Company 
and its Subsidiary – Rules for Preparation  of Consolidated Balance Sheet – Investments in the Subsidiary Company- 

Minority Interest – Cost of Control – Goodwill or Capital Reserve – Capital Profits- Revenue Profits- Intercompany 

Transactions – Goods Sold on Credit- Debtors – Bills Receivable- Creditors- Bills payable- Contingent Liabilities- 
Intercompany Unrealized Profits-  Revaluation of Assets and Liabilities- Dividends- Bonus Issue 

 

MODULE 5: INTRODUCTION TO AUDITING 06 Hours 

Introduction – Meaning- Definition – Differences between Accountancy and Auditing – Types of Audit - Advantages 

of Auditing Preparation before Commencement of New Audit –Internal Check – Internal Audit – Internal Control (Only 
Meaning) 

SKILL DEVELOPMENT: 

 Collection of application form of a company for shares and filling. 

 Collection of latest final accounts of a company and find out the net assets value. 

 Evaluate the goodwill based on a company's Balance sheet. 
 Preparation of Balance sheet as per the requirements of Companies Act as Amended including Calculation of 

managerial remuneration. 

 Analysis of  internal  audit adopted in companies 

BOOKS FOR REFERENCE: 

1. S. N. Maheshwari ,Suneel K. Maheshwari , Sharad K. Maheshwari ( January 2018),Generic,Corporate 
Accounting. 

2. S.P., N. J. K. L. (2022). Corporate Accounting Bangalore Uni. Kalyani.Tulsian, AdvancedAccounting. 
3. R. L. Gupta , M. Radhaswamy,1 January 2008, Generic,Advanced Accountancy Vol.II 

4. B Mariyappa S Anil Kumar,V Rajesh Kumar ,January 2017,Himalaya Publications, Advanced Corporate 
Accounting 
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PROGRAM: B.COM- REGULAR 

COURSE TITLE: BUSINESS ECONOMICS 

SEMESTER: III 

COURSE CREDITS HOURS PER WEEK MAXIMUM TEACHING HOURS 

04 04 60 

COURSE OBJECTIVE: 
▪ The purpose of this course is to apply microeconomic and macroeconomic concepts and techniques in evaluating 

business decisions and the economy. 

▪ To develop students' critical thinking skills and analytical abilities is resolving business problems by employing 
various tools and techniques of economics 

▪ To make students understand the rigours of various economic theories and their applications in business decisions. 

COURSE LEARNING OUTCOMES: 

CLO-1 
Understand and apply the fundamental principles, concepts, and methods in key areas of Managerial 

Economics. 

CLO-2 
Demonstrate problem-solving and analytical skills to assess Demand for Business through Consumer 

Analysis. 

CLO-3 Familiarise and interpret the Business Firm’s production and cost concept structure. 

CLO-4 
Gain an understanding of pricing, output of various market structures under perfect and imperfect 

competition. 

CLO-5 Analyse the macroeconomic concepts to understand the functioning of the economy as a whole.  

CLO-6 
Familiarise the concepts of National Income, circular flow of income in all the sectors of the economy 

and comprehending the concept of public finance. 

MAPPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING OUTCOMES 

 
PLO-1 PLO-2 PLO-3 PLO-4 PLO-5 

CLO-1 
      

CLO-2 
      

CLO-3 
      

CLO-4 
      

CLO-5 
      

CLO-6 
      

SYLLABUS HOURS 

MODULE 1: INTRODUCTION 
6 HOURS 

Business Economics – Meaning, Objectives and Scope, Distinction between Economics and Business Economics, 

Principles of Business Economics, Role of Business Economist in Decision Making. 

MODULE 2: CONSUMER ANALYSIS AND DEMAND FORECASTING 10 Hours 



Consumer Sovereignty, Consumer Surplus, Consumer Equilibrium, Demand Curves, Demand Distinctions, 

Measurement of Elasticity of Demand, Demand Forecasting -Criteria for Good Forecasting, Methods - Survey 

Method, Statistical Methods (Problems on Least Square Method and Moving Averages) 

MODULE 3: PRODUCTION COST  AND REVENUE ANALYSIS 14 Hours 

Production Function, Producer’s Equilibrium, Expansion Path; Economics and Diseconomies of Scale, Economies 

Of Scope; Cost Function - Short-Run And Long-Run Costs- Different Cost Concepts And Cost Curves, Problems On 

Cost. Revenue-Meaning and Revenue Concepts. Linear Programming-Problems on Profit Maximization and Cost 

Minimization in Graphic Method with Two Variables Only. 

MODULE 4: MARKET STRUCTURE                                                                                    10 Hours 

Different Market Structures; Short-Run and Long-Run Equilibrium under Perfect Competition, Monopoly (price 

discrimination) and Monopolistic Competition, Oligopoly and Duopoly – Meaning and Features. 

MODULE 5 : MACRO ECONOMICS FRAMEWORK 10 Hours 

Analysis of Money Supply and Inflation: Functions of Money, Demand for Money (Keynesian theory), Measures of 

Money Supply. Relationship between Saving and Consumption, Investment Function and Investment Multiplier. 

Inflation- Types, Causes, Impact and Remedies. 

Balance of payments accounts – meaning, components, difference between BOT and BOP. 

MODULE 6: NATIONAL INCOME ACCOUNTING AND PUBLIC FINANCING 10 Hours 

a. Concepts of National Income- Measurement of National Income, Circular flow of Income-Four sector model. 

b. public financing- Different sources of Revenue to the Indian Government, meaning of Public Debt, Public 

Expenditure, Public Budget and Deficit financing. 

SKILL DEVELOPMENT: 

 Outline the factors which influence the supply of a Product or Service. 

 Submit a study on product differentiation of any Product of your choice. 

 Make an economic analysis of the last Union or State Budget. 

 Draw a diagram to show the Circular flow of Income. 

 Outline the measures taken to control Inflation or Recession 

REFERENCES: 

 Managerial Economics, D N Dwivedi 

 Managerial Economics, R L Varshney and K L Maheshwari 

 Business and Managerial Economics, Sampath Mukherjee 

 Business Economics, D M Mithani 

 Business Economics, Lekhi 

 https://unacademy.com/content/bank-exam/study-material/general-awareness/sources-of-revenue-and-

expenditure-of-the-government-of-india/ 
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PROGRAM: B.COM REGULAR 

COURSE TITLE: FINANCIAL MANAGEMENT 

SEMESTER: III 

COURSE CREDITS HOURS PER WEEK MAXIMUM TEACHING HOURS 

04 04 60 

COURSE OBJECTIVE:   To enable students to understand the basic concepts of financial management and their 

applications in investment, financing and dividend decisions and also provides an overview on the fundamentals 

of working capital management. 

COURSE LEARNING OUTCOMES: 

CLO-1 Discern the role and purpose of the financial management function. 

CLO-2 Analyse the optimum capital structure of a company. 

CLO-3 Understand the importance and computation of cost of capital and valuation of securities. 

CLO-4 Evaluate and apply effective investment appraisal methods. 

CLO-5 Understand the impact of dividend decisions on valuation of a firm. 

CLO-6 Familiarizing the fundamentals of working capital concepts. 

 

MAPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING OUTCOMES 

 
PLO-1 PLO-2 PLO-3 PLO-4 PLO-5 

CLO-1 
      

CLO-2 
      

CLO-3 
      

CLO-4 
      

CLO-5 
      

CLO-6 
      

 

SYLLABUS HOURS 

MODULE 1: Financial Management 06 Hours 

Finance Function – Meaning of Business Finance - Aims of Finance Function – Financial Management: Meaning 

of Financial Management- Scope of Financial Management – Objectives of Financial Management – Financial 

Decisions –Factors affecting Financial Decisions- Financial Planning: Objectives and Principles of Sound 

Financial Planning – Longterm and Short-term Financial Plans–Factors affecting Financial Planning-Steps in 

Financial Planning. 

MODULE 2: Financing Decisions 12 Hours 



Capital Structure: Meaning of Capital Structure, Capitalization, Optimum Capital Structure –

FactorsinfluencingCapitalStructure-OverandUnderCapitalization–Calculation of EBIT, EBT, EPS, Analysis of 

Operating Leverage, Financial Leverage, Combined Leverage (Problems)– Point of Indifference. 

MODULE 3: Cost of Capital and valuation of Securities 15 Hours 

Meaning, Significance of Cost of Capital, Classification of Costs. Computation of Cost of Equity, Preference, 

Debenture and Retained Earnings, Weighted Average Cost of Capital. Valuation of bond, debentures, preference 

stock, equity stock, earnings model and dividend capitalization model, adjusted book value approach, discounted 

cash flow method, the cash flow equity valuation-Problems. 

MODULE 4: Investment Decisions 12Hours 

Capital Budgeting: Meaning and Significance, Process of Capital Budgeting – Techniques of Evaluation of 

Investment Proposals – Payback Period Method – Accounting Rate of Return Method – Net Present Value Method 

– Internal Rate of Return and Profitability Index(problems). 

MODULE 5: Dividend Decisions (theory only)                                                             05 Hours 

Meaning of Dividend, Dividend policy – Determinants of Dividend Policy – Types of Dividend Policy – Forms of 

Dividend 

MODULE 6: Working Capital Management (Theory only)                                              10Hours 

Meaning,Concept,ComponentsofWorkingCapital,ImportanceofAdequateWorkingCapital–

ExcessorInadequateWorking Capital–Determinants of Working Capital Requirement–Sources of Working 

Capital–Management of Cash–Motives for Holding Cash, Managing Cash Flows –Simple problems on estimation 

of Working Capital -Receivables Management -Meaning, Cost of managing Receivables, Factors influencing size 

of Receivables, Forming Credit Policy, Executing Credit Policy, Collection Policy–Inventory Management: 

Meaning and Nature of Inventory, Benefits of Holding Inventory, Costs of holding Inventory, Objectives of 

Inventory Management, techniques of Inventory Management. (Theory in brief). 

SKILL DEVELOPMENT: 

Identify the decision areas in which a financial manager has a role to play. 

Prepare a Capital Budget for your New Business. 
Capital Structure analysis of Companies in different Industries. 

Evaluate the NPV of an investment made in any one of the capital projects with imaginary figures for 5 years. 

Study of dividend policy practices of certain companies in India. 

Estimation of working capital requirements for a company 

BOOKS FOR REFERENCE: 

S.N Maheshwari,(2022), Sultan Chand and Sons, Financial Management Principles and Practice. 
M Y Khan and P K Jain, (2019)Mc Graw Hill Education, Financial Management(Texts, problems and   cases),8th 

Edition 

Dr. F.C. Sharma, Rachit Mittal, Dr. R.U. Singh, (2022), SBPD Publications, Financial Management, 1st Editions 

Sharma and Sashi Gupta,(2019), Kalyani Publication, Financial Management, 8th revised Edition. 
I.M Pandey,(2019), Pearson, Financial Management,12th Edition 

Dr.R.P.Rustagi, (2020), Taxmann, Fundamentals of Financial Management,15th edition 

Prasanna Chandra,( 2019), Financial Management, Theory and Practice, 10th Edition. 
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PROGRAM: B.COM – REGULAR 

HR ELECTIVE 

COURSE CODE:  5BCCDSE1-HR 

COURSE TITLE: HUMAN RESOURCE DEVELOPMENT 

COURSE CREDITS HOURS PER WEEK MAXIMUM TEACHING HOURS 

04 04 60 

COURSE OUTCOMES: 

1) Students Can Develop an Understanding of Human Resource Development as A Field of Professional Practice in 
Organizations 

2) Students Can Analyze the Concepts and Methods of Training & Development. 

3) Understand the Importance of Organizational Development and Organizational Change 
4) Students Can Analyze the Importance of Career Planning and Career Development and Gain 

5) Knowledge on concept of counselling and its objectives 

6) Understand the Importance of Quality Circle, Quality Work Life & Organization Development. 

7) To Understand the Latest Trends In HRD 

SYLLABUS HOURS 

MODULE 1: HUMAN RESOURCE DEVELOPMENT 8 Hours 

Introduction, Meaning, Definition, Features, Essentials, Need for and Importance of Human Resource Development, 

Scope of Human Resource development, Techniques of HRD, Functions of HRD managers. 

MODULE 2: HRD PROCESS AND HRD ACTIVITIES 16 Hours 

HRD process, Assessing need for HRD, Instruments or Mechanisms of HRD, Implementation of HRD, orientation- 

meaning, definition, objectives, content, procedures. Training - meaning, definition, objectives, need, benefits, process, 

principles, Methods- Sensitivity Training programme, Role play, Business games, In- Basket exercise, Designing 

Training programs, Evaluation of Training program, management development- meaning, nature and technique of MD. 

MODULE 3: ORGANISATIONAL DEVELOPMENT AND STRATEGY 6 Hours 

Organisational Development- meaning, definition, Characteristics and Benefits Organisational Change - Meaning, 

Types or Change 

MODULE 4: CAREER DEVELOPMENT, SUCCESSION PLANNING and 

EMPLOYEE COUNCELLING 

12 hours 

Career Development- Introduction, Meaning, career development cycle, Succession planning - Meaning and 

Elements, Doppleganger phenomenon, counselling- meaning, characteristics, need, objectives, types, process. 

MODULE 5: : Managing Quality and Productivity 10 hours 

Alternative work arrangement, TQM programs, IT and HR (tools), Quality Circles- meaning, characteristics, 

Organisation of QC’s, Benefits, misconceptions, employee attitude survey- why attitude surveys, dimensions, 

supplements, creating self- directed teams- extending participative, decision making, HR and business process, Re-

engineering. 

MODULE 6 : Recent Trends in HR. 8 Hours 

Personality Quotation, Major Personality Traits Emotional Intelligence- Major Personality Components of Emotional 

Intelligence, Knowledge Management- Process, Benefits, Employee Leasing, Moonlighting, Learning Organisations 

(meaning only) , virtual organisations, HR research- meaning, definitions, objectives, techniques HR Audit - meaning, 

definition, objectives, process HR accounting - meaning, definition, objectives 

SKILL DEVELOPMENT: 



• Creating New Business Games and in Basket Exercises. 

• Carry Pit Counselling with Any Three Employees and Report Verbatim 

• Prepare A Knowledge Road Map and Implementation of Knowledge Management in Any 2 Sectors 

• Prepare Individual Career Plans. 
• Presentation on Types of Training. 

 

BOOKS FOR REFERENCE: 

 

1. Pandey, HRD 

2. Rao And T.V. Verma, HRD 
3. Jean Marleen, Performance Oriented HRD 

4. Biswanath Ghosh, Human Resource Development and Management 
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PROGRAM: B.COM – REGULAR 

MARKETING ELECTIVE 

COURSE TITLE: E-BUSINESS AND RETAIL MANAGEMENT 

SEMESTER III 

COURSE CREDITS HOURS PER WEEK MAXIMUM TEACHING HOURS 

04 04 60 

COURSE OBJECTIVE: To understand the fundamentals of e-business analysing consumer behaviour in digital 

environments, exploring retail strategies, examining supply chain management in e-commerce, and developing skills 

in managing store operations, malls and customer relationships to effectively operate in the digital marketplace. 

 COURSE LEARNING OUTCOMES:  

 
CLO-1 

Understand the Core Concept and Functionalities of E-Business  

 
CLO-2 

Analyse the Structure of E-Business and the Risks Associated with Electronic System  

 
CLO-3 

Understand the Concept of Retail Management and Its Growing Challenges in India  

 CLO-4 Determine the Retail Strategy and Its Execution  

 CLO-5 Assess the Strategic Components in Store Management.  

 
CLO-6 

Evaluate the Factors Affecting Merchandise Management and Logistics Management  

 

 MAPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING 

OUTCOMES 

 

  
PLO-1 PLO-2 PLO-3 PLO-4 PLO-5 

 

 
CLO-1 

🗸      

 
CLO-2 

🗸      

 
CLO-3 

  🗸    

 
CLO-4 

   🗸   

 
CLO-5 

   🗸   

 
CLO-6 

🗸      

 



SYLLABUS HOURS 

MODULE 1: INTRODUCTION TO E-BUSINESS 08 HOURS 

Introduction, E-Business or Electronic Business- An Overview, Electronic Business – Cutting Edge, Electronic 

Business Framework, Advantages and Disadvantage of E-Business, Roadmap of E-Business in India, Network 

Infrastructure: Introduction, Network Infrastructure- An Overview, the Internet Hierarchy, Basic Blocks of E-Business, 
Networks Layers & TCP/IP Protocols, the Advantages of Internet, World Wide Web. (Case Analysis) 

MODULE 2: MANAGING THE E-ENTERPRISE AND ELECTRONIC PAYMENT 

SYSTEMS 

16 HOURS 

Introduction, E-Enterprise, Managing the E-Enterprise, E-Business Enterprise, Comparison Between Conventional 

Design and E- Organisation, Organisation of Business In an E-Enterprise. E-Business Process Models: Introduction, 
Business Models, E- Business Models Based on the Relationship of Transaction Parties, E-Commerce Sales Life Cycle 

(ESLC) Model, An Overview of Risks Associated with Internet Transactions, Electronic Payment Systems: Electronic 

Payment Systems, Electronic Cash, Smart Cards and Electronic Payment Systems, Credit Card Based Electronic 
Payment Systems. (Case Analysis) 

MODULE 3: INTRODUCTION TO RETAIL MANAGEMENT 08 HOURS 

Meaning of Retail Management, Characteristics of Retail Management, Functions of a Retailer, Types of Retailers and 

Retail Formats, Impact of Consumerism on Retailing, Online Retailing, and Retail in India. (Case Analysis) 

MODULE 4: SETTING UP A RETAIL ORGANIZATION 08 HOURS 

Retail Strategy; Retail Organization Structure; Retail Location – Factors Influencing Retail Location Decision, Types of 
Retail Location; Retail Store Layout – Types of Layouts, Principles of Store Layout, Elements of Store Design – Interiors 

and Exteriors, Objectives of a Good Store Design; Visual Merchandising – Importance, Techniques and Errors. (Case 

Analysis) 

MODULE 5: STORE MANAGEMENT 08 HOURS 

Introduction; Responsibilities of A Store Manager; Key Components of Retail Operations; Managing Human Resources 

at a Retail Store; Expenses Management; Operations Management; Cash Management; CRM; Mall Management (Case 

Analysis). 

MODULE 6: MERCHANDISE MANAGEMENT AND LOGISTICS MANAGEMENT 12 HOURS 

Meaning; Factors Affecting the Buying Function; Merchandiser – Role and Responsibilities; Process of Merchandise 
Planning; Methods of Merchandise Procurement; Category Management. Logistics – Meaning, Logistical Value 

Proposition, Work of Logistics, Procurement and Manufacturing, Transportation Infrastructure and Operations, Supply 

Chain Management (Case Analysis) 

SKILL DEVELOPMENT: 

 Case Analysis 

 A Study on Mall Management in Bangalore 

 Significant Contributions of E-Business 

 A Study on Strategies used While Managing the Store 

 Electronic Payment System Analysis 
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1. Swapana Pradhan – Retailing Management 

2. Dravid Gilbert - Retailing Management 

3. Manish Bansal – Retail and Supply Chain Management 

4. N.K Sahni and Mani Parti – Retail Management 

5. Donald J Bowersox – Supply Chain Logistics 

Online Sources 

https://fitsmallbusiness.com/visual-merchandising-guide/ 

https://wooqer.com/2022/07/04/common-mistakes-to-avoid-in-visual-merchandising- implementation/ 

https://www.slideshare.net/vishalpatil143/mall-management-68001085 

https://www.scribd.com/presentation/433324341/Merchandising Procurement 

BOOKS FOR REFERENCE: 

http://www.slideshare.net/vishalpatil143/mall-management-68001085
http://www.scribd.com/presentation/433324341/Merchandising-Procurement


 

PROGRAM: B.COM REGULAR 

COURSE CODE: SECV2 

COURSE TITLE: ADVANCED EXCEL 

COURSE CREDITS HOURS PER WEEK MAXIMUM TEACHING HOURS 

02 03 45 

COURSE OBJECTIVE: To organize data and perform financial analysis. To automate to produce results from 

repetitive tasks. Analyse large datasets across various domains for more insightful information and to create 

professional interactive reports for better decisions in real time. 

COURSE LEARNING OUTCOMES: 

CLO-1 
Enables efficient navigation of MS Excel, creation and management of workbooks, data formatting, and 

utilization of essential tools and shortcuts to enhance productivity. 

CLO-2 
Facilitates the application of mathematical and logical functions in Excel, use of formulas for data analysis, 

and implementation of AI-aided formula editors for accurate calculations. 

CLO-3 
Aids in performing financial computations using Excel functions, analyzing loan payments, depreciation, 

and statistical relationships, and applying lookup functions for data retrieval. 

CLO-4 
Provides knowledge to create, modify, and analyze data using Pivot Tables and charts, while applying 

sorting, filtering, and visualization techniques for better decision-making. 

CLO-5 Enhances proficiency in Power BI by understanding its components, loading data files, creating charts, 

analyzing trends with line charts, utilizing AI insights, and effectively saving and publishing reports. 

MAPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING OUTCOMES 

 PLO-1 PLO-2 PLO-3 PLO-4 PLO-5 

CLO-1 ✔     

CLO-2    ✔  

CLO-3   ✔   

CLO-4     ✔ 

CLO-5  ✔    

 

SYLLABUS HOURS 

MODULE 1: Introduction to MS Excel 10 Hours 

Creation of Excel workbook and naming it. Tour of Excel window- Explore the ribbon and toolbars - Using select 

options and status bar and getting familiar with the backstage view of Excel - Selecting cells and entering data, Naming 

conventions in Excel. Formatting cells- Using the Ribbon to Format Numbers - Using the Format Cells Dialog Box - 

Add a Border, background Color - Change the Font, Font Size, Font Color - Formatting input data- Understanding 

Dates and Times - Format Percentages, Fractions, In Scientific Notations - Format as Text Bold, Underline, or Italicize 



using shortcuts - Formatting worksheet- Align Data, Rotate Data, Wrap Text, Merge and Center - Apply a Style, Using 

Format Painter, Clear Formats - Structuring the workbook - Cut, Copy, and Paste Cells - Using Live Preview with 

Paste, Paste from the Office Clipboard, Insert or Delete - Find and Replace Information - Change the Name of a 

Worksheet, Change Column Widths or Row Heights, Hide Columns or Rows, Hide a Worksheet - Move or Copy a 

Worksheet - Freeze Worksheet Titles - Hide Gridlines, Headings, or the Formula Bar. – Protecting Data 

Workbook/Sheets. Sort and Filter data, Basic shortcuts in excel- Copy, cut, paste, save, auto adjust contents, undo, 

redo, new workbook creation, print, delete sheet, insert new worksheet. 

MODULE 2: Performing Mathematical and Logical Functions using Excel 10 Hours 

Understanding formulas - Calculate with an Operator - Calculate Using a Function and Cell Addresses – Fill series, 

flash fills-Create an Array Formula using the Sum, Average, Count, Min, and Max Functions - Managing formulas in 

Excel- Create a Formula that Refers to Another Worksheet - Understanding Relative, mixed and Absolute Cell 

Addresses - Edit Formulas, Name Cells and Ranges - Create Formulas That Include Names - Check Formulas for 

Errors, Trace Precedents and Dependents - Introduction to functions in Excel - Round a Number - Create a Conditional 

Formula - Calculate a Conditional Sum - Calculate a Conditional Count - Find the Square Root and Cube root- 

Calculate an Average - Calculate a Conditional Average - Calculate the Median or the Mode - Calculate Rank. Index 

and Match function. 

MODULE 3: Performing Financial Functions using Excel 10 Hours 

VLOOKUP and HLOOKUP   Perform Date and Time Calculations Using inbuilt financial functions in Excel- Calculate 

Future Value, Present Value, Net Present value- Calculate Loan Payments, Principal or Interest, Interest Rate - 

Calculate the Internal Rate of Return – Calculation of Depreciation-Methods :Straight-Line Depreciation -  Declining 

Balance Depreciation -Sum-of-the-Years-Digits Depreciation – Double Diminishing Balance method- Variable 

Diminishing Balance. Exploring inbuilt statistical functions and tools: Regression and Correlation. 

MODULE 4: Working with pivot tables and charts 08 Hours 

Formatting data in table- Create and format table, use sort and filter - Introducing Pivot Tables - Create a Pivot 

Table - Modify a Pivot Table Layout - Summarize Pivot Table Values - Working with Pivot Tables - Create a Pivot 

Table calculated Field - Group the Rows or Columns in a Pivot Table - Apply styles to Pivot Table - Filter a Pivot 

Table - Sort a Pivot Table - Retrieve Values from a Pivot Table - Using Slicer - Charting data - Create and add chart 

details - Create a Combination Chart - Change the Chart Type - Add or Remove Chart Data - Add Sparklines - 

Working with types of Charts, Trend line, Histograms, Bar and Pie Charts - Creating Pivot chart . Create AI-Aided 

Formula Editor and its application. 

MODULE 5: Data Visualization and Data Analysis using Power BI 07 Hours 

Power BI: Meaning and how to download it? Loading the data file. Understanding the components of the Power BI 

Desktop screen. Making chart and learning interactions- understanding trends with line chart. Using "AI" insights in 

Power BI. Saving and Publishing. 

SKILL DEVELOPMENT: 

 Describe best practices for organizing data in excel to make the best use of data sets. Use these tips to organize 

given data set in excel. 

 Prepare an interactive pivot table with the given data of revenue and costs of the past five years of a 

company that can be used for financial analysis. 

 Select car sales data of a company to compare sales to men and women, using different chart types given in excel. 

 From a given raw data of multiple product sales of a company, determine (i) which product has the maximum 

sales (ii) How many sales agents were there, and which agent sold the maximum number of volumes (iii) 



Which agent is more profitable to the company as per sales value. 

 For a given data of car sales, add conditional formatting to the sales volume and sales value fields by using 

color scale for value and data bars for volume. 

 

REFERENCE: 

 Excel for Dummies; Greg Harvey; Wiley 
 Excel Power Pivot and Power Query for Dummies; Michael Alexander; Wiley 

 Microsoft Excel Data Analysis and Business Modelling, 5th Edition; Wayne Winston; Microsoft Press 

 Business Analytics - The Science of Data- Driven Decision; U Dinesh Kumar 

 Fundamentals of Business Analytics, Second Edition; RN Prasad and Seema Acharya 

 Excel Data Analysis: Your visual blueprint for creating and analyzing data, charts and PivotTables, 4th 

Edition; Paul  Mc fedries; Wiley 

 Next Generation Excel: Modelling in Microsoft Excel for Analysts and MBAs, 2nd Edition; Isaac D. Gottlieb 

 https://youtu.be/9tF1IrfLflg?si=NE22cyQbOCfUtz2F 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://youtu.be/9tF1IrfLflg?si=NE22cyQbOCfUtz2F


IV SEMESTER 

PROGRAM: B.COM – REGULAR 

COURSE TITLE: ACCOUNTS – CORPORATE ACCOUNTING AND AUDITING-II 

SEMESTER: IV 

COURSE CREDITS HOURS PER WEEK MAXIMUM TEACHING 

HOURS 

04 04 60 

COURSE OBJECTIVE: 

To understand the concepts and process of liquidation and calibrate the procedure involved in amalgamation and 
absorption of companies. Also to gain insights on verification and valuation of auditing 

 MAPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING 

OUTCOMES 

 

  
PLO-1 PLO-2 PLO-3 PLO-4 PLO-5 

 

 
CLO-1 

 

 

     

 
CLO-2 

 

 

     

 
CLO-3 

  

 

    

 
CLO-4 

 

 

     

 
CLO-5 

     

 

 



SYLLABUS HOURS 

MODULE 1: Liquidation 10 

Voluntary Liquidation – Preparation of Liquidator's Statement of Affairs – Order of Payment – Calculation of 

Commission on Assets Realized – Payment of Unsecured Creditors - Payment of Unsecured Creditors other than 

Preferential Creditors – Calculation of Pro- Rata – Treatment of Uncalled Capital – Liability of Contributories. 

MODULE 2: Mergers (Amalgamation & External reconstruction) 20 

Definitions – Types of Amalgamation – Amalgamation in the Nature of Merger and Purchase Calculation of Purchase 
Consideration – Lump sum Method – Net Payment Method – Net Asset Method – Share exchange Method (Based on 

Intrinsic value) Adopting Accounting Standards 14 and other Relevant Standards as Introduced from time to time – 

Treatment of Fractional Shares – Assets and Liabilities not taken over – Passing of Journal Entries – Ledger Accounts 
in the Books of Transferor Company – Accounting in the Books of Transferee Company – the Pooling of Interest and 

Purchase Method – Calculation of Goodwill or Capital Reserve Treatment of Security Premium – Treatment of Inter-

company Debts – Treatment of Unrealized profits – Incorporation Expenses - Preparation of Balance Sheet after 

Merger. 

MODULE 3: Acquisitions (Absorption of Companies) 10 

Purchase Method Accounting Standards 14 and other Relevant Standards as Introduced from time to time – Treatment 

of Fractional Shares – Assets and Liabilities not taken over – Passing of Journal Entries – Ledger Accounts in the Books 

of Transferor Company Accounting in the Books of Transferee Company – The Pooling of Interest and Purchase 
Method – Calculation of Goodwill or Capital Reserve – Treatment of Security Premium – Treatment of Inter-company 

Debts – Treatment of Unrealized profits – Incorporation Expenses - Preparation of Balance Sheet after Acquisition. 

MODULE 4: Internal Reconstruction or Capital Reduction 10 

Meaning – Objective – Types of Internal Reconstruction – Procedure – Form of Reduction – Accounting 

Arrangements – Passing of journal entries – Preparation of Balance Sheet after Reconstruction. 

MODULE 5: Company Audit 10 

Vouching - Meaning and Importance – Verification and Valuation of Assets and Liabilities (only meaning). Company 

Auditor-Appointment – Qualification – Disqualification – Duties. 

SKILL DEVELOPMENT: 

 Calculation of Purchase Consideration with Imaginary Figures. 

 List of any 5 cases of Amalgamation/Absorption of Joint Stock Companies. 

 Identify the Legal Provisions with respect to Internal Reconstruction. 

 Prepare a Draft Scheme for Merger or Purchase. 

 Clean And Qualified Audit Report 

REFERENCE: 

1. S. N. Maheshwari, Suneel K. Maheshwari, Sharad K. Maheshwari (January 2018), Generic,Corporate 

Accounting. 

2. S.P., N. J. K. L. (2022). Corporate Accounting Bangalore Uni. Kalyani. Tulsian, 

Advanced Accounting. 

3. R. L. Gupta , M. Radhaswamy,1 January 2008, Generic, Advanced Accountancy Vol. I 

4. B Mariyappa S Anil Kumar, V Rajesh Kumar, January 2017, Himalaya Publications, Advanced Corporate 
Accounting 
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PROGRAM: B.COM – REGULAR 

COURSE TITLE: COST ACCOUNTING – ELEMENTS AND METHODS 

SEMESTER: IV 

COURSE CREDITS HOURS PER WEEK MAXIMUM TEACHING HOURS 

04 04 60 

COURSE OBJECTIVE: 

Equip students with the ability to analyse and interpret cost data, apply cost management techniques for decision making 

and develop skills in budgeting, variance analysis and strategic cost control to enhance organisational performance. 

 COURSE LEARNING OUTCOMES:  

 
CLO-1 

Familiarize with the fundamental concepts of costs and preparation of estimated cost sheet  

 
CLO-2 

Knowledge of Material Cost Control and its application.  

 
CLO-3 

Overview of Labour Cost Control.  

 
CLO-4 

Knowledge on allocation, apportionment and allocation of overheads and calculation of overhead 

rates. 

 

 CLO-5 Insights on the methods of costing and its application.  

 CLO-6 Understand the process for preparation of Reconciliation statement.  

 

 MAPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING 

OUTCOMES 

 

  
PLO-1 PLO-2 PLO-3 PLO-4 PLO-5 

 

 
CLO-1 

       

 
CLO-2 

       

 
CLO-3 

       

 
CLO-4 

       

 
CLO-5 

       

 
CLO-6 

       



SYLLABUS HOURS 

MODULE 1: COST ACCOUNTING 10 Hours 

Introduction – Meaning of Cost, Costing and Cost Accounting – Objectives of Cost Accounting - Application of Cost 

Accounting - Cost Concepts and Classification of Costs – Cost Unit – Cost Centre, Profit Centre, Cost Control, Cost 

Reduction, Cost Audit, Costing Methods and Techniques – Elements of Cost – Preparation of Cost Sheet – Tenders 
and Quotations – Problems. 

MODULE 2: MATERIAL COST 08 Hours 

Meaning and Classification of Materials 

Material Cost Control – Meaning -Objectives- Need for Material Cost Control - Essentials of Material Cost Control 
– Documents in Material and Stores Control 

Purchase Control – Purchase Department - Centralized and Decentralized Purchasing - Purchase Procedure 

Stores Control – Meaning - Classification and Codification – Stores Records - Techniques of Inventory Control – 
Stock Levels – EOQ – Methods of Pricing Material Issues – LIFO, FIFO, Simple and Weighted Average Method – 

Problems. 

MODULE 3: LABOUR COST 05 Hours 

Meaning –Types of Labour – Components of Labour Cost - Control of Labour Cost – Labour Turnover – Causes 

and Effects of Labour Turnover – Meaning of Time and Motion Study – Merit Rating – Job Analysis – Job Evaluation 
- Time Keeping and Time Booking – Idle Time and Overtime – Causes and Treatment – Essentials of Good Wage 

System. (Theory Only) 

MODULE 4: OVERHEAD COSTING 10 Hours 

Definition – Classification of Overheads – Procedure for Accounting and Control of Overheads – Allocation of 
Overheads– Apportionment of Overheads – Repeated Distribution Method – Simultaneous Equation Method – 

Absorption of Overheads – Methods of Absorption of Overhead - Machine Hour Rate – Under and Over Absorption 

of Overheads 

MODULE 5: METHODS OF COSTING 22 Hours 

•Job Costing – Meaning and Features, Industries Using Job Costing, Problems. 

•Batch Costing - Meaning and Features, Industries Using Batch Costing, Problems. 

•Contract Costing – Meaning, Features, Concepts, Treatment of Profit on Incomplete Contract, Recording of Costs 

of Contract - Preparation of Contract A/C and Preparation of Balance Sheet of Construction Company Including 
Continuous Contracts and Multiple Contracts. 

•Service Costing – (Transport Costing Only) Meaning, Features – Classification of Cost – Cost Unit, And 

Preparation of Operating Cost Statement – Computation of Operating Cost per Unit / Passenger - KM / Tonne - 

Mile. 

•Process Costing – Meaning, Features, Distinction Between Process Costing and Job Costing– Preparation of Process 

Accounts – Treatment of Normal Loss – Abnormal Loss – Abnormal Gain – Joint and By Products – Apportionment 

of Joint Costs – (Reverse Cost Method). 

MODULE 6: PREPARATION OF RECONCILIATION STATEMENT 05 Hours 

Meaning, Need for Reconciliation, Reasons for Differences in Profit- Problems on Preparation of Reconciliation 
Statements 

 

 
 

 

 



 

 

SKILL DEVELOPMENT: 

• Classification of Cost Incurred in the Making of a Product. 

• Collection of Different Formats – Material Requisition, Purchase Requisition, Bin Card, Stores Ledger. 

• List Out the Materials Used in Any Two Organizations 

• Preparation of Wage Sheet and Payroll with Imaginary Figures. 

• List the Industries in Your Area and the Methods of Costing Adopted by them. 

• Preparation of Imaginary Job Cost Statement, Contract Account and a Process Account. 

• Preparation of Activity-Based Cost Statement. 

BOOKS FOR REFERENCE: 

• M N Arora (2021), Vikas Publishing House, Cost Accounting. 

• S.N Maheshwari., Mittal (2021), Mahavir Book Depot, Cost Accounting Principles and Practice 

• SP Jain and KL Narang (2021) Kalyani Publishers, Cost Accounting Principles and Practice 

• M.L Agarwal (2021), Sahitya Bhavan Publication, Cost Accounting 
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PROGRAM: B.COM – REGULAR 

COURSE CODE: DSC 14 

COURSE TITLE: BANKING THEORY AND PRACTICE 

COURSE CREDITS HOURS PER WEEK MAXIMUM TEACHING HOURS 

04 04 60 

COURSE OBJECTIVE: 

To familiarise the fundamentals of Banking and understand the process and procedures of various Banking Products 
and Services. 

COURSE LEARNING OUTCOMES: 

CLO-1 Comprehend the Structure and System of Indian Banking. 

CLO-2 Practical insights into the Banking Innovations and e-banking Processes. 

CLO-3 Describe the role and functions of the Reserve Bank of India. 

CLO-4 Understand the features of various Negotiable Instruments and their implications. 

CLO-5 Examine the role of Paying and Collecting Banker in different capacities. 

CLO-6 
Illustrate the Principles of sound Bank lending and types of Bank credit facilities. 

MAPPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING OUTCOMES 

 
PLO-1 PLO-2 PLO-3 PLO-4 PLO-5 

CLO-1 
✓     

CLO-2 
 ✓    

CLO-3 
✓     

CLO-4 
 ✓    

CLO-5 
   ✓  

CLO-6 
✓     

SYLLABUS HOURS 

MODULE 1: INTRODUCTION TO BANKING 14 

Meaning – Definition –Structure of Indian Banking System–Functions of Commercial Bank, Banker and 

Customer relationship – General and Special Relationship-Types of Customers and services, KYC Norms, 

Special Services to Customers- Remittance of Funds by Demand Drafts, Locker Facility – Standing Instructions, 

Foreign Remittances-Outward and Inward-SWIFT-Nostro Account-Vostro Account, Escrow Account, DEMAT 

Services. 

MODULE 2: BANKING INNOVATIONS AND TECHNOLOGY 06 

New Technology in Banking, Cardless ATMs, Open Banking, Digital Signature in Banking, MICR Facility for 

‘paper-based’ clearing, Cheque Truncation, Cheque Deposit Machines, Cash Deposit Machines, Digital Token-

based EPS, Risk in EPS, Cash Less Payments-Meaning- Benefits of Cashless Payment-Methods of Cashless 



payments -E-Wallet – Meaning, Types of E-Wallets.Institute for Development & Research in Banking & 

Technology (IDRBT). 

MODULE 3: RESERVE BANK OF INDIA 08 

Origin – Constitution – Objectives –Role and Functions – Monetary Policy of Reserve Bank of India. Demonetization, 

Existing Currency denominations, Digital Currency. 

MODULE 4: NEGOTIABLE INSTRUMENTS 08 

Introduction, Meaning, Definition of Negotiable Instruments - Characteristics – Types of Negotiable Instruments: 

Bills of Exchange, Promissory Notes, Cheques -Types of Cheques – Crossing – Endorsement – Holder – Holder in 

due course. 

MODULE 5: PAYING BANKER AND COLLECTING BANKER 14 

Paying Banker - Meaning, Functions – Statutory Protection to the Paying Banker – Precautions - Dishonor of Cheques 

– Circumstances – Causes of Dishonor – Consequences of wrongful dishonor – Payment in due course. 

Collecting Banker – Meaning-Capacities of a Collecting Banker - Collection Procedure – Statutory Protection 

– Rights, Liabilities, and Precautions as a holder for value – As an Agent for his customer. 

MODULE 6: PRINCIPLES OF BANK LENDING 10 

MODULE 6: PRINCIPLES OF BANK LENDING Principles – Types of Advances – Cash Credit – Overdraft – 

Discounting of Bills – Loans-Types-Process – Letters of Credit -types – Methods of Creating a Charge on the 

securities – Lien – Pledge – Hypothecation – Mortgage – Types– Assignment- NPA – Factors contributing to NPA, 

Early warning signals, Management of NPA, Impact of NPA – Basel Norms 

SKILL DEVELOPMENT: 

● KYC Documentation for different types of customers. 

● Practicing Digital Banking and Cashless Payment Mechanisms. 

● Identify existing Currency Denominations. 

● Process of Safe Issuance of Cheques (Crossing and Endorsement). 

● Transacting through Cheque Deposit and Cash Deposit Machines. 

● Knowledge of the Education Loan Application Process and Procedure. 

REFERENCES: 

1. Tannan M.L.: Banking Law and Practice in India. 

2. Sheldon H.P: Practice and Law of Banking. 
3. Maheshwari S.N: Banking Law and Practice. 

4. Shekar K.C: Banking Law and Practice. 

5. Sundaram K.P.M: Money, Banking and International Trade. 
6. Pannandikar& Mithami: Banking in India. 

7. Radhaswamy &Vasudevan: Text Book of Banking. 

8. Digital Banking: Indian Institute of Banking and Finance. 
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PROGRAM: B.COM – REGULAR 

COURSE CODE: 5BCCDSE1-MAR 

COURSE TITLE: DSE-1 SERVICES MARKETING AND MANAGEMENT 

COURSE CREDITS HOURS PER WEEK MAXIMUM TEACHING HOURS 

04 04 60 

COURSE OUTCOMES: 

1)Understand the Concept of Service Sectors and the Distinctions between Service-Based and Physical Product-Based 

Marketing Operations. 

2)Identifying and Analyzing the various Elements of the Services Marketing Mix. 
3)Evaluating strategies for Matching Demand and Supply through Capacity Planning. 

4)Understand the Importance of Considerations involved in Service Delivery System and the Role, Application of 

Technology and Physical Aids in Service Process. 
5)Assess the different types of marketing required by a Service Firm establish the Interrelations among the same. 

6) Describe the Dimensions in Service Quality and Determine the ways in which Service Quality can be managed. 

SYLLABUS HOURS 

MODULE 1: Introduction to Services Marketing 12 Hours 

The Concept - Services, Growth of Services Sectors- Global and Indian Scenarios, Reasons for Growth of Services Sectors, 

Characteristics of Services, Types of Services, Difference between Product Marketing and Service Marketing. Importance 
of Services Marketing. 

Service Marketing Mix- Introduction – Elements of Service Marketing Mix: Service Product, Price, Place, Promotion, 

People, Process and Physical Evidence. (Case Analysis) 

MODULE 2: Managing Demand and Supply 10 Hours 

Introduction – Variations in Demand- Forecasting Demand – Understanding Demand Patterns – Managing Capacity 

Constraints – Capacity Planning –Strategies for Managing Capacity to Match Demand – Strategies for Managing Demand 

to Match Capacity – Strategies When Demand and Capacity Cannot be Matched: Waiting Lines, Reservations, Queuing, 

Triage, Delaying Service Delivery – Yield Management. (Case Analysis 

MODULE 3: Planning and Managing Service Delivery and Service Productivity 
08 Hours 

Introduction, Service Design Elements, Considerations in the Designing of Service Delivery System, General Approaches 

to Services System Design ,Place in Time-of-Service Delivery, Promoting and Delivering Services In Cyber Space 

.Importance of Productivity - Reasons for Low Productivity in Service Industries - Improving Service Productivity – 

Customer Participation in Productivity – Technology and Service Productivity – Application of Technology to Service 
Activities – Role of Technology and Physical Aids in Service Process- Introducing New Technology. (Case Analysis) 

MODULE 4: Marketing Strategy in Services Industry 08 Hours 

Introduction – Types of Marketing in Service Firms – External Marketing: Needs of External Marketing, Internal 

Marketing: Role of Internal Marketing, Components of Internal Marketing Programme, and Steps in Implementing Internal 
Marketing- Interactive Marketing: Moments of Truth, Management of Moments of Truth. (Case Analysis) 

MODULE 5: Managing Service Quality 
07 Hours 

Introduction – Dimensions in Service Quality – Expected Service Quality – Perceived Service Quality – Gap Analysis- 

Benefits of Service Quality Initiative – Service Quality Management – Problems in Service Quality  Control – Managing 

Quality Improvement. (Case Analysis) 

SKILL DEVELOPMENT: 

 Analyse the Customer Profile of a few Service Industries. 

 Management of Demand and Supply in a few Service Industries. 

 Human Relation Management in Service Sector 

 Case Analysis 



BOOKS FOR REFERENCE: 

1. Shanker, Ravi; Services Marketing the Indian Perspective; Excel Books, New Delhi; First Edition 2002. 

2. Lovelock, Christopher; Services Marketing – People, Technology, Strategy; Pearson Education Asia, Delhi; First 

Indian Reprint, 2001. 

3. Dr. Shajahan.S, Services Marketing (Concept, Practices & Cases); Himalaya Publishing House; Mumbai; First 
Edition 2001. 

4. Vasantivenugopal& Raghu V.N - Services Marketing - Himalaya Publishing House; Mumbai; First Edition 2001. 

5. Woodruffe, Helen, Services Marketing – Macmillan India Lrd, 1997. 

6. Zeithaml. A.Valarie And Bitner Mary Jo - Services Marketing – Mcgraw Hill Company 

7. Payne Adrian – the Essence of Services Marketing – Prentice Hall India, New Delhi, 1993 

8. Gonclavesp.Karen – “Services Marketing – A Strategic Approach” - Prentice Hall India, New Jersey, 1 

9. Gronroos, Christian, “Services Management & Marketing” – Lexington Books, 1990 

10. Fitzsimmons. A. James And Fitzsimmons J. Mona – “Services Management for Competitive Advantage” – Tata 

Mcgraw Hill International, Singapore, 199 
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PROGRAM: B.COM – REGULAR 

HR ELECTIVE 

COURSE CODE:  DSE 2 

COURSE TITLE:  KNOWLEDGE AND TALENT MANAGEMENT SYSTEM 

COURSE CREDITS HOURS PER WEEK MAXIMUM TEACHING HOURS 

04 04 60 

COURSE OUTCOMES: 

CO 1 Understand Importance of  Knowledge Management 

CO 2 Analyse the leveraging process of  Knowledge Management Systems 

CO 3 Evaluate the Organizational Impacts of Knowledge Management 

CO 4 Understand the Role of Learning Organization 

CO 5 Determine the Contributions For Knowledge Management 

CO6 Understand the essence of  Talent Management 

1.  

MAPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING OUTCOMES 

 PLO-1 PLO-2 PLO-3 PLO-4 PLO-5 

CLO-1 ✔    ✔ 

CLO-2 ✔    ✔ 

CLO-3  ✔   ✔ 

CLO-4 ✔   ✔ ✔ 

CLO-5   ✔  ✔ 

CLO-6 ✔    ✔ 
 

SYLLABUS HOURS 

MODULE 1:   INTRODUCTION TO KNOWLEDGE MANAGEMENT 12 Hours 

Introduction, Forces Driving Knowledge Management, Knowledge Management Systems, and Issues In Knowledge 

Management. Alternative Views of Knowledge: Subjective View of Knowledge, Objective Views of Knowledge. 

Types of Knowledge: Procedural Or Declarative Knowledge, Tacit Or Explicit Knowledge, General Or Specific 

Knowledge, Combining the Classifications of Knowledge, Knowledge And Expertise. Locations of Knowledge: 

Knowledge In People, Knowledge In Artifacts, Knowledge In Organizational Entities. 

MODULE 2:  KNOWLEDGE MANAGEMENT SYSTEM 8 Hours 

Introduction to KMS, Leveraging Knowledge, Data-Information-Knowledge- Wisdom Relationship, Organizational 

Knowledge, Characteristics and Components of Organizational Knowledge, Drivers of Knowledge Management, 

Creating the Knowledge Edge, Knowledge Management Road Map And Leveraging Existing Infrastructure. 

MODULE 3: ORGANISATIONAL IMPACT OF KNOWLEDGE 

MANAGEMENT 

08 Hours 

Impact on People: Impact On Employee Learning, Impact On Employee Adaptability, Impact On Employee Job 

Satisfaction. Impact on Processes: Impact On Process Effectiveness, Impact On Process Efficiency, Impact On 

Process Innovation. Impact on Products: Impact On Value –Added Products, Impact On Knowledge – Based 

Products.. Impacts on Organizational Performance: Direct Impacts On Organizational Performance, Indirect Impacts 

On Organizational Performance. 

Factors Influencing Knowledge Management, Contingency Views of Knowledge Management, Effects of Tasks 

Characteristics, Effects of Knowledge Characteristics, Effects of Organizational and Environmental Characteristics, 

Identification of Appropriate Knowledge Management 



MODULE 4:  LEARNING ORGANIZATION 10 Hours 

Introduction, Building A Learning Organization, Inspiring Innovation, Teaching Smart People To Learn 

Perspectives of the Learning Organization, Core Issues and themes In Building A Learning Organization, Role of 

Information Technology In LO, How Leading Companies Foster Knowledge And Learning, How Would A Learning 

Organization Cope With the Change, Fifth Discipline – the Cornerstone of the LO, the Core Disciplines – Personal 

Mastery, Mental Models, Shared Vision, Team Learning And Systems Thinking. 

MODULE 5:    TECHNOLOGIES FOR KNOWLEDGE MANAGEMENT 10 Hours 

Historical Perspective - Early AI: Search Based Systems, Knowledge Based System:A Historical Perspective And 

Definition -Knowledge And Expertise - Feature of Knowledge Based Systems . Other Artificial Intelligence 

Technologies: Constraint Based Reasoning, (MBR) Model- Based Reasoning, Diagrammatic Reasoning, Fuzzy 

Logic, Evolutionary Algorithms.- Case- Based Reasoning System -Discussion On Case- Based System: Advantage 

And Disadvantages of Case Based Reasoning, Variations of Case Based Reasoning 

MODULE 6:   TALENT MANAGEMENT SYSTEM                                                                              12 Hours  

Introduction, Scope of Talent Management, Need of Talent Management, Key Processes of Talent Management, 

Talent vs knowledge in people, Source of Talent Management, Consequences of Failure in Managing Talent, Critical 

success factors of best practice for Managing Talent. 

Building Blocks for Talent Management:  Effective Talent Management System, Building Blocks of Effective 

Talent Management System. 

Talent Acquisition System: Talent Acquisition Strategies Best practices in Talent Acquisition in Industries, 

Technology Adoption in Talent Acquisition,Case discussions. 

Talent Engagement and Retention: Introduction, Concept of Talent Engagement, Talent Retention, Employee 

Engagement and Retention, the Race for Talent: Retaining and Engaging Workers, Best Practices for Talent 

Engagement, Improving Employee Retention. 

SKILL DEVELOPMENT: 

 Presentation on Knowledge Repositories. 

 Select Any Two MNCs And Study How Leading Companies Foster Knowledge And Learning. 

 Create A Knowledge Management Road Map And Bring the Impact of Leveraging Knowledge Infrastructure 

At Any Two MNCs 

 Bring Out the Impact of Future of Knowledge Management With Regard To Intellectual Property. 

 Build A New Paradigm For Decision Making At Learning Organisation. 

 Strategies in maintaining Talent Management 

BOOKS FOR REFERENCE: 

 Barnes, Knowledge Management Systems, 1/E, Thomson, 2006. 

 Thothathri Raman, Knowledge Management, First Edition, Excel Books, New Delhi 2004. 

 Awad, Knowledge Management, Pearson Education, 2007. 

 Mattison, Web Warehousing & Knowledge Management, Tata Mcgraw-Hill, 2007 

 Tiwana, the Knowledge Management Tool Kit: Practical Techniques For Building A Knowledge Management 

Systems, 2/E, Pearson Education, 2006. 

 Harish Chandra Chaudhary, Knowledge Management For Competitive Advantage, First Edition, Excel 

Books,New Delhi, 2005. 

 Warier, Knowledge Management, Vikas Publishing House, 2007 

 Sislop, Knowledge Management, Oxford University Press, New Delhi, 2007 

 Debowski, Knowledge Management, Wiley Student Edition, Wiley India, 2007 

 P. David Jawahar Ramesh Venkatraman, Perspectives of HR And IT Management First Edition, Excel Books, 
New Delhi, 2007. 

Harvard Business Review on Knowledge Management – 1998, Harvard Business School Press, Boston. 



 Prusak L., And T. Davenport: “Working Knowledge: How Organizations Manage What they Know” - Harvard 
Business School Press, Boston, 1998. 

 Irma Becerra-Fernandez Et Al, “Knowledge Management-Solutions & Technologies” Pearson Education, 

Singapore Pte. Ltd. 

 Madanmohan Rao, “Knowledge Management Tools & Techniques’ Elsevier Butterworth Heinemann. 
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PROGRAM – BCOM REGULAR 

COURSE CODE: SEC 1 

COURSE TITLE: SEC 1 - ENTREPRENEURSHIP AND NEW ENTERPRISE CREATION 

COURSE CREDITS HOURS PER WEEK MAXIMUM TEACHING HOURS 

02 02 45 

COURSE OBJECTIVE: 

To enable students to understand the fundamentals of Entrepreneurship and New Enterprise Creation, throwing light 

on the design, building, and sourcing of funds for small, medium and large industries, and understanding the growth 

and exit strategies of New enterprises. 

COURSE LEARNING OUTCOMES: 

CLO -1 In-depth understanding of the concepts of entrepreneurship, challenges faced by them and the ways to 

overcome 

CLO - 2 Evaluation of sources and methods for generating business ideas and how to apply them in commerce 

and service industries. 

CLO - 3 Access the types of business models and their implementation in tangible and intangible industries 

(service industry) 

CLO - 4 Evaluate the construction of a business plan, both small-scale and medium-scale 

CLO - 5 Analyze the sources of funds available and institutional support provided to growing entrepreneurs and  

Understand the concept and role of small and medium enterprises in India 

CLO- 6 Analyze the life cycle of a venture and various expansion strategies available for entrepreneurs 

MAPPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING OUTCOMES 

 PLO - 1 PLO – 2 PLO – 3 PLO – 4 PLO – 5 

CLO -1 ✓  ✓   

CLO - 2  ✓    

CLO - 3     ✓ 

CLO - 4    ✓  

CLO - 5  ✓    

CLO -6  ✓    

SYLLABUS HOURS 

MODULE 1: Concepts and Perspectives of Entrepreneurship Idea Generation and 

Opportunity Evaluation 

10 

Definitions and concepts of entrepreneurs- Importance and relevance, characteristics of a successful entrepreneur, 

functions, Types –Novice, First Generation, Portfolio, Serial, Social Entrepreneurs, Family Entrepreneurs, Young 

Entrepreneurs. Women entrepreneurs: functions, importance, factors influencing, strategies for development and 

problems faced. Entrepreneurship and Intrapreneurship, Entrepreneur v/s Manager, established company v/s Start up 

– Role of entrepreneur in economic development – Myths of entrepreneurship – Problems faced by entrepreneur and 

capacity building for entrepreneurship. 

Conception of business idea: Sources of ideas, methods of generating ideas, creative problem-solving 



 

brainstorming, Reverse brainstorming, Gordon method, checklist methods, free association, forced       relationship, 

collective notebook method, attribute listing, big dream approach, Delphi. 

Business opportunity – Using the Framework of 7 Domain in a simplified way – Understanding the difference between 

Idea and Opportunity – Business opportunity in various sectors. 

MODULE 2: Designing a Business Model 3 

Understanding business model – Concept of Business model; various types (10) of business models and the building 

blocks of business model using Alexander Osterwalder framework. 

  

MODULE 3: Building Business Plan 7 

Introduction to Business Plan – Need for Writing Plans- who should write a business plan- scope and value of a 

business plan – contents of the business plan – common pitfalls in Business Plan. 

● Financial Plan – operating and capital budgets, pro forma income statement, pro forma cash flow, pro 

forma balance sheet, break even analysis. 

● Marketing Plan – Understanding customers – purpose and timing of marketing plan marketing research 

for the new venture. 

● Operational plan – Purchasing Process – Buying Considerations – Locating Suppliers – Cash and Inventory 

Management. 

● Organizational Plan – forms of organization (meaning, features, merits, and demerits) – developing the 

management team. 

MODULE 4: Sources of Funds and Institutional Support 2 

Sources of Funds- Bootstrapping, seed funding, angel investors, venture capital, private equity, and crowd funding 

Institutional Support (Financial and Non-Financial Support): DIC, SIDCO, NSIC, SISI, SFCs, TIIC, SIDBI, 

KVIC, TECSOK, EDI, IFCI, KSIIDC, KSFC Commercial banks – ED programmes organized by government, 

incentives, and subsidies (AS PER THE LATEST POLICIES OF THE GOVERNMENT) 

MODULE 5: Small and Medium Enterprise 06 

Meaning and Definition, Capital Investment, Meaning and Importance of Tiny Industry, Ancillary Industry, Cottage 

Industry, and medium scale industry. Role played by SME in development of Indian Economy. Problems faced and 

steps taken to overcome the problems and policies governing SMEs. 

MODULE 6 : Managing Growth and Exit 07 

Understanding the life cycle of a Venture; Entrepreneurial Issues for Growth; Growth options: Diversification, Joint 

Ventures, Mergers, Acquisitions, Franchising 

Exit Strategies- reasons for exiting, preparation for exit (short and long term), seller financing, Sale, IPO. 

SKILL DEVELOPMENT: 

● Newspaper activity for idea generation 

● Brainstorming – No idea is a bad idea, Build and capture the idea. 

● 50k game. 

● Building a business model 

● Draft a business plan. 

BOOKS FOR REFERENCE: 

1. Mark. J. Dollenger, Entrepreneurship- Strategies and Resources, Pearson Edition 

2. Hisrich and Peters – Entepreneurship TATA McGrawhill 

3. Srivastava, A Practical Guide to Industrial Entrepreneurs. 

4. Government of India, Report of the Committee on Development of small and medium Entrepreneurs, 1975. 



V SEMESTER 

                                                            PROGRAM: B.COM REGULAR 

                                                            COURSE CODE: DS 15 

COURSE TITLE: CORPORATE LAW 

SEMESTER: V 

COURSE CREDITS HOURS PER WEEK MAXIMUM TEACHING HOURS 

04 04 60 

COURSE OBJECTIVE: 

To get familiarised with the various procedures and laws related to Company Proceedings. 

COURSE LEARNING OUTCOMES: 

CLO 1 Comprehend the purpose of framing of the CA 2013, Characteristics of a company and Types of 
Companies and Familiarize with the concept of Promoters and enumerate the 

steps in the formation of a company. 

CLO-2 Understand the different provisions relating to acquiring membership in a company. 

CLO-3 Describe the legal concept of directors and Company Secretary. 

CLO-4 Develop an understanding of conducting of board and other meetings as per the provisions of the act. 

CLO-5 Knowledge of the provisions relating to corporate insolvency. 

CLO-6 
Comprehend the objectives, principles and elements of corporate governance, CSR, ESG and SEBI 

Regulations 

MAPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING OUTCOMES 

 
PLO-1 PLO-2 PLO-3 PLO-4 PLO-5 

CLO-1 
✔     

CLO-2 
✔     

CLO-3 
 ✔    

CLO-4 
   ✔  

CLO-5 
  ✔   

CLO-6 ✔     



SYLLABUS HOURS 

MODULE 1: INTRODUCTION AND FORMATION OF A COMPANY 20 Hours 

Meaning – Definition – Features of a Company – Lifting of Corporate Veil- Kinds of Companies – Limited and Unlimited 

– Private and Public, OPC- Small Company- Holding and Subsidiary Company-Government Companies– Foreign 

Companies, Dormant Companies- Limited Liability Partnership-Difference between LLP and a Company- Conversion of a 
Public Company to Private Company and Private Company to Public Company- Conversion of OPC to Private or Public 

Company. 
Steps in Company Formation – Promotion – Who is a Promoter? – Pre- incorporation contracts- Rights and duties of a 
Promoter- Incorporation – Steps in Incorporation. 

Documents: 

1. Memorandum of Association – Definition, clauses, provisions and procedures for alteration-Doctrine of Ultra vires- 

Doctrine of Constructive Notice- Doctrine of Indoor Management-Exceptions. 

2. Articles of Association – Definition, contents, provision and procedures for alteration, distinction between 
Memorandum and Articles of Association. 

3. Prospectus – Meaning- Types- Contents – Statement in Lieu of Prospectus – Mis-statement and Liabilities for 

Misstatement- Book building- Meaning- IPO, FPO, Private Placement. 

MODULE 2: MEMBERSHIP IN A COMPANY 6 Hours 

Definition – Members vs. Shareholders, who can become a member – How to become a member – Termination of membership 

– Rights and Liabilities of members – register of members. 

MODULE 3: MANAGEMENT OF COMPANIES 12 Hours 

Directors- Meaning- Deemed Director- Executive and Non-Executive- Women Director- Resident Director- Small 

Shareholder Director- Alternate Director- Additional Director- Nominee- Minimum and Maximum number of Directors- 

DIN- Legal position of a Director- Appointment- Powers-Removal- Liabilities of Director 

Managing Director- Who is a Managing Director? – Appointment. Company Secretary ––Qualifications – 
Responsibilities and Liabilities – Duties of Company Secretary – Statutory and General. 

MODULE 4: MEETINGS 10 Hours 

Definition – Requisites of a Valid Meeting – Types of meetings –Annual General Meeting, Extra-ordinary General Meeting 

– Board Meetings 

Resolutions –Methods of decision making- Directors: Board Resolution and Circular Resolution; Shareholders: Ordinary 

Resolutions, Special Resolutions, e-voting and Postal Ballot. 

Brief discussion on Secretarial Standards: SS-1, SS-2, SS-4, SS-5, SS-7. 

MODULE 5: WINDING UP 06 Hours 

Meaning – Modes of Winding Up - By Tribunal, Winding Up governed by the Insolvency and Bankruptcy Code 2016 – 

Provisions, Meaning of Liquidator, Contributory. 

MODULE 6 : CORPORATE GOVERNANCE AND CODE OF PRACTICES 06 Hours 

Introduction – Objectives, Principles of Corporate Governance, Elements of Good Corporate Governance, Companies Act 

and CG, Insider Trading, Whistle Blowing Mechanism –Non-Disclosure Clause- Due Diligence. CSR- Statutory 

requirements. ESG- Provisions. SEBI and Listing Regulations 

(In Brief). 

SKILL DEVELOPMENT: 



 Drafting of Memorandum of Association, Articles of Association and Prospectus. 

 Drafting Notice, Agenda and Minutes of Meeting. 

 Prepare a Chart depicting various categories of Share Capital of a Company. 

 Reading the Annual Report of Company. 

 E- Filing 

REFERENCES: 

1. M.C Shukla&Gulshan: Principles of Company Law. 

2. N.D. Kapoor: Company Law and Secretarial Practice. 

3. M.C. Bhandari: Guide to Company Law Procedures. 

4. S.C. Kuchal: Company Law and Secretarial Practice. 

5. Dr. P.N. Reddy and H.R. Appanaiah: Essentials of Company Law and Secretarial Practice. 

6. M.C Kuchchal: Secretarial Practice. 

7. Vijay Gupta and K.C Garg: Company Law. ONLINE 

SOURCE: https://www.mca.gov.in/Online Sources 
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                                                         PROGRAM: B.COM REGULAR 

                                                            COURSE CODE: DSC16 

                             COURSE TITLE: ACCOUNTING FOR MANAGERS 

                       SEMESTER: V 

COURSE CREDITS HOURS PER WEEK 
MAXIMUM TEACHING 

HOURS 

04 04 60 

COURSE OBJECTIVE: 

It is a fast growing and high valued subject and all business graduates must possess knowledge of concepts, 

techniques and Practices of this subject. It helps in planning and controlling of business operations and also 

in management decision making which in turn assists in profit maximization for the business. 

COURSE LEARNING OUTCOMES: 

CLO 1 To understand the basics of management accounting and functions and duties of a management 
accountant 

CLO-2 To analyse and interpret the financial statements for decision making. 

CLO-3 Examine the solvency, turnover/performance, and liquidity of a business by using benchmark ratios. 

CLO-4 Evaluate the magnitude and pattern of inflow and outflow of cash and cash equivalents in an 
enterprise during a specified period of time 

CLO-5 Students are able to draft the reports based on various statements in order to help the management 
in decision making. 

  

MAPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING 

OUTCOMES 

 
PLO-1 PLO-2 PLO-3 PLO-4 PLO-5 

CLO-1 
✓     

CLO-2 
 ✓    

CLO-3 
 ✓    

CLO-4 
   ✓  

CLO-5 
   ✓  



SYLLABUS HOURS 

MODULE 1: INTRODUCTION TO MANAGEMENT ACCOUNTING 8 Hours 

Meaning and definition of management accounting, characteristics, nature and scope, objectives, functions, 

relationship between financial accounting, cost accounting and management accounting - management 

accounting process, tools, and techniques of management accounting – need for management accounting – 
management Accountant - functions and duties 

MODULE 2: FINANCIAL STATEMENTS AND ANALYSIS 12 Hours 

Financial statements: meaning and concept, objectives, and importance. 

Financial analysis: parties interested in financial analysis, types of financial analysis, external, internal and 

horizontal analysis. Procedure and methods of financial analysis - comparative statement analysis, common size 

statement analysis and trend analysis 

MODULE 3: RATIO ANALYSIS 20 Hours 

Ratio: meaning, nature, interpretation, classification of ratios – uses of ratio analysis, analysis of short-term 
financial position. 

Liquidity ratios - current ratio, acid test ratio, absolute liquid ratio, working capital ratio. 

Activity ratios - inventory turn over ratio, debtors turn over ratio, creditors turn over ratio, working capital 

turn over ratio. 

Long term solvency ratios - debt equity ratio, funded debt to total capitalization ratio, proprietary ratio, solvency 

ratio, fixed assets to net worth ratio, fixed assets to total long- term funds, ratio of current assets to proprietors 
funds, debt service ratio. 

Profitability ratios - gross profit ratio, operating profit ratio, net profit ratio and expenses ratios Overall 
profitability ratios: ROI, REC, EPS, RCE, ROA, CTR 

Market test ratios: DYR, DPO, PE – du pont control chart 

MODULE 4: CASH FLOW ANALYSIS 15 Hours 

Meaning and definition of cash flow statement- concept of cash and cash equivalents-uses of cash flow 
statements – limitations - provisions for ind as-7(old as 3)- procedure for preparation of cash flow statement- 
cash flows from operating activities-investing activities and financing activities - preparation of cash flow 
statement according to IND AS 7(Old AS 3) 

MODULE 5: MANAGEMENT REPORTING 5 Hours 

Meaning, definition, purpose of reports, management reporting, method of reporting, requisites of a good report, 

kinds of reports, general principles of a good reporting system, process of report writing. 

SKILL DEVELOPMENT: 

 Collection of financial statements of any one organization for two years and prepare 
comparative statement 

 Collection of financial statements of any one organization for two years and prepare common size 

statement. 

 Calculation of ratios based on the above financial statements of any organization. 

 Draft a report on any crisis in an organization. 



REFERENCES: 

 

 Dr. S. N. Maheswari, management accounting. 

 Amaladas and m. Amala shanthi, corporate financial knowledge integration, himalaya publications 

 M. Pandey, management accounting 

 Jain & narang, cost and management accounting 

 M. A. Sahab, management accounting 

 Prabhakara rao, management accounting 

 R. S. N. Pillai & bagavathi, management accounting sjcc/b. Com - regular/5 & 6 sem/2022-23/p-146 

 Sexana, management accounting 

 Sharma & shashi gupta, management accounting 

 Vinayakam, management accounting tools and techniques 
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                                                            PROGRAM: B.COM REGULAR 

                                                                COURSE CODE: DS 17 

COURSE TITLE: AUDIT AND ASSURANCE 

SEMESTER: V 

COURSE CREDITS HOURS PER WEEK 
MAXIMUM TEACHING 

HOURS 

04 04 60 

COURSE OBJECTIVE: 

To understand Audit Principles. Explain the principles and concepts of auditing, including audit risk, materiality, 

and audit evidence. Apply Audit Procedures. Apply audit procedures to verify financial statement assertions, 

including planning, execution, and reporting. Communicate Audit Findings. Prepare and present audit reports, 

including opinions and recommendations. Apply relevant auditing standards, laws, and regulations to audit 

engagements. At the end of this course, students will be able to plan and execute an audit engagement, evaluate 

internal controls, and communicate audit findings effectively, demonstrating understanding of auditing principles 

and professional standards." 

COURSE LEARNING OUTCOMES: 

CLO 1 Familiarize the students about Auditing and its Importance 

CLO-2 Students will understand the concept of Internal Control and Internal Audit in Companies 

CLO-3 Ability to understand the scope of Vouching of various transactions along with the procedure 
followed in Verification and Valuation of Assets and Liabilities. 

CLO-4 Understand the role of Company Auditor in Company. 

CLO-5 To equip the students with knowledge on Auditing Standards and to understand the importance of 

Professional Ethics of an Auditor. 

CLO-6 To build knowledge on drafting Audit Report. 

MAPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING OUTCOMES 

 
PLO-1 PLO-2 PLO-3 PLO-4 PLO-5 

CLO-1 
✔     

CLO-2 
✔ ✓    

CLO-3 
✓  ✓   

CLO-4 
✓  ✓   

CLO-5 
✓   ✓  

CLO-6 ✔    ✓ 

 

 

 

 

 

 



SYLLABUS HOURS 

MODULE 1: INTRODUCTION TO AUDITING 12 Hours 

Introduction – Origin of Auditing - Meaning-Definition-Difference between Accountancy and Auditing-Objects 

of Auditing, Basic Principles Governing Auditing- Types of Audits (Only Meaning). Preparation before 
Commence of New Audit, Audit Note book, Audit Working Papers, Audit Program, Audit planning (Meaning 

only). Cost Audit-Meaning, Definition, Objectives, Advantages, Procedure of Cost Audit. Management Audit-

Meaning, Definition, Objectives, Difference between Cost Audit and Management Audit. 

MODULE 2: INTERNAL CONTROL, INTERNAL CHECK& INTERNAL AUDIT 12 Hours 

Internal Control: Meaning-Definition, Purpose, Elements. 

Internal Check Meaning–Definition Principles of Good System of Internal Check, Advantages and Disadvantages, 

Internal Check Regarding Wages, Cash Sales. 

Internal Audit: Meaning-Definition- Objectives Differences between Internal Check and Internal Audit 

MODULE 3: VOUCHING, VERIFICATION AND VALUATION OF ASSETS AND 

LIABILITIES 

16 Hours 

Vouching- Meaning - Definition - Objectives Routine Checking (Meaning Only) Vouchers-Meaning and Types, 

Points to be noted while vouching. AI tools in Auditing while vouching. 

Vouching of Receipts – Points to be noted by Auditor while Vouching Receipts Side – Vouching of Cash Sales, 

Receipts from Debtors and Bills Receivables. 

Vouching of Payments–Points to be noted by Auditor while Vouching Payment Side-Vouching of Cash Purchases, 

Receipts from Creditor, Bills Payables, Plant and Machinery, Land and Building, Meaning of Deferred Revenue 
Expenditure, Preliminary Expenses, Underwriting Commission and Contingent Liability. 

Verification – Meaning – Definition - Difference between Vouching, Verification and Valuation. Methods of 

Valuation. Verification of Goodwill, Patent, Land and Building, Plant and Machinery, Stock in Trade, Capital, 
Debentures, Bills Payable, Sundry Creditors. 

MODULE 4: COMPANY AUDIT 8 Hours 

Who is a Company Auditor? Appointment, Removal, Restriction on Number of Auditorship, Remuneration, 
Qualification, Rights, Duties and Liabilities of a Company Auditor. 

MODULE 5: AUDIT ASSURANCE STANDARDS AND PROFESSIONAL ETHICS 08 Hours 

Introduction to Statements on Standard Auditing Practices (SAP) renamed as Auditing and Assurance Standards, 

overview of International Auditing Standards. Professional Ethics of an Auditors- Meaning 

- Definition, IFAC Principles, CA in Practice, Entry of Names in the Register, Disabilities Professional 

Misconduct–Meaning, Instance of Professional Misconduct, Procedure for Enquiry of Professional Misconduct. 

(Case Analysis) 

MODULE 6: AUDIT REPORT 04 Hours 

Meaning – Definition - Difference between Report and Certificate, Basic Elements of an Audit Report, Kinds of 
Reports, Specimen of Clean Report and Qualified Report. Audit Documentation: Permanent Audit file and 
Temporary Audit file. 

 
 
 
 
 
 
 
 



SKILL DEVELOPMENT: 

 Collect the information about types of Audits conducted in any one organization 

 Visit an Audit firm. Write about the procedure followed by them in auditing the books of Accounts. 

 Draft an investigation report on behalf of a Public Limited Company. 

 Record the Verification procedure with respect to any one Fixed Assets. 

 Draft an Audit Program. 

 Prepare a Clean and a Qualified Audit Report 

 Case studies and Legal Cases. 

REFERENCES: 

1. B.N Tandon- Practical auditing. 

2. DinkarPagare–Practical auditing. 

3. Kamal Gupta -Practical auditing. 

4. Pradeep Kumar, Baldev Sachdeva-Auditing Theory and Practices. 

5. D.P. Jain–Auditing. 

6. T. R Sharma, Auditing, SahityaBhavan. 

7. Dr. Alice Mani- Principles and practices of Auditing, SBH 

8. Dr. Nanje Gowda, Principles of Auditing, VBH. 
Audit documentation: ICAI-BOS-CA Inter 
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                                                         PROGRAM: B.COM REGULAR 

                                                               COURSE CODE: DSC18 

COURSE TITLE: TAXATION– I 

SEMESTER: V 

COURSE CREDITS HOURS PER WEEK 
MAXIMUM TEACHING 

HOURS 

04 04 60 

COURSE OBJECTIVE: 

To understand the conceptual knowledge on Indian Taxation system for Individual assessee, their knowledge on 

computations of various Heads of Direct taxes. 

COURSE LEARNING OUTCOMES: 

CLO 1 Introduction of basic concept of Income Tax system with regard to structure, Powers and Functions of 
Income Tax authorities 

CLO-2 Impart knowledge on the Provisions related to Residential Status of Individual in India. 

CLO-3 Comprehend knowledge of different Heads of Income and Assessment Procedure. 

CLO-4 Provide knowledge about the components and Computation of Taxable Salary. 

CLO-5 Describe about the provision of house property income and its computation 

CLO-6 
Introduction of basic concept of Income Tax system with regard to structure, Powers and Functions 

of Income Tax authorities 

MAPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING OUTCOMES 

 
PLO-1 PLO-2 PLO-3 PLO-4 PLO-5 

CLO-1 
✔     

CLO-2 
     

CLO-3 
 ✔    

CLO-4 
  ✔   

CLO-5 
   ✔  

CLO-6     ✔ 



SYLLABUS HOURS 

MODULE 1: INTRODUCTION 20 Hours 

a. Brief history of Income Tax, Legal framework, Cannons of Taxation, Tax Authorities-Introductions 

- Central Board of Direct Taxes – structure of CBDT. Powers and functions of Income Tax 

Authorities. 

b. Definitions – Direct Taxes and Indirect Taxes Assessee, Person, Assessment Year, Previous Year, Income. 

Gross Total Income, Total Income, Agricultural Income. (Including Integration of Agricultural Income 

With Non – Agricultural Income) 

c. Exempted Incomes U/S 10 - Fully exempted and partly exempted incomes 

d. Revenue And Capital – Receipts, Expenditure And Losses – Differences Between Revenue And Capital 

e. Overview of Income Tax Act 2025- simplified framework of Income Tax Act, 2025, Key features of the 
Act, Digital first enforcement and dispute resolution 

MODULE 2: BASIS OF CHARGE 06 Hours 

Charge of Income – Residential Status of Individuals – Scope of Total Income – Incidence of Tax – Computation 
of Total Income on the basis of Residential Status 

MODULE 3: HEADS OF INCOME 04 Hours 

Introduction to Heads of Income – Salary, House Property, Business, Profession, Capital Gains, Income from 

Other sources (Meaning only 
Assessment Procedure: PAN - Income tax returns (manual & e-filing for individual assessee only) – Types of 

Assessment - Self assessment – Provisional assessment – Regular assessment - Best judgement assessment – Re-

assessment - Incomes Escaping Assessment. 

Tax Deduction at source, Tax Collection at Source, Advance Tax payment (conceptual meaning only). 

MODULE 4: INCOME FROM SALARY 25 Hours 

Introduction – Definitions – Characteristics – Computation of Salary Income– Basic Salary – Allowances – 

Perquisites – Leave Encashment – Pension – Gratuity – Deductions from Gross Salary U/S 16 (old and new tax 
regime) – Problems. 

MODULE 5: INCOME FROM HOUSE PROPERTY 15 Hours 

Meaning – Modes of Winding Up - By Tribunal, Winding Up governed by the Insolvency and Bankruptcy Code 

2016 – Provisions, Meaning of Liquidator, Contributory. 



SKILL DEVELOPMENT: 

 Form No. 49 A (PAN). 

 Filing of IT Returns of Individuals. 

 List of Enclosures for IT Returns which relates to salary. 

 Computation of Gross total income of the individuals based on residential status. 

List of enclosures for IT returns for house property 

REFERENCES: 

 

1. Vinod K. Singhania – Direct Taxes – Law and Practice TaxmannPublication. 

2. B.Blal – Direct Taxes, Konark Publisher (P)Ltd. 

3. Bhagavathy Prasad – Direct Taxes- Law and Practice, WishwaPrakashana. 

4. Dr. Mehrotra and Dr. Goyal– Direct Taxes Law and Practice, SahityaBhavanPublication. 

5. DinakarPagare – Law and Practice of Income Tax, Sultan Chand and Sons 
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PROGRAM: B.COM REGULAR 

COURSE TITLE: RESEARCH METHODOLOGY 

SEMESTER: V 

COURSE CREDITS HOURS PER WEEK MAXIMUM TEACHING HOURS 

04 04 60 

COURSE OBJECTIVE: 

To equip students with comprehensive knowledge and practical skills in business research, enabling them to 

design, conduct, analyse, and interpret research effectively for informed business decision-making and professional 

reporting. 

COURSE LEARNING OUTCOMES: 

CLO 1 Conceptualization of the fundamental concepts, objectives, scope, and types of business research, and 
distinguish between research methods and methodology. 

CLO-2 Identify research problems and design appropriate research frameworks by understanding key 
elements like variables and constructs. 

CLO-3 Apply suitable sampling techniques and effectively use various data collection tools such as 
questionnaires, interviews, and observations. 

CLO-4 Critical analysis in testing of hypothesis, Formulate and test hypotheses using statistical methods while 
interpreting results considering errors. 

CLO-5 Analyze data using descriptive and inferential statistical tools including mean, standard deviation, 

T-test, Chi-square, ANOVA, and regression. 

CLO-6 
Preparation of well-structured research reports, synopsis writing underlining references, citation and 
plagiarism. 

MAPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING OUTCOMES 

 
PLO-1 PLO-2 PLO-3 PLO-4 PLO-5 

CLO-1 
✓     

CLO-2 
✓ ✓    

CLO-3 
✓ ✓    

CLO-4 
✓ ✓    

CLO-5 
✓ ✓ ✓ ✓ ✓ 

CLO-6 
✓ ✓    



SYLLABUS HOURS 

UNIT 1: INTRODUCTION TO BUSINESS RESEARCH 10 Hours 

Meaning – objectives- types of research- Research approaches- research methods versus research methodology- 

steps in research, scope of business research, Conceptualization of Variables and Constructs. 

UNIT 2: RESEARCH DESIGN 10 Hours 

Selection and formulation of Research Problem, Review of Literature- Need and sources of literature, Research 

Design: Operational Concepts, Importance of Research Design, Features of a Good Research Design, Research 
Proposal, facets of research design. 

Unit 3: SAMPLING AND DATA COLLECTION 15 Hours 

Sampling 

Meaning –Need- Census &Sampling Survey- Sampling Designs- Probability Sampling (Simple non-

probability Sampling, Convenience, quota, judgment, Random- Systematic – Stratified- Cluster- Area 

Multistage- Sequential Sampling Methods) 

Data Collection 

Types of Data Collection: Collection of primary data, collection of data through Questionnaire and Schedules- 

Secondary Data- Qualitative techniques of data Collection Interview-observation-Tabulation of data, Experimental 

method. 

UNIT 4: TESTING OF HYPOTHESES 6 Hours 

What is a hypothesis? Basic concepts, Procedure for hypothesis testing, Measuring power of hypothesis testing, 

Tests of Hypotheses, Introduction to important parametric and non-parametric tests, simple and composite 

hypothesis Type I and Type II errors, Limitations of test of hypotheses- Standard Error. 

UNIT 5: ANALYSIS AND INTERPRETATION OF DATA 14 Hours 

Data Preparation, Graphical Presentation of data, Data interpretation, techniques of interpretation-Use of Statistical 

tools in Data Analysis– Descriptive Statistics- Mean, Median, Mode, Standard Deviation, Mean Deviation, Quartile 

Deviation, Inferential Statistics- T- Test, Chi- Square test, ANOVA & Regression Analysis (Meaning and application 

of each in business Research). Data analysis tools for Social Science Research: Python, R SPSS, Tableau and 

Excel (Concept and 

application only) 

UNIT6: RESEARCH REPORT 5 Hours 

Meaning, Significance of report writing- steps – layout of research report- types of reports-precautions while 

writing research Reports, Reference and Bibliography. 



SKILL DEVELOPMENT: 

● Identify the Implications of Indian Accounting Standards. 

● Study the Impact of Forex Rates on Financial Statements 

● Review of Financial Statements 

● Analysis of Effects of Ind AS on Financial Statements 

● Study the Impact of Recognizing Revenue on Financial Reporting. 

REFERENCES: 

1. O.R.Krishnaswamy; Research methodology in Social Sciences, HPH,2008. 

2. C.R. Kothari, Research Methodology, Vikas Publications 

3. Donald R Cooper and Schiner and Sharma JK. 12th edition, Mc Graw Hill Education. 

4. Wilkinson & Bhandakar, Methodology and techniques of Social Research 

5. Rankit Kumar, research Methodology- A step by step guide for begginers, 2nd edition, Pearson. 

6. Sadhu Singh, Research Methodology in social science 

7. V.P. Michael, Research Methodology in Management 

8. William M.K. Trochim, Research Methods, Bizantra 

9. Prahalad Mishra, Oxford. 

10. Sameer Phanse, Oxford. 
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                                              PROGRAM: B.COM REGULAR 

                                                        COURSE CODE: DSC 15 

COURSE TITLE: CORPORATE LAW 

SEMESTER: V 

COURSE CREDITS HOURS PER WEEK MAXIMUM TEACHING HOURS 

04 04 60 

COURSE OBJECTIVE: 

To get familiarised with the various procedures and laws related to Company Proceedings. 

COURSE LEARNING OUTCOMES: 

CLO 1 Comprehend the purpose of framing of the CA 2013, Characteristics of a company 
and Types of Companies and Familiarize with the concept of Promoters and 
enumerate the 
steps in the formation of a company. 

CLO-2 Understand the different provisions relating to acquiring membership in a 
company. 

CLO-3 Describe the legal concept of directors and Company Secretary. 

CLO-4 Develop an understanding of conducting of board and other meetings as per the 
provisions of the act. 

CLO-5 Knowledge of the provisions relating to corporate insolvency. 

CLO-6 
Comprehend the objectives, principles and elements of corporate governance, CSR, 

ESG and SEBI Regulations 

MAPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING OUTCOMES 

 
PLO-1 PLO-2 PLO-3 PLO-4 PLO-5 

CLO-1 
✔     

CLO-2 
✔     

CLO-3 
 ✔    

CLO-4 
   ✔  

CLO-5 
  ✔   

CLO-6 ✔     

 

DETAILED SYLLABUS HOURS 

MODULE 1: INTRODUCTION AND FORMATION OF A COMPANY 20 Hours 



Meaning – Definition – Features of a Company – Lifting of Corporate Veil- Kinds of Companies – Limited and 

Unlimited – Private and Public, OPC- Small Company- Holding and Subsidiary Company-Government 

Companies– Foreign Companies, Dormant Companies- Limited Liability Partnership-Difference between LLP 
and a Company- Conversion of a Public Company to Private Company and Private Company to Public Company- 

Conversion of OPC to Private or Public Company. 
Steps in Company Formation – Promotion – Who is a Promoter? – Pre- incorporation contracts- Rights and duties 
of a Promoter- Incorporation – Steps in Incorporation. 

Documents: 

4. Memorandum of Association – Definition, clauses, provisions and procedures for alteration-Doctrine of 

Ultra vires- Doctrine of Constructive Notice- Doctrine of Indoor Management-Exceptions. 

5. Articles of Association – Definition, contents, provision and procedures for alteration, distinction between 
Memorandum and Articles of Association. 

6. Prospectus – Meaning- Types- Contents – Statement in Lieu of Prospectus – Mis-statement and Liabilities 

for Misstatement- Book building- Meaning- IPO, FPO, Private Placement. 

MODULE 2: MEMBERSHIP IN A COMPANY 6 Hours 

Definition – Members vs. Shareholders, who can become a member – How to become a member – Termination of 

membership – Rights and Liabilities of members – register of members. 

MODULE 3: MANAGEMENT OF COMPANIES 12 Hours 

Directors- Meaning- Deemed Director- Executive and Non-Executive- Women Director- Resident Director- 

Small Shareholder Director- Alternate Director- Additional Director- Nominee- Minimum and Maximum 

number of Directors- DIN- Legal position of a Director- Appointment- Powers-Removal- Liabilities of Director 

Managing Director- Who is a Managing Director? – Appointment. Company Secretary ––Qualifications 
– Responsibilities and Liabilities – Duties of Company Secretary – Statutory and General. 

MODULE 4: MEETINGS 10 Hours 

Definition – Requisites of a Valid Meeting – Types of meetings –Annual General Meeting, Extra-ordinary 

General Meeting – Board Meetings 

Resolutions –Methods of decision making- Directors: Board Resolution and Circular Resolution; Shareholders: 

Ordinary Resolutions, Special Resolutions, e-voting and Postal Ballot. 

Brief discussion on Secretarial Standards: SS-1, SS-2, SS-4, SS-5, SS-7. 

MODULE 5: WINDING UP 06 Hours 

Meaning – Modes of Winding Up - By Tribunal, Winding Up governed by the Insolvency and Bankruptcy Code 

2016 – Provisions, Meaning of Liquidator, Contributory. 

MODULE 6 : CORPORATE GOVERNANCE AND CODE OF PRACTICES 06 Hours 

Introduction – Objectives, Principles of Corporate Governance, Elements of Good Corporate Governance, 

Companies Act and CG, Insider Trading, Whistle Blowing Mechanism –Non-Disclosure Clause- Due Diligence. 

CSR- Statutory requirements. ESG- Provisions. SEBI and Listing Regulations 

(In Brief). 

SKILL DEVELOPMENT: 



 Drafting of Memorandum of Association, Articles of Association and Prospectus. 

 Drafting Notice, Agenda and Minutes of Meeting. 

 Prepare a Chart depicting various categories of Share Capital of a Company. 

 Reading the Annual Report of Company. 

 E- Filing 

REFERENCES: 

8. M.C Shukla&Gulshan: Principles of Company Law. 

9. N.D. Kapoor: Company Law and Secretarial Practice. 

10. M.C. Bhandari: Guide to Company Law Procedures. 

11. S.C. Kuchal: Company Law and Secretarial Practice. 

12. Dr. P.N. Reddy and H.R. Appanaiah: Essentials of Company Law and Secretarial Practice. 

13. M.C Kuchchal: Secretarial Practice. 

14. Vijay Gupta and K.C Garg: Company Law. ONLINE 

SOURCE: https://www.mca.gov.in/Online Sources 
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                                                         PROGRAM: B.COM REGULAR 

                                                               COURSE CODE: DSC 16 

                                   COURSE TITLE: ACCOUNTING FOR MANAGERS 

                       SEMESTER: V 

COURSE CREDITS HOURS PER WEEK 
MAXIMUM TEACHING 

HOURS 

04 04 60 

COURSE OBJECTIVE: 

It is a fast growing and high valued subject and all business graduates must possess knowledge of concepts, 

techniques and Practices of this subject. It helps in planning and controlling of business operations and also 

in management decision making which in turn assists in profit maximization for the business. 

COURSE LEARNING OUTCOMES: 

CLO 1 To understand the basics of management accounting and functions and duties of a management 
accountant 

CLO-2 To analyse and interpret the financial statements for decision making. 

CLO-3 Examine the solvency, turnover/performance, and liquidity of a business by using benchmark ratios. 

CLO-4 Evaluate the magnitude and pattern of inflow and outflow of cash and cash equivalents in an 
enterprise during a specified period of time 

CLO-5 Students are able to draft the reports based on various statements in order to help the management 
in decision making. 

  

MAPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING 

OUTCOMES 

 
PLO-1 PLO-2 PLO-3 PLO-4 PLO-5 

CLO-1 
✓     

CLO-2 
 ✓    

CLO-3 
 ✓    

CLO-4 
   ✓  

CLO-5 
   ✓  



SYLLABUS HOURS 

MODULE 1: INTRODUCTION TO MANAGEMENT ACCOUNTING 8 Hours 

Meaning and definition of management accounting, characteristics, nature and scope, objectives, functions, 

relationship between financial accounting, cost accounting and management accounting - management 
accounting process, tools, and techniques of management accounting – need for management accounting – 

management 

Accountant - functions and duties 

MODULE 2: FINANCIAL STATEMENTS AND ANALYSIS 12 Hours 

Financial statements: meaning and concept, objectives, and importance. 

Financial analysis: parties interested in financial analysis, types of financial analysis, external, internal and 

horizontal analysis. Procedure and methods of financial analysis - comparative statement analysis, common size 

statement analysis and trend analysis 

MODULE 3: RATIO ANALYSIS 20 Hours 

Ratio: meaning, nature, interpretation, classification of ratios – uses of ratio analysis, analysis of short-term 
financial position. 

Liquidity ratios - current ratio, acid test ratio, absolute liquid ratio, working capital ratio. 

Activity ratios - inventory turn over ratio, debtors turn over ratio, creditors turn over ratio, working capital 

turn over ratio. 

Long term solvency ratios - debt equity ratio, funded debt to total capitalization ratio, proprietary ratio, solvency 

ratio, fixed assets to net worth ratio, fixed assets to total long- term funds, ratio of current assets to proprietors 
funds, debt service ratio. 

Profitability ratios - gross profit ratio, operating profit ratio, net profit ratio and expenses ratios Overall 
profitability ratios: ROI, REC, EPS, RCE, ROA, CTR 

Market test ratios: DYR, DPO, PE – du pont control chart 

MODULE 4: CASH FLOW ANALYSIS 15 Hours 

Meaning and definition of cash flow statement- concept of cash and cash equivalents-uses of cash flow 
statements – limitations - provisions for ind as-7(old as 3)- procedure for preparation of cash flow statement- 
cash flows from operating activities-investing activities and financing activities - preparation of cash flow 
statement according to IND AS 7(Old AS 3) 

MODULE 5: MANAGEMENT REPORTING 5 Hours 

Meaning, definition, purpose of reports, management reporting, method of reporting, requisites of a good report, 

kinds of reports, general principles of a good reporting system, process of report writing. 

SKILL DEVELOPMENT: 

 Collection of financial statements of any one organization for two years and prepare 
comparative statement 

 Collection of financial statements of any one organization for two years and prepare common size 

statement. 

 Calculation of ratios based on the above financial statements of any organization. 

 Draft a report on any crisis in an organization. 



REFERENCES: 

 

 Dr. S. N. Maheswari, management accounting. 

 Amaladas and m. Amala shanthi, corporate financial knowledge integration, himalaya publications 

 M. Pandey, management accounting 

 Jain & narang, cost and management accounting 

 M. A. Sahab, management accounting 

 Prabhakara rao, management accounting 

 R. S. N. Pillai & bagavathi, management accounting sjcc/b. Com - regular/5 & 6 sem/2022-23/p-146 

 Sexana, management accounting 

 Sharma & shashi gupta, management accounting 

 Vinayakam, management accounting tools and techniques 
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                                                            PROGRAM: B.COM REGULAR 

                                                             COURSE CODE: DSC 17 

COURSE TITLE: AUDIT AND ASSURANCE 

SEMESTER : V 

COURSE CREDITS HOURS PER WEEK 
MAXIMUM TEACHING 

HOURS 

04 04 60 

COURSE OBJECTIVE: 

To understand Audit Principles. Explain the principles and concepts of auditing, including audit risk, materiality, 

and audit evidence. Apply Audit Procedures. Apply audit procedures to verify financial statement assertions, 

including planning, execution, and reporting. Communicate Audit Findings. Prepare and present audit reports, 

including opinions and recommendations. Apply relevant auditing standards, laws, and regulations to audit 

engagements. At the end of this course, students will be able to plan and execute an audit engagement, evaluate 

internal controls, and communicate audit findings effectively, demonstrating understanding of auditing principles 

and professional standards." 

COURSE LEARNING OUTCOMES: 

CLO 1 Familiarize the students about Auditing and its Importance 

CLO-2 Students will understand the concept of Internal Control and Internal Audit in Companies 

CLO-3 Ability to understand the scope of Vouching of various transactions along with the procedure 
followed in Verification and Valuation of Assets and Liabilities. 

CLO-4 Understand the role of Company Auditor in Company. 

CLO-5 To equip the students with knowledge on Auditing Standards and to understand the importance of 

Professional Ethics of an Auditor. 

CLO-6 
To build knowledge on drafting Audit Report. 

MAPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING OUTCOMES 

 
PLO-1 PLO-2 PLO-3 PLO-4 PLO-5 

CLO-1 
✔     

CLO-2 
✔ ✓    

CLO-3 
✓  ✓   

CLO-4 
✓  ✓   

CLO-5 
✓   ✓  

CLO-6 ✔    ✓ 



DETAILED  SYLLABUS HOURS 

MODULE 1: INTRODUCTION TO AUDITING 12 Hours 

Introduction – Origin of Auditing - Meaning-Definition-Difference between Accountancy and Auditing-Objects 

of Auditing, Basic Principles Governing Auditing- Types of Audits (Only Meaning). Preparation before 
Commence of New Audit, Audit Note book, Audit Working Papers, Audit Program, Audit planning (Meaning 

only). Cost Audit-Meaning, Definition, Objectives, Advantages, Procedure of Cost Audit. Management Audit-

Meaning, Definition, Objectives, Difference between Cost Audit and Management Audit. 

MODULE 2: INTERNAL CONTROL, INTERNAL CHECK& INTERNAL AUDIT 12 Hours 

Internal Control: Meaning-Definition, Purpose, Elements. 

Internal Check Meaning–Definition Principles of Good System of Internal Check, Advantages and Disadvantages, 

Internal Check Regarding Wages, Cash Sales. 

Internal Audit: Meaning-Definition- Objectives Differences between Internal Check and Internal Audit 

MODULE 3: VOUCHING, VERIFICATION AND VALUATION OF ASSETS AND 

LIABILITIES 

16 Hours 

Vouching- Meaning - Definition - Objectives Routine Checking (Meaning Only) Vouchers-Meaning and Types, 

Points to be noted while vouching. AI tools in Auditing while vouching. 

Vouching of Receipts – Points to be noted by Auditor while Vouching Receipts Side – Vouching of Cash Sales, 

Receipts from Debtors and Bills Receivables. 

Vouching of Payments–Points to be noted by Auditor while Vouching Payment Side-Vouching of Cash Purchases, 

Receipts from Creditor, Bills Payables, Plant and Machinery, Land and Building, Meaning of Deferred Revenue 
Expenditure, Preliminary Expenses, Underwriting Commission and Contingent Liability. 

Verification – Meaning – Definition - Difference between Vouching, Verification and Valuation. Methods of 

Valuation. Verification of Goodwill, Patent, Land and Building, Plant and Machinery, Stock in Trade, Capital, 
Debentures, Bills Payable, Sundry Creditors. 

MODULE 4: COMPANY AUDIT 8 Hours 

Who is a Company Auditor? Appointment, Removal, Restriction on Number of Auditorship, Remuneration, 
Qualification, Rights, Duties and Liabilities of a Company Auditor. 

MODULE 5: AUDIT ASSURANCE STANDARDS AND PROFESSIONAL ETHICS 08 Hours 

Introduction to Statements on Standard Auditing Practices (SAP) renamed as Auditing and Assurance Standards, 

overview of International Auditing Standards. Professional Ethics of an Auditors- Meaning 
- Definition, IFAC Principles, CA in Practice, Entry of Names in the Register, Disabilities Professional 

Misconduct–Meaning, Instance of Professional Misconduct, Procedure for Enquiry of Professional 

Misconduct.(Case Analysis) 

MODULE 6: AUDIT REPORT 04 Hours 

Meaning – Definition - Difference between Report and Certificate, Basic Elements of an Audit Report, Kinds of 
Reports, Specimen of Clean Report and Qualified Report. Audit Documentation: Permanent Audit file and 
Temporary Audit file. 



SKILL DEVELOPMENT: 

 Collect the information about types of Audits conducted in any one organization 

 Visit an Audit firm. Write about the procedure followed by them in auditing the books of Accounts. 

 Draft an investigation report on behalf of a Public Limited Company. 

 Record the Verification procedure with respect to any one Fixed Assets. 

 Draft an Audit Program. 

 Prepare a Clean and a Qualified Audit Report 

 Case studies and Legal Cases. 

REFERENCES: 

9. B.N Tandon- Practical auditing. 

10. DinkarPagare–Practical auditing. 

11. Kamal Gupta -Practical auditing. 

12. Pradeep Kumar, Baldev Sachdeva-Auditing Theory and Practices. 

13. D.P. Jain–Auditing. 

14. T. R Sharma, Auditing, SahityaBhavan. 

15. Dr. Alice Mani- Principles and practices of Auditing, SBH 

16. Dr. Nanje Gowda, Principles of Auditing, VBH. 
Audit documentation: ICAI-BOS-CA Inter 
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                                                                    B.COM REGULAR 

                                                                 COURSE CODE: DSC 18 

COURSE TITLE: TAXATION– I 

SEMESTER: V 

COURSE CREDITS HOURS PER WEEK 
MAXIMUM TEACHING 

HOURS 

04 04 60 

COURSE OBJECTIVE: 

To understand the conceptual knowledge on Indian Taxation system for Individual assessee, their knowledge on 

computations of various Heads of Direct taxes. 

COURSE LEARNING OUTCOMES: 

CLO 1 Introduction of basic concept of Income Tax system with regard to structure, Powers and Functions of 
Income Tax authorities 

CLO-2 Impart knowledge on the Provisions related to Residential Status of Individual in India. 

CLO-3 Comprehend knowledge of different Heads of Income and Assessment Procedure. 

CLO-4 Provide knowledge about the components and Computation of Taxable Salary. 

CLO-5 Describe about the provision of house property income and its computation 

CLO-6 
Introduction of basic concept of Income Tax system with regard to structure, Powers and Functions 

of Income Tax authorities 

MAPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING OUTCOMES 

 PLO-1 PLO-2 PLO-3 PLO-4 PLO-5 

CLO-1 ✔     

CLO-2      

CLO-3  ✔    

CLO-4   ✔   

CLO-5    ✔  

CLO-6     ✔ 



SYLLABUS HOURS 

MODULE 1: INTRODUCTION 20 Hours 

f. Brief history of Income Tax, Legal framework, Cannons of Taxation, Tax Authorities-Introductions 

- Central Board of Direct Taxes – structure of CBDT. Powers and functions of Income Tax 

Authorities. 

g. Definitions – Direct Taxes and Indirect Taxes Assessee, Person, Assessment Year, Previous Year, Income. 

Gross Total Income, Total Income, Agricultural Income. (Including Integration of Agricultural Income 

With Non – Agricultural Income) 

h. Exempted Incomes U/S 10 - Fully exempted and partly exempted incomes 

i. Revenue And Capital – Receipts, Expenditure And Losses – Differences Between Revenue And Capital 

j. Overview of Income Tax Act 2025- simplified framework of Income Tax Act, 2025, Key features of the 
Act, Digital first enforcement and dispute resolution 

MODULE 2: BASIS OF CHARGE 06 Hours 

Charge of Income – Residential Status of Individuals – Scope of Total Income – Incidence of Tax – Computation 
of Total Income on the basis of Residential Status 

MODULE 3: HEADS OF INCOME 04 Hours 

Introduction to Heads of Income – Salary, House Property, Business, Profession, Capital Gains, Income from 

Other sources (Meaning only 

Assessment Procedure: PAN - Income tax returns (manual & e-filing for individual assessee only) – Types of 
Assessment - Self assessment – Provisional assessment – Regular assessment - Best judgement assessment – Re-

assessment - Incomes Escaping Assessment. 

Tax Deduction at source, Tax Collection at Source, Advance Tax payment (conceptual meaning only). 

MODULE 4: INCOME FROM SALARY 25 Hours 

Introduction – Definitions – Characteristics – Computation of Salary Income– Basic Salary – Allowances – 

Perquisites – Leave Encashment – Pension – Gratuity – Deductions from Gross Salary U/S 16 (old and new tax 
regime) – Problems. 

MODULE 5: INCOME FROM HOUSE PROPERTY 15 Hours 

Meaning – Modes of Winding Up - By Tribunal, Winding Up governed by the Insolvency and Bankruptcy Code 

2016 – Provisions, Meaning of Liquidator, Contributory. 

SKILL DEVELOPMENT: 

 Form No. 49 A (PAN). 

 Filing of IT Returns of Individuals. 

 List of Enclosures for IT Returns which relates to salary. 

 Computation of Gross total income of the individuals based on residential status. 

List of enclosures for IT returns for house property 

REFERENCES: 

 

1. Vinod K. Singhania – Direct Taxes – Law and Practice TaxmannPublication. 

2. B.Blal – Direct Taxes, Konark Publisher (P)Ltd. 

3. Bhagavathy Prasad – Direct Taxes- Law and Practice, WishwaPrakashana. 

4. Dr. Mehrotra and Dr. Goyal– Direct Taxes Law and Practice, SahityaBhavanPublication. 

5. DinakarPagare – Law and Practice of Income Tax, Sultan Chand and Sons 
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                           PROGRAM: B.COM REGULAR 

                              COURSE TITLE: RESEARCH METHODOLOGY 

                          SEMESTER: V 

COURSE CREDITS HOURS PER WEEK MAXIMUM TEACHING HOURS 

04 04 60 

COURSE OBJECTIVE: 

To equip students with comprehensive knowledge and practical skills in business research, enabling them to 

design, conduct, analyse, and interpret research effectively for informed business decision-making and 

professional reporting. 

COURSE LEARNING OUTCOMES: 

CLO 
1 

Conceptualization of the fundamental concepts, objectives, scope, and types of business 
research, and distinguish between research methods and methodology. 

CLO-
2 

Identify research problems and design appropriate research frameworks by understanding key 
elements like variables and constructs. 

CLO-
3 

Apply suitable sampling techniques and effectively use various data collection tools such as 
questionnaires, interviews, and observations. 

CLO-

4 
Critical analysis in testing of hypothesis, Formulate and test hypotheses using statistical 
methods while interpreting results considering errors. 

CLO-

5 

Analyze data using descriptive and inferential statistical tools including mean, standard 

deviation, T-test, Chi-square, ANOVA, and regression. 

CLO-

6 
Preparation of well-structured research reports, synopsis writing underlining references, citation 
and plagiarism. 

MAPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING OUTCOMES 

 
PLO-1 PLO-2 PLO-3 PLO-4 PLO-5 

CLO-1 
✓     

CLO-2 
✓ ✓    

CLO-3 
✓ ✓    

CLO-4 
✓ ✓    

CLO-5 
✓ ✓ ✓ ✓ ✓ 

CLO-6 
✓ ✓    



SYLLABUS HOURS 

UNIT 1: INTRODUCTION TO BUSINESS RESEARCH 10 Hours 

Meaning – objectives- types of research- Research approaches- research methods versus research 

methodology- steps in research, scope of business research, Conceptualization of Variables and Constructs. 

UNIT 2: RESEARCH DESIGN 10 Hours 

Selection and formulation of Research Problem, Review of Literature- Need and sources of literature, 
Research Design: Operational Concepts, Importance of Research Design, Features of a Good Research 
Design, Research Proposal, facets of research design. 

Unit 3: SAMPLING AND DATA COLLECTION 15 Hours 

Sampling 

Meaning –Need- Census &Sampling Survey- Sampling Designs- Probability Sampling (Simple non-

probability Sampling, Convenience, quota, judgment, Random- Systematic – Stratified- Cluster- 

Area Multistage- Sequential Sampling Methods) 

Data Collection 

Types of Data Collection: Collection of primary data, collection of data through Questionnaire and Schedules- 

Secondary Data- Qualitative techniques of data Collection Interview-observation-Tabulation of data, 

Experimental method. 

UNIT 4: TESTING OF HYPOTHESES 6 Hours 

What is a hypothesis? Basic concepts, Procedure for hypothesis testing, Measuring power of hypothesis 

testing, Tests of Hypotheses, Introduction to important parametric and non-parametric tests, simple and 

composite hypothesis Type I and Type II errors, Limitations of test of hypotheses 

- Standard Error. 

UNIT 5: ANALYSIS AND INTERPRETATION OF DATA 14 Hours 

Data Preparation, Graphical Presentation of data, Data interpretation, techniques of interpretation-Use of 

Statistical tools in Data Analysis– Descriptive Statistics- Mean, Median, Mode, Standard Deviation, Mean 

Deviation, Quartile Deviation, Inferential Statistics- T- Test, Chi- Square test, ANOVA & Regression 

Analysis (Meaning and application of each in business Research). Data analysis tools for Social Science 

Research: Python, R SPSS, Tableau and Excel (Concept and 

application only) 

UNIT6: RESEARCH REPORT 5 Hours 

Meaning, Significance of report writing- steps – layout of research report- types of reports-precautions 
while writing research Reports, Reference and Bibliography. 



SKILL DEVELOPMENT: 

● Identify the Implications of Indian Accounting Standards. 

● Study the Impact of Forex Rates on Financial Statements 

● Review of Financial Statements 

● Analysis of Effects of Ind AS on Financial Statements 

● Study the Impact of Recognising Revenue on Financial Reporting. 

REFERENCES: 

11. O.R.Krishnaswamy; Research methodology in Social Sciences, HPH,2008. 

12. C.R. Kothari, Research Methodology, Vikas Publications 

13. Donald R Cooper and Schiner and Sharma JK. 12th edition, Mc Graw Hill Education. 

14. Wilkinson & Bhandakar, Methodology and techniques of Social Research 

15. Rankit Kumar, research Methodology- A step by step guide for begginers, 2nd edition, Pearson. 

16. Sadhu Singh, Research Methodology in social science 

17. V.P. Michael, Research Methodology in Management 

18. William M.K. Trochim, Research Methods, Bizantra 

19. Prahalad Mishra, Oxford. 

20. Sameer Phanse, Oxford. 
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           VI SEMESTER 

                                                            PROGRAM: B.COM REGULAR 

                                                                COURSE CODE: DSC19 

COURSE TITLE: BUSINESS LEGISLATIONS 

SEMESTER VI 

COURSE CREDITS HOURS PER WEEK MAXIMUM TEACHING HOURS 

04 04 60 

Course Objective: 

To get familiarized with the branch of law that relates to business transactions and few specific bare Acts. 

COURSE OUTCOMES: 

1) Introduction to the concepts of Business Law and its Scope regarding Indian Contract Act 1872 

2) Understand the Indian Sale of Goods Act & familiarize the students about sales, Conditions and 

Warranties. 

3) Provide Knowledge about Intellectual property Legislations, Inventions, Patentees and WTO Rules. 

4) Create an awareness about Provisions of Environment Protection Act 1986. 

5) Comprehend the Consumer Protection Act and spreading awareness about consumer rights and various 

Consumer Redressal Agencies. 

6) Provide an overview of Foreign Exchange Management Act. 

7) Describe the Concepts and Salient Features under Cyber Laws highlighting Provisions pertaining to Piracy. 

 

 MAPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING OUTCOMES  

  
PLO-1 PLO-2 PLO-3 PLO-4 PLO-5 

 

 
CLO-1 

✔      

 
CLO-2 

✔      

 
CLO-3 

 ✔     

 
CLO-4 

  ✔    

 
 

CLO-5 

  ✔    

  

CLO-6 
✔      



  

CLO-7 

 ✔     

SYLLABUS HOURS 

MODULE 1: INTRODUCTION TO BUSINESS LAW AND 

INDIAN CONTRACT ACT OF 1872 

25 

Meaning, Scope of Business Law. 

 

Definition – Types of Contract – Essentials of a Valid Contract, Offer- Essentials- Types, Acceptance-Essentials, 

Communication of Offer and Acceptance – Revocation, Consideration – Essentials - Stranger to Consideration and 

Contract - Exceptions to ‘No Consideration No Contract’, Capacity of Parties – Minor - Rules regarding Minor- 

Persons of Unsound Mind- Persons disqualified by any other Law, Free Consent - Coercion, Undue Influence – 

Misrepresentation – Fraud - Mistake (Meaning and Differences only) – Legality of Object and Consideration 

including Wagering and Contingent Agreements – Performance of Contract - Various Modes of Discharge of a 

Contract – Remedies for Breach of Contract 

– Case Laws. 

MODULE 2: INDIAN SALE OF GOODS ACT 1930 08 

Meaning – Essentials of a Contract of Sale – Distinction between Sale and Agreement to Sell – Distinction 

between a Condition and a Warranty – Rights of an Unpaid Seller – Sale by Non-Owners – Exceptions, Meaning of 

Goods – Types of Goods – Caveat Emptor (Meaning only). 

MODULE 3: INTELLECTUAL PROPERTY LEGISLATIONS 06 

Meaning and Scope of Intellectual Properties – Patent Act of 1970 and amendment as per WTO Agreements: 

Background - WTO rules as to patents (in brief) – Objects – Definition – Inventions – Patentee – True and First 

Inventor – Procedure for Grant of Process and Product Patents- Rights to Patentee 

– Infringement – Remedies. 

MODULE 4: THE ENVIRONMENT PROTECTION ACT 1986 05 

Background – Definition of 1) Environment 2) Environment Pollutant 3) Environment Pollution 4) 

Hazardous Substances, and 5) Occupier, Power of Central Government in relation to Protection of Environment and 

Prevention of Environment Pollution. 

MODULE 5: CONSUMER PROTECTION ACT. [COPRA] 1986 05 

Background – Definition of 1) Consumer 2) Consumer Dispute 3) Complaint 4) Deficiency 5) Service – Consumer 

Protection Council – Consumer Redressal Agencies – District Forum, State Commission and 

National Commission. 

MODULE 6: FOREIGN EXCHANGE MANAGEMENT ACT 1999 06 

Objectives of the Act, Definitions – Authorized Person , Capital Account Transaction , Currency , Currency notes, 

Current Account Transactions, Export , Foreign Currency , Foreign Exchange , Foreign Security, Import ,Indian 

Currency, Person , Person Resident in India , Person Resident outside India, Regulation and Management of Foreign 

Exchange (Section 3 -7), Realization and Repatriation of Foreign 

Exchange(Section 8), Scope and Salient Features – Offences under the Act, Contravention and Penalties. 

MODULE 7: CYBER LAWS 2000 05 



Objectives of the Act, Definition – Affixing Digital Signature, Computer, Computer System, Cyber Security, Data, 

Digital Signature, Key Pair, Private Key, Originator, Secure System – Electronic Governance (Sec 4-10) –

Regulation of Certifying authorities – Digital Signature Certificates (Section 35) 

- Salient Features – Provisions pertaining to Piracy and related Offences and Penalties (Section 43-47). 

 

SKILL DEVELOPMENT 

 Case laws “Involving points of Law of Contracts” 

 List out the Latest case of both High Court and Supreme Court on Environmental Issues with both Facts and 

Judgments. [At least two cases] 

 Draft a Business Agreement Incorporating all the Essentials of a Valid Contract. 

 Filing an Online Patent Application for a Product in India. 

BOOKS FOR REFERENCE 

1. Tulsian – Business Law, Tata McGraw Hill, New Delhi. 

2. Aswathappa. K &Ramachandra – Business Law, HPH, Mumbai. 

3. Kapoor N.D – Business Law, Sultan Chand & Co. 

4. Bare Acts 

5. Nashi – Business Law, Indian law House, Mumbai. 

6. Garg, Sareen, Sharma & Chawla - Business Law. 

7. M.C. Kuchhal, Business law. 

8. Online source: 

https://www.indiacode.nic.in/bitstream/123456789/15240/1/constitution_of_india 

9. https://indiankanoon.org/ 
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                                                                PROGRAM: B.COM REGULAR 

                                                                     COURSE CODE: DSC 20 

COURSE TITLE: BUSINESS ANALYTICS 

SEMESTER VI 

COURSE CREDITS HOURS PER WEEK MAXIMUM TEACHING HOURS 

04 04 60 

COURSE OBJECTIVE: 

To transform data into insights to improve business decisions. To changes to a business through utilization of predictive 

models. Identify, model and solve decision problems in 

different settings. To help organizations make data-driven decisions that improve business outcomes. 

 COURSE LEARNING OUTCOMES:  

 CLO- 1 Analyze changes in a business through utilization of predictive models that provide insight into the outcome 

of proposed changes. 

 

 CLO- 2 Understand effective operations management along with analytical techniques and their applications across 

domains. 

 

 CLO- 3 Understanding relationship between Marketing Analytics and CRM.  

 CLO- 4 Identifying the use of HR data in organization & action plan for decision- making.  

 CLO- 5 Application of financial analytics using advance techniques for better financial decisions.  

 MAPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING OUTCOMES  

  PLO-1 PLO-2 PLO-3 PLO-4 PLO-5  

 CLO-1 ✔      

 CLO-2    ✔   

 CLO-3  ✔     

 CLO-4     ✔  

 CLO-5   ✔    

        

 

   

 

SYLLABUS 

 

HOURS 

 

Module 1: Introduction to Data Analytics 10  



Meaning. Evolution of Business Analytics. Types of Analytics – Descriptive, Predictive, Diagnostic, 

Prescriptive, Cognitive analytics. Role of Business Analyst. Business Analysis Process. Data-Driven Decision Making 

(DDDM) – Concept, Elements & Benefits. Data Source – Internal & External. Analytical Cycle – Assessment, Planning, 

Collection, Analysis & Visualization. Hierarchy of Information User – Data Engineering, Business Analytics, Data Science 

& Machine Learning. Data Analytics tools Overview. 

 

Module 2: Operations Analytics 14  

Concept of Operations Analytics. Applications of operations Analytics – Simulation between Supply & Demand. 

Business Model for deploying operational analytics – Decide on measuring goals, start with single use-case, obtain 

management support, Communicating value throughout organization. Red Tomato Model using Excel. Inventory 

Optimization, Supply Chain Network Design, Predictive Maintenance, Capacity Planning, Quality Control & Statistical 

Process Control (SPC), Workforce & Labor Scheduling, Lead Time & Throughput Analysis, Logistics & Route 

Optimization, Revenue Management & Dynamic Pricing, Supplier Risk & Performance Analytics, Lean Operations & 

Waste Identification. 

 

Module 3: Marketing Analytics 12  

Concept of Marketing Analytics. Usage & Applications of Marketing Analytics. STP Marketing. Customer 

Value using Monet Carlo Simulation Model. Retail Analytics - Market Baset Analysis (MBA), Identifying sales to Marketing 

effort relationship. Advertising Analytics – Measuring the effectiveness of advertising, Search Engine Optimization (SEO), 

Elements (On-page & Off-page), Maps – Google My Business (GMB) & Apple Maps. Meaning of Content Marketing 

Analysis, Web Analytics, user Analytics & Social Media Analytics. 

 

Module 4: Human Resource Analytics 12  

Concept of HR Analytics. Usage & Applications of HR Analytics. Types of HR Metrics – Staffing, Training & 

Development, Performance Appraisal, Talent Management. Attrition Analytics – Learning & Development Analytics, 

Employee Satisfaction Analysis. Measuring HR Contribution for decision making using HR Charts & Dashboards. 

 

Module 5: Financial Analytics 12  

Concept of Financial Analytics. Application areas in Finance – Calculating Cash Budget using What-If Analysis, 

Goal Seek to compute BEP. Calculating Time Value of Money – Present Value, Future value of annuity, NPV, IRR, 

depreciation using simple financial modelling. Bond yield measures valuation and Portfolio Construction using Capital 

Asset Pricing Model. Financial Statement Analysis (Ratio & Trend Analysis). 

 

 

SKILL DEVELOPMENT: 

 Develop an Income Model on Operations. 

 Prepare a Financial modelling in terms of Income Statement & Balance Sheet. 

 From a given raw data of multiple product sales of a company, determine (i) which product has the maximum 

sales (ii) How many sales agents were there, and which agent sold the maximum number of volumes (iii) Which 
agent is more profitable to the company as per sales value. 

 Prepare a Monte Carlo Simulation Model in operations integrating Supply & Demand. 

REFERENCE: 

 Chandan Sengupta (2011), Financial Analysis & Modelling using Excel & VBA, New Delhi: Wiley India. 

 Ram Shankar Yadav and Sunil Maheswari, HR Analytics Connecting Data and Theory, Wiley. 

 Wayne.L. Winston, Marketing Analytics Data-Driven Techniques with Microsoft Excel, John Wiley & Sons. 

 Bassi. L., Carpenter, R, and McMurrer.D, HR Analytics Handbook, Read Business. 

 Steven N, Tava Lennon (2020). Production & Operations Analytics. 8th Edition. Waveland Pr Inc. 
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 PROGRAM: B.COM – REGULAR 

COURSE TITLE: INVESTMENT ANALYSIS AND PORTFOLIO MANAGEMENT  

SEMESTER: VI 

 

COURSE CREDITS HOURS PER WEEK MAXIMUM TEACHING 

HOURS 

 

04 04 60  

COURSE OBJECTIVE: 

The course aims to provide conceptual foundation for the purpose of undertaking Investment analysis fo securities as well 

as portfolios and provides a broader overview on investment management, focusing on th application of portfolio theories 

to make portfolio decisions. 

 

 COURSE LEARNING OUTCOMES:  

CLO-1 
Analyse the factors that influence investment decisions and understand the types of 

risks associated with Investments 

 

CLO-2 
Understand the various types of securities and choosing the right investment avenues  

CLO-3 
Comprehend the various stages in fundamental analysis and the relevance of technical 

analysis for making investment in securities. 

 

CLO-4 Understand the importance of portfolio management  

CLO-5 
Learn to build a suitable portfolio for investment and implementing different portfolio 

models. 

 

  

 MAPPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING 

OUTCOMES 

 

 PLO-1 PLO-2 PLO-3 PLO-4 PLO-5  

CLO-1 ✔      

CLO-2 
 ✔     

CLO-3 
 ✔     

CLO-4 
   ✔   

CLO-5 
    ✔  

  

 



SYLLABUS HOURS 

MODULE 1: INTRODUCTION TO INVESTMENTS 10 Hours 

Investment – Definition, Meaning-Financial and Economic Meaning- Investment Vs. Speculation-Reasons For 

Investment – Elements of Investment - Objectives of Investment- Investment Management-Factors Influencing 

Investment Decision-Features of A Good Investment Program- Quality of For Successful Investment- Contrary 

Thinking, Patience, Composure, Flexibility and Openness and Decisiveness- Risk and Uncertainty- Risk and 

Return- Risk Return Trade-off, Systematic and 

Unsystematic Risk Uncertainty, Basic numerical problems on Risk and Return. 

MODULE 2: INVESTMENT AVENUES 15 Hours 

Non-Marketable Financial Assets - Bank Deposits, Company Deposits. Money Market Investments-Treasury Bills, 

Certificate of Deposits, Commercial Papers & Commercial Bills. Bonds or Fixed Income Securities- Govt. Securities, 

RBI Relief Bonds, Private Sector Debentures, Public Undertaking Bonds, Real Estate, Commodity Market, SCSS, 

Pension Fund, RBI Taxable Bonds, ETF, Indexed Funds, Life insurance, Provident Fund, Mutual Funds, the 

Distinctive Features and Advantages of Each Scheme in 

Brief. Derivatives – Forwards, Futures, Options and Swaps. 

MODULE 3: FUNDAMENTAL ANALYSIS 08 Hours 

Fundamental Analysis- Meaning- Need – EIC Framework: Economic Analysis-Meaning- Objectives-Key 

Economic Factors- Techniques of Economic Forecasting - Industry Analysis- Meaning-Need-Classification of 

Industries (Briefly) – Industry Factors - Industry Lifecycle Analysis - SWOT Analysis 

- Company Analysis- Meaning-Need- Company Factors- Study and Analysis of Financial Statements using 

Financial Ratios (Meaning only)- Liquidity ratios, Leverage ratios, Efficiency ratios, Profitability ratios and 

Market value ratios. Common Size 

Statements and Comparative Statements. 

MODULE 4: TECHNICAL ANALYSIS 07 Hours 

Meaning- Assumptions-Technical V/S Fundamental Analysis- Charts Used for Technical Analysis-DOW theory- 

Prediction of Market Trend Using DOW theory, Eliot Wave Theory- Resistance and Support Levels – Tools for 

Technical Analysis Using Microsoft Excel (Including Continuation Patterns and Reversal Patterns) Mathematical 

Indicators- Moving Averages, ROC, RSI and Market Indicators–Market Efficiency and Behavioral Finance- 

Random Walk and Efficient Market Hypothesis and Its 

Different Forms. 

MODULE 5: PORTFOLIO MANAGEMENT: CONSTRUCTION, 

EVALUATION AND REVISION 

20 Hours 

Introduction to Portfolio Management: Meaning of Portfolio, Portfolio Construction and Portfolio Management; 

Objectives of Portfolio Management - Stages in Portfolio Management, Approaches to Portfolio Management, 

Phases of Portfolio Management (Overview). Portfolio Construction: The Capital Asset Pricing Model- CML and 

SML, Arbitrage Pricing theory - Modern Portfolio theories: Markowitz’s Mean-Variance Model & Sharpe’s 

Single Index Model (Simple Problems). 

Portfolio Evaluation & Revision: Meaning of Portfolio Evaluation – Evaluation Techniques: Sharpe’s, 

Treynor’s & Jensen’s Performance Indices – Meaning & Need for Portfolio Revision – Revision Strategies. 



 

 

 

SKILL DEVELOPMENT: 

 Comparative Study on Different Avenues of Investment 

 Study on Ownership Securities, Bond, Debentures, Government Securities 

 Fundamental Analysis of a Company 

 Technical Analysis of Market Share Price Information of a Company 

 Construction of Optimum Portfolio for An Individual Person Using Fixed Amount 

Evaluating and Reconstructing the Portfolio for An Individual Person 

 

REFERENCE: 

– Security Analysis & Portfolio Management – Donald & Fischer and Ronald J. Jordan. 

– Investment Analysis and Management – J.C. Francis 

– Investment Management- Preeti Singhs 

– Managing Investments –Prasanna Chandra 

– Portfolio Management – R.A. Strong 

– Security Analysis and Portfolio Management – Shashi K Gupta & Rosy Joshi 

– Security Analysis and Portfolio Management – J Singh, J Kaur, V. Kaushal 

 

 
QUESTION PAPER BLUEPRINT 

 

 

M 

O 
D

U 

L
E 

TE

A 
CH

I 

NG 
HO 

UR

S 

PART – A PART – B PART - C 
 

NO. 

OF 

QUES

T 

IONS 

M

A 

R 

K 

C 

L 
O 

P 

L 
O 

NO. 

OF 

QUES

TI 

ONS 

MA
R 

K

S 

CL O PLO 
NO. OF 

QUESTI 

ONS 

MAR KS 
C L O P L O  

   S         

01 10 2 2 1 1 1 6 1 1 1 10 1 1  

02 15 3 2 2 2 1 6 2 2 1 10 2 2  

03 08 2 2 3 2 1 6 3 2 1 10 3 2  

04 07 2 2 4 4 1 6 4 4      

05 20 3 2 5 5 2 6 5 5  10 5 5  

  

 

 

 

 

 

 

 

 



 

 
 

                                                                       PROGRAM: B.COM REGULAR 

                     COURSE TITLE: TECHNIQUES OF COST CONTROL  

                                                       SEMESTER: VI 

COURSE CREDITS HOURS PER WEEK MAXIMUM TEACHING HOURS 

04 04 60 

COURSE OBJECTIVE: 

The course aims to teach students how to efficiently manage and reduce organisational costs. It covers the analysis of cost 

behaviours, the implementation of cost-saving strategies, and the use of various cost control tools to improve financial 

performance. It also emphasizes practical applications, helping students apply theoretical concepts to real world business 

situations. 

 COURSE LEARNING OUTCOMES: 

 
CLO-1 Marginal Cost Concepts Are Understood Which Helps Students in Decision Making 

 
CLO-2 

Students Understand the Tools and Techniques Used in Cost Accounting. 

 
CLO-3 

Students Are Aware of Budgets and Budgetary Control Techniques 

 
CLO-4 

Students Are Acquainted with Material and Labour Variances 

 CLO-5 Students Get Information of Different Types of Differential Cost Concepts. 

 

 
MAPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING OUTCOMES 

  
PLO-1 PLO-2 PLO-3 PLO-4 PLO-5 

 
CLO-1 ✔     

 
CLO-2 

 ✔    

 
CLO-3 

  ✔   

 
CLO-4 

   ✔  

 
CLO-5 

   ✔  

SYLLABUS HOURS 

MODULE 1: Marginal Costing 15 

Introduction – meaning of marginal cost and marginal costing, features of marginal costing – managerial application of 

marginal costing – cost volume profit analysis – contribution – profit volume ratio – break-even point – margin of safety – 

break even chart (graphical method). 

 



 

 

MODULE 2: Application of Marginal Costing 14 

Application of Marginal Costing - problems including decision making – fixation of selling price- key or limiting factor-

make or buy decisions- selection of a suitable product mix- effect of change in price – maintaining a desired level of profit 

– alternative methods of production – cost indifferent point – diversification 

of products – closing down or suspending activities – alternative course of action 

MODULE 3: Budgetary Control 10 

Introduction – meaning of budget and budgetary control – objectives of budgetary control, essentials of good 

budgetary control system – zero based budgeting – classification of budgets – preparation of cash and flexible budgets. 

MODULE 4: Standard Costing 15 

Introduction – meaning of standard cost and standard costing – steps involved in standard costing – analysis of variances - 

material variances (problems), labor variances (problems), and overhead variances (theory only) 

MODULE 5: Differential Costing 15 

Meaning - features – differential cost and marginal cost, relevant cost, irrelevant cost – sunk cost – opportunity cost, out of 

pocket cost – application of differential costing in decision making. 

SKILL DEVELOPMENT: 

 Preparation of Master Budget. 

 Preparation of Different Types of Break-Even Charts. 

 Illustrate Make or Buy Decisions Which Helps In Decision Making. 

 List out Any 10 Industries Where Standard Costing Is Used. 

 Preparation of Sales Budget with Imaginary Figures. 

REFERENCE: 

 N.K Prasad – Cost Accounting. 

 Nigam And Sharma – Cost Accounting 

 Khanna, Pandey and Ahuja – Practical Costing. 

 M.L Agarwal – Cost Accounting. 

 Jain and Narang – Cost Accounting. 

 S.N Maheshwari – Cost Accounting. 

 V.K. Saxena And C. D, Vashisht – Cost Accounting 

 Manmohan & Goyal – Management Accounting. 
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PROGRAM BCOM 

REGULAR 

COURSE CODE: DSC23 

COURSE TITLE: TAXATION– II 

COURSE CREDITS HOURS PER WEEK MAXIMUM TEACHING HOURS 

04 04 60 

 Course objective: To understand the conceptual knowledge on Indian Taxation system for 

Individual assessee, their knowledge on computations of various Heads of Direct taxes. 

 

 COURSE LEARNING OUTCOMES:  

 
CLO-1 

Computation on provision of Business Incomes or Professional Incomes for their own 

profession or Businesses. 

 

 
CLO-2 

Describe about the Provisions of Capital Assets when sold and computation of its 

Taxability. 

 

 CLO-3 Impart knowledge on Taxable Income from other sources  

 
CLO-4 

Provide understanding on how to compute tax Liability of an Individual from various 

sources along with deductions u/s 80C TO 80U 

 

 CLO –5 Understanding the provisions of GST in India  

 MAPING OF COURSE LEARNING OUTCOMES TO PROGRAM LEARNING OUTCOMES  

  PLO-1 PLO-2 PLO-3 PLO-4 PLO-5  

 CLO-1       

 CLO-2       

 CLO-3       

 CLO-4       

 CLO-5       

 

SYLLABUS HOURS 

MODULE 1: PROFITS AND GAINS FROM BUSINESS AND PROFESSION 20 

Introduction – Allowable Expenses – Expenses Expressly Disallowed – Depreciation u/s 32 (problems)- 

Problems on Business (Sole Trader) and Profession (Chartered Accountant, Advocate and Doctor). 

MODULE 2: CAPITAL GAINS 18 

Introduction – Definitions – Short term and Long term Capital Assets – Transfer of Capital Assets – Transactions 
not regarded as Transfer –SCTG & LTCG, set off and carry forward of capital loss (theory)- 

Deductions u/s 54 – Problems. 

MODULE 3: INCOME FROM OTHER SOURCES 8 

Introduction – various Incomes falling under this head – General Incomes u/s 56 (1) – Specific Incomes u/s 56(2) - 

deductions allowed – expenses not deductible – Problems. 

MODULE 4: COMPUTATION OF TOTAL INCOME AND TAX LIABILITY 8 

Gross Total Income -Deductions from Gross Total Income u/s 80C to 80U – Computation of Total Income 

and Tax Liability of Individual Assessee.( under old & new tax regime) 

MODULE 5: GOODS & SERVICES TAX 6 

Meaning –Salient features of GST- Objectives of GST-GST structure- GST rates - Benefits of 

implementing GST- Procedure for registration, Persons liable for registration. Simple problem on computation 

of GST. Meaning of Reverse charge mechanism, point of taxation in GST 



 

SKILL DEVELOPMENT: 

 Table of Rates of Tax Deducted at Source. 
 Filing of IT Returns ofIndividuals. 
 List of Enclosures for ITReturns. 
 Filing of GST Returns by theAssessee 

 Filing of IT Returns of SoleProprietors 

BOOKS FOR REFERENCE: 

1. Vinod K. Singhania – Direct Taxes – Law and Practice TaxmannPublication. 

2. B.Blal – Direct Taxes, Konark Publisher (P)Ltd. 

3. Bhagavathy Prasad – Direct Taxes- Law and Practice, WishwaPrakashana. 

4. Dr. Mehrotra and Dr. Goyal– Direct Taxes Law and Practice, SahityaBhavanPublication. 
5. DinakarPagare – Law and Practice of Income Tax, Sultan Chand and Sons. 
6. GhousiaKhatoon, Naveen Kumar, Venkatesh–GST 

7. R.G. Saha, S.K.Podder, ShruthiPrabhakar-GST 
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SURVEY PROJECT 


